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City Sightseeing South Africa: Environmental Policy and Evidence

Background on corporate responsibility
We of City Sightseeing South Africa have undertaken to improve the environmental, social and
economic performance of our business to embrace the concept of sustainability. This has now become
the core value of our corporate responsibility. In fact, the extent to which we have committed to our
environmental responsibility is reflected by our financial contribution of 2 per cent of our profit.
In particular, we have taken an active approach to helping to protect our environment. Respecting the
environment in which we live is one of our guiding principles and is deeply rooted in City Sightseeing
South Africa’s culture and value system.
Statement of policy
City Sightseeing South Africa is committed to the continuous improvement of its environmental
performance, with a strong focus on the sparing use of natural resources.
Our aim is to be ISO 14001-compliant by 2010 through a process of controlling and improving our
environmental management to standards set in the National Environmental Management Act (NEMA).
Accordingly, City Sightseeing South Africa has identified the following five pillars as the base of our
corporate environmental policy:
1.

To minimise any pollution that we may cause and to minimise any wasteful consumption.

2.

To use renewable, natural resources.

3.

To use suppliers who follow NEMA standards to reduce, recycle and remove waste.

4.

To support local organisations that promote environmental care in a sustainable manner.

5.

To research and develop technology that reduces the consumption of natural resources.

Implementation of policy: Staff awareness and training programme
City Sightseeing South Africa Goes Green
(See our posters!)
Awareness campaign:
City Sightseeing started an environmental-sustainability awareness campaign in 2008 in a two-phase
operation.
Phase 1: The first phase involves our employees and consists of raising awareness of environmental
sustainability through a poster campaign at our Paarden Eiland office.
Phase 2: The second phase involves the public and consists of ensuring that our main marketing tool –
our seasonal brochure – communicates our environmental policy.
(See our environmental paper certificates.)
Action plan and progress report
Focus
CLEANER AIR
Objective
To identify ways to reduce our carbon footprint in the environment in which our diesel buses operate.
Approach
We have referred to international standards of responsible eco-practices as supported by NEMA.
Action
We are reducing our carbon footprint significantly by reducing emissions into the atmosphere and so our
impact on climate change and air quality by expanding our fleet of buses with low-emission buses that
are Euro 2 MK2 compliant and accredited.
Pedal Power is promoted within the company. As an alternative mode of transport to company staff, we
have a communal bicycle on our premises, for use by all members.
Focus
IMPROVED DISPOSAL OF WASTE
Objective
To identify ways to reduce the amount of waste that we generate right across our business.
Approach
We have implemented initiatives and processes that reduce waste generated by our operations, that
increase recycling and that cut the amount of waste sent to a landfill site.
Action
* We are recycling building material from our offices to upgrade our new bus terminal,
in this way reducing the volume of waste created.
* We have connected motion sensors to our office lights to aid in energy saving.
* We are sending metal to a scrapyard for recycling and not to a landfill site.
* We are recycling 200 l of oil per month and not dumping it into the ecosystem.
* We are using biodegradable packaging for all our marketing material (which had previously been
packaged in plastic).
* We are separating glass, plastic, paper, cardboard and cans for recycling by WastePlan.
Result
City Sightseeing South Africa is complying with various ISO 14001 principles for waste reduction and
recycling.

Focus
USE OF SUSTAINABLE RESOURCES
Objective
To identify ways to use sustainable resources right across our business.
Approach
We have procured alternative sources of material to use in our business.
Action
* Office-paper usage: We recycle paper by printing on both sides and using slightly more expensive
Sappi paper made of 50 per cent post-consumer recycled waste.
* Marketing-paper usage: All paper used for the marketing of our company and all marketing
elements designed for our clients come from environmentally responsible paper-mills.
(See Zanders PEFC and FSC certification.)
Result
City Sightseeing South Africa is accredited with the Forest Stewardship Council and the Programme for
the Endorsement of Forest Certification Schemes.
Focus
ENVIRONMENTAL COMPLIANCE
Objective
To implement a corporate environmental policy into our code of conduct that adheres to NEMA
standards.
Approach
We have implemented stringent health, safety and environmental management systems to ensure that
we comply with NEMA regulations.
Action
We are using the services of Lafarge, a local supplier of concrete and aggregates, which follows a bestpractices guideline around ecological challenges according to global standards as our preferred
supplier for the casting of the wash-bay floor.
Result
City Sightseeing South Africa is at the forefront of environmental compliance in South Africa and
acknowledges the value of looking after nature in order to protect our tourism enterprise.

