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Teilnahme & Prasentationen auf wissenschaftlichen Konferenzen

Datum Ort Konferenz Titel des Beitrags / Tatigkeit
07.05.2026 - Danzig, Polen | 9th International Conference Poster-Prasentation zum Thema:
08.05.2026 on Gender Research Between Muscles and Metrics -
How Instagram influences Young
Men’s Perceptions of their Bodies
03.06.2025 - Rom, Italien EMMA Annual Conference of Prasentation zum Thema:
05.06.2025 the European Media The impact of TikTok usage on
Management Association mental health of teenagers in
Germany and Luxembourg
22.05.2025 Rosenheim, Jahrestagung der Tagungsteilnahme
Deutschland Arbeitsgemeinschaft fur
Marketing (AfM)
10.10.2024 - Koln, ISPC International Scientific Co-Prasentation zum Thema:
11.10.2024 Deutschland Practical Conference The use of Al in energy utility
/ Hybrid companies: A case study on
potential fields of application and
impact on innovation
23.06.2024 - Lissabon, AIMAC International Poster-Prasentation zum Thema:
26.06.2024 Portugal Conference on Arts and Efficacy of Instagram Influencer
Cultural Management Marketing along the Customer
Journey - An Analysis of Equestrian
e-Commerce in Germany
05.06.2024 - Leeuwarden, EMMA Annual Conference of Prasentation zum Thema:
07.06.2024 Holland the European Media Current relevance and future
Management Association development of virtual influencers
in the social networks of Instagram,
TikTok, and YouTube
14.06.2023 Mdinchen, Content Marketing 2.0 - Leitung des Organisations- und
Deutschland Potenziale und Veranstaltungsteams
Herausforderungen neuer
Ansatze des Content
Marketings
04.01.2016 - Honolulu, Global Conference on Prasentation zum Thema:
07.01.2016 Hawaii, USA Business and Finance Management Ethics and Innovation
Research Performance - An interrelated
phenomenon?
Session Chair fur den Track
Management & Marketing
01.10.2014 - Dubrovnik, Summer Global Business Présentation zum Thema:
03.10.2014 Kroatien Conference An International Perspective on the
Impact of Organizational Values on
Product Innovations in
Manufacturing Companies
04.09.2014 - | Varna, International Multidisciplinary Présentation zum Thema:
07.09.2014 Bulgarien Scientific Conferences on Organizational Values for Product
Social Sciences and Arts Innovation in Manufacturing
Companies
29.06.2014 - Riga, Lettland | 14th Biennial ISSWOV Poster-Prasentation zum Thema:
02.07.2014 Conference on Values in Trust as an enduring organizational
shock: The role of contrasting value for competitive advantage in
management, economic, and a constantly changing business
religious paradigms in the world
workplace
23.04.2014 - Kufstein, 8. Forschungsforum der Poster-Prasentation zum Thema:
24.04.2014 Osterreich Osterreichischen The impact of organizational values
Fachhochschulen on product innovation - Results of
content analysis of 40 articles
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Datum Ort Konferenz Titel des Beitrags / Tatigkeit
29.11.2013 - Kufstein, International Conference on Présentation zum Thema:
30.11.2013 Osterreich Current Approaches of Modern | Investigating the impact of
Management and Strategy organizational values on innovation
Research - Research Design
06.02.2013 - Kufstein, 15th Facility & Real Estate Prasentation zum Thema:
08.02.2013 Osterreich Management Congress - Hotel | Hospitality as an organizational
& Leisure facilities value impacting customer
satisfaction
03.08.2012 - Kufstein, International Conference on Prasentation zum Thema:
05.08.2012 Osterreich Innovative Approaches of Methods of measurement for
Management Research for innovation capacity
Regional and Global Business
Development
10.05.2012 - Riga, Lettland | International Conference on Prasentation zum Thema:
12.05.2012 New Challenges of Economic Innovation management & values-
and Business Development based management
02.12.2011 - Fulda, International Conference on Préasentation zum Thema:
04.12.2011 Deutschland Global Business Management | Innovation management & values-
Research based management
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