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LinkedIn
Content Strategist/Editor/UI Writer/Copywriter
Simple, Easy Digital Content Targeted to Your Audience 
Accomplished strategist, and editor with a 20-year history simplifying complex investment, financial, medical, and education topics, transactions, and interactive forms. Have improved form content to reduce user failures by 65%, saving $400K annually. Article copywriter who increases engagement based on needs identified through qualitative audience research.

Areas of Expertise 
· End-to-end content creation, including research, concept development, branding, messaging, IA, UI/copywriting, editing, publishing, and quality testing, SEO, metatagging 
· Proven ability to increase audience engagement, decrease errors and costs

· Effective collaboration with brand, marketing, legal, Agile teams, product, and service 

· Experience training and teaching people with a wide range of experience on content 
Experience
Content Strategist/UX Writer Consultant, Capital Group, 2015-2017
· Identified competitive opportunities: Performed competitive reviews of top competitor and comparable sites to determine opportunities to differentiate CG’s American Funds brand for investor and advisor audiences; and uncovered social media opportunities; determined best use of blogs, articles, video, infographics, and rich media
· Refined audience targeting: Created user personas from competitive research, existing demographic data, and behavior research to determine opportunities to personalize content
· Reinvented content approach: Recommended a new, research-based strategy that includes personalization, social media, and production changes
· Increased findability: Created a new, streamlined IA that makes it easier for investors to find planning, investment, and service content
· Maximized ROI: Audited existing content and recommend content re-use; worked with the design and interaction teams to create new article, landing page, guide, and supplemental content templates; pitched strategies for changing product content to marketing and subject matter experts
· Optimized self-service transactions: Planned, wrote, and edited financial transactions and help content to reduce user errors, increase completions, follow compliance regulations, and streamline customer service
· Streamlined content production: Created style guidelines and writing templates; established targets for reading level and ease; and reviewed draft copy for appropriateness
Content Strategist/Senior Editor, Kaiser Permanente, 2005-2015
· Optimized user experiences: Simplifed complex web and app features, including Registration, Sign on, Password reset, Message center, Act for a family member, Profile, Appointments, Prescription refills, Nonmember caregiver access, and My medical record for the app, m.kp.org, and kp.org. Wrote friendly error messaging. Planned and wrote prototype content and user testing
· Reduced costs, increased user satisfaction: Reviewed marketing research, customer service complaints, and user experience test data to optimize content
· Enabled "always on" publishing: Wrote, edited, and built healthy living content, landing pages, emails, Medicare plan information, forms and publications, and announcement copy in English and Spanish, using TeamSite CMS; reviewed and approved content in test environments; coordinated with Agile development teams
· Ensured high quality and compliance: Assisted in hiring new editors; trained new editors, project managers, and vendors in kp.org style and release process
Editor/Copywriter/Researcher for Rothstein & Memsic, 2000-2005
· Created high-quality copy: Edited and revised client copy for messaging, style, and factual content in all media, including Web sites, brochures, catalogs, annual reports, ads, and children’s books; edited to AP and Chicago styles or to client style guide. Topics include biotech, mortgages, science, language, and math for grades K-6, Middle Eastern events
· Supervised content production: Researched, co-authored, and edited non-profit client’s educational brochures; led a team of 10 volunteers to draft and revise materials 
· Optimized communications: created end-to-end communications strategies, including industry and user research, communication plans, positioning, messaging, marketing, PR
· Provided excellent service: Managed client projects and accounts; managed project communications and meetings, task scheduling; supervised progress and quality
Reading Partners, Volunteer tutor, 2011-2015
· Tutored elementary school students: taught students in basic reading skills to bring them up to grade level, using the organization’s lesson plans and arts and crafts
WriteGirls Mentor, 2005-2010
· Mentored teenage girls: Taught writing and communication skills, using writing experiments and creative prompts
· Volunteered: Worked with team on events, workshops, curriculum, edited yearly book
Alameda Writers Group, Executive Vice President, Board Member, 2002-2003
· Managed the group’s public persona: Planned public relations and wrote the site 
· Edited authors’ works: genres included mystery, chic lit, suspense, children’s literature
Education

· MA, Ph.D., English Literature and Language, Stanford University, Stanford, CA

· BA English Literature, University of Rochester, Rochester, NY
· User Experience Design Certificate, California State University, Fullerton, Fullerton, CA
