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Executive Summary

This report is the latest in BestColleges’ research series reporting trends in online education. It 
includes an in-depth look at feedback on career planning and employment goals collected from 
1,500 online students and 398 online program administrators in the fall of 2019. We conducted 
an additional survey in May 2020, after the coronavirus outbreak, to gather input from more 
than 500 business leaders about their perceptions of online education and current hiring plans 
and practices. Findings are reported in three primary areas: career goals and online students, 
employer perceptions of online education, and college recruiting insights.

KEY FINDINGS

Career Goals and Online Students

•	 More than one-third (35%) of students who want to advance in their current field 
enrolled online because of an incentive or partnership available through their 
employer.

•	 A majority of school administrators identified employer demand (72%) and student 
demand (71%) as the primary factors for developing an online program in a new 
subject area.

•	 Forty-seven percent of business leaders said their organizations have some 
partnership with schools or vendors to offer online courses or programs to 
employees. 

Employer Perceptions of Online Education

•	 Sixty percent of online students say their current employers think that online learning 
is “better than” or “equal to” on-campus options.

•	 About half (49%) of business leaders from organizations that are actively involved in 
college recruiting say that online education is “better than” or “equal to” on-campus 
options.

•	 Seventy percent of business leaders agree that the overall quality of online education 
has increased as a result of changes related to the coronavirus.
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College Recruiting Insights

•	 Half (50%) of business leaders from organizations that actively recruit college 
students said they recruit students and recent graduates from online programs. 

•	 Seventy-one percent of those recruiting college students agree that their 
organizations screen job applicants to identify whether an individual’s degree was 
earned from an online or in-person program.

•	 A majority (63%) of business leaders recruiting college students have “slowed” or 
“halted” college recruiting or hiring practices since the coronavirus outbreak.

•	 More than two-thirds (68%) of those recruiting college students or recent graduates 
agree that their company or organization uses different strategies to recruit from 
online and in-person programs.

EXECUTIVE SUMMARY
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Introduction

This new report from BestColleges provides a deeper dive into the annual data collected for the 
2020 Online Education Trends Report. It explores ideas about career planning and employment 
in the context of online learning from the perspectives of 1,500 online students and 398 online 
program administrators. A separate survey of 953 senior business leaders, which included 534 
senior business leaders from organizations that actively recruit college students and recent 
graduates, adds helpful feedback and another important perspective to the topic.

PROJECT GOALS

Our broader research initiative provides long-term tracking and identification of trends related 
to online learner demographics, online program marketing and recruitment, and new program 
design and development. This new report extends the focus on online students and online 
education with an emphasis on career and employment concerns.

Three separate and unique surveys — two conducted prior to the coronavirus outbreak and one 
conducted during the pandemic — provide insights related to students’ career goals, employers’ 
perceptions of online education, and recruiting and hiring practices.

We asked online students about their motivations for pursuing a college degree and why they 
chose to study online instead of on campus. We wanted to know whether they had done any 
research about their field of study or the related job market before they enrolled. Online student 
participants also shared thoughts about their employers’ perceptions of online education

We asked online program administrators how they decide to offer new online programs and 
how those programs might be designed with career development in mind. We also asked these 
participants to share insights about the employers who recruit online students at their schools.

We asked business leaders about their perceptions of online education as compared to 
on-campus options, and for information about how they recruit college students and recent 
graduates. This group also shared information about how their organizations partner with 
educational institutions and vendors.

The feedback we received from these three groups of participants is reported in three main 
categories: career goals and online students, employer perceptions of online education, and 
college recruiting insights.

https://www.bestcolleges.com/research/2020-annual-trends-in-online-education/
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METHODOLOGY

In October 2019, BestColleges gathered feedback from 1,500 online students using the Pollfish 
mobile survey platform. Student participants represented those currently enrolled (33%), those 
thinking about enrolling (40%), and those already graduated from an online program (22%). The  
remaining 5% of respondents indicated that they were admitted but not yet enrolled. This data is 
part of the BestColleges 2020 Online Education Trends Report, a larger annual project that also 
collected data from school administrators involved in online education at their institutions.

SurveyMonkey was used to gather insights from 398 administrators primarily representing 
two-year (32%) and four-year (58%) institutions in December 2019. The student and school 
administrator surveys covered a variety of topics, which included questions about career 
planning and the perception of online education. All data was self-reported and collected prior to 
the COVID-19 pandemic.

BestColleges commissioned YouGov PLC to conduct an additional survey in May 2020. Survey 
participants included 953 senior decision-makers, 534 of whom were involved with or working 
for organizations that directly recruit college students and/or recent college graduates. The vast 
majority of these business leaders (93%) reported working in the private sector. All figures, unless 
otherwise stated, are from YouGov PLC.

INTRODUCTION

https://www.bestcolleges.com/research/annual-trends-in-online-education/
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Career Goals and Online Students

What career motivations led students to enroll in online vs. on-campus programs, and how did 
they learn about their field of study and the job market before enrolling?

MOTIVATION TO ENROLL ONLINE

It is likely no surprise that the majority of online students enroll with career and employment 
opportunities in mind. This year, 72% of student participants identified themselves as either 
“career climbers” (pursuing advancement in their current field) or “career switchers” (enrolled 
with the goal of transitioning to a new field). Fewer respondents identified themselves as “career 
explorers,” which includes both lifelong learners and recent high school graduates without clear 
professional goals. 

*Participants whose responses were not aligned with the three defined types

Student Types (n=1,500)

36%

36%

24%

3%

CLIMBERS (N=547)

EXPLORERS (N=365)

SWITCHERS (N=547)

OTHER* (N=41)
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Of the career climbers currently enrolled in an online program, about 1 in every 3 students (35%) 
was motivated to enroll specifically because their employer had a partnership with a school or 
because their employer hosted an incentive program that provided support to help cover the 
cost of an online education.

0%

10%

20%

30%

40%

50%
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CLIMBERS (N=214) SWITCHERS (N=167)

EXISTING COMMITMENTS

ONLY WAY TO PURSUE 
FIELD OF INTEREST

EMPLOYER INCENTIVE 
OR PARTNERSHIP

SCHOOL REPUTATION

44%

53%

28%

11%

17%

35%

2%
4%

Primary Reason for Enrolling in an Online vs. On-Campus Program – Currently Enrolled Students

EXPLORING THE JOB MARKET

Conducting research before enrolling is an important part of a student’s college decision-
making process. Almost 60% of prospective students make contact with more than one college 
or university when making a decision to enroll online (Magda et al., 2020). We found that these 
students are also conducting research about their field of study or the job market in that field 
before they enroll (BestColleges, 2020).

CAREER GOALS AND ONLINE STUDENTS
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About half (51%) of career climbers said they relied primarily on websites that provide 
employment and salary data (e.g., PayScale, Glassdoor), while 43% of career climbers used 
professional associations as a resource. Career switchers also relied heavily on these two sources 
to find information about their field of study and the related job market.

Pre-Enrollment Research About Field of Study and the Job Market – Currently Enrolled Students
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19%
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43%
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23%
20%

14%

PROGRAM DESIGN CONSIDERATIONS

Deciding to launch a new online program is just the beginning of the process. The design of 
the program and its component courses have an impact on multiple outcomes, including those 
related to students’ career readiness. Our study identified several ways in which design decisions 
consider these outcomes.

Curriculum Development

When a college or university decides to launch a new online program, its considerations often 
include demand. This year, the majority of online program administrators surveyed identified 
employer demand (72%) and student demand (71%) as primary factors for developing an online 
program in a new subject area (BestColleges, 2020).

CAREER GOALS AND ONLINE STUDENTS
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We also asked administrators whether new online programs at their institutions were designed 
with considerations for students’ career development goals. We found that a majority of 
programs consider career development, with 84% designing for career climbers and 79% 
designing with career switchers in mind.

Strategies that integrate academic and career development might include service and 
experiential learning opportunities, advising and mentoring, and alumni involvement. Research 
from EAB (2016) recommends a holistic approach that involves collaboration among multiple 
student support services, as well as administrators and faculty members.

Incentives and Partnerships

Private companies and organizations are also engaged in online education through affiliations 
with educational providers, such as colleges and universities. In this study, 72% of business 
leaders whose organizations actively recruit college graduates said their organizations partner 
with schools or vendors to offer online courses or programs to employees. Only 23% of the 
business leader participants said that their company or organization does not offer any online 
education or training opportunities.

Almost a quarter (24%) of respondents shared that their organizations provide some financial 
assistance with online education to employees through discounted tuition incentives. Among 
business leaders from organizations that actively recruit college graduates, 39% were from 
organizations that provide some financial assistance with online education through discounted 
tuition incentives.

PREPARING STUDENTS TO 
ENTER THEIR FIRST CAREER

PREPARING STUDENTS TO 
CHANGE CAREERS 
(CAREER SWITCHERS)

PREPARING STUDENTS TO 
ADVANCE IN THEIR CURRENT 
FIELDS (CAREER CLIMBERS)

PROVIDING PROFESSIONAL 
DEVELOPMENT TO STAY 
CURRENT AND MAINTAIN 
CONTINUING EDUCATION 
REQUIREMENTS

Online Program Design Considerations – Career Development

0%

20%

40%

60%

80%

100%

70%

79%
84%

70%

(n=172)

CAREER GOALS AND ONLINE STUDENTS
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Employer Educational Incentives and Partnerships
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35%

23%

5%

DISCOUNTED TUITION TO
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SPECIFIC ONLINE SCHOOLS
OR PROGRAMS

ONLINE COURSES OR
PROGRAMS THROUGH
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EDUCATIONAL INSTITUTION(S)
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ONLINE COURSES OR PROGRAMS
TAILORED TO MEET COMPANY AND
EMPLOYEES' NEEDS OFFERED
THROUGH A PARTNER

OTHER NOT SURE

DISCOUNTED TUITION TO
EMPLOYEES ATTENDING
ONLINE SCHOOLS OR
PROGRAMS OF THEIR CHOICE

DON'T OFFER ANY ONLINE
EDUCATION AND/OR
TRAINING OPPORTUNITIES

1%

Base: business leaders who hire college grads/students

BEST COLLEGES INSIGHT

Students pursuing online education in order to advance in their current careers may be doing 
so through incentives and partnerships available through their employers. Many companies 
are working with colleges to create online learning opportunities for employees. This type of 

collaboration can benefit schools, students, and companies when efforts are coordinated to align 
the curriculum with current needs.

CAREER GOALS AND ONLINE STUDENTS
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Employer Perceptions of Online Education

Comparisons of the academic quality of online and on-campus college programs have been 
ongoing for many years. These comparisons have tracked perceptions as well, particularly those 
of employers. Research published in 2008 found that employers were concerned about a lack of 
rigor, the potential for cheating, and the legitimacy of online degrees and the institutions offering 
them (Columbaro & Monaghan).

Prior to the coronavirus outbreak, we asked students and school administrators about employer 
perceptions of online learning. We also sought feedback from business leaders after the 
pandemic began as college campuses closed and started offering online courses, in some cases 
for the first time.

STUDENTS

The majority of online students surveyed were confident that their current/future employers 
view/would view online education favorably. This year, 60% said that their current employers 
think online learning is “better than” or “equal to” on-campus options, and 56% expected their 
future employers to think similarly. However, almost one-third (30%) weren’t sure.

Employer Perceptions of Online Education – Student Responses (n=1,500)

ONLINE IS BETTER THAN ON-CAMPUS

ONLINE IS INFERIOR TO ON-CAMPUS

ONLINE IS EQUAL TO ON-CAMPUS

NOT SURE

CURRENT EMPLOYER'S
PERCEPTION

FUTURE EMPLOYER'S
PERCEPTION

19% 20%

36%10%

34%

41%
10%

30%
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ONLINE PROGRAM ADMINISTRATORS

Half (50%) of online program administrators said that the employers recruiting at their 
institutions think online education is “equal to” on-campus education. While the administrators 
we surveyed indicated that career development concerns were part of their online program 
design process, nearly two-fifths (38%) weren’t sure what employers thought of online education 
in general.

Employer Perceptions of Online Education – Administrator Responses (n=173)

50%

9%

38%

2%

ONLINE IS BETTER THAN ON-CAMPUS

ONLINE IS INFERIOR TO ON-CAMPUS

ONLINE IS EQUAL TO ON-CAMPUS

NOT SURE

PERCEPTION OF EMPLOYERS
WHO RECRUIT AND/OR HIRE
YOUR ONLINE GRADUATES

EMPLOYER PERCEPTIONS OF ONLINE EDUCATION
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BUSINESS LEADERS

About half (49%) of business leader respondents from organizations that were actively involved 
in college recruiting at the time of the survey indicated that online education is “better than” or 
“equal to” on-campus options. Those who said online education is “inferior” were more likely to 
fall into the two older age groups of respondents: 35-54 years old and 55+ years old.

Business Leader Perceptions of Online Education

ONLINE IS BETTER THAN ON-CAMPUS

ONLINE IS INFERIOR TO ON-CAMPUS

ONLINE IS EQUAL TO ON-CAMPUS

NOT SURE

AGE OF RESPONDENT
35-54 (N=234)

18%

33%

42%

7%

AGE OF RESPONDENT
55+ (N=173)

5%

31%

45%

18%

AGE OF RESPONDENT
18-34 (N=127)

20%

44%

29%

7%

Base: business leaders who hire college grads/students

EMPLOYER PERCEPTIONS OF ONLINE EDUCATION
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The COVID-19 outbreak led to sudden college campus closures and unemployment across the 
country (Kochhar, 2020; Mervosh & Swales, 2020). While it is too soon to identify any long-term 
effects of this widespread shift to online learning and remote working, 73% of respondents from 
organizations involved in college recruiting say that the overall quality of online education has 
increased as a result of changes related to the coronavirus.

Overall Quality of Online Education Due to COVID-19 (n=534)

0 20 40 60 80 100

QUALITY HAS INCREASED
AS A RESULT OF CHANGES

RELATED TO COVID-19

STRONGLY AGREE SOMEWHAT DISAGREESOMEWHAT AGREE STRONGLY DISAGREE

31% 42% 21% 5%

Base: business leaders who hire college grads/students

BEST COLLEGES INSIGHT

Employer perceptions of online education may be improving, particularly as more students and 
employers gain experience with online education in the wake of the coronavirus pandemic. 
Growing acceptance was seen through the online students’ lens, even before the outbreak. 

Business leaders expressed some anticipation that the shift to online programs will improve their 
quality — and perhaps their relevance — as they prepare students for the workforce.

EMPLOYER PERCEPTIONS OF ONLINE EDUCATION
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College Recruiting Insights

Almost half (47%) of senior decision-makers responding to our survey indicated that they 
were not actively recruiting college students or recent graduates at either the undergraduate 
or graduate level. Of those who were conducting college recruiting, half (50%) said that they 
recruited students and recent graduates from online programs.
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30%

40%
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60% UNDERGRADUATE STUDENTS
AND RECENT GRADUATES
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GRADUATE STUDENTS AND
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FROM ONLINE PROGRAMS

GRADUATE STUDENTS AND
RECENT GRADUATES FROM
ONLINE PROGRAMS

Organizations Actively Recruiting College Students and Recent Graduates

51%
53%

26%

38%

(n=534)

Base: business leaders who hire college grads/students

INDUSTRIES

The organizations that are actively recruiting from online programs represent a variety of 
industries. The top three industries indicated in our business leader survey are finance/
accounting/consulting/insurance, research/engineering/IT, and manufacturing.
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There is some alignment here with the top academic fields pursued by online students in 2019, 
which included business, management, marketing, accounting, and related services; health 
professions and related programs; and computer and information sciences and support services 
(BestColleges, 2020).

Industries Recruiting Students From Online Programs (n=269)

Finance/Accounting/Consulting/
Insurance

12%
Media/Arts/Entertainment/
Recreation

8%

Research/Engineering/IT-Related 11% Construction 7%

Manufacturing 10% Real Estate/Maintenance/Repair 7%

Wholesale/Retail Trade 10% Education 5%

Personal Care/Healthcare/Social 
Assistance

9% Transportation/Warehousing 2%

Base: business leaders who hire college grads/students

BEST COLLEGES INSIGHT

Many companies recruit new hires specifically from online programs. As college career centers 
develop relationships with these organizations, students can benefit from better connections 

and greater access to employers. It may be helpful for academic departments to develop these 
relationships with the specific companies and industry associations that students are contacting 

while conducting pre-enrollment research about their career field and related job market.

COLLEGE RECRUITING INSIGHTS



BestColleges   |   2020 Trends in College Career and Employment Planning Page 18

STRATEGIES

Our survey of senior decision-makers included questions related to how their organizations 
recruit and identify potential college students and recent graduates, as well as how they connect 
these individuals with available job opportunities. We also inquired about how these strategies 
might be similar or different as they work with students from online and on-campus programs.

Connecting at a Distance

Many organizations use a variety of technological tools to connect with potential applicants and 
conduct hiring procedures. A majority of respondents currently use online job applications (61%) 
and phone or video interviews (51%). Almost one-third participate in online information sessions 
(32%) and virtual career fairs (29%).

In our survey, 37% of business leaders who hire college students/graduates shared that their 
organizations use social media tools in the hiring process. Job seekers are also increasingly using 
social media. Recent research from Jobvite (2020) indicates that social media is “a rising star 
when it comes to seeking new [professional] opportunities,” with 42% of job seekers using these 
platforms to find information about openings (p. 10).

0% 10% 20% 30% 40% 50% 60% 70% 80%

AUTOMATED RESUME SCREENING

ONLINE JOB APPLICATIONS

PHONE OR VIDEO INTERVIEWS

OTHER

ONLINE EMPLOYER
INFORMATION SESSIONS

SOCIAL MEDIA AND
NETWORKING PLATFORMS

VIRTUAL CAREER FAIR
PARTICIPATION

Tools Used to Identify and Recruit College Students and Recent Graduates (n=534)

27%

29%

51%

32%

37%

5%

61%

Base: business leaders who hire college grads/students

COLLEGE RECRUITING INSIGHTS
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Recruiting Strategies – Online vs. On-Campus Programs (n=534)

0 20 40 60 80 100
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BEST COLLEGES INSIGHT

Students should anticipate some employer interest in where they earned their degree and 
whether they studied online; however, they should be cautious about assuming that an employer 
views online education negatively. As more college students take online and hybrid courses due 
to pandemic-related circumstances, we may see positive changes in perceptions and acceptance 

of these learning environments.

Connecting With Online vs. On-Campus Students 

A majority of respondents from organizations recruiting college students and/or recent 
graduates (68%) agreed that they use different strategies to recruit from online and on-campus 
programs. In addition, 52% agreed that their organizations screen job applicants to identify 
whether their degrees were earned through online or in-person programs.

COLLEGE RECRUITING INSIGHTS
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IMPACT OF COVID-19

The business leaders responding to our survey shared that the coronavirus has impacted their 
hiring practices, with 63% saying that their organizations have slowed and/or halted recruiting 
and hiring since the outbreak. Furthermore, 25% indicated that their organizations are shifting 
resources to concentrate on hiring students from specific majors during this time.

Impact of COVID-19 Outbreak on College Recruiting and Hiring (n=534)

34%

25%

6%

1%

18% 37%

WE HAVE SLOWED COLLEGE RECRUITING
AND/OR HIRING PRACTICES

WE HAVE SHIFTED RESOURCES TO RECRUIT
AND/OR HIRE ONLY STUDENTS AND GRADUATES
FROM SPECIFIC ACADEMIC MAJORS

WE HAVE HALTED COLLEGE RECRUITING
AND/OR HIRING PRACTICES

OUR COLLEGE RECRUITING AND HIRING
PRACTICES HAVE NOT CHANGED

NOT SURE IF PRACTICES HAVE CHANGED

OTHER

Base: business leaders who hire college grads/students

A series of recent surveys conducted by the National Association of Colleges and Employers 
(2020) tracked employers’ plans for college recruiting in the fall of 2020. The group reports 
that while many employers are delaying these decisions, 39% plan to move forward with their 
traditional schedule, and 17% are reconfiguring their efforts to target schools in more limited 
geographic areas. Some decisions are also on hold as college career centers determine their 
fall schedules.

COLLEGE RECRUITING INSIGHTS
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BEST COLLEGES INSIGHT

The full impact of the COVID-19 pandemic on education and employment remains to be seen. 
Decisions are continuously being made by both higher education institutions and employers, and 
these decisions are linked to recruiting activities, such as career fairs and employer information 
sessions. Students should be aware of the challenges faced by these groups and prepare for an 

uncertain future.

Conclusion

Pursuing career and employment goals are the reasons why many students decide to enroll 
in a college program. This is particularly true of online students, the majority of whom want to 
advance in their current career or transition to a new field. The college-to-career path is critical 
for these students who often expect their programs to not only prepare them for future work 
but also help connect them with employment opportunities. Unfortunately, these opportunities 
are uncertain as schools and companies manage changes in operations caused by the COVID-19 
outbreak.

Our insights include a variety of considerations for online program administrators, career 
services practitioners, and online students.

Students are motivated by educational incentives and partnerships offered by 
their employers.

•	 Students pursuing online education in order to advance in their current careers may 
be doing so through incentives and partnerships available through their employers. 
Many companies are working with colleges to create online learning opportunities for 
employees. This type of collaboration can benefit schools, students, and companies 
when efforts are coordinated to align the curriculum with current needs.
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Employer perceptions of online education are improving.

•	 Employer perceptions of online education may be improving, particularly as more 
students and employers gain experience with online education in the wake of the 
coronavirus pandemic. Growing acceptance was seen through the online students’ 
lens, even before the outbreak. Business leaders expressed some anticipation that 
the current shift to online programs will improve their quality — and perhaps their 
relevance — as they prepare students for the workforce.

Collaborations are encouraged among colleges, companies, and professional 
associations.

•	 Many companies recruit new hires specifically from online programs. As college 
career centers develop relationships with these organizations, students can benefit 
from better connections and greater access to employers. It may be helpful for 
academic departments to develop these relationships with the specific companies 
and industry associations that students are contacting while conducting pre-
enrollment research about their career field and related job market.

Employers are interested in more than just where a degree was earned.

•	 Students should anticipate some employer interest in where they earned their degree 
and whether they studied online; however, they should be cautious about assuming 
that an employer views online education negatively. As more college students take 
online and hybrid courses due to pandemic-related circumstances, we may see 
positive changes in perceptions and acceptance of these learning environments.

The challenges of COVID-19’s impact on education and employment continue.

•	 The full impact of the COVID-19 pandemic on education and employment remains to 
be seen. Decisions are continuously being made by both higher education institutions 
and employers, and these decisions are linked to recruiting activities, such as career 
fairs and employer information sessions. Students should be aware of the challenges 
faced by these groups and prepare for an uncertain future.

CONCLUSION
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APPENDIX A: SENIOR DECISION-MAKER/BUSINESS LEADER DEMOGRAPHICS
Data collection – YouGov, (n=534)
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55+ 33%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Region of Work

NORTHEAST 20%

MIDWEST 17%

SOUTH 35%

WEST 27%

ELSEWHERE
(I.E., OUTSIDE THE U.S.)

1%
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0% 10% 20% 30% 40% 50% 60% 70% 80%

Race/Ethnicity

WHITE, NON-HISPANIC 79%

BLACK 4%

HISPANIC 10%

OTHER 7%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Highest Level of Education

NO HIGH SCHOOL OR
HIGH SCHOOL GRADUATE

2%

SOME COLLEGE OR TWO-
YEAR COLLEGE GRADUATE

14%

FOUR-YEAR COLLEGE
GRADUATE 40%

POSTGRADUATE 44%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Income

UNDER $40,000 6%

$40,000-$80,000 22%

$80,000+ 66%

DON'T KNOW/
PREFER NOT TO SAY 5%
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0% 10% 20% 30% 40% 50%

Level of Management

PARTNER OR CO-OWNER
OF A BUSINESS

18%

CEO, CHAIRPERSON, OR 
OWNER OF A BUSINESS

15%

HEAD OF EMPLOYER 17%

HEAD OF A DIVISION, BUSINESS UNIT, OR
LARGE ORGANIZATION WITHIN EMPLOYER

21%

HEAD OF A TEAM, GROUP, OR SMALL
ORGANIZATION WITHIN EMPLOYER

29%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Type of Organization

PRIVATE, FOR-PROFIT
COMPANY

93%

NONPROFIT
ORGANIZATION <1%

SCHOOL OR UNIVERSITY <1%

GOVERNMENT <1%

SELF-EMPLOYED 6%

0% 10% 20% 30% 40% 50% 60%

Company Size

SMALL (2-100) 41%

MEDIUM (101-500) 30%

LARGE (501+) 30%
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Gender

FEMALE

MALE

0% 10% 20% 30%

2016 2017 2018 2019

40% 50% 60% 70% 80%

64%

64%

58%

56%

36%

36%

42%

44%

Age

2016 2017 2018 2019

UNDER 24

25-34

0% 10% 20% 30% 40%

17%

30%

20%

11%

37%

40%

20%

33%

35-44

45-54

25%

18%

20%

26%

15%

9%

20%

17%

>54

6%

3%

20%

12%

APPENDIX B: ONLINE STUDENT DEMOGRAPHICS
Data collection – Pollfish, (n=1,500)
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Enrollment Status

2016 2017 2018 2019

FULL-TIME

PART-TIME

0% 10% 20% 30% 40% 50% 60%

47%

59%

54%

56%

54%

41%

46%

44%

Enrollment Level

2016 2017 2018 2019

UNDERGRADUATE

GRADUATE

0% 10% 20% 30% 40% 50% 60% 70% 80%

66%

61%

55%

57%

16%

13%

17%

18%
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Degree Pursuing

ASSOCIATE

BACHELOR’S

0% 10% 20% 30% 40%

MBA

NON-MBA MASTER’S

DOCTORATE

PROFESSIONAL DEGREE

INDUSTRY CERTIFICATION

CONTINUING EDUCATION*

* NEW CATEGORY BEGINNING IN 2017

2016 2017 2018 2019

36%

32%

25%

25%

30%

29%

30%

32%

5%

4%

7%

7%

6%

3%

4%

7%

2%

2%

3%

3%

3%

3%

17%

8%

9%

11%

19%

17%

15%

3%

3%

APPENDIX B: ONLINE STUDENTS
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Student Status

2016 2017 2018 2019

ONLINE PROGRAM 
GRADUATE/ALUMNI

TAKING AT LEAST ONE ONLINE 
CLASS, BUT NOT ENROLLED IN 

A FULL PROGRAM

0% 10% 20% 30% 40% 50%

THINKING ABOUT ONLINE 
PROGRAMS, BUT NOT YET 

ENROLLED

ADMITTED TO AN ONLINE 
PROGRAM, BUT HAVE NOT YET 

STARTED COURSEWORK

CURRENTLY ENROLLED IN 
AN ONLINE OR BLENDED 

PROGRAM

17%

16%

17%

22%

10%

8%

13%

10%

39%

41%

39%

40%

5%

7%

5%

5%

29%

27%

26%

23%
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Major / Intended Major

2016 2017 2018 2019

BIOLOGICAL AND PHYSICAL 
SCIENCES

BUSINESS, MANAGEMENT, 
MARKETING, ACCOUNTING AND 

RELATED SERVICES 

COMMUNICATION, 
JOURNALISM, AND RELATED 

PROGRAMS 

COMPUTER AND INFORMATION 
SCIENCES AND SUPPORT 

SERVICES

CRIMINAL JUSTICE, LAW 
ENFORCEMENT, FIREFIGHTING 

AND RELATED PROTECTIVE 
SERVICES

EDUCATION

ENGINEERING

0% 10% 20% 30%

HEALTH PROFESSIONS AND 
RELATED PROGRAMS

HUMANITIES AND LIBERAL 
ARTS (E.G. PHILOSOPHY, 

RELIGION, HISTORY, ENGLISH, 
LANGUAGES, ART)

MATHEMATICS AND STATISTICS

PSYCHOLOGY, SOCIOLOGY, 
AND SOCIAL SCIENCES 

OTHER

7%

7%

10%

5%

27%

22%

25%

26%

5%

4%

6%

5%

10%

9%

9%

10%

6%

7%

7%

5%

9%

13%

9%

10%

4%

4%

5%

4%

13%

15%

12%

13%

4%

3%

4%

4%

2%

2%

2%

6%

7%

6%

7%

6%

7%

6%

8%

1%
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Marital Status

2016 2017 2018 2019

DIVORCED

LIVING WITH 
PARTNER

6%

0% 10% 20% 30% 40% 50%

MARRIED

NOT REPORTED

SEPARATED

SINGLE

WIDOWED

6%

8%

7%

12%

19%

12%

9%

46%

38%

40%

44%

3%

3%

3%

2%

4%

2%

28%

30%

30%

34%

2%

2%

4%

1%

1%

1%

APPENDIX B: ONLINE STUDENTS
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Number of Children

2016 2017 2018 2019

0

1

30%

0% 10% 20% 30% 40%

2

3

4

5

6 OR MORE

NOT REPORTED

29%

39%

40%

19%

23%

18%

19%

24%

22%

19%

22%

14%

11%

11%

10%

7%

8%

5%

5%

2%

2%

2%

2%

2%

2%

2%

3%

3%

3%

1%

1%
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Employment Status

EMPLOYMENT 
FOR WAGES

HOMEMAKER

0% 10% 20% 30% 40% 50% 60%

MILITARY

RETIRED

SELF-EMPLOYED

STUDENT

UNABLE TO WORK

UNEMPLOYED, 
LOOKING

UNEMPLOYED, 
NOT LOOKING

OTHER

2016 2017 2018 2019

54%

39%

37%

56%

19%

17%

13%

10%

3%

5%

4%

9%

10%

12%

11%

7%

7%

12%

5%

4%

5%

5%

5%

5%

7%

7%

6%

2%

2%

6%

6%

2%

4%

1%

1%

<1%

1%

1%

1%

2%

APPENDIX B: ONLINE STUDENTS
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Race

ARAB

ASIAN

5%

0% 10% 20% 30% 40% 50% 60% 70%

BLACK

HISPANIC

LATINO

MULTIRACIAL

WHITE

NOT REPORTED

OTHER

2016 2017 2018 2019

4%

9%

4%

10%

10%

13%

6%

13%

8%

9%

3%

3%

3%

3%

4%

69%

65%

62%

66%

7%

1%

1%

1%

1%

1%

1%

2%

2%

2%

2%

2%

2%

2%

2%

1%
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Income Level

LOWER 1 -
UNDER $25,000

2016 2017 2018 2019

LOWER 2 -
$25,000-$49,999

0% 10% 20% 30% 40%

MIDDLE 1 - 
$50,000-$74,999

MIDDLE 2 - 
$75,000-$99,999

HIGH 1 -
$100,000-$124,999

HIGH 2 -
$125,000-$149,999

HIGH 3 -
$150,000 OR MORE

NOT REPORTED

19%

33%

26%

21%

29%

30%

24%

29%

20%

14%

15%

18%

12%

7%

12%

12%

6%

3%

7%

8%

3%

2%

2%

4%

3%

3%

3%

3%

8%

9%

9%

6%

APPENDIX B: ONLINE STUDENTS
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APPENDIX C: SCHOOL ADMINISTRATOR DEMOGRAPHICS
Data collection – SurveyMonkey, (n=398)

Respondent Primary Role

2017 2018 2019

FACULTY

PROGRAM DEAN OR DIRECTOR

INSTITUTIONAL-LEVEL ONLINE
EDUCATION ADMINISTRATION

OR MANAGEMENT

ACADEMIC PROGRAM
COORDINATOR

MARKETING MANAGEMENT

STUDENT SERVICES

ADMISSIONS OR ENROLLMENT
MANAGEMENT

RESEARCH AND ASSESSMENT

INSTRUCTIONAL DESIGN OR
CURRICULUM DEVELOPMENT

OTHER (E.G., REGISTRAR,
OFFICE OF INNOVATION)

0% 10% 20% 30% 40%

4%

2%

35%

24%

25%

27%

25%

34%

1%

3%

1%

2%

3%

2%

2%

2%

3%

17%

23%

25%

4%

5%

3%

1%

4%

2%

7%

6%

11%
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4-YEAR COLLEGES AND UNIVERSITIES

2-YEAR COLLEGES, COMMUNITY 
COLLEGES, AND TECHNICAL SCHOOLS

2016 2017 2018 2019

GRADUATE SCHOOL ONLY

OTHER

0% 10% 20% 30% 40% 50% 60% 70% 80%

67%

32%

60%

58%

32%

58%

30%

32%

7%

6%

8%

4%

1%
FOR-PROFIT

2%
FOR-PROFIT

99%
NONPROFIT

98%
NONPROFIT

2017 2018
2019

FOR-PROFIT NONPROFITInstitution Type

Institutional Classification

2%

3%
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16%

33%

32%

39%

0

25%

44%

23%

36%

48%

78%

88%

76%

58%

63%

51%

31%

46%

24%

1-5

45%

37%

49%

55%

48%

22%

12%

24%

42%

37%

4%

10%

1%

8%

51 OR >

1%

1%

-

1%

-

-

-

-

-

-

4%

3%

1%

8%

26 - 50

4%

4%

1%

-

-

-

-

-

-

-

14%

13%

12%

7%

6-10

15%

7%

14%

6%

4%

-

-

-

12%

11%

8%

13%

11 - 25

10%

6%

12%

1%

1%

-

-

-

-

-

-

-

100% ONLINE

BLENDED

100% ONLINE

BLENDED

CERTIFICATE

ASSOCIATE

100% ONLINE

BLENDED

BACHELOR’S

100% ONLINE

BLENDED

MASTER’S
(NON MBA)

100% ONLINE

BLENDED

MBA

100% ONLINE

BLENDED

PROFESSIONAL 
(JD, ETC.)

100% ONLINE

BLENDED

PHD AND OTHER 
DOCTORATE (EDD, 
PSYD, ETC.)

Number of Programs Offered at Each Degree Level/Percentage of Schools Reporting This Year
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DATA NOTES

1.	 Percentages reported in this document have been rounded, resulting in some totals adding 
up to just under or over 100.

2.	 In instances in which participants were able to select more than one response, percentages 
may add up to more than 100.

3.	 Findings reported from school administrators are based on the number of participants 
responding to each question; all questions, except a screening question related to the 
delivery of online programs, were optional.

4.	 All data is self-reported. 
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