
Master in  
Digital Marketing  
& Data Analytics
This specialization is part of the Master in Innovation degree (DSMI)
(accredited by the French Ministry of Higher Education & Research)

Diplôme Spécialisé en  
Management de l’Innovation

Eligibility:  
3-year Bachelor’s degree min.

Location:  
Paris (France) and International

1 year (60 ECTS)
or 2 years (120 ECTS)

Become a highly skilled specialist in data-driven digital marketing

SEPTEMBER

DECEMBER

•  Innovation business game
•  Digital advertising
•  Data analysis and SQL
•  Project management fundamentals
etc.

Optional Professional Experience 

2-month international term in Europe
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•  Strategyzing complexity
•  Marketing analytics
•  Field Project
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Taught  
in English

Full-time
program

Graduates of the Master’s Program in Innovation are well-equipped to tackle complex 
problems and lead transformative initiatives across various industries. 
By joining the Digital Marketing and Data analytics specialization, students acquire 
skills to become the marketing strategists who master digital marketing while 
navigating the power of data for business intelligence.

Imène Brigui
Program Director

Hackathon

Discovery of  
Paris Tech Eco system

Inspiring talks
JANUARY

MARCH

MAY

EXPERIENTIAL ELEMENTSACADEMIC ELEMENTS

MAY
SEPTEMBER

OCTOBER

DECEMBER

•  Content Marketing and generative AI
•  Business Intelligence
•  Alternative digital marketing
•  Digital Data acquisition analytics
etc.

Compulsory Professional Experience

2-month international term

•  Governance, ethics and sustainability thinking
•  Ethics of data marketing

International seminar

Company visits

Career services
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