Shoppes at Nona Place
13000 Narcoossee Rd
Orlando, FL 32832
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10-Minute Demographics (20206)
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Property and Market Highlights:

Forlease -

Fully-occupied Shoppes at Nona Place

Shoppes at Nona Place is a 60,557 s.f. community
center, impeccably located in the heart of Lake Nona,
surrounded by a multitude of new and in-development
homes

Highly-desirable and consistent tenants, driving
reliable traffic to the property - join retailers like Bravo
Markets, First Watch, Aveda, F45 Training, TD Bank,
PNC Bank and Heartland Dental, among other strong
and reputable brands

Multiple access points, including a signalized
intersection (65,500 AADT) at Narcoossee Rd (58,500
AADT) and Tyson Rd (7,000 AADT)

The 10-minute population has surged by 17.50 percent
from 2019 to 2024, by far exceeding metrics compared
to other markets, and will continue its influx with

the addition of many new, high-scale residential
developments

Affluent demographics with a 10-minute average
household income of $167,895
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Site Plan
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Demographics: 5-10-15 Minute Drive Time

Orlando

Population Summary

5 Min. 10 Min. 15 Min.
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Average Household Income
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$155,340 $163,025 $155,857
Estimated growth in 5 years
$173,872 $184,671 $175,261
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