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Mt. Lebanon is a beautiful community spread across more than six square miles in the western Pennsylvania

hills, less than 8 miles from downtown Pittsburg. With nationally recognized schools, charming neighborhoods
'

. " with tree-lined streets and a thriving business district, Mt. Lebanon is the premier Pittsburg suburb.
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Population Households
718,560 321,188
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THE SHOPPER COMFORTABLE EMPTY NESTERS

R} g 3+ 150 Active and financially secure
89 MINUTES: AVERAGE DWELL TIME -~ | .':"'f . = R , e - » 55+, married, most with no kids in the house

D ) Rl & ks . . Enjoying the transition from child rearing to retirement
47% HAVE HHI HIGHER THAN $100K
52% HAVE COLLEGE DEGREE
30% HAVE FAMILIES

Source: PinPoint

Physical Fitness includes playing golf, cycling and working out
Home decorating and maintenance are priorities
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RUST BELT TRADITIONS

Stable, hardworking and connected

« Late 30 somethings married couples, most without children

« Family oriented consumers who value time spent at home
Budget-aware shoppers that favor American-made products

Enjoy watching TV with favorites ranging from Freeform to A&E

METRO RENTERS

Always connected, social and driven
Singles in their Late 20's to early 30's
Physical fitness includes yoga, pilates and downhill skiing
Enjoys wine at bars and restaurants and is partial to organic foods

Socializing and social status are very important
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VP, Retail Leasing
+1610 247 5900
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