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PROPERTY OVERVIEW
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3489 Rossss Clark Circle, YEAR BUILT / RENOVATED

Dothan, AL 36303 1970 /2008 /2010

SQUARE FEET ACREAGE

200,800 SF 27.36 ACRES
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Population

Total Population (2020) 36,389

64,752

102,246

Projected Total Population (2025) 36,999
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104,816

Average Household Income

Average Household Income (2020) $72,872
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$67,481
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Nerthaide Ploza EXECUTIVE SUMMARY

SUPER-REGIONAL RETAIL DESTINATION

/VMW p&m/ has an expansive drawing power that extends across THREE
STATES. CRITICAL MASS OF RETAIL

Nerthside ,p&vza/ is strategically located in the heart of southeast
Alabama’s most dominant retail corridor.

17+ MILLION ANNUAL VISITORS

TO RETAIL PROPERTIES WITHIN 3 MILES OF /V&rﬁwtpﬁe/ laza

95% OCCUPANCY RATE

ACROSS RETAIL PROPERTIES WITHIN 3 MILES OF [Verthoide Ploza

@ BEDBATHS  BARNESSNOBLE Y Jicfyaed

BEYOND>» s - -

Omwcer KoHes M
Shadow ‘Shadow Shadow

NEARLY
‘2 MILLION | MosT VISITED
L ANNUAL VISITORS HoBBY LOBBY
A (TRAILING TWELVE MONTHS) - e (B5 (emans)

.| umax BISG
PETEMART SHOE CARNIVAL OfficeMax

Shadow

JOE 8570 ochrr STRATEGIC LOCATION
STORES

‘, 87%
&89%

L. OF ALL SHOPPING
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AND USA

/V&rﬁlm,oﬂa,p&moffers ease of access via 9 entry points to the over 72,000
vehicles passing the Property daily.

@ Placer.ai
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WVesrthoide Plozo EXECUTIVE SUMMARY
PUBLIX-ANCHORED SHOPPING CENTER

TOP TIER GROCER

MOST SOUGHT-AFTER SUPERMARKET CHAIN IN THE SOUTHEAST

ONE OF THE HIGHEST VOLUME SUPERMARKETS CHAINS IN THE UNITED STATES
WITH OVER 200,000 EMPLOYEES AND REVENUES EXCEEDING $38 BILLION IN 2019.

87™ RANKED COMPANY ON THE FORTUNE 500 LIST

PUBLIX IS THE MOST POPULAR GROCERY STORE IN ALABAMA, AS EVIDENCED BY
THE GROCERY VISITS ACROSS THE STATE OVER THE LAST TWELVE MONTHS

GO TIMVSTSNALGAWA |
NORTHSIDE PLAZA - PERFORMANCE SNAPSHOT — e —

G Publix. 60,259,102 |
SlﬁNlFlCANT TERM REMA'N'NG GRO#CE1R N RS W almart """"""""""""""""""""" 22’310'359 """""""""""""""
10.0 YRS oF 0PERATING HISTORY ALABAMA Winn Dixic B
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roqger Htwone. 10,150,659

INCREASING SALES TREND 2020 & piggly wiggly eai0ars

Publix at Northside Plaza is one of the most prolific grocery stores in Alabama and the United States as evidenced by geo-fencing data.

673+ Thousand Top 77 Percentile h™ Most Visited Grocer

@ Placer.ai
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Nerthoide Ploaza EXECUTIVE SUMMARY
EXCELLENT PROPERTY FUNDAMENTALS

SECURE & DURABLE INCOME STREAM NECESSITY GROCERY ANCHOR STRATEGIC LOCATION & SUPERIOR ACCESS
59 YRS+ 10 YRS+ oot oo g S cer e

with direct access points to both Ross Clark Cir.

WE;E:I\;ERDEQ\'/A\?NII_’\EIQSE VIEIEE'LC;ETFI;I?\ICVRCI-}E ultimate UNE'STUP SHUP = and Montgomery Hwy., which see traffic counts of

~L tt’

" 72,000 VEHICLES PER DAY

VALUE-CREATION OPPORTUNITY
There are three, nationally-recognized outparcels that could be spun-off on an

individual basis. Additionally, there is 36,133 SF of vacant space at the Property,

. A - h el
creating a compelling value-creation opportunity.

C?g\
ey

MULTI-ANCHOR DRAWING POWER e DIVERSIFIED & SYNERGISTIC TENANCY MIX

Northside Plaza boasts a synergistic, diversified tenancy mix that
encompasses all aspects of modern retailing concepts, including grocery,

pU b I iX Alabama’s #1 Grocery Chain 0 hpme improv_ement, arts & crafts, e‘xperi.ential,.restaurants, apparel,
: (1] discount retail, health & beauty, and financial services.

Hobby Lobby at Northside Plaza represents OF TOTAL INCOME AT

HEALTH & BEAUTY
HOBBY LOBBY the MostV|S|ted Hobby Lobby in the state NORTHSIDE PLAZA APPAREL

Alabama (source: Placer Al DISCOUNTER
SERVICE @z
mﬂﬁm fComgilments Northlsgie Plaza with a family- 6 8 v R s @ ARTS & CRAFTS
: riendly, experiential destination 2 x
WEIGHTED AVG. ANCHOR FINANCIAL SERVICES

LEASE TERM REMAINING 7%

Recently executed a renewal at Northside Plaza n/&l’

10% Za/z,a/
4 3 M I L E s RESTAURANT /
< 2N Northside Plaza location ranks in Top 85% all Home
X Improvement storesinthe U NG %ﬁ,‘_\rf\NNEgcoAﬁPoE,?REST \___GROCERY
N (Based on annual visits; Source: Placer. A/) EXPERIENTIAL
(Shadow)
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Nerthaide Ploza EXECUTIVE SUMMARY
SITE PLAN & TENANT ROSTER

TENANT ROSTER

VALUE CREATION /| OWNED OUTPARCELS amc TENANT
BEST-IN-CLASS WNerthoide Plaza presents a compelling value-add ‘story’ 6 Screens | Represents ANCHA  Publix 45,600
SHADOW ANCHOR for the next Owner with the ability to spin off the three ~10 i
—— il 1 el for the 36.133 L oif lngame ot e ANCHB  2nd & Charles 17,316
Notthside Plaza  benefits gg(?faarsgilsaiﬁgas;aagey as well potentiat reuses for the 35, Property. ’
from neighboring with a Best-In- . J ANGHIC  Irlelblny Letbiny S
Class shadow anchor that greatly A Axtion Air Jump &
expands the Property’s drawing ANCHD Sports 38,000
power.
A-l Uptown Cheapskate 3,143
B-1 Spectrum Southeast 1,983
B-4 AT&T 1,241
B5 Advantage Human 1241
Resourcing
B-6 OneMain Financial 1,482
B-8 Available 1,133
B-9 Nail Boutique and Spa 1,392
C-1 Static Space 890
C-2 Static Space 1,383
OUT1  WellsFargo 4,000
OUT2  AMC Theaters 21,160
ouT3 Chili’s 4202
OUTA  PaneraBread 4,000
LL Lower Level Space 35,000
BANK DEPOSITS TOTAL 238,073
$65,762,000
CURRENT TENANT . STATIC SPACE
. NoT OWNED . AVAILABLE
ToP PERFORMING RETAILERS b
ToP PERFORMING HOBBY LOBBY
Grocery stores and home improvement stores ,
have been the top-performing categories during Hobby Lobby at /Verthside Plora is the Most
the COVID-19 Pandemic, magnifying their Visited Hobby Lobby in the state of Alabama
durability and long-term viability. (25 total) and 44 Most Visited location in the

entire chain (838total). @ Placerai

INVESTMENT SALES ADVISORS FINANCING ADVISOR

JIM HAMILTON BRAD BUCHANAN TAYLOR CALLAWAY ANDREW KAHN ANDREW MICHOLS GREGG SHAPIRO

Sr. Managing Director Sr. Director Associate Associate Associate Managing Director =
404.942.2212 404.942.3192 404.942.3193 404.942.2220 404.942.2223 404.924.2208

jim.hamilton@am.jll.com brad.buchanan@am.jll.com  taylor.callaway@am.jll.com  andrew.kahn@am.jll.com andrew.michols@am.jll.com  gregg.shapiro@am.jll.com
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Copyright @ Jones Lang LaSalle IP, Inc. 2021. This presentation has been prepared solely for informational purposes. The presentation is confidential and may not be reproduced. The contents of this presentation are not to be construed as legal, accounting, business or tax advice. The information
contained herein is proprietary and confidential and may contain commercial or financial information, trade secrets and/or intellectual property of JLL and/or its affiliates. Although the information used in this presentation was taken from sources believed to be reliable, there is no representation,
warranty or endorsement (expressed or implied) made as to the accuracy, reliability, adequacy or completeness of any information or analysis contained herein. JLL expressly disclaims any and all liability that may be based on such information, errors therein or omissions there from. Certain information
in this presentation constitutes forward-looking statements. Due to various risks, uncertainties and assumptions made in our analysis, actual events or results or the actual performance of the types of financing and values covered by this presentation may differ materially from those described. The
information herein reflects our current views only, are subject to change, and are not intended to be promissory or relied upon. Any opinion or estimate of value of any asset in this presentation is based upon the high-level preliminary review by JLL. Itis not the same as the opinion of value in an appraisal
developed by a licensed appraiser under the Uniform Standards of Professional Appraisal Practice. JLL expressly disclaims any liability for any reliance on any opinion or estimate of value in this presentation by any party.



