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The material in this presentation has been prepared by lastminute.com N.V. and reports general background information
about lastminute.com group activities as at the date of this presentation. This information is given in summary form and
does not purport to be complete. Information in this presentation, including forecast financial information, should not be
considered as advice or a recommendation to investors or potential investors in relation to holding, purchasing or selling
securities or other financial products or instruments and does not take into account your particular investment
objectives, financial situation or needs.

This presentation may contain forward looking statements including statements regarding our intent, belief or current
expectations with respect to lastminute.com group businesses and operations, market conditions, results of operation
and financial condition, capital adequacy, specific provisions and risk management practices. Readers are cautioned not
to place undue reliance on these forward looking statements. lastminute.com N.V. does not undertake any obligation to
publicly release the result of any revisions to these forward looking statements to reflect events or circumstances after
the date hereof to reflect the occurrence of unanticipated events. While due care has been used in the preparation of
forecast information, actual results may vary in a materially positive or negative manner. Forecasts and hypothetical
examples are subject to uncertainty and contingencies outside lastminute.com group control. Past performance is not a
reliable indication of future performance.

This presentation and/or the information contained therein is not being issued and may not be distributed in the United
States of America, Canada, Australia or Japan and does not constitute an offer of securities for sale in such countries or in
any other country.
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Group Structure and key 
messages
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A group organised in two main business areas and a holding 
providing corporate services

Comprehensive business model and diversified revenue stream backed by a wide 
portfolio of brands, scalable technology architecture, plug&play and efficient travel 

platform
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A journey of growth and diversification

lastiminute.com is one of the most diversified players in the field, able to give customers whatever they need through a 

unique and distinctive multi-value proposition
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FY2017 Result
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Improved performance from a business perspective even considering 
+5.5M brand investments

GTV 2,042.5 2,007.4 +1.7%

Bookings 4,441.5 4,562.7 -2.7%

Group Revenue 258.8 261.5 -1.0%

Core Business Revenue 251.3 247.5 +1.5%

Performance mktg costs (98.6) (99.3) -2.5%

Brand mktg costs (16.3) (10.8) +50.8%

Other costs (110.7) (112.0) -1.2%

Business EBITDA 27.5 25.4 +8.3%

2017 2016 Delta %

In 2017, accounting figures have been 
impacted by the effects of investments 
made in the Venture Initiative area and 
on WAYN development. Together with 
+€5.5M brand campaigns expenditure, 
the total effect is €9.5M.
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Expansion into the main EU Countries

A balanced presence in the main European countries and a strategic leadership position in key business segments: DPs in UK, Holiday packages in 

Germany* and France, Flights in Spain and Italy

**including pro-forma effects of Comvel GmbH acquisition

**
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From a seller of flight tickets we became a full service travel provider

251.3M247.5M

20172016

lastiminute.com is paving the 

way to become a Digital Tour 

Operator able to extract real 

value for customers through 

relevant offers. DPs grew by 

26.4% yoy from 29.9M to 37.8M 

(net of advertising revenue)

Experiences and Services 

(former Ancillaries) are 

becoming a key strategic area 

of considerable size (13.5% of 

total OTA revenue)

2016 2017

25.2M + 47.4%

17.1M

+ 1.5% OTA Travel & Leisure split

Experiences & Services growth
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A year of growth in our META business

Jetcost and Hotelscan provide an extensive database of products and services from hundreds of travel suppliers (Flights, 

Hotels, Cars) increasing the opportunities to find the solutions that meet users’ requirements

Jetcost’s user-friendly, no-frills interface makes searching for fares easy and allows you to quickly compare the best available low fares 
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What’s next



12

What’s next

Surf the wave of the market consolidation

Continuously expand to diversify the revenue 
stream both organically and via M&A

Invest in our OTA strategic areas, Dynamic 
Packages, Experiences + META and Media to make 
our model even more comprehensive

Increase brand awareness through offline 
marketing initiative and improved user experience

Ready to surf the wave of the Online travel market consolidation 
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Getting scale and cross-selling opportunities in the largest EU market

Number 4 Ota in the German holiday 
packages market

Brand with tremendous awareness
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Backup
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Breakdown by product – Historic evolution from 2011



Breakdown by country – Historic evolution from 2011
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Expansion &
Diversification

€44.3M

€146.0M

€251.3M

Core business 

revenue growth
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