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10-Minute Demographics (2025)
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Demographics

Available
Shoppes at Nona Place 
13000 Narcoossee Rd
Orlando, FL 32832

Property and Market Highlights:
•	 Fully-occupied Shoppes at Nona Place
•	 Shoppes at Nona Place is a 60,557 s.f. community 

center, impeccably located in the heart of Lake Nona, 
surrounded by a multitude of new and in-development 
homes

•	 Highly-desirable and consistent tenants, driving 
reliable traffic to the property - join retailers like Bravo 
Markets, First Watch, Aveda, F45 Training, TD Bank, 
PNC Bank and Heartland Dental, among other strong 
and reputable brands

•	 Multiple access points, including a signalized 
intersection (65,500 AADT) at Narcoossee Rd (58,500 
AADT) and Tyson Rd (7,000 AADT)

•	 The 10-minute population has surged by 16.65 percent 
from 2019 to 2024, by far exceeding metrics compared 
to other markets, and will continue its influx with 
the addition of many new, high-scale residential 
developments

•	 Affluent demographics with a 10-minute average 
household income of $163,025

Orlando (Lake Nona), Florida
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SUITE TENANT SF

A1 Lee Nails & Spa 2,489

A2 Bravo Supermarket 23,955

A3 XL Soccer IQ 7,026

A4 Pigtails & Crewcuts:Haircuts 
for Kids 1,357

A5 Aveda 1,425

A6 F45 Training 2,498

A7 Heartland Dental 3,490

A8 PNC Bank 3,024

A9 Lime Fresh Mexican Grill 2,803

A10 BurgerFi 2,604

A11 TD Bank 2,572

A12 First Watch 3,500

A13 European Wax Center 1,360

A14 Nona Kids’ Dentists 2,454



Market Aerial
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Shoppes at Nona Place Overview
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Although information has been obtained from sources deemed reliable, JLL does not make any guarantees, warranties or representations, express or implied, as to the completeness or accuracy as to the information contained 
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15 Minutes

Demographics: 5-10-15 Minute Drive Time

FLOURISHING FAMILIES : Traditional and family-oriented, 
prefer American-made products and experiences

Median Age:	 39.0

Median HH Income:	 $111,751

LifeMode Group:	 Family Prosperity

Socioeconomic Traits: 	 Flourishing Families demonstrates 
successful married professionals who’ve chosen suburban 
life to raise large families. They’re security-focused planners 
who prioritize planning, while balancing online shopping for 
household needs and experience-based family activities.

MODERN MINDS:  Urban, educated, affluent households 
with commutes

Median Age:	 34.6

Median HH Income:	 $91,039

LifeMode Group:	 Tech Trailblazers

Socioeconomic Traits:	 Modern Minds is comprised of 
individuals located just outside of their downtown. They 
tend to order online from clubs and department stores 
and spend money on clothing and travel, opting for 
active vacations shared on social media.

WELCOME WAVES:  Young families and workers in Urban 
centers of MSAs, DIY-ers

Median Age:	 30.0

Median HH Income:	 $50,427

LifeMode Group:	 Urban Threads

Socioeconomic Traits:	 Welcome Waves encompasses 
young families. They are budget-conscious renters who 
prioritize necessities such as clothing, maintain their own 
vehicles and save money to visit family while building new 
lives in America.

BOOMBURBS:  High-earning suburban families in the South 
and West

Median Age:	 34.5

Median HH Income:	 $131,202

LifeMode Group:	 Family Prosperity 
Socioeconomic Traits:	 The Boomburbs represent 
residents who are family-oriented with a tendency to spend 
around their children, including kids’ clubs and activities. 
They often pay for personal services and like to spend time 
outdoors, reading and traveling.

Population Summary

5 Min. 10 Min. 15 Min.

13,512 39,322 98,929

Estimated growth in 5 years

18,739 55,831 136,597

Average Household Income

5 Min. 10 Min. 15 Min.

$155,340 $163,025 $155,857

Estimated growth in 5 years

$173,872 $184,671 $175,261

Daytime Population

5 Min. 10 Min. 15 Min.

10,194 32,381 75,408

Median Age

5 Min. 10 Min. 15 Min.

36.3 36.9 36.8
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