
Curriculu          Curric          

Distance Learning

FT PT I PT II

Managerial Economics LIBFEXDLMBME01 15

Managing Across Borders LIBFEXDLMINTMAB_E 15

Advanced Research Methods LIBFWAWADLMARM01 15

Intercultural Management LIBFWACSDLMINTIM_E 15

Leadership LIBFWACSDLMBLSE-02 15

Business Ethics and Corporate Governance  LIBFWAWADLMBAEBECG 15

Strategic Management LIBFEXDLMBSME 15

Seminar: Current Issues in International 

Management
LIBFWAREDLMINTSATIM_E 15

Elective A 15
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Master Thesis LIBFMTMMTHE 45

180

Electives

Elective A

Seminar: Managing People and Organizations International Marketing Internship

Innovation and Entrepreneurship Global Brand Management

Managing in a Global Economy
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Master Thesis

Written Assessment: Written Assignment

Exam

Written Assessment: Research Essay
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International Consumer Behavior

Type of Assessment

Exam

Exam

Written Assessment: Case Study

Written Assessment: Case Study

MSc International Management

Total 

Semester ☑

FT: Full-Time, 12 months

PT I: Part-Time I, 16 months

PT II: Part-Time II, 24 

months

Written Assessment: Written Assignment
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☑

The sequence of the 

modules is to be strictly 

followed

Module Module Code Credit Points


	Master

