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Summary Overview 

I am a well-rounded digital marketer with enterprise B2B and B2C experience. 

During my 10+ years of experience, I’ve led the strategy and implementation of various types of online marketing initiatives – from web analytics and email marketing, to SEO and online content writing. With my diverse background, I’m a resourceful teammate offering:
 
CONTENT STRATEGY applying SEO best-practices to update, optimize and monetize content. 

EXPERIENCED CONSULTANT able to articulate market trends to upper management and prioritize website fixes for tactical teams that result in increased page views, improved lead quality and new revenue streams. 
 

Professional Experience

Searchmetrics, San Mateo, CA							2015 - 2018

· Brand Ambassador – Championed and developed the field marketing channel leveraging personal social media profiles, building relationships with influencers, and writing content to inspire and educate marketers resulting in syndicated content and brand amplification. 

· [bookmark: _GoBack]Senior Manager, Digital Marketing – Partnered closely with cross-functional teams to shape and execute lead generation campaigns across events, email and webinars. Developed and launched A/B tests to improve conversion rate efforts and increase demo requests on home page and landing pages of enterprise SEO software.  
· LPO results: Identifying 2.72% conversion rate for home page representing 70.2% improvement from original. Demo request page in 18% conversion rate generating 43% improvement.  

· Enterprise SEO Consultant – Owned client relationships advising top B2B & B2C brands on improving technical website performance, growing organic traffic and keeping a pulse on market trends. Partnered with sales to ensure successful contract negotiation towards renewals and upsells. 
· Yellowpages: Developed dashboards to monitor rankings of top revenue producing categories.  
· Columbia Sportswear: Compiled quarterly business review of all brands and presented to brand leadership outlining on-page e-commerce optimizations.    
· Foodsaver & Crock-pot: Prioritized technical SEO improvements based on business initiatives. Supported website migration, helped identify revenue-focused keywords and topical content designed to increase web traffic.
· Disney Parks & Resorts: Identified key terms and top pages for optimization based on in-park and visor intent related searches across mobile and desktop.  
· Managed direct reports creating a pathway for success within the organization and mentored interns on career development. 
· Tapped as internal resource to develop enterprise client playbooks outlining training and onboarding, SEO roadmap and impactful project deliverables.  
 

The Search Agency, Los Angeles, CA						2012 - 2015

· Senior Marketing Manager – Managed email service provider transition to Pardot organizing onboarding and team adoption. Designed and deployed email marketing nurture campaigns curating content for 1,400 prospects and 18,200 agency newsletter contacts.   
· Account Manager, SEO – Lead client strategy meeting client business goals within budget and exceeding web marketing objectives across B2B and B2C sectors. 
· REVOLVE Clothing: Supported website migration of e-commerce fashion site.  
· Indeed.com: Helped integrate internal linking to improve website performance. 
· Hawaiian Telcom: Led SEO strategy in combination with paid search efforts for local telephone company serving the state of Hawaii.  

Local.com, Irvine, CA 								2009 - 2012

· Partner Manager – Client-facing role guiding newspaper publishers through implementation of an online local business directory and ad feed products that generated additional online revenue. 
· Lee Enterprises: Responsible for overseeing product functionality across web properties of the largest account that publishes 46 daily newspapers and more than 300 weekly, classified, and specialty publications.

· Marketing & Trade Show Coordinator – Supervised corporate trade shows end-to-end, seamlessly executing corporate rebranding efforts, facilitating product demos and preserving brand awareness as a major business directory-listing site at tech industry tradeshows. 

Tools Expertise 

Website Analytics: Google Analytics, Google Search Console 
SEO SaaS Software: Searchmetrics, SEMRush, DeepCrawl, SEOmoz
Social Media Management: Hootsuite 
Marketing Automation: Salesforce Pardot
Content Writing: Wordpress Blogging Platform
A/B Testing: Optimizely


Education

Chapman University Dodge College of Film, CA, 2006
· BA in PR/ Advertising, emphasis in journalism & entertainment marketing 

Bond University, Queensland, Australia, 2004
· Semester abroad, emphasis in theatrical marketing  


Memberships & Interests

Board Member of BayAreaSearch.org – a non-profit organization of SEOs in Silicon Valley 

Lifestyle athlete - Weightlifting, Cross Fit, Competitive ballroom dance
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