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Digital Marketing Strategy LIBFWACSDLMDMDMS 15 Written Assessment: Case Study FT: Full-Time, 12 months
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i . LIBFWAREDLMDMSESCDM 15 Written Assessment: Research Essay
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= @ - Project: Digital Campaigns LIBFPDLMOMMM?2_E 15 Portfolio modules is to be strictly
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= ™ GE) Project: Agile Online Marketing LIBFWAPRDLMOMPAOM_E 15 Written Assessment: Project Report
3 ) .
3 = Elective A 15
= 0
O ) o
S5
o n | < GE) Master Thesis LIBFMTMMTHE 45 Master Thesis
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Elective A
Current Topics in Al Analytical Software and Frameworks
Corporate Governance of IT, Compliance, and Law Diversity Management
Marketing Responsibility Internship
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