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“I think it is really 
important that events like 
these exist in Brum. It gives 
an identity to the city and 
brings people together to 

enjoy the medium they love - 
film. Long live Flatpack!”

audience feedback



introduction
2017/18 was a red letter year for Flatpack in many ways. 

We joined Arts Council England’s national portfolio for the first 
time, along with a host of other exciting Birmingham cultural 

organisations. We launched Film Hub Midlands, a new region-wide 
audience development initiative supported by the British Film Institute 

and delivered in partnership with Broadway Nottingham. We 
embarked on an ambitious community heritage project digging into 

the unique story of late 60s Birmingham. 

All of this, while reaching over 20,000 people with our twelfth festival 
and an additional 10,000 through year-round activity across the 

Midlands. Although the reach and impact of our work continues to 
grow, Flatpack’s core principles are not so different from when we 

started putting on film nights in a Digbeth pub fifteen years ago. 
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This is why we exist…

1) To show amazing work 
Flatpack Festival has developed a national and increasingly international reputation for 

the quality and variety of its programme - in particular by exploring the fertile areas where 

film meets other artforms.

2) to bring people together 
Streaming and social media do not mean the death of the communal experience.  

By building an inclusive context for adventurous work, we create opportunities for 

connection and conversation.
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3) To develop skills 
Whether offering an early step in an arts career, mentoring young curators or giving schoolkids 

the chance to make their first flipbook, we work to foster creativity and problem-solving.

  

4) To nurture new ideas 
From the start we’ve acted as an incubator for projects and a launchpad for artists, 

and increased stability means we can now play this role in a morestructured and strategic way.

5) To illuminate place 
Flatpack acts as a beacon for Birmingham’s independent creative scene, attracting thousands 

from outside the city every year. we also support partners across the region by coordinating Film 

Hub Midlands, while our heritage activity draws out connections between the stories of the past 

and the world we live in today.
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“This Birmingham festival 
must be one of the most 

open-minded in the country”
The Guardian

Annual Report 2017/18 — p.7



Flatpack’s playful, boundary-hopping programme has attracted national 
and international acclaim.  
By connecting film with other artforms we create a powerful sense of 
occasion, animate unusual venues and draw in a wide range of people. 
In many cases the work we present would not otherwise be available to a 
Midlands audience.

2018 saw us mount our most ambitious lineup to date. Highlights of 
Flatpack’s twelfth edition (13-22 April) included:
•	 A full house at Birmingham Town Hall to see Swedish silent oddity Häxan, 

with live music and narration by Stephen Horne and Reece Shearsmith  
(The League of Gentlemen);

•	 A range of performances and installations experienced in the UK for the first 
time as part of audio-visual weekender Optical Sound;

•	 The story of late 60s Birmingham explored through a city-spanning series 
of exhibitions and events connecting themes of art, activism, migration 
and redevelopment (see p.21);

•	 The addition of an interactive schools day to popular family strand Colour 
Box, allowing us to increase our under-11 audience by 30%;

•	 An eclectic selection of international film which achieved an even split of 
male and female directors, and a short film competition which featured over 
20 UK premieres.

Our active year-round presence means that audiences are able to enjoy 
elements of the festival many months later, with more than 3,000 people 
across the UK engaging with touring Colour Box and short film packages 
in 2017/18. This year-round programme also acts as a vital test-bed for 
new work, and helps to raise awareness and attract new audiences.

OUR WORK: showing amazing work

Showing 
amazing work
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The 2018 
festival in 
numbers

OUR WORK: THE 2018 FESTIVAL IN NUMBERS

42%

50%

21,845 
admissions audience 

members from 
outside of 

Birmingham

331 
artists

51 
premieres

25  
new 

commissions

of films screened 
directed or 

co-directed by 
a female 

filmmaker

45  
funders, 

supporters  
and partners

50+  
international 
partners over 

the last 10 
years

“ Coming to Flatpack 
genuinely transformed 

my perception of 
Birmingham. I’d never 

been motivated to 
visit before, but was 

blown away by the city’s 
creative scene.”

“It’s fantastic. Super 
interesting subject 

matters, super friendly 
staff & volunteers, 

wonderfully crafted 
events. Long  

may it continue.”

“It’s always a pleasure 
to dart around so 

many exciting venues 
experiencing films and 

performance I won’t 
see anywhere else. 
A joy as always!”
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our work: Bringing people together 

Bringing 
people 

together

Our work is designed to spark conversations and make connections. 

A good programme is nothing without an audience to enjoy it, 
and the thing that really makes us tick is creating a memorable 
communal experience.

The advent of streaming and social media has not killed this off - if 
anything people are even more hungry for such events, whether it be a 
screening in a village hall or an outdoor multimedia spectacular. As well 
as acting as a gathering-place through the festival and our year-round 
programme, we also help others to do this across the region.

Film Hub Midlands is the driving force behind film culture in the Midlands. 
Flatpack works in partnership with Broadway Nottingham to coordinate 
the hub, and a key part of our job is offering advice and support to people 
who show films, from seasoned venues to emerging pop-ups. This includes 
hiring out community cinema equipment, working with partners to develop 
new activity, hosting preview screenings and promoting film culture to 
audiences via our monthly Filmwire newsletter. 

Results of our Hub work this year included al fresco spookfest Beware The 
Moon, which attracted over 2000 people to Dudley Castle for two nights of 
screenings and site-specific projections. 
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“AMAZING EXperience. 
Seeing the crowd gave 
me goosebumps and the 
setting was haunting 

and spectacular.”
Audience feedback, beware the moon



developing 
skills

our work: developing skills

Whether developing opportunities for people to take a valuable early step 
in an arts career, mentoring curators or giving schoolkids the chance to 
make their first flipbook, we work to foster creativity and problem-solving, 
including...

Build Your Own Film Night 

Build Your Own Film Night is our programme of workshops that give young 
people the skills and support to establish their own film screenings. Since 
its launch, the programme has expanded across the region to include 
Birmingham, Stoke, Hereford and Stafford and has built up a network 
of over 170 alumni, many of which have gone on to establish youth-led 
community cinemas and regular film nights. 

•	 Movie Mavericks, who took part in the programme and secured in-kind 
support from Stoke City Council to run film nights at Fenton Town Hall, 
have recently become a CIC and received a grant to run their very first 
film festival. 

•	 Ikon Gallery in Birmingham have continued supporting their Ikon Youth 
group to curate film events on a canal boat for Birmingham on Film 
Festival, a programme of South Asian themed shorts for Sandwell & 
Smethwick Mela and a diversity themed film night at our festival. 
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developing 
skills

our work: developing skills

Skills development at the festival

Unpacked is our festival strand to develop new and emerging talent, 
through workshops, presentations, demonstrations, and informal 
conferences. This year the strand included:

•	 How do they do that?: a full day of 11 artists, filmmakers, animators, 
and musicians sharing their expertise in innovative and interactive ways;

•	 Film Camp: a day-long conference for film exhibitors across the 
Midlands to share ideas, inspiration, and best practice with one another;

•	 Short and Suite: a platform for a group of budding film programmers to 
curate a special programme of short films to screen at the festival.

Beyond Unpacked, the festival played a big part in developing young 
creative talent through:

•	 The short film programme: a large proportion of the filmmakers 
screening in the competition are under 30, and were eligible to win 6 
awards, including £1000 for best short;

•	 Our continued partnership with Birmingham City University saw a 
number of projects working with both current students and alumni, 
including Studio_LAB - a pop-up week-long workshop for a select 
group of students to create work in response to the festival programme; 
Conservatoire collaborative project in which a group of composers 
wrote new scores for silent shorts which were performed at the festival; 
and the poster project which saw illustrators creating film posters for  
exhibition in one of our key venues.
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“The collaboration between 
Conservatoire students and Flatpack 

Festival is one of the highlights in 
the students’ calendar. The project 

challenges them to think about 
making their music functional AND 
musically unique at the same time, 

and prepares them for realistic work 
opportunities after their course.”
Michael Wolters, Deputy Head of Composition, 

Royal Birmingham Conservatoire



developing 
skills

our work: developing skills

Colour Box

Family events have been a popular strand of our work for over ten years. 
By combining international film, brilliant educators, hitech wizardry and 
sticky-back plastic, every year we give thousands of children an opportunity 
to develop their creativity and media literacy - while having fun.  
This year’s highlights included:

•	 Addition of a new interactive day for schools as part of Colour Box at 
Flatpack, featuring sellotape cinema, digital maypole and virtual reality;

•	 Captivating short films from around the world, presented by a compere 
at the festival and then touring to venues throughout the year;

•	 Taking our DIY Drive-In across the region, with participants building 
their own car from a cardboard box and then sitting in it for a special 
themed screening.

With the addition of a new Young People’s Coordinator to the team and the 
continuing growth of our schools work, the future for Colour Box looks very 
bright indeed.

 

“an emotional, inspiring experience.”
Teacher, All Saints School, West Bromwich
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developing 
skills

our work: developing skills

Volunteer & staff development

Flatpack offers a range of work-based opportunities including volunteer 
roles,  internships and school work experience placements. Through 
various schemes (University of Birmingham’s Cultural Interns Scheme, 
Jerwood Foundation, Santander, ICO FEDS) we work to develop 
opportunities for the next generation of arts professionals to develop 
valuable skills and experience.

Rico Johnson-Sinclair joined us in 2017 as part of the FEDS (Film 
Exhibition Distribution & Sales) scheme, set up to make the film 
industry more inclusive, with a priority for engaging BAME people and 
people who consider themselves to have a disability who are currently 
underrepresented in cinema and film festival jobs. As an entry-level post, 
Rico gained valuable experience of running a festival and is now the 
director of CineQ, a film festival focusing on telling stories of queer people 
of colour.

 
“My time at Flatpack with the ICO FEDS programme was instrumental 

to my personal and professional growth. Working alongside 
talented and experienced staff allowed me to not only see 
the process from beginning to end, but gave me a diverse 

understanding of a small arts organisation with a large output 
and skillset. I’ve since created my own festival and I’m pursuing 

opportunities in film nationwide”

Rico Johnson-Sinclair, CineQ director

Annual Report 2017/18 — p.16



nurturing new 
ideas

Exciting new work is the lifeblood of Flatpack, and our responsibility to 
develop ideas and projects is something we take very seriously. Where this 
has happened on a more informal basis in the past, it is now embedded 
in Flatpack strategy thanks to our role within Film Hub Midlands and the 
growth of the festival. 

A particular focus of our Hub activity is to work with new exhibitors, giving 
them the resources and advice they need to take the next steps. The 
pathway followed by Movie Mavericks from initial BYOFN workshop to 
organising their own festival is a terrific case in point (see above). 

From a festival point of view, we continue to increase the number of 
new commissions and premieres we present annually, and through the 
introduction of Waveform we have sown seeds which should continue to 
bear fruit for many years.

our work: nurturing new ideas

“Flatpack is not just one of the UK's best arts festivals, it's probably 
one of the world’s. The programming is excellent, the events are 

inventive, and the parties are brilliant. A festival which really has 
its own unique identity, and stands out on an international level. 

It's an event where filmmakers and industry can come together and 
meet/network. I'd encourage any artist who can, to travel and 

attend Flatpack Festival.”

artist feedback, Duncan Cowles
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waveform

our work: waveform

Flatpack 2018 saw the launch of our most significant artist development 
programme to date, thanks to support from Jerwood Arts. 

In the autumn of 2017 we put a call out for ten UK-based artists with an 
interest in audiovisual performance who were looking to develop their 
practice in this area. We had over 150 applications which we whittled down 
to a final selection spanning sound art, immersive family performance, live 
animation and generative visuals, and this plucky band then gathered at 
the festival in April 2018 for a packed and inspiring three-day residential.

Each of the participants take part in software workshops, technical and 
artistic support and training in areas such as fundraising. This unique 
programme has no precedent in the UK, and should help to produce a 
dizzying range of new work in a fertile area of creative practice where very 
little comparable support is available.
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“Prior to being accepted onto the Waveform 
programme I think I had a notion (or 

prejudice) of ‘artists’ being strange and 
mythical creatures with whom I’d have little 
in common. Meeting the other Waveformers 

dispelled this entirely, and being part 
of a group of such talented, supportive 
and down to earth people has given me 

an entirely different perspective and 
sense of belonging.”  

Laura Irving, Waveform Artist



illuminating 
place

OUR WORK: illuminating place

By using venues imaginatively and delving into forgotten histories, 
Flatpack events allow people to explore and enjoy the world around them. 
Birmingham has always been a source of inspiration for our work, whether 
it be underground tunnels or early Odeon cinemas, and in 2018 the 
support of the Heritage Lottery Fund enabled us to take a more sustained 
look at one particular story, mapping out the city fifty years ago. 

Shedding light on the city today is just as important to us - half of the 
festival audience comes from outside the city, and Flatpack is often cited 
as a factor in improving public perceptions of Birmingham. 

We’ve led the development of Birmingham Festivals Group, raising the 
profile of our amazing events calendar and helping to lobby on behalf of the 
sector. We also produce Filmwire, a monthly email newsletter summarising 
events and opportunities for a growing subscriber base.

Filmwire is just one element of our Film Hub Midlands activity, which 
sees Flatpack playing an increasingly region-wide role in place-making. 
Our approach has been to work closely with partners in areas of low 
provision, helping to create the conditions where audiences can enjoy 
a wider range of films and events. In 2017/18 highlights included the 
Pocket Film Festival in Stafford, which attracted over 2000 admissions 
across one week, and a successful series of screenings and workshops in 
Stoke-on-Trent which has led to more self-sustaining activity since. We are 
now collaborating with Telford and Wrekin Council and a range of other 
partners on a film festival as part of their fiftieth anniversary celebrations.
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BIRMINGHAM 68

OUR WORK: birmingham 68

Kicking off with a programme of exhibitions, walks and talks as part of 
Flatpack 2018, Birmingham 68 connected tales of migration, activism and 
art against the backdrop of dizzying redevelopment, reaching communities 
across the city - many of them relatively new to Flatpack. 

In the wake of the festival we were able to follow up on these stories with a 
committed team of volunteer researchers, gathering over 30 oral histories 
and bringing a host of new archival material to light including lost book 
manuscripts, gig posters and footage of an anti-racism march in May. 

“A wonderful exhibition. Very moving and emotional. To see these 
images of the city that I grew up in... social history is something 

that we can and should all learn from - Thankyou!”

“One of the best photographic exhibitions I’ve seen for a long 
time. What an account of redevelopment and the brutal loss of 

communities as they disappeared.”

Feedback on Ghost Streets of Balsall Heath exhibition
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partnerships & 
Future Plans

We are thankful to the generous supporters and funders who made our 
work possible in the year, including; 

•	 MADE Media generously developed our new website and bespoke 
ticketing system on a pro bono basis;

•	 Flatpack was one of a number of small and medium Birmingham 
organisations to join the Arts Council’s National Portfolio for the first 
time;

•	 British Film Institute recognised the vital role we play in the region’s film 
culture, not only funding the festival but also asking us to partner with 
Broadway in leading Film Hub Midlands;

•	 Birmingham City University are a key strategic partner, supporting the 
festival and connecting with us on a range of collaborations throughout 
the year;

•	 Working in partnership with Jerwood Arts we launched our new artist 
development programme Waveform;

•	 A grant from the Heritage Lottery Fund enabled us to step up our 
archive work and delve into the history of Birmingham in 1968. 

partnerships & future plans

“Flatpack magnifies the endeavours of its collaborative 
partners, drawing attention every spring (and, increasingly, 
throughout the year) to the city’s cultural institutions and 

community arts organisations.”

Thirza Wakefield, Sight and Sound
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“By partnering with 
Flatpack, we’ve been able 
to reach new audiences; 

animating and reinventing 
our venue with amazing 

and entirely unique events. 
The festival is so important 

for the city, and we are 
proud to support it.”

Millennium Point, Festival Partner



what’s next

partnerships: what’s next

Flatpack’s unique regional and national role has the potential to develop 
and grow as we look to work with more funders and partners. Upcoming 
projects and priorities in the pipeline include:

•	 Adopting a new approach to programme development, building events 
in conversation with communities across the region in a way that 
celebrates global film culture and the diversity on our doorstep;

•	 Establishing our annual May bank holiday festival as a national 
and international destination, while also developing the interactive 
dimension of the Colour Box weekend;

•	 Building on our reputation for fostering exciting new commissions, we’ll 
establish a production fund enabling artists from a range of disciplines 
to develop and deliver new work at Flatpack and beyond;

•	 Working with key cultural partners in the West Midlands (including the 
Commonwealth Games and Coventry City of Culture) to ensure that 
film and the moving image are woven into our daily lives and accessible 
to all.

Contact us on info@flatpackfestival.org.uk to find out more and help make 
this happen.
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charity 
information

governance: charity information

Charity Name: Flatpack Projects (CIO)

Registered charity number: 1162754

Address: Unit 304, The Custard Factory 
Gibb Street 
Birmingham 
B9 4AA
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Leighann Thomas

Lee Kemp	
	

Director

Chairman

Names of the charity trustees who manage the charity
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Emily Summers

	
	

Director
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Partnership Manager

Shorts Programmer

Marketing and Development Manager

Marketing Assistant

Young People’s Coordinator

team flatpack
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www.flatpackfestival.org.uk


