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Property and Market Highlights:
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Rare opportunity to lease a 3,513 to 7,026 s.f. retail
space in the historically fully-occupied Shoppes at Nona
Place

Shoppes at Nona Place is a 60,557 s.f. community
center, impeccably located in the heart of Lake Nona,
surrounded by a multitude of new and in-development
homes

Highly-desirable and consistent tenants, driving
reliable traffic to the property - join retailers like Bravo
Markets, First Watch, Aveda, F45 Training, TD Bank, PNC
Bank and Heartland Dental, among other strong and
reputable brands

Multiple access points, including a signalized
intersection (65,500 AADT) at Narcoossee Rd (58,500
AADT) and Tyson Rd (7,000 AADT)

The 10-minute population has surged by 7.26 percent
year-over-year from 2019 to 2024, by far exceeding
metrics compared to other markets, and will continue
its influx with the addition of many new, high-scale
residential developments

Affluent demographics with a 10-minute average
household income of $162,317
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Site Plan

Tenant Roster
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Market Aerial
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Shoppes at Nona Place Overview
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Demographics: 5-10-15 Minute Drive Time
Orlando

5 Min. 10 Min. 15 Min.

Wedgefield
13,512 39,322 98,929 £e9pIe
Estimated growth in 5 years wy ; *
18,739 55,831 136,597
Average Household Income =
5 Min. 10 Min. 15 Min.
$155,340 $162,317 $153,401
Estimated growth in 5 years amsburg 5
flag AL %
$170,404 $183,954 $173,037 Southchase -fih‘/}‘\\:\ | oe
Daytime Population N R
Yy P MeadoWw Wood 5:;;?‘—?
5 Min. 10 Min. 15 Min. (’_<,
10,194 32,381 75,408 :
’ ’ ’ Buenaventura “§, )
Lakes e Y
Median Age
5 Min. 10 Min. 15 Min. ‘
Kissimmee
36.2 36.7 36.7
Intercession City - _
Campbell
St.Cloud  4cpion
BOOMBURBS: New vth market, young UP AND COMING FAMILIES: Transitory market, mobile

professionals with families, well-connected families, ambitious, risk taking, young market
Median Age: 34.0 Median Age: 314

Median HH Income: $113,400 Median HH Income: §72,000

LifeMode Group: Affluent Estates LifeMode Group: Sprouting Explorers

>presents an
y rapid growth
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Socioeconomic Traits: Up and Coming Families
is a market in transition - residents are younger and
more mobile than previous. Their homes are new; their
families are young. They are one of the fastes
markers. They seek the latest and best in style

Socioeconomic Traits: Boomburt
affluent, well-educ market w

y have opted to trade up to the n
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MIDDLEBURG : Traditional and family-oriented, prefer
American-made products and experiences
Households: 3,511,200

Median Age: 36.1

GREEN ACRES: Avid do-it-yc ers, college educated,
country living enthusiasts, focused on quality products

Median Age:

Median HH Income:

Median HH Income: $59,800 LifeMode Group:
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LifeMode Group: Family Landscapes Socioeconomic Traits: Green Acres is comprised
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