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Artikel in Fachzeitschriften (peer-reviewed) 
 
Bolzern-Konrad, B., Egger, C., and Sumilo, E. (2015). Competence Utilization for Innovation Capabilities – A 

Question of Trust?. Expert Journal of Business and Management, vol. 3, no. 2, S. 90-104. Sibiu, 
Rumänien: Sprint Investify. ISSN 2344-6781. Verfügbar unter  
http://business.expertjournals.com/23446781-310/104/ 

 
Bolzern-Konrad, B., Egger, C. &  Šumilo, Ē. (2013). Values - Soft issue or valuable capital? Humanities and 

Social Sciences Latvia, vol. 21, no. 2, S. 74-90. Riga, Lettland: University of Latvia. ISSN 1022-4484. 
 
Kuhn, C. & Šumilo, Ē. (2012). Leaders must learn how to create an organisational climate where others apply 

innovative thinking to solve problems and develop new products and services. Humanities and 
Social Sciences Latvia, vol. 20, no. 1, S. 77-94. Riga, Lettland: University of Latvia. ISSN 1022-4483. 
Verfügbar unter 
http://www.lu.lv/fileadmin/user_upload/lu_portal/apgads/PDF/Humanities_and_social_sciences
_2012.pdf 

 
Kuhn, C., Dubra, I. & Šumilo, Ē. (2012). Influential determinants of innovation: Case study of Latvia and 

Germany. Journal of Social Sciences - Regional Formation and Development Studies Lithuania, vol. 
2, no. 7, S. 74-85. Klaipėda, Litauen: Klaipėda University. ISSN 977-2029-93-700-1.  

 
 
 
Buchbeiträge & Bücher 
 
Egger, C. (2015). The impact of organizational values on product innovation in manufacturing companies, 

Riga: University of Latvia. ISBN 978-9934-18-009-5. Vollversion verfügbar unter: 
https://dspace.lu.lv/dspace/handle/7/28356 

 
Egger, C. (2014). Towards a Categorization of Influencing Factors for Innovation in Organizations. In: Neuert, 

J. ed. Contemporary Approaches of International Business Management, Economics, and Social 
Research (S. 11-19). Berlin, Deutschland: epubli. ISBN 978-3-7375-1329-6. 

 
 
 
Konferenzbeiträge (peer-reviewed) 
 
Egger, C. & Egger, H. (2016). Innovation Performance and Management Ethics – An interrelated 

phenomenon? In: Global Conference on Business and Finance Proceedings (Vol. 11, No. 1, S. 280-
291). Honolulu, Hawaii, USA: The Insitute for Business and Finance Research. ISSN 1941-9589. 

 
Egger, C. (2014). An international perspective on the impact of organizational values on product innovations 

in manufacturing companies. In: Global Business Conference 2014 Proceedings - Questioning the 
Widely-held Dogmas (S. 94-104). Dubrovnik, Kroatien: Innovation Institute Zagreb. ISSN 1848-2252. 

 
Egger, C. (2014). Organizational Values for Product Innovations in Manufacturing Companies. In Conference 

Proceedings for Political Sciences, Law, Finance, Economics & Tourism (Vol. 3, S. 381–388). Sofia, 
Bulgarien: SGEM International Multidisciplinary Scientific Conferences on Social Sciences and Arts. 
ISBN 978-619-7105-27-8. 

 
Bolzern-Konrad, B. & Egger, C. (2014). Trust as an enduring organizational value for competitive advantage 

in a constantly changing business world: Theoretical analysis and emprical findings from two 
research studies. In Conference Proceedings of 14th Biennial ISSWOV Conference on Values in 
shock: The role of contrasting management, economic, and religious paradigms in the workplace (S. 
323-330). Los Angeles, USA: ISSWOV - International Society for the Study of Work & Organizational 
Values. ISBN 978-0-9817997-3-5. 
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Egger, C. (2014). Valuable values for innovation? In Impulse in Zeiten des Wandels – Tagungsband des 8. 
Forschungsforums der österreichischen Fachhochschulen (S. 454-455). Kufstein, Österreich: 
Fachhochschule Kufstein Tirol Bildungs GmbH. ISBN 978-3-9503491-9-1. 

 
 
 
Teilnahme & Präsentationen auf wissenschaftlichen Konferenzen 
 

Datum Ort Konferenz Titel des Beitrags / Tätigkeit 
04.01.2016 – 
07.01.2016 

Honolulu, 
Hawaii, USA 

Global Conference on 
Business and Finance 
Research 

Präsentation zum Thema: 
Management Ethics and Innovation 
Performance – An interrelated 
phenomenon? 
 
Session Chair für den Track 
Management & Marketing 

01.10.2014 – 
03.10.2014 
 

Dubrovnik, 
Kroatien 

Summer Global Business 
Conference 

Präsentation zum Thema:  
An International Perspective on the 
Impact of Organizational Values on 
Product Innovations in 
Manufacturing Companies 

04.09.2014 – 
07.09.2014 
 

Varna, 
Bulgarien 

International Multidisciplinary 
Scientific Conferences on 
Social Sciences and Arts 

Präsentation zum Thema: 
Organizational Values for Product 
Innovation in Manufacturing 
Companies 

29.06.2014 – 
02.07.2014 
 

Riga, Lettland 14th Biennial ISSWOV 
Conference on Values in 
shock: The role of contrasting 
management, economic, and 
religious paradigms in the 
workplace 

Poster-Präsentation zum Thema: 
Trust as an enduring organizational 
value for competitive advantage in 
a constantly changing business 
world 
 

23.04.2014 – 
24.04.2014 
 

Kufstein, 
Österreich 

8. Forschungsforum der 
österreichischen 
Fachhochschulen 

Poster-Präsentation zum Thema: 
The impact of organizational values 
on product innovation – Results of 
content analysis of 40 articles 

29.11.2013 – 
30.11.2013 

Kufstein, 
Österreich 

International Conference on 
Current Approaches of Modern 
Management and Strategy 
Research 

Präsentation zum Thema: 
Investigating the impact of 
organizational values on innovation 
– Research Design 

06.02.2013 – 
08.02.2013 

Kufstein, 
Österreich 

15th Facility & Real Estate 
Management Congress - Hotel 
& Leisure facilities 

Präsentation zum Thema: 
Hospitality as an organizational 
value impacting customer 
satisfaction 

03.08.2012 – 
05.08.2012 
 

Kufstein, 
Österreich 

International Conference on 
Innovative Approaches of 
Management Research for 
Regional and Global Business 
Development 

Präsentation zum Thema:  
Methods of measurement for 
innovation capacity 

10.05.2012 – 
12.05.2012 
 

Riga, Lettland International Conference on 
New Challenges of Economic 
and Business Development 

Präsentation zum Thema: 
Innovation management & values-
based management 

02.12.2011 – 
04.12.2011 

Fulda, 
Deutschland 

International Conference on 
Global Business Management 
Research 

Präsentation zum Thema: 
Innovation management & values-
based management 

 
 
 


