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Der Kolner Golfclub bereichert das Rheinland und
die Kélner Golfregion mit einem einzigartigen
Konzept und einem feinen Golfplatz.
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OUR VISION:
THE DIGITAL HOME
FOR GOLFERS

We create the best experience for enthusiastic golfers
worldwide to stay in touch with every facette of the game
to share many more unforgettable golf moments.
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The online medium for golfers

We are passionate about golf, highly
motivated and full of ideas to grow the

game of golf.

We grow strongly because we are

innovative in Golf;

® we are mobile first

® we are social media experts

we are the most interactive golf
community with the most active users

Top relevance for golf

Reach per month

R 220k

Unique user

500k

Visits®

2M

Page Impressions
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Strong growth

Golf Post is one of the largest
golf platform in Europe

0 PAGE IMPRESSIONS PER MONTH* @ UNIQUE USER PER MONTH*
® We reach more than 220Kk 2 000.000 250000
Interested golfers every month*®
1,500,000 200,000
® Our mobile usage and mobile app 1 000.000 150,000
traffic is growing with now more - 100,000
than 53% of our audience using 500,000 50,000
Golf Post on mobile devices ' ]
2017 2018 2017 2018

® We are growing strongly In @

86%

®
38%

reaching our target group of
passionate golfers in german
speaking countries

*Web / App 6
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The most active golf platform

Golt\Post

Community v

]
A X Tobias Hennig ist mit Freunden unterwegs
® Le Golf National am 29.09.18
. ‘
M |

'~ 14:42

48k 15k

Registered users App User

Auf gehts Europa! B8 [ Auch am zweiten Tag \
das erste Tee wieder ein Erlebnis. &
#MeinRyderCup

. \i -
Q\ﬁ’% Max Winkler Was fiir eine Aussicht. Wow

3 0 0 k Lukas Punthammer Sglbkigles E;i!dqm!?ilte
1 6 5 k g gestern Morgen meine Enkelin als Selfi
active participations interactions in the App e s =
User Activities in 2018 (summer season) User Activities in 2018 (summer season) ‘ m———

am 29.09.18

AN
Ll

Feed Entdecken Post

-




Golf Post // Mediakit 2019 // Social media

GolﬂPos%

Available across all channels

Facebook Instagram Twitter

golfpost  Profi bearbaiten o]
1144 Beitrage  4.581 Abonnentan
t

Das Online-Medium fir Golfer |, -

#Golf, #Gewi iele, #G i und alles wichtige aus
deutscher Sicht zum #Gelfspart:
linkin.biojgolipost

® More than 55,000 fans* @ strong growth ® More than 7,000 followers*
@ More than 120,000 contacts @ More than 70,000 contacts
reached per week” reached per week”

*01/2019 5
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High target group relevance

® Golf Post addresses already the
most relevant and critical mass

of golfers in Germany 20%
| o' 70%
® 30% of users have started to play 20%
golf within the last three years U 0
15% 30%
® > 5H0% of users play golf at least 0
twice a week 0
2%
® Golf Post reaches new golfers
who are yet to establish a brand 0%
loyalty to golf brands <2b 20734 30-hh - ho-0h o 90-64 6o +3.500 ﬁ

AGOF Digital Facts, Google Analytics 7
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Golf Post users love to travel

9 0 o/o of users travel at least once a year
5 0 /o travel more than 3 times a year

o of users would book golf
o holidays and hotels on Golf Post
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Our Platform

NEWS I

MAGAZIN

Information

- O D werwagolipost.de meke-gotustimessagen e
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WEB PORTAL
FOR ALL DEVICES

News, professional sports,
product tests, equipment,
travel etc.

O

D

COMMUNITY

Interaction
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Erhaitans Nachichian

Din Gewinner dee S Turmier-Ploso
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THE MOST ACTIVE
GOLF COMMUNITY

Networking of golfers,
exchange experiences, share
moments, tips, news, etc.

GolﬂPos?

©

GOLF GUIDE

Inspiration

& 1 oerssw | novsr nere W

8 St |14 bk e o
#t bopx Wfiscwrons [ Gk Fon Dmasboar [ Werskrems (8 Corm % i v Sevteplane 5] Contacrs | Roee Co

GoltYpost

THE BEST INSPIRATION
FOR GOLFERS

Inspirations, information and
quick tips around the topics
golf clubs and golf trips

10
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Sponsored Post

Our services

One in-depth editorial coverage

Tell a story in a native environment

One week integration on the front page

Golf Post creates editorial content about a product Native editorial push like any other
. . . story, plus
and pushes it throughout all communication

® One week integration in all newsletters

channels to guarantee highest awareness

® Social media push

® Push to all users within the Golf Post
Community App

Editorial coverage will be archived and
always visible

NN NN NS A<

Any content of partner (video/slideshow)
can be integrated in editorial coverage

Links to partner pages are highlighted in
editorial coverage

<

Price 4,000€

12
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Branded Content

Our services

A placement in the environment of
# Patrick Reed gewinnt das US Masters 2018 . . . .
certain editorial articles

® above, below and in content

® Possible as a banner in the article
environment

Push in th
Patrick Reed und Rory Mcliroy zu werden. Ryder-Cup-Vergleiche wurden angestellt und
c o n e x 0 viele hofften und erwarteten ein Duell wie 2016 in Hazeftine National Golf Club. Dieses

ergignete sich allerdings nicht, da Mcliroy auf seiner Finalrunde nicht in Fahrt kam und

® Possible as textual hints

Patrick Reed seine Fihrung gegen den Angriff von Jordan Spieth verteidigen konnte

certain editorial T o Creation by Golf Post

Maben dem Griinen Jackett erhielt Reed fir selnen Sieg im Augusta National Gelf Clut

NN NS

1,6 Mio Eura Preisgeld.

c o n t e n t s Patrick Reed wehrt Angriff von Jordan Spieth ab und siegt

Spieth, Masters-Champion ven 2015, dbemahm im Laufe der Runde den Platz als

Verfolger von Mcllroy und spielte sich in einen wahren Birdie-Rausch. Ganze neun A |_ l p I_a C e m e n tS a n d i n t e g ra t i o n W i l l I_ i n k to J

Schiaggewinne konnte Spieth verzeichnen und Reed so unter Druck setzen. An Loch 16 . .
lochte Spieth zu seinem letzien Birdie des Tages und zog damit erstmals mit Reed o n e O r m U lt | p le p a g e S Of yo u r C h O | C e
gleich, Zu dem Zeitpunkt fehlte dem jungen Texaner nur noch ein weiteres Birdie fir den
geatellten Platzrekord, doch Spleth kasslerte am letzten Loch noch ein Bogey und musste

damit die Hoffnung auf ein Playoff und alle Siegtriume begraben.

Selbige Hoffnungen kamen auch kurz vor Ende der Finalrunde noch einmal bei Rickie
Fowler auf, der ab Loch 12 inzgesamt vier Birdies notierte und sich mit dem finalen P r | C e fro m 1 , 0 0 0 €
Schiaggewinn auf Bahn 18 noch auf 14 Schifige unter Par und den alleinigen zweiten

Rang spiefte,

13
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User Activity

Engage users and inspire influencers in
a native environment

Golf Post users test new products, write a article
about their experiences and post in different social
media about the product.

Around 500 participants
take part in our user
activities.

Our services

GolﬂPos%

Dedicated landing page with registration
for users

Coordination and execution of activity

Communications push in format
sponsored post

Social-Media-Push /
Integration in all newsletters

Editorial coverage of the whole activity

SEO Check

O L N

User-Generated Content (Articles, Posts)
about activity

Price

5,000€

T4
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Sweepstake

Our services

Creation and communication of

Integration in all newsletters

Editorial coverage of the whole activity

Engage users about the product or service online sweepstake )
. . Push lik ditorial , pl

Golf Post creates and communicates an online e Hike any editoriat story, plus v

SweepStake abOUt d prOdUCt and pUSheS It ® One week communication push across ‘\I

throughout all communication channels to all Golf Post communication channels

guarantee the highest awareness Social-Media-Push / J

Around 2,500
participants take partin SEO Check J
our sweepstakes.

Price 2,000€

15
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Newsletter / Social Media

Great attention through direct push

We integrate your offer or your product in our
newsletter and push it through our social media
channels to reach as many of our users and
followers and drive traffic towards your page.

r @ Golf Post & groBartig,
Gepostet von Jacqualine Sauer |7+ 23 5td. - 6
Bei diesen Ryder Cup Deals vom Fairway Golfshop fliegt Euch der Hut

weg. o &
http://bit ly/Fairway-Golfshop-Ryder-Cup-Angebote

mit fetten Rabatten beim
Fairway Golfshop

Our services

High traffic J
Direct link to your page J
Integration in all newsletters J
Social-Media-Push J
Price 1,500€

17
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Text-Image Teaser

Our services

Daily (5x weekly) 12.000 Contacts
Teaser that consists of thumbnail and text,
integrated in the fil"St pal'agl'aph. Weekly (1x weekly) 15.000 Contacts
Member-Update (1x weekly) 53.000 Contacts

A teaser text in close cooperation with the
Dein Linksgolf-Erlebnis mitten in Deutschland J

Golf Post editorial team

Will be sent to ca. 53,000 creation of a graphic optional

newsletter subscribers

Auf Haxterhhe Links wartet ein kieines Stiickchen Price from 750€

Schottland samt Golf Post Special

Wer wiirde jemals einen Golfplatz im Linksdesign mitten in
Deutschland erwarten? Wir haben das Kleinod gefunden und
spannende Angebote nach "Klein-Schottland™

18
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Newsletter Billboard-Banner

Our services

12.000 Contacts

15.000 Contacts

Best Performing Newsletter Ads on Golf Post Daily 5x weekly
Billboard banner that is placed at the top of the Weekly 1x weekly
newsletter.

Member-Update 1x weekly

53.000 Contacts

Presenting Sponsor all Newsletters

J

APP | DOWNLOAD

Creation of a graphic
Member Update

Dienstag, 25. September 2018

optional

M sky TICKeT Price

Hallo Test,

die beste, spannendste und coolste Woche des ganzen Jahres ist
endiich angebrochen! Es ist Ryder Cup und wir haben wirklich alle

from 1,250€

19
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All ad formats

Special formats

Fireplace Ad Floor Ad

Billboard Wallpaper

Video formats Mobile formats

Outstream Ad Mobhile Content Ad Mobhile Interscroller

Standard formats

Leaderboard Skyscraper Medium Rectangle / Halfpage Ad

GolﬂPos%

21
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All display ads can be targeted to specific regions or topics. Targeting add-on for regional or topic targeting: b €
Type Ad format Formats CPM in Euro Desktop | Tablet Mobile

STANDARD FORMATS Billboard 970 x 250 px
Wallpaper 728 x 90 + 120 x 600 px 45,- v
Leaderboard 728 x 90 px 25h,- v 4 v
Skyscraper (sticky) 120/160 x 600 px 40,- v
Halfpage Ad 300 x 600 px 20,- v v
Medium Rectangle 300 x 250 px 20,- v v
SPECIAL FORMATS Fireplace ;gg i iggpp; +oeithien 65,- v 4
Floor Ad (sticky) 970x200px (sticky) 60,- v v
MOBILE FORMATS Mobile Content Ad 300 x 250 px 35, - v
Mobile Interscroller 320x480 px 6b,- v 4 v
MUTISCREEN Ad Bundle R P 25,- v v v
VIDEO FORMATS InText Outstream Ad e 1A Ue0 70.- v v v

min. 640x360

All prices are exclusive of the applicable value added tax.

272
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References

Mercedes-Benz

“\ : ROBINSON"®

adidas
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Your contacts at Golf Post

Matthias Graf Tobias Freudenthal
CEO Marketing & Sales

Tel.: +49 221 975 802 00
Mob.: +49 171 789 390 6
matthias.graef@golfpost.de

Tel.: +49 221 975 802 34
Mob.: +49 152 342 935 15
tobias.freudenthal@golfpost.de

Robin Bulitz
Chief Editor

Tel.: +49 221 975 802 00
Mob.: +49 173 728 669 7
robin.bulitz@golfpost.de

Ulrich Schulte
Sales Golf industry

Tel.: +49 221 975 802 33
Mob.: +49 157 543 710 7
E-Mail: ulrich.schulte@golfpost.de

24
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