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Plus: Media buyers and marketers give their thoughts and

predictions on the platform in the year ahead

Twitter was of�cially bought by Elon Musk on October 27, a $61 billion (USD 44billion) journey

many have described as a “wild ride”.

Musk has previously discussed his plans to ensure Twitter is an “inclusive arena for free speech”,

saying that it is important for people to have “both the reality and the perception that they are

able to speak freely within the bounds of the law.”

However, since his takeover, many publications have reported a rise in hate speech and slurs

toward minority groups, making advertisers nervous.
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Mediaweek spoke to media buyers and marketers to �nd out their thoughts on the new

ownership, the relevancy of the platform and their predictions on advertising on the platform in

the year ahead.

Elon Musk

Sabri Suby, founder and head of growth at King Kong, said that Musk would use his

engineering eyes to make Twitter’s ad auctions a more compelling offering.

“His take on trying to eliminate bot accounts is just going to entice marketers to move dollars to

Twitter even more,” he said.

“Twitter makes about $5 billion a year in revenue, more than 20 times smaller than Facebook’s

revenue. Marketers haven’t been adopting Twitter for ads because it’s not as ef�cient. The better

an ad auction is, the better it’s able to place your ad in front of people who are likely to take the

action you want from them.
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“The more ef�cient the auction is, the lower your cost per lead, and the lower your customer

acquisition cost is. And that’s what makes people �ood to ad platforms: ef�cient auctions,” he

added.

Suby noted that King Kong does not run Twitter ads. He explained: “I’m big on focus, and I

understand that I’m not going to be a master at every different ad platform. We would rather

pick the ones that account for around 80% of the overall volume and become absolute masters.

“However, if Elon can solve the tracking iOS 14 issue – and I believe that if there is a person for

the job, it’s him.”

Sabri Suby

Jessica Bray, Audience Precision’s senior strategist and media team lead, was critical of Musk’s

takeover.
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“Musk has turned Twitter upside down at an extremely fast rate. Internally with disrespectfully

abrupt layoffs and externally with advertisers fearing risk to brand safety and the changes to

integral Twitter elements like the blue tick resulting in a skyrocketing number of fake pro�les.”

Bray added: “Musk has never been one to play by the rules, so this �ip of the company does

align with his history.”

Antonio Panuccio, digital strategist at Enigma, called the takeover a “wild ride”. He had a

different view on it: “I don’t think it’s unfair to say it has been a disastrous spectacle,” referring to

the advertiser exodus and user retention.

“The cuts to staff (and the teams from which the cuts have come from), public spats between

Musk and engineers, culling of perks, scrapping of remote work, and jump in hours don’t bode

well in an industry where advantage hinges on uptime and innovation,” Panuccio said.

“With record growth for competitors in Tumblr and Mastodon in recent days, it’s no wonder

Twitter is attempting to claw back some of the stuff they’ve culled,” he added.
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In 2012, Twitter surpassed more than 200 million active users, from celebrities to politicians and

entrepreneurs. But with this new leadership, does Twitter still command the same relevance –

particularly for media buyers and advertisers?

For Suby, the 16-year-old platform was never relevant. He said: “It never hit mass adoption, and

you can see it in their ad revenue. $5 billion, in the scheme of things, is nothing. Google makes

around $220 billion, and Facebook makes $117 billion per year.”

Suby noted that the platform was never an area that was exciting enough for advertisers and

that it ultimately came down to the total number of users.

“Twitter has around 396 million users, which isn’t bad, but you need to get to a billion users for

me to pay a huge amount of attention to it,” he said.

Is Twitter still a relevant platform?
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“TikTok has just done that. Facebook is north of two billion users. There are four billion searches

on Google a day. So, it’s not about the age of the platform, and it’s not that it used to be a hot

advertising product – it never was.”

Bray said that the relevance of media space comes down to the audience a brand is trying to

reach and its ability to engage with that audience in a relevant context.

“Twitter can still be relevant as a platform to engage with consumers. However, we may see a

shift in consumer behaviour away from this platform as these changes start to roll out as a

backlash from negative feelings towards the brand and platform of Twitter as a whole,” she

noted.

Jessica Bray
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Panuccio said Twitter still commands a large, varied, and engaged audience. He highlighted

that there are “fandoms” on the platform keeping up-to-date with their favourite stars, and

users continue sharing their exciting or mundane daily thoughts on the platform.

“Society still rates Twitter as one of the places to go when events rock the world,” he pointed out.

“As long as the audience is still there, Twitter will be relevant to advertisers. Brands will still use

Twitter organically – it remains to be seen whether they’ll invest advertising dollars long-term,”

he added.

Musk’s ownership and leadership of the platform have brought a raft of changes. For Bray, she

called it a “very risky environment for advertisers”.

“We don’t consider it brand safe at this current moment, so we would not recommend this to

our clients,” she added.

Panuccio said the release and rescind of Twitter Blue and dismissal of content moderation

teams has made everyone think twice about brand presence and safety on the platform.

“There are second thoughts about any investment into Twitter right now, and it’s easy to justify

pulling the spend and parking it in another channel,” he added.

Is Twitter worth the risk?
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In recent weeks, several big brands have paused their ads on Twitter due to problematic

content. Suby noted that their boycotts would be short-lived, and they would eventually return

to the platform.

“Elon might take a short-term hit in terms of PR, but ultimately he’s a smart guy. You’re not

going to spend the billions of dollars he did on a platform unless you think there is an under-

realised value equation that can make up for it,” he said.

Suby said he believes Musk will improve Twitter for users and advertisers, giving them a “real

shot” at competing with other platforms.

“In terms of breaking news content and being the town square of information, Twitter has

something unique that other ad platforms don’t have. So, there is de�nitely value there, but

they have just been incredibly poor at monetising and commercialising the business,” he said.

Outlook for advertising
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“They’ve been focused on the wrong things, so someone with more commercial acumen like

Elon will be able to do wonders,” he added.

For Bray, she noted consumers – particularly younger ones, don’t like when big corporations

exercise their power and fail to listen to those using it.

“I think that advertising will continue to be reduced on the platform by advertisers, as

consumers may boycott brands present on the platform and drive reduced audience and brand

safety on the platform,” she said.

Panuccio said we are likely to see more advertising ceasing their advertising, particularly when

the on-platform attention is on the platform drama.

“Reparations to advertiser con�dence, in my opinion, won’t start until the drama, spats, and

product discourse are taken off the platform and happen in the boardroom (whether virtual or

at the table). That’s not Musk’s style though,” he added.
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Antonio Panuccio

Sharing his prediction for Twitter and its advertising in the year, Suby said the platform will

experience: “a short-term hit for long-term gain.”

“It won’t be easy to �x the problems it has. I don’t think we’ll see a dramatic change in the next

12 months.”

Looking into the crystal ball
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Looking further ahead, Suby said: “I believe that beyond 12 months is where we will see a

change because it will be quite the engineering feat to do what they need to do on the product

side to be able to solve all these issues from an ad platform perspective.

“Elon will likely �ght Apple’s 30% App Store fees on subscriptions because it costs Twitter

billions. Zuckerberg couldn’t challenge Apple in the public domain because of past privacy

controversies.

“But Elon could drag Tim Cook centre stage and point out one of Apple’s biggest skeletons:

how Apple is using privacy as a cover-up for destroying other ad companies while building their

own.

“We all know that Elon isn’t afraid of airing anyone’s dirty laundry, so this could get interesting,”

he added.
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RELATED ITEMS: ELON MUSK, TWITTER

Bray said the future of Twitter depends on “how much further Musk takes things and how he

recovers from the changes and uproar he has already created.”

Panuccio said it will be a rocky 2023 for Twitter and how it can diversify its revenue from

advertising streams, which he noted won’t bode well for advertisers. 

“It’ll mean more monetisation of products – existing and new – and the concern is that the

monetisation will be half-baked a la Twitter Blue. But the world moves fast.

“By Q2 2023, it’s likely we’ll be past talking about this, and Twitter will be back to business as

usual. Or we’ll all be on Mastodon getting a crash course on the decentralised internet,” he

added.

–

Top image, left to right: Sarbi Suby, Jessica Bray and Antonio Panuccio

�. Sign up to the free Mediaweek Morning Report daily email if you

don't already get it.

�. Subscribe to our podcasts.

�. Become a Mediaweek member. Contribute from as little as $9.95

monthly. There is an annual option plus a company support plan too.

There are three ways to support Mediaweek to keep the lights
on:

 SHARE  TWEET  SHARE  EMAIL

https://rebrand.ly/flyjmmo
https://www.mediaweek.com.au/tag/elon-musk/
https://www.mediaweek.com.au/tag/twitter/
https://www.mediaweek.com.au/mediaweek-morning-report-archive/
https://www.mediaweek.com.au/mediaweek-podcasts/
https://www.mediaweek.com.au/purchase/
mailto:?subject=Twitter%20or%20not?%20Media%20buyers%20and%20marketers%20share%20their%20thoughts%20on%20the%20platform%E2%80%99s%20new%20ownership&BODY=I%20found%20this%20article%20interesting%20and%20thought%20of%20sharing%20it%20with%20you.%20Check%20it%20out:%20https://www.mediaweek.com.au/twitter-or-not-marketers-on-the-platforms-new-ownership/



TO TOP

Recommended For You

Roundup: Nine Australian Open

deal, Twitter, ABC restructure

Roundup: AD Group sale, Tony

Armstrong, banned Twitter

accounts

Roundup: Twitter takeover,

Murdoch biography, ABC

kogan.com | Sponsored

FinancialAdvisorHeroes | Sponsored

Bedtimez | Sponsored

Adidas Women's X9000L4...

for $94.99

Susan Boyle is So Skinny Now and Looks Gorgeous

21 Shameless Vintage Ads That Were Once Socially Acceptable

15 Actors That Hollywood Banned For Life

https://rebrand.ly/flyjmmo
https://www.mediaweek.com.au/roundup-nine-australian-open-deal-twitter-abc-restructure/
https://www.mediaweek.com.au/roundup-nine-australian-open-deal-twitter-abc-restructure/
https://www.mediaweek.com.au/roundup-ad-group-sale-tony-armstrong-banned-twitter-accounts/
https://www.mediaweek.com.au/roundup-ad-group-sale-tony-armstrong-banned-twitter-accounts/
https://www.mediaweek.com.au/roundup-twitter-takeover-murdoch-biography-abc/
https://www.mediaweek.com.au/roundup-twitter-takeover-murdoch-biography-abc/
https://sin.creativecdn.com/clicks?id=20221128_bt0mjHXJIDnraF7z9dxB&tk=iApfvzZYK1_go-Kn0xA-PTb93qxQDjPfigrhgR4Xl95zxikyJZwUO6qTdyYC2iRk5k1FoHt1a3GYS-MiNFYFqci56B7BhJfWv-166AhHWs7xcljbjNT-69kE2Bb55wcrLHb6QTMPhgue5W9PD13j8p0aWRj_DeQtjjBrwXLMnreLxvCh3BphA5pPdtfPPRv9S4WyP8AswOcZm_n1zQwOR9jBL5Jnjy4L-Bf3UjeaGZJSR_6GD857NMMSfPUjCvrqnQjEgDAdbUp6rapEolVN435j1FwSwUG3qNVTLeBSTAsvznvUvRBswEY-TlY0T0Cn95hlAtbkICjKt0-1YU6Vwoods1hivNJrLUSAj7BEw605HojdXXbYrWI6FXmFjoCu53tQyoIhV13CxdiYUI47Wm9XeLp8brox0tLEbG7257zisMsp-hb97jARy8M70lnCqNmYebde2aRGVPnh5s7CXJWLs2pjkwiyInUMp-bY8QoNyE6sEKFuIdLVV11JftdzhWPZt9HYFoGCB6YjmUkexCIjCRrFy3Deic6VgfnmHQHM5CvCMVmxaZcCR0cXNLlxWfXNelBqFNJo6T_xzeYsn0_c7uBH7rFnpgF3wr4AXS4&utm_source=taboola&utm_medium=referral&tblci=GiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCCvuUgo1beqsomnzbHrAQ#tblciGiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCCvuUgo1beqsomnzbHrAQ
https://popup.taboola.com/en/?template=colorbox&utm_source=mediaweek-mediaweekau&utm_medium=referral&utm_content=thumbs-feed-01-b-delta:Below%20Article%20Thumbnails%20|%20Card%201:
https://financialadvisorheroes.com/weight-loss/wl-14-04?utm_source=taboola&utm_medium=mediaweek-mediaweekau&utm_campaign=16256768&utm_term=Susan+Boyle+is+So+Skinny+Now+and+Looks+Gorgeous&utm_content=http%3A%2F%2Fcdn.taboola.com%2Flibtrc%2Fstatic%2Fthumbnails%2F294b4d0f357de2e1553ba934053fc40e.jpg&ts=2022-11-28+21%3A35%3A07&tbv=tGl0UejvfRUM9K2EFA00LOUAUvZvejv8nR2dURi_bDM=&pcl=1
https://popup.taboola.com/en/?template=colorbox&utm_source=mediaweek-mediaweekau&utm_medium=referral&utm_content=thumbs-feed-01-b-delta:Below%20Article%20Thumbnails%20|%20Card%201:
https://rfvtgb.bedtimez.com/worldwide/old-ads-ob?utm_campaign=t-bt-vintage-ads-s-d-au-141122ci&wsl=dykol&utm_medium=taboola&utm_source=taboola&utm_term=mediaweek-mediaweekau_1407831&cpc=wEmPoLSRMPJlNn_d80UINgwS2MOHRtLMQCZwpycIp_U=
https://popup.taboola.com/en/?template=colorbox&utm_source=mediaweek-mediaweekau&utm_medium=referral&utm_content=thumbs-feed-01-b-delta:Below%20Article%20Thumbnails%20|%20Card%201:
https://def.sptrkr.com/d0c6690fd06bb27e?spadid=42469981&spcampid=8519085&utm_source=taboola&utm_medium=cpc&utm_campaign=def_au_d_taboola_106725_8519085&utm_content=3579599935&sppubid=mediaweek-mediaweekau&cpc=zWTrd3oG0qZB716JbmrYPxxFddw9PTS9483rZKcLyDg=&tblci=GiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCDq0Vkorq6a0cLsqK1Y#tblciGiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCDq0Vkorq6a0cLsqK1Y


Copyright © 2022 Mediaweek

   

 About

 Morning Report

 Contact

 Membership

 Sports

QUICK LINKS

 Television

 Radio

 Publishing

 Entertainment


TO TOP

Definition | Sponsored

Health Benefits | Sponsored

Top Gadgets | Sponsored

Doctor Says Slimming Down After 60 Comes Down To This

Here Are 20 of the Coolest Gifts for This 2022

20 hottest cool gadgets you'll regret not getting before they sell out!

Mediaweek retrospective: Greg Graham, Linda Robson, and Brett Stewart look
back at 20 years
Roundup: Potential Glee reboot? Taylor Swift, dentsu QLD

https://rebrand.ly/flyjmmo
https://www.facebook.com/MediaweekAUS
https://www.twitter.com/MediaweekAUS
https://www.linkedin.com/company/mediaweek-australia
https://www.mediaweek.com.au/feed/rss/
https://www.mediaweek.com.au/about/
https://www.mediaweek.com.au/mediaweek-morning-report-archive/
https://www.mediaweek.com.au/contact/
https://www.mediaweek.com.au/purchase/
https://www.mediaweek.com.au/category/sports/
https://www.mediaweek.com.au/category/television/
https://www.mediaweek.com.au/category/audio/radio/
https://www.mediaweek.com.au/category/publishing/
https://www.mediaweek.com.au/category/entertainment/
https://def.sptrkr.com/d0c6690fd06bb27e?spadid=42469981&spcampid=8519085&utm_source=taboola&utm_medium=cpc&utm_campaign=def_au_d_taboola_106725_8519085&utm_content=3579599935&sppubid=mediaweek-mediaweekau&cpc=zWTrd3oG0qZB716JbmrYPxxFddw9PTS9483rZKcLyDg=&tblci=GiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCDq0Vkorq6a0cLsqK1Y#tblciGiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCDq0Vkorq6a0cLsqK1Y
https://popup.taboola.com/en/?template=colorbox&utm_source=mediaweek-mediaweekau&utm_medium=referral&utm_content=thumbs-feed-01-b-delta:Below%20Article%20Thumbnails%20|%20Card%202:
https://tracklw.com/view/eVj0CC2C1tToJbqA5rX9BhqXoUxT3fRHLpY0P7at4yQ?c=40635&pid=4844&site=DietT1All2_mediaweek-mediaweekau_http%3A%2F%2Fcdn.taboola.com%2Flibtrc%2Fstatic%2Fthumbnails%2F54edbd46a6a5ac3a73fe5840fc196c57.jpg_Doctor+Says+Slimming+Down+After+60+Comes+Down+To+This&tid=GiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCC2jU4ojZDNtfTyxIyIAQ&tblref=mediaweek-mediaweekau&tbl_campaignid=22058840&tbl_siteid=1407831&tbl_campaignitemid=3583162188&tblci=GiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCC2jU4ojZDNtfTyxIyIAQ#tblciGiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCC2jU4ojZDNtfTyxIyIAQ
https://popup.taboola.com/en/?template=colorbox&utm_source=mediaweek-mediaweekau&utm_medium=referral&utm_content=thumbs-feed-01-b-delta:Below%20Article%20Thumbnails%20|%20Card%202:
https://promo.top20gadgetdeals.net/6339806d7ed3d60001ac0b00?site=mediaweek-mediaweekau&thumbnail=http%3A%2F%2Fcdn.taboola.com%2Flibtrc%2Fstatic%2Fthumbnails%2Fde4f5c0f7f1fbba54f0194f48e48b202.jpg&title=Here+Are+20+of+the+Coolest+Gifts+for+This+2022&timestamp=2022-11-28+21%3A35%3A07&platform=Desktop&campaign_id=21172538&campaign_item_id=3578085206&campaign_name=Listicle2022+w+GEOs&ref_id=GiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCCckFsogde28IK-sbZs&tblci=GiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCCckFsogde28IK-sbZs#tblciGiBv8MLiM-IYVon5JK68E2f-a_5xO6rV2ZJ-_vEHK-OfQCCckFsogde28IK-sbZs
https://popup.taboola.com/en/?template=colorbox&utm_source=mediaweek-mediaweekau&utm_medium=referral&utm_content=thumbs-feed-01-b-delta:Below%20Article%20Thumbnails%20|%20Card%202:
https://www.mediaweek.com.au/mediaweek-greg-graham-linda-robson-brett-stewart-look-back/
https://www.mediaweek.com.au/roundup-potential-glee-reboot-taylor-swift-dentsu-qld/



TO TOP

https://rebrand.ly/flyjmmo
https://mediaweek.com.au/mediaweek-podcasts/
https://mediaweek.com.au/mediaweek-podcasts/

