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First Time on the Market Ever

Irreplaceable Oceanfront Real Estate in a High
Barrier to Entry Market

&)

Generational Value-Add Opportunity with
$800+/Unit in Renovation Upside; 100% of Unit
Mix Primed for Renovation

Affluent Resident Demographics, including
$320k Avg. HH Income and 16% Rent-to-
Income Ratio Demand Rental Upside
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Steps From La Jolla’s Best-in-Class Lifestyle

— Michelin Dining, Premier Shopping, and
Top-Ranked Schools
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Located Within San Diego’s Coastal Paradise
— Minutes From Windansea, Pacific Beach, and
Premier Recreation
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Strategically Positioned Between San Diego’s
Two Major Employment Hubs, UTC and
Downtown San Diego, Within a 15-Minute Drive
of 330K Jobs
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Address . . . ............:i.. . 655Tourmaline St
RATCCIEINNY S 7 B 1970
Avg. SF / Net Rentable SF i +909 sf | £33,621 sf
JEICICEICIEN B o N | DL +0.62 AC
PR P L R A15-640-08
e CGSCI Hermoso

Address TS i E 5050 La Jolla Blvd
Unitome || ST 4 SN ST 41
Vintage 1970
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Truly |rreploceob|e Product - Pocl][ic
Beach / La Jo“o Borriers—to—Entry

Available to the Market

Rare Ocea nfront - y F ErSthlime

Opportunity in High Barrier- =t B

to-Entry Submorket

The Casas represents one of only four oceanfront
apartment communities situated along San Diego’s
coveted central coastline stretching from Pacific Beach
to Del Mar. Given that most Pacific Ocean frontage
is dedicated to homeowners, this scarcity creates a
significant competitive advantage. Combined with Pacific
Beach’s substantial development constraints, The Casas
is positioned to capture durable renter demand and long-
term income growth.

1of4 | Lack of Actionable Development Sites

Oceanfront Apartment Communities )
(100 Units+) in San Diego’s Most Desirable A lack of developable land and a stringent

Coastal Region (Pacific Beach to Del Mar) entitlement process continues to restrict multifamily
development in Pacific Beach. As of 2015,
approximately 99% of land in Pacific Beach has La Jolla
been built out, which makes finding an actionable

Zero development sites a nearly impossible task.
Oceanfront Trades in San Diego

County History (100 Units+)

1

Trade within a 3-Mile 1972 PropOSition D

Radius within Past 20 The 30-foot limit was created by a 1972 ballot
Years (100 Units+) measure (“Proposition D”) to preserve coastal views
and limit density in San Diego’s coastal area, which
includes Pacific Beach.

O

Limited Submarket O](][erings

Due to the generational nature of ownership in the
submarket, no properties have been brought to
market in the past decade in the submarket.

CASAS
BY THE SEA

. oA 5 e A
# el i e

G o A 7R, = A e ,
8 | CASAS BY THE SEA @ 1o



If/

Casas | Proposecl Kitc|~|en Renovation

Potential U Pg rades

Generational Value-Add Opportunity 4

In addition to marking rents to market, new ownership can implement a strategic value-

add program across all 142 units at Casas. While current ownership lightly upgraded R

19% of units from 2022-2024, the high performance of fully renovated product in the 142 Unlts

submarket indicates all units are primed for a higher level of renovation. 100% Units Primed
For Renovation

QUOFTZ countertops

Stoinless steel

opplionces

Additionally, the property offers significant opportunities for exterior enhancements
that would elevate its market positioning. Key improvements include modernizing pool
deck furniture, expanding the BBQ area into an outdoor kitchen and social space, and

Shoker—style cabinets |
with new hardware e — . |]| §)

. : . — = .__"" S | | |
creating a wellness zone with an outdoor gym, cold plunge pools, and saunas. $800+/Unlt New vinyl flooring i . I il -
20% Renovation N e |___ i
The current ownership has completed select common area upgrades, most notably Premium Serape popcorn ceilings . _ : e

replacing all roofs in 2015, replacing all windows and sliders, and updating the electrical
subpanels throughout the property, with only two subpanels remaining to be replaced.

e

Undermount sin|< wit|'1

gooseneck faucet

Kitchen tile bocksplosh

Tech Package
(Nest thermostat, USB

outlets, smart locks)

Upgraded tile showers

and bathroom fixtures

LED bcthroom mirrors

Centrol AC

V\//D |nstc1“otion

060 O 0 9606 60606 6 00
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San Diego’s Most Affluent . The Cost to Enjo the San Diego Oceanfront. ..
A][ﬂuent Demographlcs Support Upslo|e Neighborhood (1-Mile Radius) 1oy 0 {

Bordering North Pacific Beach and South Vl"age Of l'a ]ollo
La Jolla, the coveted Bird Rock neighborhood $2.9M

A comparable $3.6M home is over $20,600/month more expensive than renting at Casas.

The annual average household income at Casas is $320K, which equates to a 16% rent-to-income ratio on pro
forma rents. Households have over $3,675/month headroom in rent (+85%) before reaching a 30% RTI ratio.

ranks among San Diego’s most desirable coastal MEDIAN HOME SALES —— Bt SR P i, e
communities—drawing affluent residents and (PAST 5 YEARS) e e S R S

long-term renters as homeownership costs surge.
Average household incomes within a one mile

$4,316/Month

Casas Avg. Asking Rent radius reach $198K, 33% above the San Diego —— — =
average and 54% higher than the U.S. average. ot s % P Y TR MEDI&%-SWII!ISALES
s fi . e . (PAST 5 YEARS)
 amegEt o AR SRS 000
$3,675/Month $198K — R e E oA ok FH T AR X R $2.9M SR . 1
Rental Headroom o T e A P e S b P S i 'k_,' § = ¥ MEDIAN HOME SALES -'-.'.----t',.,f;_ i
Avg. Household Income T = - e Al e, ., > (PAST 5 YEARS) Y o L “""
16% RTI (1-Mile Radius) ’ > 5 3 ‘“-re%b} -
0 e . - = A e
____________ - o R SRR = T e | 3 R ey DR,
RCltiO $7,990/Month T e S R o B L N TR e & o o) B ey A N "
,990/Mont - L e e S e N N T g e o) R\ET R s e
% 2

30% RTI Ratio 35% Ay T e T T\

____________ of Homes Owned in 1-Mile Radius Home prices continue to rise across San Diego, particularly in

high-demand coastal neighborhoods like La Jolla and Pacific Beach.

are above $2M

_,g-" : > %= As of August, the Median list price for single-family homes within a
$320’000 AVg’ - g g A 3-mile radius of Casas, was $3.6M. This figure nearly doubles for
HH Income > oceanfront homes, boasting an average list price of $8.2M.
32% West Bil‘d ROCI( @ Homeownership Premium Summary

' e Median Home Sales Price @ $3,600,000
. v - 4.0M ey | SRR Tl i Rt 1 WM L% EelEEEeIns S eSS S e 1O
B Avg. Market-Rent [ Rent Cushion Avg. HH Income AR (reeie SEe - MEDIIﬁl HOME SALES SAOREEEEEE. . L R e S Qaixed
— (PAST 5 YEARS) o AT iy S OB SN - - BT 6.63% .
: ] : APV . ki TR e B 20% .
=2 N L2y Ay DOWINERSE & - L s WL $720,000
$3.6M N 5l o g S .Monthly Mortgage Payment ... ... ... $19.875 .

& d b v o,

Casas lenant Demogrophlcs Median Home Value - "’:'*“H R, e e e 53,6008
(Bird Rock, Real) ~E N e = .Homeowner's Insurance . ... $1,000
0—0 ’ ' .Repairs and Maintenance | ... $500

Total Monthly Expense $24,975
ooo O/ 7% e Tl gy PV NN T e R W TN YEEXDENSE, | A T e ety U B h 26 SIS
oooao @ 83 /O fGesasProFormaRents | . BLL T SO el | $4182
ooo 36 9 G @ DISCOUNT TO .Discount to Home Ownership ... ...........83%.

(1) Redfin - last 2 yrs
* HOM EOWNERSHIP (2) Redfin, according to icanb
3 Person $320k 38 Median Age RS enty
Avg. HH Size Avg. HH Income Avg. Age : Cost to Own Sensitivity
ﬂ. ’ Avg. Homeownership Expense Casas Pro Forma Rents
% o=t P $24,975 > $4,182
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The Bird Rock Diﬁ[erence

#4 in Most Desirable US Neig/tl:or/loocl
- Zillow

Casas is positioned in one of San Diego’s most desirable coastal enclaves, bridging the
sophistication of La Jolla and the laid back charm of Pacific Beach. The location offers
residents walkable access to boutique shops, local cafés, oceanfront parks, and some

of the city’s top rated schools. Nestled along La Jolla Boulevard just steps from the
shoreline, the property combines true coastal convenience with a sense of tranquility and
neighborhood character-delivering the prestige and lifestyle that define La Jolla living.

A,S ACFOSS the BOOI’d

Casas is located within the San Diego Unified School
District (SDUSD), providing residents access to some
of San Diego County’s highest rated public schools
from elementary through high school.

La Jo“o
Quic|< Facts

1O

SDUSD SCHOOL DISTRICT
Over 100 e
Top Tier Dining and o .
Shopping Options School District in San Diego
2nd
Q Largest School District in California
% Top 5%

Echelon of Excellence in the Nation

86 91%

Walk Score Graduation Rate

\Nlz

4

5

Michelin-Recognized
Restaurants

Bird Rock Elementary (0.9 miles):
A Niche | 8/10 Great School Ratings

Muirlands Middle School (2.9 miles):
A Niche | 8/10 Great School Ratings

La Jolla High School (2.8 miles):
A Niche [10/10 Great School Ratings
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(2)3

La Jolla Shops & Restaurants
£10 Minutes Away

FREE PEOPLE @ lululemon VUIOT1

HARUMAMA Mﬂ.g;‘s,‘ -PMST-U
g X .
It?'q ) DUKES

Westfield UTC
+18 Minutes Away

- LA
NORDSTROM FMQaCys [ ¢

Pearl Street Restaurants ! : o

£9 Minutes Away . e Iy a - HERMES vb?#‘gN TrFFANY & Co.
A “ﬂ FARIS

b

T
F 7k

SEPHORA ARHAUS

ﬁeé ﬁ'% .[u\-lcl"s

TORREY PINES |

$18 Minutes Away

o La Jolla
Country Club

2
& . ™ AMENITIES 1

':"'-"‘3'!“" @ eoucarion

" PACIFIC BEACH gt DOWNTOWN SAN DIEGO ey

+5 Minutes Away oy +20 Minutes Away \“ : ‘ BEACHES
P TR Y ;:\-.h-- T X f
i-;-gl; R L R Bk o N oy @ RECREATION
L iy 1r . -t 3 B < = & . i Ar-dgieee 3 [~
d -~ B : . et o 3 AP =
L el A . B EIR hoe S——

Coastal La Jo“o / Poci][ic Beach Rent Premium

Renters pay on average 23% more to live in Coastal La Jolla/Pacific Beach, compared to competing Class A markets.

50+ Units Avg. As|<ing Rents

Coastal LJ/PB

uTC

Mission Valley

Uptown
Downtown

Non Coastal PJ/PB

$0 $500 $1,000 $1,500 $2,000 $2,500 $3,000 $3,500 $4,000
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Torrey Pines State Reserve
Protected coastal cliffs and scenic trails offering

S ou t I,-] ern CG ll][O rn lO PO ra d lS e Blacks Beach  J IS ) R some of the best hiking in Southern California.

Dramatic coastal scenery tucked
beneath the bluffs, known for its powerful

% la Jolla Cove: 4th Best Beaches in USA iendsecdedamospnere
- Tripadvisor, 2025

La Jo“o Shores

A wide, family friendly beach perfect
la Jo“a / Pacific Beach for swimming, kayaking, and beachside

picnics with panoramic views. : I
NP3 ° o % = s 5
-O- 10 Miles A R

T~ 4 La Jolla Beach and Tennis Club S
of Coastline An exclusive beachfront setting combining

private beach access with resort-style
recreation and social amenities.

Distinguished Surf Spots

e Cove Kayaldng
Paddle through La Jolla’s sea caves and
discover the area’s diverse marine life.

Torrey Plnes GOH: COUFSG

== S0 i Championship-level golf overlooking the Pacific,

Windansea Beach | 2= AN [N N P : home to PGA Tour events and the U.S. Open.
Historic and picturesque, famous for its ‘ B LA

42 surf culture, sandstone formations, and o
breathtaking sunsets. N\

Hiking Trails

La Jo“q Underwater Park

A 6,000-acre marine sanctuary
ideal for snorkeling and diving in
crystal-clear waters.

21

Community Parks Tourmaline Surf Park
A local favorite for surfing and
paddleboarding with consistent

waves and relaxed coastal energy. X \ ; e T ' _ ; ; o ; o - : r - idh .
5 : T A B et - ! o BT S | e o ot~ R Children’s Pool
Pacific Beach Boardwalk o 4 T Y L i TE S RISk | AP MR R A sheltered beach known for its resident harbor

Golf Courses

v B B

A lively oceanfront promenade lined \ ik o i e e TR L s seals, offering great views and photo opportunities.
with cafés, restaurants, and bars that P ' ] b 3 ' . = ;

Residents of La Jolla and Pacific Beach enjoy direct access to some of showcase the active PB lifestyle. : ; = i e

Southern California’s most iconic beaches, each offering its own distinct 3 - ——— S e

experience and coastal charm. From laid-back surf breaks to family-friendly Mission Beach °® : ' e

shores and vibrant boardwalks, every stretch of sand reflects the area’s deep Classic Southern California vibes AL

connection to ocean living. Whether catching an early morning wave, strolling with wide sandy stretches, volleyball o %

along the waterfront, or soaking in golden sunsets, beach life is an everyday courts, and the historic Belmont Park o > N\t. Soleo|oo|

ritual that defines the rhythm and culture of this coastal community. amusement area. “

A panoramic viewpoint crowned by a veterans memorial,
offering sweeping views of San Diego and the coastline.
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- 770K WHITE-COLLAR JOBS LEADING INDUSTRIES
U]  within a 30-Min Drive
At tl"\e Center O{: |t A“ — ACIVO ntOgeOUSly

Downtown | +15 Minutes
Technology, Life Science, Defense,
Locoted Ioetween Son Diego's TWO MOSt

CARDIFF BY
THE SEA

The core employment hub of San Diego, Downtown was once dominated by government
Engineering, Healthcare, Education

and legal tenants, the area is now emerging as a leading technology and life sciences
destination. The urban core is rapidly evolving with IQHQ’s transformative RaDD District,

RANCHO
SANTA FE

which was completed in 2024 and delivered 1.7M SF of waterfront lab, R&D, and office
‘ y ROSEMONT space across 10 acres and six city blocks.
CARMEL VALLEY / .
DEL MAR HEIGHTS & o CORRIDOR e #1 +110K 16.4AMSF 4.4MSF
D ense E m p loy men t C en t ers 3O-M|N6D3Rl\|/IVISEF‘ 3%32% JOBS | 81M SF OFFICE Highest Job Density Jobs Office Space Retail Space
> e 2 Acre in San Diego
Takediy G Nevrockie  ACADIA L ‘ ' NORTHROP=] @ Fc:te per
_ B = ’ 53.0 Jobs/Acre
Deloitte. InTuIt aAMAZON e cenerar aromics ( )
ﬁﬂ;-::\ - { ! A | B 9
= ~

TORREY PINES

Key Employers
18-MIN DRIVE | 60,000 JOBS |
3.1M SF OFFICE

TorreyLines
SteiC Watural

:,'\' Scripps

SANDIEGY £ ClickUp
ALTOS

Sempra Energy”

Robbins Geller
Rudman& Dowd e BANK OF AMERICA

| P . .
' i 1
SCRIPPS RANCH @ AU
23-MIN DRIVE | 25,000 JOBS |
1.8M SF OFFICE
UTC / SORRENTO VALLEY
15-MIN DRIVE | 222,000 JOBS |

wegimpact  |[NTUIT FCle : .
e oF orEeE “ P B8] © . UTC (UniverSlty Town Center) | +£15 Minutes Awoy
¢ UCSznDiets Google Qualcon Res?dents of.Casas gre seamlessly cpnnected tp the bustling UTC gmp[oyment center,
coined the innovation hub of San Diego. UTC is the core of San Diego’s technology,
healthcare, and life science industries and is anchored by the region’s top public institution
UCSD, offering a highly talented STEM graduate pool.

Morgan Stanley

© © 0 0 0 0 00 0000000000000 0000000000 0000000000 000000000000 000000000c00000e0 o

amazon servicenow illumina

—

by - WINTER v
f - MISSION VALLEY /

- St ST KEARNY MESA

R Rl g s . . e, 18-MIN DRIVE | 60,000 JOBS |

e R g '- : 7.6M SF OFFICE

w@ ol 2nd +220K 17.6M SF 2.7M SF
+15 Minute Average Commute Time (Population Within a 1-Mile Radius of Cqsqs)

olwalie|

XY

L Highest Job Density Jobs Office Space Retail Space
) d @ HYUNDAI G Gallagher per ?gCLeJIan?,Z blege
SAN DIEGO ‘ L (32.4 Jobs/Acre)
INTERNATIONAL AIRPORT ' LA MESA 2 chosan Key Em P one rs
Vs. 30 Minute SD Workforce Average Commute Time —_— T‘l;;m::ﬂ\ﬁoma S
) OPENED IN APRIL L 1 PRy °§?/:'Z”€?5”E’” S ! r S . s )
5=2 % o DOWNTOWN O Scripps @@ servicenow
= & _ 15-MIN DRIVE | 111,000 JOBS | T
1-5 Balboa Avenue Station San Diego Yl 4 16.4M SF OFFICE o
8 Minutes Avay Sl S International Airport L L | @ siveed) Soiekwp | B Microsoft ~ FlLPLFinancial illumina
+15 Minutes Away . ®sempra  Procopio :
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Southern California Institutional Investment Sales Advisors

KIP MALO ALEX CANIGLIA BLAKE A. ROGERS DILLON BERGUM
Managing Director Managing Director Senior Managing Director Senior Director

+1 858 410 6340 +1 858 342 5247 +1 818 317 5183 +1 858 525 2743
kip.malo@jll.com alex.caniglia@jll.com b.rogers@jll.com dillon.bergum@jll.com
RE Lic. #01807972 RE Lic. #01994543 RE Lic. #01866591 RE Lic. #02158559
Financing Advisors Anolytical Support

CHRIS COLLINS BRAD VANSANT AUDREY SOUDERS FORD ELDREDGE
Senior Director Director Associate Analyst

+1 858 812 2353 +1 858 812 2374 +1 949 930 7973 +1 858 886 9092
christopher.collins@jll.com ' brad.vansant@jll.com audrey.souders@jll.com ford.eldredge@jll.com
RE Lic. #01927590 RE Lic. #02065107 RE Lic. #02182631 RE Lic. #02220702

For over 200 years, JLL (NYSE: JLL), a leading global commercial real estate and investment management company; has helped clients
buy, build, occupy, manage and invest in a variety of commercial, industrial, hotel, residential and retail properties. A Fortune 500°
company with annual revenue of $23.4 billion and operations in over 80 countries around the world, our more than 112,000 employees

bring the power of a global platform combined with local expertise. SEE A BRIGHTER WAY. For further information, visit jll.com.



