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Top relevance for golf

The online medium for golfers Reach per month

We are passionate about golf, highly oo s
motivated and full of ideas to grow the 2 2 0 k UL g—
game of golf. Unique User”

We grow strongly because we are

innovative in Golf: 500k

Visits™
® we are mobile first
® we are social media experts _
® we are the most interactive golf 2 MIO
community with the most active users Page Impressions*

*Google Analytics 3
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Strong growth

Golf Post is one of

the largest golf platforms
in Europe 0 PAGE IMPRESSIONS PER MONTH* @ UNIQUE USER PER MONTH*

2,000,000 250,000
® We reach more than 220k

interested golfers every month* 1,000,000 200,008
150,000
. . 1,000,000
® Our mobile usage and mobile app 100,000
traffic is growing with now more 500000 50 000
than 53% of our audience using |
. . 0 0
Golf Post on mobile devices 2017 2018 2017 2018

@
86%

®
38%

® We are growing strongly in
reaching our target group of

passionate golfers in german
speaking countries

“Web / App 6
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GolﬂPos%

The most active golf platform

Online App

44.000 D 12.000

Registered users App User

165.000 O 297.000

active participations Interactions in the App

User Activities in 2018 (Sommersaison) User Activities in 2018 (Sommersaison)
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GolﬂPos%

Available across all channels

Facebook Instagram Twitter

® More than 50,000 fans* @ strong growth ® More than 7,000 followers*
@ More than 120,000 contacts @ More than 30,000 contacts
reached per week” reached per week”

*08/2018 3
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GolﬂPos?

High target group relevance

® Golf Post adresses already the
most relevant and critical mass

of golfers in Germany 20%
0 o' 70%
® 30% of users have started to play 20%
golf within the last three years U 0
15% 30%
® > 50% of users play golf at least 0
twice a week 0
2%
® Golf Post reaches new golfers
who are yet to establish a brand 0%
loyalty to golf brands <2b 20734 30-hh ho-0h o 90-64 6o +3.500 €

AGOF Digital Facts, Google Analytics 7
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GolﬂPos%

Golf Post users love to travel

9 0 o/o of users travel at least once a year
5 0 /o travel more than 3 times a year

o of users would book golf
o holidays and hotels on golfpost.de
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Our Platforms

O

D

MAGAZIN COMMUNITY

Information Interaction

WEB PORTAL THE MOST ACTIVE
FOR ALL DEVICES GOLF COMMUNITY
News, professional sports, Networking of golfers,
product tests, Equipment, Exchange experiences, share
Travel etc. moments, tips, news, etc.

GolﬂPos%

©

GOLF GUIDE

Inspiration

THE BEST INSPIRATION
FOR GOLFERS

Inspirations, information and
quick tips around the topics
Golf clubs and golf trips

10
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Sponsored Post

Our services

One in-depth editorial coverage

Tell a story in a native environment

One week integration on the front page

Golf Post creates editorial content about a product Native editorial push like any other
. . . story, plus
and pushes it throughout all communication

® One week integration in all newsletters

channels to guarantee highest awareness

® Social media push

R 3 ® Push to all users within the Golf Post

g = aa s Wik

R e — Community App

GoltlPed

Editorial coverage will be archived and
always visible

Any content of partner (video/slideshow)
can be integrated in editorial coverage

NN NN N S A<

Links to partner pages are highlighted in
editorial coverage

<

Price 4,000€

12
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GolﬂPosyfy

Branded Content

Our services

A placement in the environment of
certain editorial articles

YOUR PLACEMENT

Tipps fir Einsteiger: Das raten die Golf Post Trainingsexperten o above, below and in content
B heee e 004 b iy o B mtage’ iom Ladwepe () | WePe | ey s b by weams e we b S
sy

g m——— | ® Possible as a banner in the article
~ environment

Awareness and
Push in the

® Possible as textual hints

NN NS A<

context of

certain editorial ... Creation by Golf Post
S Mg 5 e o o g woé . wrn s s 00 All placements and integration will link to 1,
R P’ et v e Waner 0 e o 4 e s 9 one or multiple pages of your choice

U wmter o st S 08 e (Ang e Ot 8o Vorer e e g retany v
SR, Nt sete e Fartaaen G arvwr e Bewen Toos Y
Cotrasrge mawrpalveier. Wern G Gese Sancrten, Qert ece Dos® ol
Spad a Frmsde am Golfupms rcren m Powge.

Price from 1,000€
YOUR PLACEMENT

13
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User Activity

Our services

Dedicated landing page with registration

Engage users and inspire influencers in for users
a native environment

Coordination and execution of activity

Golf Post users test new products, write a blog Communications push in format
. . . . . sponsored post
about their experiences and post in different social

Social-Media-Push /
Integration in all newsletters

media about the product.

Editorial coverage of the whole activity

NN NN A

SN EO-Check
Around 500 participants >E0-thec
take part in our user User-Generated Content (Blogs, Posts)
about activity ‘\I

activities.

Price 5,000€

T4
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GolﬂPos%

Sweepstake

Our services

Creation and communication of

Integration in all newsletters

Engage users about the product or service online sweepstake )
. . Push lik ditorial , pl

Golf Post creates and communicates an online e Hke any editoriat story, plus v

SweepStake abOUt d prOdUCt and pUSheS It One week communication push across all J

throughout all communication channels to Golf Post communication channels

guarantee the highest awareness Social-Media-Push / J

Editorial coverage of the whole activity

Around 2,500
participants take partin SEO-Check J
our sweepstakes.

oom vl et (St i o e sy ippared Bolleklims
- L]

Price 2,000€

15
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GolﬂPosf

Newsletter / Social Media

Great attention through direct push

We integrate your offer or your product in our
newsletter and push it through our social media
channels to reach as many of our users and
followers and drive traffic towards your page.

Our services

High traffic J
Direct link to your page J
Integration in all newsletters J
Social-Media-Push J
Price 1,500€

17
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Text-Image Teaser

Our services

Y}Y

GolﬂPost

Daily 5x weekly

12.000 Contacts

Teaser that consists of thumbnail and text,
integrated in the first paragraph.

Weekly 1x weekly

15.000 Contacts

Member-Update 1x weekly

40.000 Contacts

A teaser text in close cooperation with the
Golf Post editorial team

J

Will be sent to ca. 40,000 Creation of a graphic

optional

newsletter subscribers

Price

from 750€

18
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GolﬂPos?

Newsletter Billboard-Banner

Our services

12.000 Contacts

15.000 Contacts

Best Performing Newsletter Ads on Golf Post Daily 5x weekly
Billboard banner that is placed at the top of the Weekly 1x weekly
newsletter.

Member-Update 1x weekly

40.000 Contacts

Presenting Sponsor all Newsletters

GoltAPost

J

A ¢ e e

Creation of a graphic

Member Update
Diwrammgy, FE. Ssspimerdeer ¥ 18

optional

Price

G T,

i ie. eorTRechly el cocaiy et e ganuree Jafven
et rpebrocte’ B ml Hyded Cup onsd) e Felibeeny weriich o

from 1,250€

19
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All ad formats

Special formats Video formats Mobile formats

Fireplace Ad Floor Ad Outstream Ad Mobile Content Ad Mobile Interscroller

Standard formats

Billboard .
Wallpaper Leaderboard Skyscraper Medium Rectangle / Halfpage Ad

GolﬂPos%r

21
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All display ads can be targeted to specific regions or topics. Targeting add-on for regional or topic targeting: b €
Type Ad format Formats CPM in Euro Desktop | Tablet Mobile

STANDARD FORMATS Billboard 970 x 250 px
Wallpaper 728 x 90 + 120 x 600 px 45,- v
Leaderboard 728 x 90 px 25h,- v 4 v
Skyscraper (sticky) 120/160 x 600 px 40,- v
Halfpage Ad 300 x 600 px 20,- v v
Medium Rectangle 300 x 250 px 20,- v v
SPECIAL FORMATS Fireplace ;gg i iggpp; " oertien 65,- v
Floor Ad (sticky) 970x200px (sticky) 60,- v v
MOBILE FORMATS Mobile Content Ad 300 x 250 px 35, - v
Mobile Interscroller 320x480 px 6b,- v 4 v
MUTISCREEN Ad Bundle S P 25,- v v v
VIDEO FORMATS InText Outstream Ad e 1A 080 70 - v v v

min. 640x360

All prices are exclusive of the applicable value added tax.

22
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References

W oN

ROLEX

Mercedes-Benz

..\\  ROBINSON"S

adidas

Ttloist
PING

GolﬂPosyfy

My,
v sky
vyaylorMade

= Allianz

23
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GolﬂPost

Your contacts at Golf Post

Matthias Graf Tobias Freudenthal
CEO Marketing & Sales

Tel.: +49 221 975 802 00 '

Mob.: +49 152 342 935 15

matthias.graef@golfpost.de _
tobias.freudenthal@golfpost.de

Robin Bulitz
Chief Editor

Tel.: +49 221 975 802 00
Mob.: +49 173 728 669 7
robin.bulitz@golfpost.de

Ulrich Schulte
Sales Golf industry

Tel.: +49 221 975 802 33
Mob.: +49 157 543 710 7
E-Mail: ulrich.schulte@golfpost.de

24
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