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{ Rice Blvd Shopping Center

The Property’s core location makes construction of competitive future
projects nearly impossible, cementing the Property as a multi-generational
retail destination. With Rice University to the east, and single family
residential the primary use to the north, south, and west, there is no land
available in the area for future retail development of scale. Neighborhood
residents, members of the Rice community, and employees, patients, and
visitors to the Texas Medical Center (approximately one mile to the east)
rely on Rice Village as the only true retail destination in the area, offering
a currated mix of dining options, soft goods retailers, and specialty shops.
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Site Plan
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Landlord has early right to terminate the leases at the beginning of the option period for each tenant.

See option and termination right schedule in JLL Data Room for more detail.

Expiring in Dec-26 with no options
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RICE BLVD SHOPPING CENTER

Exceptional'Surrounding Demographic

IN THE HEART OF WEST UNIVERISTY e

Rice Blvd Shopping Center is in the heart of West University, which is largely e
recognized as one of Houston’s wealthiest neighborhoods. Within one mile e -
of the Property, average household income is just shy of $248,000 and
income per capita exceeding $100,000. In addition, surrounding residents
are highly educated; within one mile of the Property, 88% of residents age

25 orolder have at least a bachelor’s degree, with 50% holding an advanced
degree. Approximately 28% of households within one mile of the Property
have children, supporting a diverse lineup of retailers that cater to all ages.
Home prices in the neighborhoods surrounding Rice Village (West University
Place, Southampton, and Southgate) serve as an additional indication of the
exceptional demographics supporting Rice Village - average list prices for

homes in these neighborhoods range from $1.2 million to $2.2 million.

POPULATION 1-MILE 3-MILE 5-MILE
2010 Population 18, Sy 161,642 416,733
2023 Population 21,135 200,007 508,395
2028 Projection 21,410 208,889 530,135

POPULATION GROWTH
Precent Change: 2010 to 2023 12% 19% 18%
Projected Change: 2023 to 2028 1% 4% 4%

HOUSEHOLD INCOME

2023 Household Income $247,594 $161,890 $140,524
Projected 2028 Household Income $266,530 $176,578 $154,437
Household Income Growth: 2023 to 2028 7% 8% 9%
Average Home Value $1,018,201 §775,403 $625,327

POPULATION BASE
Median Age 39.8 374
Percent with Bachelor's Degree or Higher 88.5% 79.4%
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Northwest Facing Aerial
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Outstanding Density and Buying Power

Total Visitors / Year
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HUNTERS
3+ Trips Abroad in 3 Years CREEK . 10 5
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daytime and evening population, Rice ] $2M Avg Home Value —" UNIVERSITY :
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Village Shopping Center is an around- ] - — $1.2M Avg Home Value
the-clock Shopping destination - ) ¢

- BELLAIRE a
H 3 920
|deal location o RI EE
An ideal lacation minutes away from
the TMC, Downtown, River Oaks, The .
Museum District and more.
-
DAYTIME POPULATION TOTAL POPULATION AVG.HOUSEHOLD INCOME 70

Primary Trade Area 66,510 161,642 $416,733 e
3-Mile Radius 453,231 200,007 $176,578 }
5-Mile Radius 985,937 508,395 $154,437 12-Minute Drive Time
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Rice University

Rice University plays a multifaceted role in driving Houston's economic growth,
acting as an employer, innovation hub, talent pipeline, and cultural asset. As a
large employer with over 8,000 faculty and staff, Rice injects significant spending
into the local economy through salaries, benefits, and procurement. Additionally,
students contribute through housing, dining, and entertainment expenses, bolstering
local businesses. Rice is a hub for cutting-edge research and technology, leading
to the creation of new companies and attracting venture capital to Houston. Rice
enriches Houston's cultural landscape through its museums, art galleries, and public
events. The University also actively engages with the community through volunteer
programs and educational initiatives, contributing to the city's overall social fabric.
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10 MILLION

Patient Encounters per Year

50 MILLION +

Developed Square Feet
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Universities and Colleges

1,400

Acres of TMC & Member Institution
Campuses
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Research Labs

376,000 +

Jobs in Healthcare & Life Sciences
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9,200

Total Patient Beds

$3 BILLION

in Construction Projects Underway

60 +

Member Institutions

8TH

Largest Business District in the
United States
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Contacts

INVESTMENT ADVISORY TEAM

Senior Managing Director
+1 713 852 3535
Ryan.West@ijll.com

FINANCING TEAM

Managing Director
+1:713 852 3474
michaelf.johnson@jll.com

Senior Director Manager Director

+1 832 547 1970 +1 713 852 3558
John.Indelli@jll.com davis.adams@jll.com
Director

+1713:852 3476
michaelj.king@jll.com

( JLI:@ 4200 Westheimer Rd, Suite'1400°| Houston, Texas 77027
www.us.jll.com/capitalmarkets

JLL (NYSE: JLL) is a leading professional services firm that specializes in real estate and investment management. JLL shapes the future of real estate for a better world by using the most advanced technology to create

Analyst
+1 713243 3388
Clay.Anderson@jll.com

rewarding opportunities, amazing spaces and sustainable real estate solutions for our clients, our people and our communities. JLL is a Fortune 500 company with annual revenue of $16.6 billion, operations in over 80

countries and a global workforce of more than 91,000 as of March 31, 2024. JLL is the brand name, and a registered trademark, of Jones Lang'LaSalle Incorporated. For further information, visit jll.com. Jones Lang LaSalle

Americas, Inc. or its state-licensed affiliate (‘JLL”) has been engaged by the owner of the properties to market them for sale. Information concerning the properties described herein has been obtained from sources other

than JLL, and neither Owner nor JLL, nor their respective equity holders, officers, directors, employees and agents makes any representations or warranties, express or implied, as to the accuracy or completeness of such

information. Any.and all reference to age, square footage, income, expenses and any other property specific information are approximate. Any opinions, assumptions, or estimates contained herein are projections only and

used for illustrative purposes and may be based on assumptions or due diligence criteria different from that used by a purchaser. JLL and owner disclaim any liability that may be based upon or related to the information

contained herein. Prospective purchasers should conduct their own independent investigation and rely on those results. The information contained herein is subject to change. The Property may be withdrawn without

notice. If the recipient of this information has signed a confidentiality agreement regarding this matter, this information is subject to the terms of that agreement. ©2024 Jones Lang LaSalle IP, Inc. All rights reserved.



