Seenoz;/Sagras |
| Retail Development

Click to See Sit
on Google Maps

A ~ l b l Property and Market Highlights:
va I a e ® Site offers approximately 8.73 a.c. of retail space available

across 6 parcels on a signalized intersection

® Parcel Dis at lease with a national dentistry firm,

NEC and SEC of Sawgrass respectively
Bay B lVd an d Sa N Ctu a ry ® Advantageously will serve as the closest shopping center

to numerous residential communities including Serenoa,

Clermont, FL 34714 Sanctuary and Sawgrass Bay

® Direct access from U.S. Hwy 27, a major thoroughfare
within the area, witnessing over 28,500+ AADT

De m Ogra p h i CS ® Surrounding 1, 3 and 5-mile radiuses are experiencing a

high percentage of year-over-year growth surpassing the
national averages: 3.48% (1 mile), 3.74% (3 miles), 3.68%
(5 miles) with the surge in migration and developments

5-Mile Demographics (2025) ® 30+ projects are included in the city’s award-winning
$22-million Master Plan for Downtown Clermont,

@ ,@ él Q improved infrastructure, streetscapes, trails and parks to
accommodate the major population increase

82,117 $131,451 30,071 36.2 59,455 ® Clermontis Lake County’s largest city, ranked in Forbes’ 25

POPULATION oo HOUSEHOIDS — MEDIANAGE B N Best Places to Retire, and is reputed for its rolling hills and

suburban atmosphere within the Orlando Metro Area
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Click to See Site ‘

on Google Maps

Demographics: 1-3-5 Mile Radius

P L YT EDL

HAMLIN

Population Summary

1 Mile 3 Mile 5 Mile

7,426 41,849 77,359

Estimated growth in 5 years
8,812 49,997 77,359

Average Household Income

1 Mile 3 Mile 5 Mile
$140,370 $139,657 $135,099
Estimated growth in 5 years
$154,512 $158,308 $152,696

Daytime Population

1 Mile 3 Mile 5 Mile
4,574 26,160 55,108

1 Mile 3 Mile 5 Mile
37.0 35.6 36.3

Buena Vista

Foor Corners |

Eva

UP AND COMING FAMILIES: Hardworking, ambitious,

optimistic, careful shop

ENTERPRISING PROFESSIONALS
occupations, brand and trend loyalty

[l-educated, STEM

Households: 2,901,200 Households:

Average HH Size: 312 Average HH Size: 2.48

Median Age: 314 Median Age: 353

Median HH Income: $72,000 Median HH Income:

LifeMode Group: Sprouting Explorers LifeMode Group: cale Avenues

Socioeconomic Traits: Denotes a market transition

and more mobile than the
ble retail marketing is preferred;
inions a

Socioeconomic Traits: Thriving in low
neighborhoods of major metro areas, this y
makes more than 1.5 time dian US household

income. Early adopters of new concepts and strive to stay

density divers:
ung marke

SYo

ced by others

arev

nd the

URBAN EDGE FAMILIES

milies are young.

|l-connected, family and

entertainment focused, prefer spe

ding on experiences

healthy via eating natural foods, running and doing yoga

BRIGHT YOUNG PROFESSIONALS: Active, educated, sports

oriented, interested in the current trends

Households: 1,824, Households: 200
Average HH Size: 3.19 Average HH Size:
Median Age: 325 Median Age:

Median HH Income: $50,900 Median HH Income: $54,000

LifeMode Group: Sprouting Explorers LifeMode Group: Middle Ground

Socioeconomic Traits: Primarily located in urban outskirts
of large MSAs. Communities are home to educate
professionals o) rolders being under
the age o y active outdoors
and up-to-c

Socioeconomic Traits: Livin
hone in on a positive upbringing
LifeMode group is comprised mainly of younger, married
couple famili ith children. They use technology primarily
for socializing or for entertainment, and enjoy ¢

ide of a large city to
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