FINTECH 2023 -
State of the Norwegian
Fintech Industry

An analysis prepared by Ontogeny
On behalf of Finansforbundet

ONTOGENY




Table of contents

a Executive Summary Page 7-8

The Financial Ecosystem Page 10-12

Main Analysis Page 14-59

Gender Balance Analysis Page 78-84

Appendix Page 87-94

e The Fintech Industry Page 61-76

8/9/2023 ONTOGENY | Page 2



Background for the Analysis

This report is a follow-up to "Fintech 2022 - i

Status and trends for the Norwegian fintech R i
sector" from 2022. '

On behalf of the Finance Sector Union of
Norway (Finansforbundet), Ontogeny Group has

examined the emerging fintech segment in i ECERE

Norway. The following analysis focuses HH i = g swey
specifically on the industry from 2012 to 2022, LEE 3 il _j.-_'::. L 3’ Ot o * —~
tracking the development of financial and Bl " fui 2ol gy TR ‘

balance sheets of fintech companies, as well as
the growth of new firms. Resulting insight
contributes to an increased understanding of the
fintech industry's economic development and its
place in the financial ecosystem.
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contribute to increased knowledge about the —— “ , ‘
Norwegian fintech sector, i

By continuously monitoring this development,
the Finance Sector Union of Norway aims to
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Analysis of Norwegian Fintech Companies

Purpose

> Analyze the economic growth of the Norwegian fintech industry
since 2012

> Enhance understanding of the role of these companies in
Norway's financial sector

> Provide deeper insights and expertise on the Norwegian
fintech sector
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Analysis
The economic development of the

Norwegian fintech environment from

2012 until now
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The Fintech Industry

Investigating major factors to facilitate
for fintech as an infrastructure in
Norwegian business
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Fintech 2023 | State of the Norwegian fintech industry
Executive summary

Economic landscape, capital flow and gender balance

Several new companies have emerged, but the overall growth in revenues has stalled in 2022, losses are increasing, and only a few companies are
experiencing substantial expansion. Far more companies have gone bankrupt in 2022 than in previous years., and there has been a significant shift in market
sentiment, resulting in companies raising less capital in 2023 compared to 2022 and less capital than tech in general. However, there are exceptions for
some of the segments, where Al plays a pivotal role in the value proposition, or the companies have managed to achieve positive cash flow. Before 2012
there were no fintech companies with female founders, but a significant change happened after 2012 and today women represent 10% of the founders. The
number of female founders between 2017 and 2021 tripled from the previous five-year period.

Most important scaling barriers

Previous interviews have shed light on the difficulties posed by a relatively small domestic market in Norway, which heavily relies on talent from established
financial institutions, making it hard to scale further. Companies this year emphasize that regulation and competition are major hindrances to their continued
expansion. The established financial industry often possesses the resources to navigate a rigorous regulatory regime and a mature market, creating barriers
for new entrants to penetrate the market, particularly when their value proposition must outperform "trusted brands" by 2-10 times to compete effectively.

In general, the capital requirements have surpassed initial expectations across all segments, with significant variations observed among the sectors analyzed.
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Fintech 2023 | State of the Norwegian fintech industry
Executive summary

Strategic implications for regulatory authorities

Understand key parts of the innovation ecosystem: For requlatory authorities, fostering a vibrant ecosystem requires a thoughtful approach to encourage
collaboration among entrepreneurs, venture capitalists, established firms, regulatory authorities and the educational system.

Improve key parts of the innovation ecosystem: Providing incentives and reducing barriers for new businesses to start up is of paramount importance, and
promoting the success of female entrepreneurs can contribute to building critical momentum and critical mass of skilled entrepreneurs that are necessary to
succeed as an industry. Attracting relevant and competent capital from international networks is a key factor, and the government can play a vital role in
stimulating such investments at a broader level. Additionally, facilitating stronger partnerships between the established financial industry and smaller companies,
viewing them as complementary allies, is crucial for mutual growth and success. Moreover, creating an educational system that nurtures and attracts top talent to
the entrepreneurial realm is vital to ensure a continuous flow of skilled individuals contributing to innovation and development in the country. By proactively
addressing these aspects, the government can effectively stimulate a dynamic environment that propels growth, innovation, and competitiveness within the
business landscape.

Strategic implications for new companies

Handle scaling barriers and competition: For new fintech companies, it is crucial to be aware of the regulatory burden in general and how it varies
significantly across different segments. Additionally, understanding unique scaling barriers that differ among segments, understand existing competition, and
learn from successful companies that avoids direct competition with established players by serving underserved markets or offering strong B2B solutions to the
established industry is essential. If companies intend to directly compete, they must be prepared for a lengthy and capital-intensive journey to penetrate the
market and face competition from the well-established industry.
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The financial ecosystem
The financial industry is part of a larger financial ecosystem
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The financial ecosystem
The segments that generate the highest value are dominated by some major companies
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The financial ecosystem

There are fintech companies in many parts of the financial ecosystem
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Companies in the scope of the analysis

Since 2012, there has been significant growth in the number of companies, which are categorized into
eight segments - with a net addition of 13 compared to 2021
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Companies in the scope of the analysis

TheFactory, a leading Norwegian incubator, has conducted an extensive mapping of the Norwegian
fintech industry contributing to the segmentation
*The blockchain/crypto segment is
spread out across other segments
(mostly Wealth Management)
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Companies in the scope of the analysis

Due to the non-submission of financials by several companies for 2022, they have been excluded from
the analysis, bringing the total number of companies for the analysis to 135

204

191

Companies in 2021 Founded fintech companies Established companies added to Companies in 2022 Not reported numbers in 2022 Companies in 2022 with reported
the analysis numbers
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Companies in the scope of the analysis
The adjusted pool of companies maintains similar segment distributions as in previous years
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Companies in the scope of the analysis

The companies evidently bankrupt or acquired by foreign owners will have their financials included,
while the companies without reported numbers are removed from the analysis to ensure comparability

Companies that have not
reported numbers are excluded
from the analysis for all years

Companies evidently bankrupt
or acquired will have their
historical numbers included

135

/ of the bankruptcies
happened in 2022, while
there were only one
bankruptcy in 2021 and
one in 2020

Total number of companies 2022 Not reported numbers Bankrupt Acquired Adjusted number of companies 2022
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New companies

Numerous companies have been included in this year's analysis, encompassing both recently founded
startups and older companies that were previously not on the radar
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Acquired or bankrupt companies

There has been a considerable attrition in the fintech segment, involving both major and several
smaller players
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Operating revenue | All segments
Decreased accumulated revenues between 2021 and 2022 resulting from exclusion (mainly Bank

Norwegian)

Bank Norwegian was acquired from Swedish
Nordax Bank autumn 2022
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Operating revenue | All segments without Bank Norwegian

If Bank Norwegian numbers are excluded, the conclusion changes significantly - operating revenue
increases by 6%

Operating revenue (BNOK)
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Norwegian fintech companies in numbers

The number of companies across segments are balanced, but Digital Banking earns 48% of revenue

Share of companies within the different segments — 2022 Operating revenue within different segments — 2022
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Operating profit | All segments

Digital Banking dominates operating profit, while most other segments incur losses - the total
operating profit in fintech is declining

Operating profit (BNOK)

Since 2017:

» Digital Banking
accumulated 28.9
BNOK in operating profit

. Capital Raising

. Data and Analytics

Digital Banking

Enterprise Financial

Enterprise Financial

S
o
banknarweglang
N
[N}

Software has net 250 3.9 g\ §, E Software
0 1]
MNOK prOﬁt 'qiia g é Insurtech
-]
® The rest have an 29 g- % ‘E' Payments
| g o 2 Security and
accumulated net loss of : 3 : secuty ane
38 BNOK - 0.7 Wealth
| Management
1.2
0.6
0.3 0.4

| Page 24



Operating profit | All segments
By excluding Bank Norwegian, the magnitude of the profits change - overall profit is declining

Operating profit (BNOK)

Only Digital Banking makes >
significant money, while
c 0 0 . Capital Raising
Enterprise Financial i 0.7 -
1.3 . Dat d Analyti
Software makes some. 1.3 7 and Anavies
Digital Banking
Enterprise Financial
The rest of the segments 1o 11 Software
take increasingly larger Insurtech
|OSS€S Payments
Security and
Compliance
0.3 0.2 Wealth
Management

0.0

00 el I B §

8/9/2023 ONTOGENY | Page 25



Operating revenue and net income | Digital Banking

Digital Banking operating revenue declines from approximately 9 BNOK to 5 BNOK - driven by the
acquisition of Bank Norwegian

Operating revenue and net income (BNOK)
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Operating revenue and net income| Digital Banking excluding Bank Norwegian

The story changes significantly for Digital Banking if Bank Norwegian is excluded from the previous
year's data - both operating revenue and profit increased from 2021

Operating revenue and net income (BNOK)
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Operating revenue and net income | All segments

Operating revenues for all segments are decreasing and the results are weakening

Operating revenue and net income (BNOK)
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Operating revenue and net income | All segments without Bank Norwegian
Excluding Bank Norwegian, accumulated operating revenues for all segments are decreasing and the

results are weakening

Operating revenue and net income (BNOK)

10.3

. Operating revenue

=== Net income

In 2022, fintech companies,
excluding Bank Norwegian,

accumulated operating revenue
of approximately 10.3 BNOK —
up from 9.7 BNOK in 2021
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Companies in the scope of the analysis
Digital Banking will be excluded from further central analyses due to their dominant presence

204

Total number of companies 2022 Not reported numbers Adjusted number of companies 2022 Digital Banking removed Companies in the remaining analysis
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Operating revenue and net income
Operating revenue remain flat, but the results are weakening

Operating revenue and net income (BNOK)

In 2022, fintech companies,
excluding Digital Banking,
achieved 5.3 BNOK in operating Net income
revenues — a marginal increase

from 2021
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The 50 largest companies 2022

Most of the revenue is concentrated in a handful of companies among the top 50, with most earning

less than 50 million
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The 50 largest companies 2022 | Development from 2021 to 2022

Accumulated operating revenue increases for the top 50 companies in 2022, compared to 2021, and the
majority demonstrate growth in operating revenue

1478

Among the top 50 companies by revenue,

1 I 1254 . : :

| the majority experienced growth in Revenue difference
i operating revenue from 2021 to 2022. 2021-2022

i Out of these 50 companies, 34 saw an

increase, while 16 reported a decrease in [l Revenue 2022
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BANKID BANKAXEPT AS
VIPPS MOBILEPAY AS
K33 MARKETS AS
FIKEN AS

BUYPASS AS

AXO FINANS AS

STREX PAYMENT AS
LOGIQ AS

PROMON AS

OKIDA FINANS AS
OPTIO INCENTIVES AS
ARITMA AS

SEMINE AS

DEFERO AS
FUNDINGPARTNER AS
NORBIT ASA

STACC QUESNAY AS
APTIC NORWAY AS
SAFETY WING AS
IGNITE PROCUREMENT AS
NORKON AS
FOLKEINVEST AS
FIXRATE AS

CLOUD INSURANCE AS
HORDE AS

FAVRIT AS

BREVIO AS

DINTERO AS

CAPASSA AS

OBLINOR AS

STRISE AS

SPAREBANK 1 SPLEIS AS
KRON AS

SKY MAVIS NORWAY AS
INTELLITECH AS
QUANTFOLIO AS
DEEPINSIGHT AS
LOYALL AS

JUST TECHNOLOGIES AS
ABELEE AS

CELSIA AS
NEONOMICS AS
DEALFLOW AS

MOBAI AS

NORWEGIAN BLOCK EXCHANGE AS
PERX FOLKEFINANSIERING AS
AXEPTIA CREDIT INTELLIGENCE AS

*Vipps has observed an increase in its revenue in 2022. Nevertheless, it is worth noting that
in prior years, they had integrated BankAxept into their financials, but now it operates as a
separate entity, resulting in adjustments to the financial reporting
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Nearly 60% of 50 largest companies were established in 2017 or later

The 50 largest companies 2022
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Operating revenue

The overall growth in revenues has stalled in 2022- Wealth Management has decreased revenues, while
the other segments have increased their earnings

Operating revenue (BNOK)

The total operating revenue are nearly
equivalent to 2021

The segments that have experienced the
most significant growth are Enterprise

Financial Software, Payments and
Insurtech

Wealth Management has seen the most

substantial decline in revenues
1.6
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0.3 0.4
0.2 0.2
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1.8

2.3

0.3
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5.3

0.6

23

0.3

189

. Capital Raising

. Data and Analytics

Enterprise Financial
Software

Insurtech
Payments

Security and
Compliance

Wealth
Management

8/9/2023

ONTOGENY

| Page 35



Operating revenue
A handful of larger companies dominate the landscape

Operating revenue (BNOK)

53 53
In 2022, 6 out of 7 remaining segments experienced an
increase in operating revenue, mainly driven by larger + fhenee
companies within the growing segments B capital Raising
. . Data and Analytics
Wealth Management's revenues declined from around 2.2 Enterprise Financla
BNOK to 1.92 BNOK, primarily due to a decrease in Duvi's g Software
revenue 3
h Insurtech
3.0
Duvi's revenue are artificially high as it recognizes pension N vepps Payments
] 0 0 2.6 =
capital as revenue in 2021 and 2022 making the real overall m—— Security and
jump in revenues from 2020 to 2021 much smaller for Compliance
wealth management than presented © buyeass Wealth
16 Management
*BankID is typically perceived Security and Compliance,
but since they were previously included in Vipps' figures,
it has been categorized under Payments
0.8
0.5 kS
0.3 0.4 3,3
0.2 0.2 %
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Breakdown of selected segments | Enterprise Financial Software
Enterprise financial software has experienced a steady increase from 2012 until 2022

Operating revenue (MNOK) 559

Enterprise Financial
Software has robust
growth in recent years,
particularly in 2022, where
revenue increased
significantly

346 350

+36%

Fiken, along with several
other companies, has
contributed significantly to
the uplift in accumulated
revenues for the segment

203

137

85

47

25 32
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Breakdown of selected segments | Wealth Management
Wealth Management has had aggressive growth since 2016, when it first displayed significant revenue

Operating revenue (MNOK)

2,267

+79% 1,921 Wealth Management has
experienced significant
growth in recent years,
particularly in 2021

Companies like Duvi, K33
markets, and Firi have

shown strong growth

In 2022, the aggregate
revenue have declined,
mainly due to a decrease in
revenues for the larger
companies

442

351
270

185
58
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The 10 largest companies | Operating revenue

A few major companies represent most of the accumulated revenue - Duvi, Lendo and Vipps account for

60% of the accumulated revenue
10 largest companies in numbers

Share of accumulated oper.revenue in 2022

86%

Cumulative proportion of total
operating revenues

4.6 BNOK

Cumulative operating revenue

5,
R,
[ oy,

Logp
Eﬁr\\\\\\\\
axo

. Capital Raising

. Data and Analytics

Enterprise Financial
Software

Insurtech
Payments

Security and

P \ Compliance
56 BNOK an® / Wealth
Cumulative equit , %@ ' Management
Q" 29
‘) ’/ P4
A -
1.1 BNOK B
Cumulative debt -
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Operating profit
Enterprise Financial Software remains the sole profitable segment over five years, while other
segments face substantial losses

Operating profit (MNOK)

59.6

51.6
335 18.4 14.6

. Capital Raising

. Data and Analytics

(147.4) Enterprise Financial

Software

Significant variations in operating results among Insurtech

different segments in the fintech market in recent (374.3) (399.5)

years ’ Payments
Security and

Wealth Management and Payments segments (579.1) Compliance

have exhibited the weakest performance in 2022,

with deficits of approximately 375 MNOK and Wealth

560 MNOK, down from 273 MNOK and 283 Management

MNOK; respectively, in 2021 (824.5)

On the other hand, Enterprise Financial Software
continues to show positive operating profit, with
61 MNOK in 2022, a significant increase from 19
MNOK in 2021

(1,214.3)
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Operating profit | Company specific
Deficits are driven primarily by a selection of larger companies across segments

Operating profit (MNOK)

52 60

34 18 15

abelee . Capital Raising

. Data and Analytics

(147) Enterprise Financial
Software
In Payments, Vipps accounts for a significant portion of Insurtech
the deficit and continues to incur substantial losses (400)
o (374) Payments
despite increased revenues vepps
(579) Security and
In Wealth Management, Kron and Firi drive the operating Compliance
loss. Kron's loss has increased from around 50 MNOK to Wealth
76 MNOK, and Firi's loss has also increased from 30 Management
MNOK to 68 MNOK in 2022 (825)
In Data and Analytics, Abelee continues to incur significant Kron.
losses — 71 MNOK in 2022
GO Firi
In Capital Raising, several companies experience losses
(1,214)
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The 10 largest companies | Operating loss
Deficits are spread out between many companies - Vipps stands out

Top 10 companies — operating loss

Share of operating loss in 2022

77%

Cumulative proportion of total loss

. Capital Raising

033 MNOK B Data and Analytics
Cumulative deficit Enterprise Financial
V\.Jp ps Software
Insurtech
Payments
O,
1 5 % o Security and
Accumulated market share of total " Compliance
operating revenues N\t
) Wealth
Qj-% Management
36%
Vipps accounts for the largest share of
the loss
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Operating revenue, operating profit and number of employees 2022

Contrasting performance - Vipps and Duvi face losses, Fiken and BankAxept prosper

1500 ~

1350

1200

\\

600

Operating revenue 2022 (MNOK)

Duvi* exhibits high operating

revenue, but loses money

VIPPS MOBILEPAY AS

Vipps exhibits high operating

revenue but is experiencing

DUVI AS

BANKID BANKAXEPT AS

BankAxept has become an

independent company and
has strong operating profits

Number of employees

. Capital Raising

R . Data and Analytics
450 significant losses
Enterprise Financial
Software
300 Insurtech
33 MARKETS AS FIKEN AS Payments
BUYPASS AS AXO FINANS AS i
150 - STREX PAYMENT A Security and
PROMON AS LOGIQ AS Compliance
NORBIT ASA
HORDE AS Wealth
" FIRIAS 0% |7 APTIC NORWAY AS
o T \\ T — I T T q. . = 'I‘ T T T T T T T T T 1 Management
-450 -435 -75 -60 -45 -30 -15 0 15 30 45 60 75 90 105 120 135 150
Operating profit 2022 (MNOK)
8/9/2023 Duvi's revenues are artificially high as it recognizes

pension capital as revenue
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Operating revenue, operating profit and number of employees 2022 | Excluding the biggest companies
Significant variations in revenues and profitability among companies

Fiken generates substantial Number of employees
260 - revenue with robust profit
margins
240 -
220 - FIKEN AS
200 -
2 BUYPASS AS
©) _
S 10
s AXO FINANS AS
N
~n 1601
o
STREX PAYMENT AS
(; 140 Notable disparities in
Q S
revenues and profitabilit
S 120+ PROMON AS LOGIQ AS P 4
2 among companies
; 100 -
< The majority have modest
= . 3
g 801 revenues and negative profits
Q
© *07 There are some companies
OKIDA FINANS AS P
40.- SEMINE AS DEFERO AS that demonstrate strong sales
FIRI AS —
.l
NORBIT ASA APTIC NORWAY AS ?nd m;nage ]Eo mamjtam
20 ABELEE AS HORDE AS PP avorable profit margins
o : i\ #. @ . KRYPTOSEKKEN As
O T T \\ T T = NI T T T T T T T T 1
-90 -75 -60 -30 -15 0 15 30 45 60 75 90 105 120 135

Operating profit 2022 (MNOK)
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Accumulated operating result and change in operating revenue
Uncovering the financial journey of Vipps, Abelee and Duvi amidst losses

Accumulated operating result 2012-2022 (MNOK)

400

320

240

160

80

FIKEN AS

AXO FINANS AS '
Some companies have

managed to be profitable

BUYPASS AS
LOGIQ AS

ENT AS

BANKID BANKAXEPT AS

;‘i,- OKIDATFINANSAS+ K33 MARKETS AS

Number of employees

Vipps continues to struggle

@ i © DUVIAS with profitability this year
® . SEMINE AS Many companies have incurred and fgces reco?/d |ossyeS
significant losses in recent
KRON AS )
ABELEE AS years and are struggling to BankID was established this
become profitable year, leading to a substantial
increase in operating
L revenues, making the change
-1200 VIPPS MOBILEPAY AS Vipps' accumulated losses operating result somewhat
s have surpassed 1 BNOK misleading
1360 Similarly, for Duvi, the
revenues are artificially high
‘1440 T T T T T T T 1
0 200 400 600 800 1000 1200 1400 1600
Change in operating revenue 2012-2022
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Accumulated operating result and change in operating revenue | Excluding the biggest companies
Most smaller companies exhibit limited scalability and significant accumulated deficits

Some companies have managed to grow

Number of employees
significantly with good profitability

400

360

FIKEN AS
. 3204
< AXO FINANS AS
O 2804
p
S 240
N 200-
o BUYPASS AS
N 160 A LOGIQ AS Most companies struggle
N —— to scale and achieve
o 409 CAPASSAAS  OPTIO INCENTIVES AS STREX PAYMENT AS sustainable profitability
I\
e ° OKIDA FINANS AS
: i
NER AS

2 PROMON AS A few companies have
L IGNITE PROCUREMENT A managed to achieve
o)) _8 - . . .
£ NORBIT Asa @ FIRIAS Most companies have not ZUSta'”jble scaling (jjnven

-120\ '
o been able to scale revenues y goodmargins an
0] |\ _NEONOMICS AS SEMINE A ) lower investments
g 160 or become profitable yet
o 2007 KRON AS
©
=S %07 e ABELEEAS
E 2804
S 280
S 350
g 3

-360 -

‘400 T T T T T T T T T T T T T T T T T T T T T T 1

0 10 20 30 40 50 60 70 8 90 100 110 120 130 140 150 160 170 180 190 200 210 220 230

Change in operating revenue 2012-2022
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Change in equity and liabilities, change in operating revenue | Excluding the biggest companies

Some companies have been able to scale by increasing operating revenue and total assets in between
2021 and 2022 - many companies struggle to scale adequately

Number of employees

240 - Some of the companies are well-capitalized and
manage to increase their revenues from the
. previous year

o 220- Some companies have been well- NORBIT ASA
(Z) 1 capitalized but struggle to increase
s ] their revenues
Z QUANTFOLIO AS FIKEN AS
o
o 40 4 NEONOMICS AY -
N IGNITE PROCUREMENT AS

1
- ® FOLKEINVEST AS

FIRI AS

3 DCOMPANY AS © NORKONAS
~ 20 4 @ HUDDLESTOCK FINTECH AS

] DEALFLOW AS o BUYPASS AS AXO FINANS AS
= STREX PAYMENT AS ® FUNDINGPARTNER AS B capital Raising
e 0 A FNANSAS wa g — ___———
< AHFINANSAS .- . DEFERGAS . Data and Analytics
= DEEPINSIGHT AS @ ARITMA AS

c e JUST TECHNOLOGIES AS PROMON AS Enterprise Financial
; 204 ZTL PAYMENT SOLUTION AS EXABELAS ® HORDE AS Software
‘5 NORWEGIAN BLOCK EXCHANGE AS

o FAVRIT AS Insurtech

9]

-40 4 K33 OPERATIONS AS

£ 40 Payments

9]

8’ Security and
& 60 Compliance
© ® ABELEE AS

Wealth
-80 , , , , , , , Management
-45 -30 -15 0 15 30 45 60 75

Change in operating revenues 2021-2022
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Capital structure | Including Digital Banking

Strong capitalization trends in the fintech market since 2012 - debt dominates the capital structure in
digital banks

150 - ~ 100%
. Equity
- 90% Debt
125 4 Leverage ratio

- 80%

In 2022, the fintech
companies accumulated

- 70%

< 100- assets worth approximately
o 132 BNOK; with 22 BNOK
5 - 60% funded through equity and
B approximately 110 BNOK
3 75 | 2022 =110 50 funded through debt
2 BNOK
s O The leverage ratio has shown
2 - 40% a slight increase from 2021,
> with debt accounting for
w207 | 30% around 84% of the total
capital
- 20%
25 -
- 10%
l 2022 =215
. m B ENOK
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
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Capital structure | Excluding digital banks

Increasing investor enthusiasm in fintech segment (excluding Digital Banking) - higher equity and debt

financing than in 2021

A lot of capital was raised

in fintech in 2022

a- .

\ l
| I
0L | | | ] I

Equity and debt (BNOK)

r 60%

- 50%

- 40%

- 30%

- 20%

- 10%

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

2022

0%

. Equity

Debt

Leverage ratio

In 2022, fintech companies
excluding digital banks had
total assets of approximately
10.2 BNOK — 7.75 BNOK was
funded through equity, and
approximately 2.5 BNOK was

financed through debt

Part of the increase in equity is
due to the establishment of
BankAxept, which has equity
of around 2.3 BNOK

8/9/2023 ONTOGENY
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Debt ratio | Segments
Digital Banking is usually the most leveraged segment, and the driver for high debt ratio in fintech

r 125%

- 100%

. Capital Raising
. Data and Analytics

- 75% Enterprise Financial
Software

. Insurtech

Payments

- 50%

Security and
Compliance

. Wealth
Management

- 25%

- 0%
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
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Capital structure | 10 biggest companies excluding Digital Banking

Major companies primarily capitalized by equity - except Duvi

Equity share (colored) and debt share (gray) in 2023 — Total assets in MNOK on top

3,983 3,208 2,673 869 231

61%

86%
92%

207 188
1%

51%

149

143

125

. Capital Raising
. Data and Analytics

Enterprise Financial
Software

. Insurtech
Payments

Security and

Compliance
. Wealth
Management
dn‘n" VePPS == bankID NORBIT B9 abelee .F fiken O buypass D kameo  hddlestock  @eonomics
8/9/2023 *Duvi has slightly over 3.8 BNOK in insurance liabilities ONTOGENY | Page 51



Value creation

Definition of value creation - employee costs plus EBITDA constitute value creation

Value Creation

Value creation is the residual
factor that is distributed
among owners, employees,
and the government after
deducting the input factor of
goods/services in the
company

Definition

Factors and Definitions

EBITDA
(Earnings Before Interest, Taxes, Depreciation, and Amortization)
EBITDA is the result before depreciation, financial income, financial expenses,

and taxes

Employee costs
Labor costs include salaries and bonuses, as well as various social costs such

as pensions and employer's contributions.

Explanation

EBITDA represents the value creation of a company for
owners, creditors, and the government

Employee costs represent the value creation of a
company for employees and the government

Value Creation
Value creation is the sum of EBITDA and employee costs

The sum of EBITDA and employee costs is the total
value creation that occurs within the company

8/9/2023
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Value creation | All segments
Value creation declines in 2022 due to reduced EBITDA, primarily influenced by larger companies

g Il csiDA

Employee costs

Value creation

Value creation experienced a
significant decline compared to
previous years, primarily driven by
major players like Vipps, which

BNOK

° incurred substantial losses in
2022, impacting the aggregated

4 EBITDA
Additionally, companies such as

3 Bank Norwegian were excluded
from the analysis for 2022 due to
their acquisition

2

1

lme ot 1

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
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Value creation | Excluding Digital Banking

The fintech market is experiencing reduced value creation in 2022, primarily driven by a significant
decline in EBITDA for the year

1,600
1,400 -
Il e8iTDA
1,200 ~ Employee costs
1,000 Value creation
800 - : - .
Excluding Digital Banking, value
600 4 creation also decreases. This is

primarily driven by the negative
400 - EBITDA contributions, led by major

4 players like Vipps.
CZD 200 A
p Employee costs have increased
- = = . o i B from 1.2 BNOK to 1.5 BNOK.
-200 7 I Value creation is approximately 722
MNOK, down from 732 MNOK in
- 400 - 2021
-600 -
- 800 -
-1,000
-1,200

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
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Value creation breakdown | All segments
Acquisitions drive decline in value creation from Digital Banks

Value creation (BNOK)

8.8

Digital Banking account for

80% of the total value 75
creation in 2022

7.1

6.1

4.7

3.5

1.5

0.9

0.5 0.6

3.8

. Capital Raising

. Data and Analytics
Digital Banking
Enterprise Financial
Software
Insurtech

Payments

Security and
Compliance

Wealth
Management

Based on the graph, it becomes
evident that Digital Banking plays a
significant role in value creation.
However, it also reveals the

substantial decrease they have faced
in value creation (due to the exit of
companies like Bank Norwegian)

8/9/2023 ONTOGENY
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Value creation breakdown | Excluding Digital Banking
Impact of excluding Digital Banking and the subsequent year-on-year decline

Value creation (MNOK)

—-1% ¥ . Capital Raising
783.7 7324 722.9 . Data and Analytics

Enterprise Financial
Software

Insurtech
Payments

Security and
429.8 Compliance

Wealth
Management

239.8 215.5

2032 124.7 Excluding Digital Banks, we observe that

156.6 Capital Raising, Enterprise Financial
118.0 120.7 Software, Security and Compliance, as well
as Payments, demonstrate positive value

creation, with Payments making the most
significant contribution

Data and Analytics and Wealth
Management have negative impact
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Value creation| Largest companies

The largest companies contribute to an augmented value creation, whereas the remaining entities
experience negative value creation

250

Top 10 value creating companies Value creation in MNOK
1,250 5 |
z o
1103 MNOK S I
Cumulative value creation o o C
3 y-EET 2
_ 2] T s}
1,000 § S E 35
2 -
- 3 E 380
c fom
965 MNOK = - 723
A 750 cC _l_ L
Cumulative EBITDA o ﬂ
0
mni
i
504 H = 5
500 - L
g 5
537 MNOK - :
Cumulative employee costs 2 =)
g
=
=

-380 MNOK N

Cumulative value creation “other”
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Fintech 2023 | State of the Norwegian fintech industry (excluding Digital Banking)

Summary

Negative economic trend
Flattening growth in operating
revenues while operating profit
declines, driven by impact from
selected companies

Reduced value creation in 2022
There is a small decline in value
creation from 2021, both with and
without digital banks. This is driven by
negative EBITDA. The major companies
account for all value creation

The larger segments dominate
Payments and Wealth Management
exhibit significant revenue generation
alongside notable losses, excluding
digital banks

Still in the “valley of death”
Enterprise Financial Software is the
only profitable segment in 2022. All
other segments face losses, driven by
larger companies bleeding money,
leading to a negative trend since 2020

Bankruptcies and acquisitions
There have been several acquisitions
and bankruptcies within the fintech

industry in 2021/2022. This includes
both larger players and smaller growth
companies

Impacting the fintech landscape
The acquisitions and bankruptcies have
a significant impact on the fintech

industry. The combination of a
challenging 2022 and a tighter capital
market could lead to further attrition

Operating revenue (BNOK)

53 5.3
|

2017
2018
2019
2020
20

2022

Operating profit (MNOK)

34 18 15 52 ©0

(147)
147. I

(374). (400)

(579)
(825I

2012

2013

(1,214)

2014

~
o
~

2016
2017
018
019

2015
0
2021

The 10 largest companies account for

86%

77%

o ©

of revenue

of losses

of value creation
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Fintech 2023 | State of the Norwegian fintech industry
Summary

Negative economic trend with major players struggling in the “valley of death”

0 Growth is flattening out
e Bigger losses

e Significant scaling challenges across all segments
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The fintech industry
How does the sector perceive scaling barriers and which properties are necessary to attract capital?

Several key players from different parts of the fintech industry have provided answers

The STARTUP NGE
Factory LAB Innovation |
What are the most important
scaling barriers in fintech?
2. Fixrate  tillit e .
Which fintech companies have
momentum in capital raising?
Fundi
FINONS  LhWe?  ONTOGENY
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The fintech industry

Some companies have been able to scale by increasing operating revenues and total assets from 2021
to 2022 - however, many companies struggle to scale adequately

240 -
Scaling quadrant
< 220 - NORBIT ASA
@) |
Z =
Z
Nl ® QUANTFOLIO AS @ FIKEN AS
N
Q 40 4 NEONOMICS A$ - °
- ® FiRiAs ® FOLKEINVESTAs ~ NORKONAS
N °
o DCOMPANY AS OKIDA FINANS AS
& 20 4 o, g HUDDLESTOCKFINTECH AS o
@ DEALFLOW AS » o . % Y ““BUYPASS AS @ AXO FINANS AS
£ STREX PAYMENTAS ® ° g% -8 PO ‘ FUNDINGPARTNER AS
XS 0 AFFHNANSAS A -
= DEEPINSIGHT AS @ o | ® SEMINE AS DEFERO AS
o SETTLE GROUP AS @ LUCA LABS AS & JUST TECHNOLOGIES AS
® - PROMON AS
3 204 ® EXABELAS @ HORDE AS
g_ NORWEGIAN BLOCK EXCHANGE AS - P Number of employees
f_;’ 40 1 ® K33 OPERATIONS AS
o)
()]
@
& 60+
© @ ABELEE AS
‘80 T T T T T T 1
-45 -30 -15 0 15 30 45 60 75
Change in operating revenues 2021-2022
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The fintech industry

Capital raising has dried up in 2023 compared to 2022 - amount will likely drop significantly year on
year. In 2023 Two AS raised 184 MNOK, while in 2022 Vipps and Dune raised 1 143 MNOK combined

304 -2,000
Capital raised
. Number of capital raises
251
~1,500
[ o
0 Annualization for 2023:
.a 20 - . '
© e 15 capital raises -
8 * 545 MNOK capital raised Z
aQ o
© A
O 154 -1,000 =
Y Q
o o
— (]
B o
S
2 10
-500
5 -
11
0 0

2022 2023: Jan.-Jul.

8/9/2023  Source: Shifter ONTOGENY | Page 64



The fintech industry

Tech in general outperforms fintech when comparing capital raised in 2023 to 2022 - both are likely to
raise less capital than last year

19,259 MNOK raised

Annualization 2023:
e Tech raises ~10 BNOK
* Fintech raises ~545

MNOK

Tech is likely to raise half
the capital of 2022 in
2023

Fintech is likely to raise a
quarter of the capital of
Expected ] 2022 in 2023

increase in 2023 Fintech underperforms tech
significantly

1,958

2022 2023: Jan.-Jul.
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The fintech industry

Some of the central players in the financial ecosystem are important to understand the scaling barriers
and capital flows - a few leading incubators are critical for the development of the fintech industry

Incubators

*The model provides examples,

. . Fintech companies
but is not exhaustive

Venture Capital
Private Equity

Market
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Company interviews
Interviews contributed to a deeper understanding of capital flows and scaling barriers

Scaling barriers Capital flows
“Internationalization is time consuming, and it is demanding to keep all Enterprise Financial Software
parties happy at the same time” and Payments prominent among

capital raising companies in 2023

“The lack of a Financial Supervisory Authority meeting the needs of a
small, technology-oriented company is perceived as the most significant

barrier to innovation. This creates a disadvantage compared to @
companies operating under EU or US regulations”

PN

Credible Al Companies with
applications in the positive cash flows
value proposition

“Small banking environments and few individuals leaving since it's
challenging to return. Industry professionals in Norway generally fare well
within finance - exciting positions in established companies require
significant upside to become an entrepreneur”
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The fintech industry | Capital flows and scaling barriers
Five factors were mentioned repeatedly

Factors

New
technology

Market
sentiment

Capital flows

Description

How new technology such
as Al attract capital from
investors

Market willingness to fund
companies

Capital Raising

Data and
Analytics

Digital
Banking

Enterprise
Financial
Software

Insurtech

Payments

Security and
Compliance

Wealth
Management

Capital needs

Competition

Scaling barriers

Regulations

Capital needed to develop
a sufficiently improved
product/service

Cumulative effect of
number of competitors,
brand loyalty and
switching costs

Degree to which
regulations hinders
scalability

O
D
D
D
O

© @ @ | @

& 0 & &

O

e & Ol @

& @0 &6 &G @

© & 0@ ©

@ & 6|l O

@ @ | ©

D
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The fintech industry | Capital flows and scaling barriers
Each factor displays some key takeaways across all segments

Factors

New
technology

\EIL G
sentiment

Capital flows

Description

How new technology such
as Al attract capital from
investors

Market willingness to fund
companies

Across segments

Al has breathed new life into an industry that was struggling, enabling some companies to secure capital. Those who have
integrated Al as a core element of their value proposition have found it easier to attract investments

Securing capital across various fintech segments proves to be difficult due to the prevalence of negative cash flow among
numerous firms. Such companies have been disproportionately impacted by macroeconomic shifts, exacerbating their challenges
in attracting investment

Capital needs

Competition

Scaling barriers

Regulations

Capital needed to develop
a sufficiently improved
product/service

Cumulative effect of
number of competitors,
brand loyalty and
switching costs

Degree to which
regulations hinders
scalability

Some segments are much more capital demanding than others

Intense competition often acts as a hindrance to scaling efforts. In this mature market, a substantial number of competitors have
achieved a solid market position with relatively happy customers, necessitating a value proposition that surpasses existing
offerings by a factor of 2 to 10 in order to successfully penetrate the market

A rigid regulation system that is not well adapted to the need of small companies is perceived as the main obstacle to innovation
in financial services
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The fintech industry | Competitive landscape

To further enhance understanding of the industry, one can illustrate the competitive market as a
pyramid, where a company can position itself along two axes - product margin and product volume

Margin
A9

Volume
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The fintech industry | Competitive landscape

Inside the pyramid there are three sub-markets, and the incumbents are positioned centrally

Margin

High ins, | |
Thicker borders are Igh margins, low volume
tougher to breach Smaller market with higher

willingness to pay. Can also be
underserved

Volume

Medium margins and volume
The main market is in the middle

of the pyramid. At the core there
are some big players Low margins, high volume
Often an underserved customer
base that benefits from e.g., market
consolidation
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The fintech industry | Competitive landscape
Norwegian fintech companies serve different markets

Few pure “high end” examples

® among Norwegian fintech-
\ companies

&9 stacc

Aprila Bank

Cloud Insurance

Fundin ...
5 Partne? Fixrate
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The fintech industry | Competitive landscape

There are different implications for different entry strategies - generally Norwegian fintech companies

enter the main market directly or through the low-end underserved market

Scaling barriers

Capital needed to develop = . = P

a sufficiently improved (J [) Q (D Q O Q {\)
product/service N N~ ./ \
umulative effect of ; )

umber of competitars, 7 Ve 7 - p P
rand loyalty and L \ \
witching costs

Degree to which P P )

e el s O Q O ( ') O O

scalability Y

2x-10x improvement to

access existing market
To enter the main market directly
the value proposition must be
substantially better than the
substitutes. It is possible to enter
the main market by starting at the
top or bottom of the pyramid

Aprila Bank

High-end underserved market
Unique or premium solutions for
customers with high willingness to pay
create market entry opportunities

Emerging company

{117

5 Funding
Partner

Fixrate

S

Rit2

§18%

§84%

Low-end underserved market
Need many customers before
becoming breakeven. PSD3 is an
enabler for further consolidation of

the finance industry
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The fintech industry | Innovation ecosystem stakeholder model

It is important to nurture the fintech industry to ensure robustness and competitiveness internationally
moving forward

gol | Stakeholder Key Takeaway

Entrepreneurs

The presence of a critical mass of determined entrepreneurs is
indispensable for fostering innovation

University Risk Capital

It is essential to have the capability to attract suitable capital
and investors

The collaboration between established incumbents and
innovative fintech companies is pivotal in strengthening the
Norwegian fintech industry

More regulations should be designed to enable and promote
value creation within the industry

Prominent universities with strong business connections play a

crucial role in fostering industry development and attracting

Government Corporate global talent

OJ=0 | B-l8 3
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The fintech industry | Capital flows and scaling barriers

Summary

There has been a significant negative shift in market sentiment, except in the cases using artificial intelligence (Al) and

cases with positive cash flow

Significant variation of capital needs and flows across segments

Regulations can be very costly and impede both growth and innovation

Small home market and small banking environments makes it challenging

The entry strategy is crucial due to the intense competition in a mature market and
the requirement to surpass existing service offerings by a substantial margin

Improve key parts of the innovation ecosystem is essential moving forward
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Gender balance | Founders
Women have founded 10% of the fintech companies that remain in operation

4- -12%
. Female founders >
0
5 = Accumulated share 2
o 3
> F10% S
] o
o
c 3 a-
2 <
]
g 8% @
2 =}
T o
3 3
c 2 6% 9
5 Q
o 3.
<« o
o s
'S . . 3
g The first Norwegian fintech L 4% .
£ company in the analysis was ? =

5 ,
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Q
Y )
- 0%
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Gender balance | Founders
The number of female founders between 2017 and 2021 has tripled from the previous five-year period

Before 2012 there were

In 2022, fewer companies

were founded within
fintech in general

no fintech companies with
female founders

0
Before 2012 2012-2016 2017-2021 2022
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Gender balance | Founders

All segments except Digital Banking show an emergence of female founders - Wealth Management has

been the standout segment

0 0 0
Before 2012 2012-2016 2017-2021 2022
Insurtech
1
0 0 0

Data and analytics providers

Before 2012 2012-2016 2017-2021

2022

1
0 0 0
Before 2012 2012-2016 2017-2021 2022
Payments

%@

2

0 0

Before 2012 2012-2016 2017-2021 2022

Digital banking
—]

)

0 0 0 0

Before 2012 2012-2016 2017-2021 2022

Security and compliance

Enterprise financial software

0 0

[~ — -
D a—=
v =
S S—
1
0 0 0
Before 2012 2012-2016 2017-2021 2022

Before 2012 2012-2016 2017-2021 2022

Wealth management

0 0

Before 2012 2012-2016 2017-2021 2022
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Gender balance | Majority owners

The share of female majority owners has been stable over the last seven years, but may rise with
the origination of more female entrepreneurs

Majority ownership distribution between genders for fintech companies

100%

The share of female majority shareholders has
been consistent between 2016 and 2022

>le
Pple

75%

The number of female entrepreneurs are on the rise,

50% . o : ,
while female majority ownership remain constant

25% 1 In the future the increasing number of female

o—o—o Cntrepreneurs may be reflected in ownership

0%
5016 2017 2018 2019 2020 2021 2022

. Male . Female
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Gender balance | Majority owners

Female majority ownership varies significantly across segments - Wealth Management has the highest
share of female majority ownership, which might be linked to the number of female founders in the segment

Capital raising

100%

80%

60%

40%

20%
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2016 2017 2018 2019 2020 2021 2022
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®|®
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2017 2018 2019 2020 2021 2022
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Gender balance
Summary

Before 2012 there were no fintech companies with female founders, but a significant
change happened after 2012 and today women represent 10% of the founders

a Significant variation across segments

The increase of founders has not yet increased the average share
of ownership over time for women within the fintech industry
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Key Contributors

Multiple companies and incubators contributed
to the analysis with deep insight and
understanding about the Norwegian fintech
ecosystem

- =l



Incubator interviews | TheFactory

TheFactory is an award-winning accelerator and incubator in the Nordics, specializing in fintech

The
Factory

¢
' 4

Hans Christian Bjgrne
CCo

Bjerne emphasizes the

NP untapped potential for
% collaboration between
banks and fintech

companies

TheFactory supports entrepreneurs with investment, perks, mentors,
and a wide network to fuel company growth.

GrtinderAcademy is Norway'’s biggest accelerator program for startups
* Spanning over 12 weeks, twice per year
e 70-80 yearly participators
* Notable speakers for workshops and facilitators with experience

Nordlic Fintech Fast Track is a scaleup program for international expansion
* Focus on fintech companies with a proven domestic track-record
* Close collaboration with Innovation Norway and DLA Piper
e Delegation trips to Nordic fintech events

Selected portfolio companies

@  wZeipt NOON
x o o L
::::'l: (f) Flrl NorQuant
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Incubator interviews | Startuplab

StartuplLab is an incubator and early-stage investor for Norway's most ambitious technology startups

StartuplLab provides a supportive environment for Fintech startups,
nurturing and accelerating their growth in Norway.

Startuplab Accelerator is a 3-month program where you can explore and utilize
a broad network and get access to broad experience
¢ Up to BMNOK in funding

* Possible to participate remotely

Lise Fulland * Access to legal consultations, accountants, patent lawyers and
Investment Partner recruitment assistance

Formerly employed The Fintech Revolution is an industry program and network

by Schibsted * Gathering fintech startups, corporates, investors, researchers and

public authorities

Fulland believes in a * A goal of boosting innovation and 'successful Iaupches
= prosperous future for the * Encouragement through collaboration, mentorship and knowledge
Y, security and compliance sharing

segment
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Incubator interviews | NCE Finance Innovation
NCE Finance Innovation is the Norwegian non-profit fintech cluster

NCE

Finance : ,

Innovation Norwegian Innovation Clusters are government supported programs
Norwegian Cenlre of Expertie aiming to trigger and enhance collaboration in the Norwegian industry.

NCE acts as an incubator to support aspiring fintech companies
* NCE has a comprehensive fintech network in Norway and can connect
the startup to the right people
* A fintech focused program provides the input needed to stay on top
of the changing fintech market
* Experienced mentors assist in the development of the startups

Bent Gjendem
CEO

Gjendem sees a bright
'S
S road ahead for enterprise

= financial software
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Company interviews | Enin

Enin combines structured and unstructured data about companies to provide deep insight

Paul |. Huse
CEO and co-founder

AP! launched and
Prototype and first paying
t

investors customer’ 70+ customers

!

!
2016 2018 2019 %
s :

Enin is founded Team expanded Commercia team
and web portal onboarded
launched

Enin has grown steadily

e Established in 2016

e 70+ customers

e Enin's data help customers gain insight
beyond the obvious

BN Bank

| 7 :
=

Offering multiple services

KYC Solutions used by customers to
examine, onboard and monitor company
portfolios

Risk Monitoring through early warnings
and risk indicators

Investment Analysis tool for screening and
due diligence

Prospecting is easier with insight from
Enin's data

Selected customers

NORDIC
A I - CORPORATE
BANK

V/°

/

A trusted partner

Building a reputation and a portfolio of
customers in a conservative market

Aspiring to become an international
company in the next few years

Aprila
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Company interviews | Fixrate
Fixrate is revolutionizing banking access and streamlines reporting

Fixrate

Building a transparent market place Industry leader

e Established in 2017 e Creating a user-friendly marketplace that

e 20+ employees offers clarity for customers

e Fixrate aspires to become a prominent
player in Norway's capital market for
deposits and funds

e Easy access to interest offers from 57
banks

e Streamlined reporting, centralized
deposits, and standardized reports for
easy accounting of bank deposits

Long-term vision includes extending their
reach beyond Norway's borders to
international markets

Brynjar Ellingsen
CEO and founder

Customers

Opportunities for further growth

Fixrate generates recurring income

800 business customers and can
accommodate up to 50 billion in deposits

Opening doors for smaller banks to access
a broader customer base through Fixrate's
platform

PROTECTOR

forsikring

SpareBank 0

KAPITALFORVALTNING

> VISMA nysng nele

Klimainvesteringer
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Company interviews | FundingPartner
FundingPartner is adding a new financing service to the traditional capital structure

Pe
V
FundingPartner
T
Bank loan Bank loan

[ - - — o 032 [
5 I u I Id I I lg Traditional capital structure == =i New capital structure e e et A e

Pa rtner Transforming business financing Unlocking potential Growth

@

e Established in 2016 e Fundingpartner targets medium and high- e Launched FP Securities
risk businesses, addresses an underserved
segment and captures a portion of the
SMB market

¢ A fintech company specializing in
crowdfunding services

e C(Capitalized on the underserved Swedish
market, experiencing strong growth

e The company offers businesses the
opportunity to borrow money beyond
traditional bank limits

e Investors can participate in business
growth by receiving regular interest
payments on their investments

e FundingPartner serves as a supplement to

Geir Atle Bore bank loans or for businesses that don't Achieved a loan volume of approximately

CEO and founder meet traditional banking criteria 780 million NOK in 2022
Strategic partners
e ki STARTUP
Schibsted DN B LAB
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Company interviews | Tillit Insurance

Tillit is an insurtech company offering fully digitalized insurance with dynamic prices

An agile insurance company

Established in 2017

Tillit work with local service points across

the country that are ready to help or
repair your items as soon as possible

__'_DDJ:Q
MMAalnimi

A digital product array

e Tillitis the only Nordic company that

insures used phones

¢ Home insurance: fires, theft, water
damage, natural damage, bike theft and

Day 0

6000 kr

5000 kr

4000 kr

3000kr | Day 400

2000 kr

A different pricing model

e The price you pay for repair or
replacement for your phone decreases for
each day the insurance is not used

more
Erik Skaar
CEO and co-founder
Strategic Partners
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