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Notice of proposal competition and information of plan of public offering (15 Dec 2021)
(by Japan National Tourism Organization Kuala Lumpur Office)

Announcement date

Department in Charge

Project Name (Tentative)

Task Overview

Period of Notice of Proposal
Competition (Tentative)

Notes

15 December, 2021

JNTO Kuala Lumpur Office

Information dissemination through
owned media for the Malaysian
market

To provide opportunities for the
Malaysian market to acquire a wide
range of information on Japan
tourism using 3 of JNTO'’s owned
media (Website, Facebook,
Instagram), while utilising each owned
media’s features to continously
provide upbeat and positive
information to fans of Japan that will
lead to their future visits to said
country.

Mid January 2022

Proposal Competition

X Subject names are tentative and are subjected to changes.

X Tentative period of notice might be changed due to unforseen circumstances




