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EXECUTIVE SUMMARY

The Arkansas Department of Parks and Tourism is
charged, both by law and by policy of the State Parks,
Recreation and Travel Commission, with increasing
tourism to the state. With that in mind, this report
provides the tourism industry with current travel
marketing information. The first section contains
estimates of both traveler expenditures and traveler
volume for every county in the state. The second and
third sections contain the results of surveys of
individuals requesting travel information from the
Department. The fourth section summarizes an
ongoing survey of travelers stopping at Arkansas
Welcome Centers in which every 50th travel party

is asked to participate. Section Five presents data
compiled on all Arkansas Welcome Center visitors
from registration data. The most significant results

of these projects follow:

The Economic Impact of Travel in Arkansas

The Arkansas tourism industry experienced a year of
growth in 2011. Travel expenditures increased from
$5,453192,978 in 2010 to $5,687,680,276 in 2011 (4.3%).
The number of visitors increased from 22,770,435 to
23,020,909 (11%). Visitation data from 1997 forward
have been adjusted, based on updated data from the
1995 American Travel Survey (see footnote at the
bottom of Table 1). A major factor in the success of
Arkansas tourism is the 2% Tourism Initiative passed
by the General Assembly in 1989. This Act provided
additional advertising funds for the Department to
successfully compete with surrounding states for
potential visitors in the expensive magazine,
television, radio, newspaper and Internet markets.

The Effects of the 2011 Spring Advertising
Campaign

Travel expenditures per travel party and length of stay
in Arkansas were $392.93 and 3.0 nights, respectively.
Financial was cited most often as the reason for not
traveling Arkansas in 2011. Regardless of whether or
not they made a trip, 74% of survey respondents plan
to visit Arkansas within the next 12 months.

The Internet Conversion Study

Seventy-three percent of survey respondents
reported visiting Arkansas during the last 12 months.
The average trip lasted 4.8 days, 3.7 of which were
spent in Arkansas.

The Welcome Center Survey

The top five states from which visitors to Arkansas
Welcome Centers originated were: (1) Texas,

(2) Missouri, (3) Arkansas, (4) Oklahoma and (5) lllinois.

The Welcome Center Registration Summary

A total of 848,657 tourists requested assistance

from travel consultants during 2011. Tourists’

“Reasons for Travel” were as follows: Vacation (49.5%),
Passing Through (451%), Local Traffic (31%) and
Business/Student (2.3%). Tourists stopping at the
State Welcome Centers traveled an estimated
110,503,720 miles on Arkansas roads and spent
783,025 travel days in the state during 2011.

NOTE: Differences exist among economic impact,
conversion study and Welcome Center data. Each
comes from a different source, and the reason all are
utilized is to gain the most complete picture possible
of visitors to Arkansas.



INTRODUCTION

The results of five research projects are contained
in this report:

The Economic Impact of Travel in Arkansas
Estimates of traveler expenditures are calculated using
the U.S. Travel Association 2006 Impact of Travel on
Arkansas Counties as a reference point. Arkansas
county traveler volume estimates use Census of
Transportation data as a benchmark, the most recent
being the 1995 American Travel Survey.

The Effects of the 2011 Spring Advertising
Campaign Mail Survey

Tourism Division advertising performance is
monitored annually through the use of conversion
studies. A conversion study is a survey of persons
requesting travel information through paid advertising
to determine how many actually visited Arkansas.
The 2011 spring mail survey consisted of a sample

of 6,500 people.

The Internet Conversion Study

Conversion study data for website inquiries were
obtained by sending an email questionnaire to
50,902 email addresses of individuals using the
Arkansas.com website.

The Welcome Center Survey

Every 50th travel party registered at each of the

13 Welcome Centers located at major entry points to
the state is asked to participate in this survey. Travel
counselors obtain valuable marketing information
about visitors to Arkansas and travelers who are
passing through.

The Welcome Center Registration Summary
Every travel party assisted by a travel counselor is
registered. Information is recorded concerning their
state of origin, number in their travel party, length
of stay and Arkansas destination.

The projects listed above relate data on Arkansas
visitors in three different ways. The relatively large
sample for the Economic Impact of Travel in Arkansas
was taken from the entire U.S. population. Also,

fixed costs such as vehicle depreciation and property

taxes were considered in this project but not in the
others. As a result, the expenditure per traveler is
higher. The Effects of the 2011 Spring Advertising
Campaign and the Internet Conversion Study had
survey populations comprised of people who
requested travel information from the Arkansas
Department of Parks and Tourism. The Welcome
Center Survey and Welcome Center Registration
Summary represent mainly nonresident highway
travelers. Much of the traffic on interstates and

U.S. highways (where the Welcome Centers are
located) is pass-through. In fact, the average time
spent in the state by Welcome Center Survey
respondents was 3.3% less than the time spent in the
state by those who wrote for information. On the
other hand, the Effects of the 2011 Spring Advertising
Campaign Mail Survey is more likely to reflect
non-resident vacationers.

Historical Data Patterns in Table 1

Readers will note what sometimes appears to

be an inconsistent pattern of growth in some

of the Arkansas tourism data presented in Table 1.
Approximately every five years, the Tourism Division
contracts with the U.S. Travel Association to provide
data on the economic impact of travel on Arkansas
counties. U.S. Travel is a highly respected source of
U.S. travel industry statistics. The most recent year
this report was purchased from U.S. Travel was 2006,
and the complete results by county are presented in
Table 3. The 2006 U.S. Travel report will serve as a
benchmark used by researchers at the Arkansas
Department of Parks and Tourism to estimate
subsequent years until new county-level data

are acquired. U.S. Travel utilizes a sophisticated
econometric computer model to produce estimates
for Arkansas and many other states. Over the years,
economists at U.S. Travel make adjustments and
revisions to this model to improve accuracy, which
sometimes results in numbers that appear to fluctuate
over time. There are two reasons why the Department
does not purchase this data from U.S. Travel every
year. The first is cost, and the second is that there
would be a delay of more than a year in reporting.
Data marked “preliminary” may be revised when a
new benchmark becomes available.
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THE ECONOMIC IMPACT OF TRAVEL IN ARKANSAS

During 201, visitors to Arkansas totaled 23,020,909 However, by 2011, $96,965 in travel expenditures was
person-trips. Visitors spent an average of $247.06 required to support the same job. The importance
per trip, resulting in $5.7 billion in total travel of travel-generated taxes on the state and local
expenditures, $297 million in state taxes and economies is shown in Columns Four and Five.

$108 million in local taxes. The Arkansas travel State travel taxes averaged about 5.2% of total
industry directly employed 58,657 persons and paid travel expenditures in 2011. The number of visitors
S$11 billion in wages and salaries. NOTE: The data in in person-trips and their average expenditures per
this detailed presentation of travelers and their person-trip are shown in Columns Six and Seven.

expenditures are estimates and not actual counts.
Definition of a Person-Trip

Travel Patterns A person-trip occurs, for the purpose of this study,
Arkansas's travel volume in 2011 was 23,020,909 every time one person goes to a place 50 miles or
person-trips. The economic impact of travel and more, each way, from home in one day or is out
tourism on the state’s economy is reviewed in Figure 1 of town one or more nights in paid or unpaid

and Table 1. Figure T illustrates the growth in US. travel ~ accommodations and returns to his/her origin.
spending in Arkansas, 1978-2011. The first column in Specifically excluded from this definition are:

Table 1 lists total travel expenditures for the state. The

4.3% increase in travel expenditures in 2011 represents 1. Travel as part of an operating crew on a train,
a real increase of 11% when adjusted for inflation. plane, bus, truck or ship.

Twenty-two of the 34 actual time periods depicted 2. Commuting to a place of work.

within Table T indicate an increase in expenditures of 3. Student trips to school or those taken while
$100 million or more. Column Two in Table T shows in school.

that travel-generated payroll grew from $204,331,000

to $1,073,711,000, an increase of $869,380,000 (425%) The number of person-trips shown in Column Six
during the period of 1977 through 2011. Travel- rose from 13,647,000 in 1977 to 23,021,000 in 2011, an
generated employment shown in Column Three in increase of 9,374,000 (68.7%). The number of visitors
Table 1 increased from just under 45,000 jobs in 1977 to Arkansas first exceeded 15 million in 1986. Over
to 58,657 jobs in 20T1. In 1977, each $23,590 in total 20 million visitors came to Arkansas in 2000, and

travel expenditures supported one job in the industry. again each year 2004-2011.
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Table 1 - Estimate of the Impact of Travel and Tourism on the Arkansas Economy, 1977-2011
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THE ECONOMIC IMPACT OF TRAVEL
(CONTINUED)

IN ARKANSAS

: FIGURE 2
Flgure 2 shows the percent of total .tra\./el TRAVEL SPENDING IN ARKANSAS COUNTIES
expenditures for the top five counties in 2011. Table 2 TOP EIVE COUNTIES

shows travel impact by county for 2011. Table 3 shows
travel impact by county for 2006, the latest
benchmark year for Arkansas tourism data. In 2011,
two counties dominate the table: Pulaski with
$1,560,647,602 and Garland with $589,833,388. They
received 274% and 10.4% of the state total travel
expenditures, respectively. In all, 63 of the 75 counties
received more than $10 million in travel expenditures
each during 2011, including 12 with more than

$100 million each. Five counties had over one million
person-trips during 20T1. Those counties, their
numbers and percent of total trips are: Pulaski with
5,582,627 (24.3%), Garland with 2,476,676 (10.8%),
Washington with 1,315,617 (5.7%), Sebastian with
1197396 (5.2%) and Benton with 1,127,498 (4.9%).

OTHER
(46.6%)

Regional Breakdown

201

BENTON (4.3%)

WASHINGTON (5.3%)

SEBASTIAN (6.0%)

GARLAND
(10.4%)

PULASKI
(27.4%)

Figure 3 is a map of the 12 Arkansas tourism regions,
showing their travel expenditures. Table 4 presents
the 2011 travel impact data by region and county.

FIGURE 3
TOTAL TRAVEL EXPENDITURES
BY TOURISM REGION
2011
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Table 2 — Impact of Travel on Arkansas Counties — 2011 Preliminary*
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Table 2 — Impact of Travel on Arkansas Counties — 2011 Preliminary* (continued)
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County Travel Economic Impact Model (CTEIM) — Alphabetical by County

Table 3 — Impact of Travel on Arkansas Counties, 2006 — U.S. Travel Association
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County Travel Economic Impact Model (CTEIM) — Alphabetical by County (continued)

Table 3 — Impact of Travel on Arkansas Counties, 2006 — U.S. Travel Association
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Table 4 — Impact of Travel on Arkansas Tourism Regions by County — 2011 Preliminary*

COUNTY

NORTHWEST ARKANSAS

BENTON
CARROLL
MADISON

WASHINGTON

TOTALS

TOTAL
TRAVEL
EXPENDITURES
(Dollars)

247,041,289
169,203,444
8,333,764
299,838,109
724,416,606

OZARK MOUNTAIN REGION

BAXTER
BOONE
MARION
NEWTON
SEARCY
TOTALS

OZARK GATEWAY

FULTON

INDEPENDENCE

IZARD
JACKSON
LAWRENCE
RANDOLPH
SHARP
STONE
TOTALS

WESTERN ARKANSAS” MOUNTAIN FRONTIER
CRAWFORD

FRANKLIN

LOGAN (WEST)

POLK
SCOTT
SEBASTIAN
TOTALS

191,011,598
57,378,739
39,433,408
11,861,060

8,791,412
308,476,217

21,516,651
34,103,924
21,684,531
13,550,565
13,160,271
16,226,856
36,876,193
65,876,064

222,995,055

40,294,595
13,912,964
5,399,245
20,355,561
5,819,792
340,385,613
426,167,770

ARKANSAS RIVER VALLEY TRI-PEAKS

CONWAY
JOHNSON

LOGAN (EAST)

PERRY
POPE
YELL
TOTALS

22,221,918
25,560,543
5,399,245
15,999,170
133,600,898
12,850,871
215,632,645

GREERS FERRY LAKE/LITTLE RED RIVER

CLEBURNE

VAN BUREN

WHITE

WOODRUFF

TOTALS

139,058,317
55,290,119
47,939,388

5,701,894
247,989,718

TRAVEL-
GENERATED
PAYROLL
(Dollars)

50,989,987
34,311,081

1,204,899
72,663,737
159,169,704

35,096,829
10,513,236
7,597,819
2,209,338
1,352,198
56,769,419

3,679,838
6,871,433
3,425,615
2,321,560
1,956,281
2,239,945
5,723,706
12,726,017
38,944,395

6,656,911
2,567,577
903,881
3,716,958
1,012,221
55,324,431
70,181,979

3,958,036
4,867,064
903,881
2,290,861
19,943,283
1,752,714
33,715,839

23,228,145
9,002,501
8,050,025

766,894
41,047,565

TRAVEL-
GENERATED
EMPLOYMENT
(Jobs)

3,058
2,659

64
3,934
9,715

2,105
710
502
140

79

3,535

226
443
199
143
125
130
347
740

2,351

398
153
54
234
62
2,787
3,688

251
301
54
115
1,217
104
2,042

1,383
551
531

45

2,511

TRAVEL-
GENERATED
STATE TAX
(Dollars)

16,266,091
10,819,513

517,909
16,615,220
44,218,732

11,461,962
3,493,236
2,389,345

721,350
543,510
18,609,403

1,313,687
2,081,181
1,315,116

837,111
815,134
988,183

2,227,863
3,902,550

13,480,825

2,501,541
858,849
341,875

1,236,535
355,514

12,247,591

17,541,906

1,364,125
1,563,596
341,875
956,549
5,842,575
772,733
10,841,452

8,419,701
3,496,740
2,915,748

348,591
15,180,779

TRAVEL-
GENERATED
LOCAL TAX

(Dollars)

6,179,063
3,170,875

219,039
4,855,447
14,424,424

3,525,536
1,108,047
894,818
277,346
206,088
6,011,834

521,926
667,337
546,444
246,289
295,496
425,780
964,845

1,401,548

5,069,663

698,471
304,247
156,983
434,466
142,444
4,164,118
5,900,729

508,143
500,002
156,983
529,941
1,884,663
346,036
3,925,768

3,954,742
1,599,892
822,106
156,102
6,532,842

VISITORS
(Person Trips)

1,127,498
747,377
34,370
1,315,617
3,224,862

844,894
256,638
168,575
49,574
45,431
1,365,112

90,497
150,120
85,458
59,156
57,276
74,737
149,122
284,720
951,086

176,419
59,669
21,178
84,189
22,222

1,197,396

1,561,074

101,492
115,599
21,178
60,145
563,994
47,392
909,799

588,304
217,942
204,708
20,541
1,031,494
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Table 4 — Impact of Travel on Arkansas Tourism Regions by County — 2011 Preliminary* (continued)

COUNTY

HEART OF ARKANSAS

FAULKNER
LONOKE
PRAIRIE
PULASKI
SALINE
TOTALS

DIAMOND LAKES

CLARK
GARLAND
HOT SPRING

MONTGOMERY

PIKE
TOTALS

TOTAL
TRAVEL
EXPENDITURES
(Dollars)

81,399,433
31,754,596
4,235,653
1,560,647,602
50,369,071
1,728,406,356

48,101,477
589,833,388
32,109,082
25,754,083
14,802,846
710,600,876

ARKANSAS’ LAND OF LEGENDS

CLEVELAND
GRANT
JEFFERSON
LINCOLN
TOTALS

3,516,833
5,124,838
110,749,337
3,903,845
123,294,853

ARKANSAS’S GREAT SOUTHWEST

HEMPSTEAD
HOWARD
LAFAYETTE
LITTLE RIVER
MILLER
NEVADA
SEVIER
TOTALS

ARKANSAS’ SOUTH

ASHLEY
BRADLEY
CALHOUN
COLUMBIA
DALLAS
OUACHITA
UNION
TOTALS

74

48,228,764

3,281,541
25,983,086
21,032,213
72,726,546
20,933,924
13,974,149
206,160,223

27,900,420
9,626,703
2,731,800

23,821,650

11,673,976

25,334,132

105,484,027

206,572,709

TRAVEL-
GENERATED
PAYROLL
(Dollars)

15,199,803
5,449,048
643,179
324,871,307
9,427,864
355,591,202

9,368,407
105,203,549
5,156,655
4,143,149
2,654,386
126,526,145

441,356
642,754
20,920,225
547,719
22,552,054

9,069,908
405,206
3,397,012
3,022,301
13,032,338
3,761,807
2,252,979
34,941,551

5,327,726
1,484,402
291,303
4,240,851
1,658,213
4,636,676
11,976,068
29,615,239

TRAVEL-
GENERATED
EMPLOYMENT
(Jobs)

961
302
44
12,890
603
14,800

541
6,912
292
242
180
8,167

27
48
1,321
29
1,425

527
21
213
188
674
157
142
1,923

325
78

11
278
o3
297
865
1,953

TRAVEL-
GENERATED
STATE TAX
(Dollars)

4,983,901
1,951,328
267,788
60,946,680
3,062,942
71,212,638

2,998,788
33,935,138
1,975,101
1,552,790
900,008
41,361,826

208,049
316,357
6,150,758
244,385
6,919,549

2,944,419
209,355
1,579,151
1,270,481
3,415,935
908,092
849,956
11,177,390

1,684,897
611,938
168,147

1,456,532
733,181

1,542,559

5,242,196

11,439,451

TRAVEL-
GENERATED
LOCAL TAX

(Dollars)

1,367,100
550,184
97,076
26,776,328
918,008
29,708,697

808,758
12,306,725
742,516
804,332
319,738
14,982,068

94,759
104,064
2,249,876
82,686
2,531,385

1,156,725
64,395
728,587
650,362
1,085,204
307,248
275,106
4,267,628

581,327
269,725
94,819
472,736
280,077
466,978
1,625,737
3,791,398

VISITORS
(Person Trips)

357,250
131,869
18,377
5,582,627
218,141
6,308,264

214,189
2,476,676
133,821
97,585
63,276
2,985,547

10,622
21,868
451,038
16,179
499,707

204,231
14,881
101,929
86,343
309,505
59,388
56,225
832,502

123,703
36,502
7,215
101,531
50,595
118,863
408,690
847,099



Table 4 — Impact of Travel on Arkansas Tourism Regions by County — 2011 Preliminary* (continued)

TOTAL TRAVEL- TRAVEL- TRAVEL- TRAVEL-
TRAVEL GENERATED GENERATED GENERATED GENERATED
EXPENDITURES PAYROLL EMPLOYMENT STATE TAX LOCAL TAX VISITORS

COUNTY (Dollars) (Dollars) (Jobs) (Dollars) (Dollars) (Person Trips)
ARKANSAS DELTA BYWAYS

ARKANSAS 31,614,157 5,092,071 309 1,925,700 690,501 138,475
CHICOT 11,609,930 2,357,327 134 708,063 239,353 49,988
CLAY 12,950,447 1,991,432 119 786,776 321,220 54,372
CRAIGHEAD 84,709,387 16,496,082 1,043 5,215,215 1,392,025 373,563
CRITTENDEN 146,708,414 26,627,716 1,726 9,183,157 2,675,339 648,051
CROSS 13,380,235 2,395,838 144 819,132 254,524 59,804
DESHA 21,411,415 3,891,811 255 1,309,988 400,258 97,403
DREW 22,227,324 4,240,644 285 1,364,974 402,261 97,264
GREENE 20,664,542 3,810,784 250 1,256,460 440,797 92,282
LEE 3,532,648 506,622 34 214,844 99,124 11,596
MISSISSIPPI 93,283,747 19,837,892 1,180 5,728,460 1,863,903 426,925
MONROE 26,263,129 4,502,968 295 1,605,700 478,086 110,961
PHILLIPS 29,717,697 4,927,763 295 1,829,931 644,945 126,082
POINSETT 11,465,860 1,386,874 83 728,234 207,423 53,644
ST. FRANCIS 37,428,317 6,589,762 396 2,327,382 749,598 163,954
TOTALS 566,967,249 104,655,585 6,549 35,004,015 10,859,359 2,504,362
STATE TOTALS 5,687,680,276 1,073,710,679 58,657 296,987,965 108,005,796 23,020,909

* Data are preliminary and will be revised when new benchmark is received.
NOTE: Some details may not add due to rounding.
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THE EFFECTS OF THE 2011 SPRING ADVERTISING

CAMPAIGN

During the first seven and a half months of 2011, the
Tourism Division received 98,865 requests for travel
information which were associated with the Tourism
Division's Spring 2011 Advertising Campaign. A survey
of 6,500 of the individuals who made these requests
(often referred to as a conversion study) was
conducted to determine how many of them had
actually visited Arkansas. Here are a few major points
from the summary:

 The overall conversion rate increased to 56.3%
from 52.8% in 2010.

 Average length of total trips decreased slightly.
Total dollars spent decreased 13%, while average
dollars spent in Arkansas was $392.93, slightly
below 2010.

 Average family income decreased 4.2% compared
to last year.

» Those who plan to visit Arkansas within the next
12 months increased to 74.2% in 2011, compared
to 71% in 2010.

 The average length of time required to receive an
Arkansas Vacation Planning Kit was 15.4 days,
equal to 2010.

« Thirty-six percent visited the Arkansas website,
up from 31.2% in 2010.

* Interest in using the information received for
reading about lodging and attractions in 2011 is
comparable to 2010.

« For those unable to travel Arkansas, “financial”
was the reason cited most often. Those who
listed financial considerations increased to 34.2%
in 2011, compared to 28.6% in 2010.

Table 5 summarizes responses for each question in
both the 2010 and 2011 surveys. To keep costs down,
only a limited number of media are surveyed each
year. The 2011 Spring Conversion Study included

13 media. They are rotated annually so that most
major media will be surveyed within a two-year
period. For a list of publications surveyed to date, see
Table 6. During the spring of 2011, the Tourism Division
selected the following 11 magazines to be studied:
AARP, Endless Vacation, Family Circle, Family Fun,
Good Housekeeping, Guideposts, Midwest Living,
Outside, Rand McNally, Southern Living and Woman'’s
Day. One newspaper project Preprint was selected to
be studied. Television was also surveyed.

The results of the study, by publication, are contained
in Table 7. An assessment of each publication by an
index entitled the Ratio of Travel Expenditures to
Cost is given in Table 8. Figure 4 illustrates how
Arkansas information was used in planning trips, and
Figure 5 compares reasons given in 2010 and 2011 for
not visiting Arkansas. Some publications have a higher
cost-per-inquiry than in previous years. This is due to
increased frequency and larger ads. It is important to
note that ratio of travel expenditures to cost is only
one measurement. Our prime objectives are to
generate a stronger awareness of Arkansas and build a
positive image for the state.
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Table 5 — Spring Conversion Study Summary, 2011 and 2010

3a.

3b.

10.

11.

12.

13.

14.

Source: 2011 and 2010 Conversion Studies. Arkansas Department of Parks and Tourism.

QUESTION

Visited Arkansas
Average travel party size
Average nights away from home
Average nights spent in Arkansas
Average trip expenditures
Total
Arkansas
Information used in planning for:
Motel
Attractions
Places to eat
Shopping
More than one of the above
Other
Needed additional information
Average time from initial request to receipt (days)
Average trip planning time before trip (weeks)
Requested information from other states
Visited other states
For those unable to travel in Arkansas, reasons cited:
Financial
Time
Personal/family
Weather
Other
Plan to visit Arkansas within the next 12 months

Visited the Arkansas website

Average family income

2011

56.3%

2.3

4.1

3.0

$537.00
$392.93

2.8%
15.0%
0.2%
0.6%
73.3%
8.0%
12.4%
15.4
5.1
59.7%
64.4%
34.2%
23.4%
21.0%
5.1%
16.2%
74.2%
35.8%

$47,999.50

2010

52.8%

2.2

4.4

3.1

$617.00
$434.70

2.1%
18.5%
0.3%
0.3%
69.3%
9.6%
13.7%
15.4
5.4
62.8%
66.0%
28.6%
28.2%
21.4%
3.1%
18.6%
71.0%
31.2%

$50,099.50
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Table 6 — Publications Surveyed and Conversion Rate by Year Surveyed
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Table 6 — Publications Surveyed and Conversion Rate by Year Surveyed (continued)
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Table 6 — Publications Surveyed and Conversion Rate by Year Surveyed (continued)

AJJENO puey A[Jowiod 4
asuodsay JuaiIynsu| e

6'8€ R1D9N[BA

¥'9¢ Spy uoleAouu|

9¢s L'8¥ woD's3UIABS|00D

oz
o]
|
(o}

LY. OW ‘playsunds

SvS N1 ‘stydwapy

/

NOISIAITAL

LLoc oLoc 0lLoc 600C 600C 800¢ 800¢ £00T £00T 900¢ 900¢ 500¢ 500C 00T 00T £00¢ £00¢ 00c 00T
ONIdS Tiv4 ONIIdS Tvd ONIdS T1v4 ONIMdS Tiv4 ONIIdS Tvd ONIMdS T1v4 ONIdS Tiv4 ONIIdS Tvd ONIIdS Tvd ONIdS

80



Table 7 — 2011 Spring Conversion Study by Media
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Table 7 — 2011 Spring Conversion Study by Media (continued)

0S'6v2'65$
% V€
%188

%l 1T
%6°S

%Gl
YVl
%€ GE

%685
%6V €
g€
€el
Vorad

YLl €
%1°08

%0°0
%00
%011
% l°G

05°667$
(43
9¢

(44
% 69

NOISIAFTAL

0S'6¥0'61$
%0°S¥
%998

e €L
%68

%8 L1
%l CC
%8°LE

%6°€9
%SV E
ve
ovl
%08

%l €
%8G/

%€ 1
%00
%l LL
%9°C

00°78¢$
VA
6'C

€
%V L8

INRIdIdd

05°661'LES$
%S
% €8

%¥ 9l
VY

%6l
%S°0C
%L 6€

%1719
%189

Sy
Gl
%Vl

%L0L
%6°0~

%6’ L
%00
%591
%00

0S¥8v$
g€
Ly

€cC
%8 LY

Avd
SINVWOM

05'668°15$
%S €€
%Ll 18

%8 ClL
YoV L

%S°GC
%C0C
%0 €

%889
%192

0'S
Lyl
%611

%L9
%0°LL

%9°0
%00
%L'6
%19

05°799%
6'C
8¢

€
%19 o .

ONIAI ATIVNOW 1disLNo
NIIHLNOS /ANVY

0566 '67$
%0° L€
%l VL

L9
%€ L

%6°CC
%1°8C
%0°GC

%€ GL
%65 L

§'q
891
Y%V 11

%58
%0 €L

V!
%L°0
%S €L
%8¢

05°679%
6'C
9°¢

€cC
%9°0S

ONIAIT
1SIMAIW

asuodsay JuaIolNsu| e

awodul adelany
9)ISCOM SBSUBMIY SU) PAASIA
SUIUOW Z | IXau ay}
UIYIIM SBSueMIy/ JISIA O) Ue|d
pPYIO
SETTET
Ajlwe)/|euosiad
swi]
[e1oueul4

:palId SUOSEa ‘Sesue|ly Ul

[9ABI) 0} 3]CEUN 3SOY) 104
S91€)S Y10 PAYISIA
S9)E)S J9Yjo Wolj
uonewlojul pajsanbay
din e a105aq (s30M)
awn Suiuue|d adesany
(skep) 1d1@da1 03 3sonbal
[eniul wouy awn a8esany
uornewlojul
[EUCIIPPE POPasN
1BYlo
anoge ay} jo
aUO uey) IO
doys
Jeg
SuonoRINRY
[9IOW
:10} Sutuued ur pasn
sem pajsanbal uonewloyu]
sainipuadxa diy adesany
sesuely
[elop
awoy wouy
Aeme s)y3iu a3elany
azis Ajted [aneny adelany
sesues|y PajISIA

82



Table 8 — Ratio of Travel Expenditures Generated to the Cost of 2011 Spring Advertising Campaign
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THE ARKANSAS SPRING

INTERNET CONVERSION

STUDY AND THE WELCOME CENTER SURVEY

The Arkansas Spring Internet Conversion Study
The Arkansas Department of Parks and Tourism
website received 3,494,842 visits during the January
through August 2011 Spring/Summer advertising
campaign. The largest increase in requests for tourism
information came from Internet inquiries. An Internet
Conversion Study was conducted in October 2011 to
determine how many actually visited Arkansas. Over
50,000 addresses were available to use in selecting a
sample. The entire available population was included
in this study. The survey instrument, along with a
letter from the Tourism Director, was emailed to
50,902 households during October 2011. Results are
summarized below and in Table 9.

 Over three-fourths (81.7%) located the
Arkansas Department of Parks and Tourism
website via either a search engine (51.6%) or
website link (30.1%).

« Forty-three percent printed one or more
pages from the website, up slightly from 40%
in Spring 2010.

« Seventy-three percent reported visiting Arkansas
during the last 12 months.

 The average duration of the trip was 4.8 nights.

Most (3.7 nights) of the trip was spent in Arkansas.

» The average Spring expenditure per trip was
$607.27, up 7.7% from $563.84 in 2010, with
$463.64 of the total spent in Arkansas, up 4.0%
from $445.72 in 2010.

 Those requesting that additional
information be sent to them received
it in 12 days, well within the average trip
planning time of 9.5 weeks.

e Over three-fourths (82.1%) reported
visiting the websites of other states.

« Eighty percent said they plan to visit
Arkansas within the next 12 months.

 The average reported family income was
$60,408, down slightly from $60,563 in
Spring 2010.

The Welcome Center Survey

The Welcome Center Survey is an ongoing

project initiated January 1,1981. The purpose of

the survey is to gain insights into the nature of
Arkansas travelers and their travel habits. More
detailed information is available upon request.
Survey forms are completed at all 13 Arkansas State
Welcome Centers. Every 50th travel party registered
at each Center is asked to be included in the survey,
and the sample size for 2011 was 12,361. Table 10
contains a comparison of the 2011 and 2010 Welcome
Center Surveys.

It should be noted that those persons traveling
through Arkansas to reach a final destination beyond
the state are also included. This affects the totals, but
no effort was made to separate them from other
travelers, in order to maintain the integrity of the
data. All 50 states and the District of Columbia are
included in the survey. Foreign visitors are excluded.

» The top states of origin are shown in Figure 6 and
in Table 10. Leading the list are Texas, Missouri,
Arkansas, Oklahoma and Illinois. These five states
account for 53% of the total.

o The median age of those stopping for assistance
at Arkansas Welcome Centers during 2011 was
52.3 years.

» Travel parties stopping for assistance consisted
of 73% family members traveling together and
27% individual travelers.

» When asked the main purpose of their trip, those
surveyed responded in order of preference:
visiting friends or relatives (39%), sightseeing
(20%), entertainment (10%), business (10%),
recreation (9%), family affairs (8%) and other (3%).

e Those surveyed indicated their trip lasted
6.2 nights, with 2.9 (46.8%) of those nights
spent in Arkansas.

o Most (73%) considered the trip to be a vacation.

 The top five Arkansas counties listed as a final
destination are Pulaski, Garland, Carroll, Fulton
and Benton.

FIGURE 6
WELCOME CENTER SURVEY TOP 10 STATES OF ORIGIN
201



Table 9 — 2011 Spring Internet Conversion Study

1.

5a.

5b.

QUESTION

Learned of the website from:

Banner ad
Direct email
Website link
Search engine
Television
Newspaper
Radio
Magazine

Top 3 Magazines Mentioned

AARP Magazine
Southern Living
Midwest Living

Printed pages from
Arkansas website

Visited Arkansas

Travel party composition:

Under 18

18-24

25-34

35-44

45-54

55-64

65 and over

Average nights away
from home

Average nights in Arkansas

Activities participated in:
Sightseeing
Shopping
Attractions
Historic sites
Museums
Live performance
Arts/crafts show
Camping
Hiking
Fishing/hunting
Antiques
Golf
Water sports
Festivals
Birdwatching
Sporting events
Racing
Other

2011
VACATION
KIT ONLY

37.7%

71.6%

18.7%
5.6%
8.6%

12.1%

16.9%

22.0%

16.1%

5.0

3.7

19.9%
11.6%
13.1%
12.8%
6.5%
2.9%
2.7%
4.6%
7.1%
2.3%
3.7%
0.8%
2.7%
2.1%
1.5%
0.5%
0.2%
4.9%

2011
SPECIALTY
BROCHURES

36.4%

70.5%

19.5%

7.8%
12.6%
11.3%
17.6%
22.0%

9.2%

5.0

3.7

17.2%
11.1%
10.3%
10.8%
4.5%
2.1%
2.7%
5.8%
7.0%
7.7%
3.1%
1.0%
3.6%
3.7%
2.2%
1.0%
0.4%
5.9%

2011

VACATION
KIT ONLY

0.1%

2.5%
28.5%
57.9%

4.7%

2.3%

0.2%

3.9%
20.0%

6.0%

4.0%

2011

2011 SPECIAL INT
NEWSLETTER ~ NEWSLETTER
34.8% 47.0%
66.1% 73.4%
14.5% 17.1%
7.2% 4.2%
9.0% 8.7%
7.7% 11.7%
11.5% 22.8%
30.2% 23.6%
20.0% 12.0%
5.0 4.9
3.7 3.7
18.6% 17.2%
12.6% 10.4%
12.6% 10.5%
11.7% 11.5%
6.6% 5.5%
4.1% 3.4%
4.1% 3.2%
4.1% 5.8%
5.2% 6.5%
3.3% 5.9%
4.1% 3.8%
1.1% 1.0%
2.2% 3.4%
2.5% 3.5%
1.1% 1.8%
0.8% 0.8%
0.3% 0.2%
5.2% 5.5%

2011
SPECIALTY
BROCHURES

0.7%
2.1%
32.1%
51.1%
5.3%
2.7%
0.6%
5.4%

23.7%
15.8%
5.3%

2011
BANNER
ADS

201
ALL
RESPONSES

0.8%

4.1%
30.1%
51.6%

5.5%

2.1%

0.6%

5.1%
19.0%
17.1%

5.6%

2011

2011 ALL
KEYWORD RESPONSES
50.7%  43.0%
78.6%  73.4%
21.7%  19.4%
49%  5.5%
7.7%  9.0%
12.6%  12.0%
16.6%  18.0%
221%  22.5%
143%  13.6%
4.8 4.8
3.7 3.7
17.7%  18.1%
9.7%  10.7%
10.6%  11.3%
1.2%  11.6%
50%  5.5%
2.8%  2.9%
33%  3.0%
89%  6.4%
7.6% 7.1%
55%  5.0%
3.0%  3.5%
0.7%  0.9%
35%  3.2%
34%  3.1%
2.0% 1.8%
05%  0.7%
03%  0.3%
4.0%  4.9%

2010
STUDY

0.8%
4.4%
24.2%
56.8%
5.0%
2.1%
0.5%
6.2%

17.2%
16.2%
6.8%

2010
STUDY

40.4%

68.4%

17.6%

6.8%
10.0%
14.2%
19.4%
20.0%
12.0%

5.1

4.0

18.2%
10.8%
11.3%
11.7%
5.6%
2.7%
2.7%
6.6%
7.3%
4.9%
3.3%
0.9%
4.0%
2.5%
1.8%
0.6%
0.3%
4.8%
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Table 9 — 2011 Spring Internet Conversion Study (continued)

7. Average trip expenditures:

Total
Arkansas

8. Primary purpose of trip:
Visiting friends or relatives  16.0%

Vacation
Business
Student
Other

2011
VACATION
KIT ONLY

$679.76
$500.59

77.2%
1.1%
1.0%
4.7%

9. Information used in planning for:

Making hotel/motel

reservation
Locating Arkansas

attractions
Selecting places to eat
Finding places to shop
All of the above
Other

10. Average time for additional

11.

12.

information to arrive (days)

Average trip planning time
before trip (weeks)

Visited other state websites

Top 10 state websites visited:

15.5%

42.8%
14.8%
9.9%
9.6%
7.5%

12.4

9.9

85.6%

MO 6.0%
X 5.5%
™™ 5.1%
CO 4.0%
FL 4.0%
OK 3.9%
LA 3.3%
KY 3.1%
MS 3.1%
AL 2.9%

2011
SPECIALTY
BROCHURES

$633.17
$472.32

20.2%
63.1%
3.6%
0.2%
12.9%

14.2%

40.5%
15.3%
8.5%
13.5%
8.0%

12.1

9.7

77.7%

MO 7.9%
X 7.0%
FL  6.0%
TN 5.5%
CO 5.3%
OK 4.5%
AL 3.4%
LA 3.2%
AZ 2.9%
MS 2.8%

20M

NEWSLETTER

$731.90
$546.70

14.1%
64.1%
7.7%
0.0%
14.1%

19.0%

38.0%
17.2%
8.6%
11.0%
6.1%

12.8

9.7

83.1%

MO 6.6%
FL 5.4%
X 5.2%
TN 4.8%
KY 3.9%
AL 3.5%
LA 3.5%
Ml 3.3%
CO 2.9%
A 2.9%

2011 2011
SPECIAL INT BANNER
NEWSLETTER ADS

$621.91 .
$465.80

12.9%
68.1%
2.7%
1.1%
15.2%

15.6%

40.0%
14.9%
9.4%
12.5%
7.7%

11.4

7.4

81.1%

MO 6.7%
TN 6.3%
X 6.2%
CO 4.7%
FL 4.7%
OK 3.9%
LA 3.7%
MS 3.1%
AL 2.9%
AZ 2.9%

20M
KEYWORD

$507.99
$387.84

14.9%
70.7%
1.5%
0.6%
12.3%

14.0%

40.7%
13.8%

9.2%
12.3%
10.0%

11.6

7.2

81.7%

MO 8.0%
X 7.4%
™™ 6.1%
CO 5.7%
OK 5.1%
FL 4.7%
LA 4.2%
MS 3.6%
AL 2.9%
AZ 2.9%

2011
ALL
RESPONSES

$607.27
$463.64

15.8%
70.6%
2.1%
0.8%
10.8%

15.0%

41.0%
14.7%
9.4%
11.7%
8.3%

12.0

9.5

82.1%

MO 6.8%
X 6.3%
TN 5.6%
CO 4.7%
FL  4.6%
OK 4.2%
LA 3.6%
MS 3.2%
AL 3.0%
KY 2.8%

2010
STUDY

$563.84
$445.72

30.8%
60.0%
1.6%
0.5%
7.2%

15.7%

39.3%
12.1%

8.8%
14.0%
10.2%

11.3

7.5

81.1%

MO 6.5%
X 6.2%
TN 5.9%
CO 4.7%
FL 4.3%
OK 4.0%
LA 3.5%
AZ 3.1%
KY 3.0%
MS 3.0%



Table 9 — 2011 Spring Internet Conversion Study (continued)

13.

14.

15.

16.

17.

Requested information from
other states

Top 10 states from which
information was requested:

Visited other states

Top 10 states visited:

For those unable to travel
in Arkansas, reasons cited:
Financial
Time
Personal/family
Weather
Other

Plan to visit Arkansas within
the next 12 months

Average family income

2011
VACATION
KIT ONLY

71.0%

MO 6.0%
TN 5.8%
X 5.6%
OK 4.2%
CO 4.0%
LA 3.6%
FL 3.3%
KY 3.3%
MS 3.3%
AL 3.2%

77.5%

MO 7.0%
X 5.7%
TN 5.5%
OK 4.7%
MS 3.6%
FL 3.6%
IL 3.4%
CO 3.2%
AL 3.1%
LA 3.1%

17.5%
36.3%
16.3%

5.6%
24.4%

65.9%

$61,130

2011
SPECIALTY
BROCHURES

54.7%

MO 8.4%
X 6.8%
FL 5.6%
TN 5.3%
CO 5.3%
AL 4.2%
OK 4.1%
LA 3.6%
NM 3.0%
AZ 2.9%

73.6%

MO 10.5%
X 6.5%
TN 5.7%
FL 5.7%
OK 5.1%
MS 3.8%
LA 3.8%
AL 3.5%
CO 3.2%
KS 3.2%

30.6%
30.3%
18.3%

4.3%
16.6%

84.5%

$59,944

20M
NEWSLETTER

63.6%

MO 6.9%
TN 6.2%
FL 5.5%
AL 4.5%
X 4.5%
KY 3.8%
LA 3.4%
MS 3.1%
NC 3.1%
OK 3.1%

79.7%

MO 8.9%
TN 5.6%
IL  5.0%
IN 5.0%
X 4.2%
A 3.9%
FL 3.4%
CO 3.1%
KY 3.1%
MN 3.1%

21.1%
35.1%
14.0%

0.0%
29.8%

75.4%

$59,582

2011
SPECIAL INT
NEWSLETTER

60.5%

X 6.5%
MO 6.0%
TN 5.8%
CO 4.8%
FL 4.5%
OK 3.9%
LA 3.4%
AL 3.1%
MS 3.0%
AZ 2.9%

77.9%

MO 7.7%
TN 6.4%
X 6.0%
OK 5.0%
FL  4.4%
LA 4.1%
AL 3.9%
MS 3.7%
IL 3.6%
CO 3.3%

26.1%
32.7%
15.3%

5.2%
20.7%

87.1%

$61,879

2011
BANNER
ADS

MO
X
OK
TN
LA
MS
FL
CcO
AL
IL

20M
KEYWORD

61.4%

MO 8.1%
X 7.8%
TN 6.4%
CO 5.9%
OK 5.4%
FL 4.5%
LA 4.0%
AZ 3.4%
MS 3.2%
AL 3.1%

73.3%

9.6% MO
7.3% TX
5.8% TN
5.8% OK
4.1% FL
4.1% MS
4.0% LA
4.0% AL
4.0% CO
3.4% 1L

26.8%
34.4%
18.4%

4.7%
15.7%

88.5%

$59,374

2011
ALL
RESPONSES

63.1%

MO 6.8%
X 6.4%
TN 5.8%
CO 4.7%
OK 4.3%
FL 4.2%
LA 3.6%
AL 3.3%
MS 3.1%
AZ 3.0%

75.7%

8.3% MO
6.2% TX
5.8% TN
5.0% OK
4.1% FL
3.7% LA
3.6% MS
3.5% IL
3.4% AL
3.4% CO

24.4%
33.9%
17.0%

4.8%
19.9%

80.2%

$60,408

2010
STUDY

62.6%

MO 6.7%
X 6.3%
TN 5.8%
CO 4.8%
OK 4.1%
FL 3.6%
LA 3.4%
AZ 3.2%
AL 3.1%
MS 2.9%

74.3%

7.8%
6.1%
6.0%
4.7%
4.2%
3.8%
3.7%
3.5%
3.1%
3.0%

26.2%
33.6%
15.8%

3.7%
20.7%

79.2%

$60,563



Table 10 — Comparison of the 2011 and 2010 Welcome Center Surveys

TOP 15 STATES OF ORIGIN, 2011 AND 2010

2011 2010
2011 PERCENT 2010 PERCENT
STATE OF ORIGIN RANK OF TOTAL RANK OF TOTAL
Texas 1 17.7% 1 17.8%
Missouri 2 11.5% 2 11.7%
Arkansas 3 8.9% 3 8.3%
Oklahoma 4 7.8% 4 8.2%
Illinois 5 6.7% 6 6.0%
Louisiana 6 5.7% 5 6.5%
Mississippi 7 5.7% 7 5.1%
Tennessee 8 3.9% 8 3.7%
Michigan 9 2.9% 9 2.8%
Indiana 10 2.5% 11 2.5%
Florida 11 2.4% 10 2.5%
Wisconsin 12 2.0% 14 1.9%
Kansas 13 2.0% 12 2.0%
Alabama 14 1.8% -
Ohio 15 1.8% 13 1.9%
Other 16.6% 19.1%
AVERAGE AGE PURPOSE OF TRIP
Median for All Members of the Travel Party R 20n 2010
2011 — 52.3 YlSlt frlepds 39% 41%
2010 — 53.1 Sightseeing 20% 19%
Entertainment 10% 12%
Business 10% 10%
DESCRIPTION OF TRAVEL PARTY Recreation 9% 8%
2011 2010 Family affairs 8% 7%
Family 73% 75% Other 3% 3%
Individual 27% 24%
Business * 1%
Motor home * * NIGHTS AWAY FROM HOME
Other * * 2011 2010
1 7% 6%
2 12% 12%
FIRST TRIP TO ARKANSAS 3 i N P2
2011 - 8.5% 4 10% 1%
2010 - 7.0% > e Bl
6 8% 8%
7 10% 9%
METHOD OF CONTACTING DEPARTMENT &r 33%  33%
PRIOR TO TRIP Median Nights: 6.2 6.0
2011 2010
Did not contact 89% 91%
Internet 10% 8%
Phone 1% 1%

Mail * *



Table 10 — Comparison of the 2011 and 2010 Welcome Center Surveys (continued)

NIGHTS SPENT IN ARKANSAS

2011

1 29%
2 20%
3 14%
4 1%
5 6%
6 8%
7 4%
8+ 8%
Median Nights: 2.9
VACATIONERS
2011 - 73%
2010 - 74%
TOP 10 ARKANSAS COUNTIES
AS FINAL DESTINATION

2011
Pulaski 1
Garland 2
Carroll 3
Fulton 4
Benton 5
Washington 6
Pike 7
Stone 8
Faulkner 9
White 10

AVERAGE TRIP DISTANCE
2011 — 605 miles
2010 — 626 miles

2010
30%
21%
15%
1%

5%
7%
3%
8%
2.8

2010

NO o bk U1 w =

ACTIVITIES PARTICIPATED IN

Sightseeing
Shopping
Attractions
Historic sites
Museums

Live performance
Hiking
Camping
Arts/crafts show
Fishing/hunting
Water sports
Birdwatching
Antiques
Festivals

Golf

Sporting events
Racing

Other

AVERAGE EXPENDITURE PER TRIP
2011 - $743
2010-$718

WHAT MOST INFLUENCED TRIP

Shortest route
Previous visit
Friend/relative
Business
Advertisement

* Denotes less than 1 percent.

Note: Details may not add due to rounding.

2011
83%
54%
47%
24%
15%
10%
10%
8%
8%
7%
5%
5%
4%
3%
2%
2%
1%
21%

201
41%
34%
13%
7%
5%

2010
85%
51%
46%
23%
16%
11%
10%

9%
8%
8%
5%
4%
3%
3%
3%
2%
1%
19%

2010
38%
36%
14%
7%
5%

Source: 2011 and 2010 Arkansas State Welcome Center Surveys.
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WELCOME CENTER REGISTRATION SUMMARY

During 2011, a talented staff of about 45 travel
consultants assisted 848,657 visitors at the 13 Arkansas
State Welcome Centers. In addition to travel
counseling, they collect a wealth of marketing and
research data. Figure 7 compares 2011 and 2010 visitor
totals by month. Of those who stopped for
assistance, 50% were on vacation, while 45% were
passing through. “Reasons for Travel” is summarized in
Table 13 and by Figure 8. The top five regions visited in
Arkansas by those who stopped for information were:
Heart of Arkansas, Diamond Lakes, Ozark Gateway,
Delta Byways and Northwest Arkansas.

FIGURE 7

WELCOME CENTER VISITORS BY MONTH 2010-2011
180,000
160,000
140,000
120,000
100,000 -
80,000
60,000 +&-

40,000 T
20,000 7
0

JAN FEB MAR  APR  MAY JUN JUL AUG SEP OCT NOV  DEC
W 2010 2011

FIGURE 8
WELCOME CENTER VISITORS BY REASONS FOR TRAVEL
2011

LOCAL TRAFFIC (3.1%)

PASSING
THROUGH ——

@5.1%) ~— VACATION

(49.5%)

/

BUSINESS/STUDENT
(2.3%)

United States visitors to Arkansas State Welcome
Centers decreased in 2011, while foreign visitation
remained virtually unchanged from 2010 totals. The
top five countries of origin and their percent of total
foreign visitation are depicted in Figure 9. See Table 17
for the complete breakdown of foreign visitors.

The 13 Centers are located near state borders along
highway entry points. The Helena-West Helena and
Red River locations are staffed by only two people
and are open 8 am.-4 p.m. during the fall and winter,
and 8 a.m.-5 p.m. in the spring and summer. All others
are open 8 am.-5 p.m. in the fall and winter, and 8 am.-
6 p.m. during the spring and summer. The busiest
hours and the percent of travel parties registered were
1 am.-12 p.m. (13.0%), 12-1 p.m. (12.5%) and 10-11 a.m.

(12.4%). For a complete breakdown of travel parties
registered by hours of operation, see Table 12.

ARKANSAS STATE WELCOME CENTER LOCATIONS

NAME HIGHWAY DATE OPENED

1. Bentonville U.S. 71 North 7-29-67
2. Harrison U.S. 65 North 5-17-88
3. Mammoth Spring U.S. 63 North 3-16-87
4. Corning U.S. 67 North 8-19-68
5. Blytheville I-55 North 4-07-75
6. West Memphis 1-40 West 11-24-71
7. Helena-West Helena U.S. 49 Bypass 2-13-78
8. Lake Village U.S. 65-82 6-30-80
9. El Dorado U.S. 167 South 1-10-69
10. Texarkana 1-30 East 1-13-69
11. Red River U.S. 71 North 12-08-88
12. Van Buren/Fort Smith ~ [-40 West 4-27-70
13. Siloam Springs U.S. 412 West 6-24-92

A 14th Center is
operated at the
Department of Parks
and Tourism Central
Office at 1 Capitol
Mall in Little Rock.
Their primary function
is to provide Arkansas
travelers with informa-
tion on scenic, historic
and recreational points
of interest within the state, presenting the positive
first impression of Arkansas that is so critical in
persuading guests to stay longer and discover new
attractions. In a new effort to increase the time
visitors spend in Arkansas, the Tourism Division has
initiated a Professional Travel Counselor Certification
program. In order to obtain certification, travel
consultants pass a rigorous examination on Arkansas
attractions, history, geography, geology and map skills.

Arkansas State Welcome Centers are jointly operated
by the Arkansas Department of Parks and Tourism
and the Arkansas Highway and Transportation
Department. See pages 50-51 for a detailed update
on the rebuilding program currently in progress.

FIGURE 9
WELCOME CENTER FOREIGN VISITORS
TOP FIVE COUNTRIES 2011

OTHER (22.6%)

—— MEXICO (9.0%
CANADA —7— { )

(55.6%)
GERMANY (6.1%)

\ ENGLAND (4.5%)
AUSTRALIA (2.2%)



Table 11 — Welcome Center Summary Table 2011

Table 12 — Travel Parties Registered by Hours of Operation and Welcome Center 2011
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Table 13 - Visitors by Reasons for Travel and Welcome Center 2011

Table 14 — Visitors by Destination in Arkansas by Region and Welcome Center 2011
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Table 15 — Visitors by Destination in Arkansas by Park Visited and Welcome Center 2011
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Table 16 — Visitors by State and Welcome Center 2011
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Table 16 — Visitors by State and Welcome Center 2011 (continued)
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Table 17 — Foreign Visitors by Country and Welcome Center 2011
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Table 17 — Foreign Visitors by Country and Welcome Center 2011 (continued)
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Table 17 — Foreign Visitors by Country and Welcome Center 2011 (continued)
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Save this sheet for reference throughout the year. Information provided is carefully edited to ensure accuracy at press time.

Arkansas Governor’s Office

Governor
MIike BEEDE......vveeerriercinnns 501-682-2345
FAX 501-682-1382
Arkansas State Parks,
Recreation & Travel Commission
Chairman
Darin Gray, Springdale ................... 479-725-0394
Vice Chairman

Cindy Smith, McGehee
Steve Arrison, Hot Springs ..
Bill Barnes, Mt. Ida..
Jay Bunyard, DeQueen
LeRoy Dangeau, Wynn
Danny Ford, Rector.
Jim Gaston, Lakeview.
John Gill, Little Rock...
Debbie Haak, Texarkana..
Barbara Harvel, Fort Smith
Bob Knight, Mountain Home
Billy Lindsey, Heber Springs.....
Montine McNulty, Pine Bluff
Mike Mills, Ponca

870-222-6218
501-321-2027
870-867-2191
870-642-2446
.870-238-2360
870-595-3563

oo 870-772-7931
....479-788-7810
870-425-3101
501-362-3139
501-376-2323
870-861-5514

Ness Sechrest, West Memphis 870-732-2580
Jim Shamburger, Bryant.................. 501-847-0900
Arkansas Department of
Parks & Tourism
GENERAL INFORMATION ........cvvvvee 501-682-7777
DIRECTOR’S OFFICE
Executive Director

Richard W. Davies............ccccceevveennes 501-682-2535
Director’s Executive Assistant

Gloria RODINS ...vovvevcevvcerrerreiienns 501-682-7614
KEEP ARKANSAS BEAUTIFUL
Director

Robert PReIpS......ovvvvvecerreerrrrieienns 501-682-3507

FAX 501-682-1364
PERSONNEL
Director

David FIAKE .......oooverrevecrreereeeeenns 501-682-6888
Assistant Director

Kay Killgore ... ... 501-682-7742
TOURISM DIVISION
Director

Joe David Rice 501-682-1088

FAX (Tourism Div.)... 501-682-2523
Assistant Director & Great River Road
Marla Crder .........cocvvveerrvrererricnnnnnns 501-682-1120
Tourism Director Administrative Assistants

Dottie Boyles ... 501-682-1088

Doretta George .... 501-682-6999
Group Travel

Renee RODISON .......vvvveerivcrnirinns 501-682-1219
Tourism Development

Donna Permin ... 501-682-1926
Communications

Kat RoDINSON.......oocrvveerrrrcrrrinns 501-682-7606
Photography

Chuck Haralson.... ... 501-682-1110

Tim Schultz 501-682-7609
Travel Writers:

CENTRAL ARKANSAS

Kerry Kraus......ocoeeeeeverenrinninns 501-682-1925

ARKANSAS DELTA
Kimberly Williams ...870-295-2005
NORTHERN ARKANSAS/RIVER VALLEY

JilFROArDACH. ... 479-443-7228
SOUTHERN ARKANSAS
Zoie Clift ...501-262-2893

Research & Information Services Manager
Joanne Hinson
FAX (Research & Info

Arkansas Welcome Centers

BENTONVILLE
William Armacost, Mgr. .............. 479-855-3111
BLYTHEVILLE
Carol Gozell, Mgr......ccc.covvvenrrnnne 870-762-2512
CORNING
Barbara Harmon, Mgr ............... 870-857-6014
EL DORADO
G.L. “Gil” Gilbert, Mgr. ......ooeveen. 870-881-9160
HARRISON
Bill Tanneberger, Mgr. ................. 870-741-3343
HELENA/WEST HELENA
Pam Garofas, Mgr. ........cccceevveen. 870-338-7602
LAKE VILLAGE
Martin Reese, Mgr........ccocvvemrvnnee 870-265-5832
MAMMOTH SPRING
Adam Davis, MgF.........coeevrerrers 870-625-7364
RED RIVER
Vacant, Mgr......ooooeevereiieniienns 870-772-7511
SILOAM SPRINGS
Betty RosS, MQr. .....oevvvrrivenrinnne 479-524-4445
TEXARKANA
Paula Warren, Mgr. .......ccc.coevvnnee 870-772-4301
VAN BUREN/FORT SMITH
Barbara Wilson, Mgr. .........ccc...... 479-474-9512
WEST MEMPHIS
Calanda Young, Mgr.......cc..coevvveee 870-735-3637
PARKS DIVISION
Director
Greg BULS ..voovvvvervcccricirnnns 501-682-7743
FAX 501-682-1364
Executive Secretary
Kimberly ROWE..........covvveerieccrrrces 501-682-7743
Marketing & Revenue Manager
JOB JACODS ..ooovevenns 501-682-6923
Public Information Officer
J0aN ENISON ....cvvvvriviriirirnri 501-682-2873
Administration Manager
Kevin Garr ........coeverrvevirissennrenns 501-682-1191
Operations Manager
JON BIOWN v 501-682-7639

Planning & Development Manager
Stan Graves...
Program Services Administrator

... 501-682-1633

JaY MIllEr oo 501-682-2187
QOutdoor Recreation Grants Director
VaCANT ..o 501-682-1301

State Trails Coordinator
John Beneke.. ... 501-682-1227

Resource Raccoon (Scheduling)......... 501-682-2187
Exhibit & Sign Shop ...501-324-9170

Arkansas State Parks Regional Supervisors:

REGION 1—Northwest Arkansas

TOM StOIAZ vovoevveeerevreeeii 479-880-1710
REGION 2—Central/North Central Arkansas

Tony PErriN e 501-868-5005
REGION 3—Eastern Arkansas

Marcel HanzliK...........ccooeevevevennnne 870-238-2188

REGION 4—Southwest/South Central Ark.

Shea Lewis .. 870-983-2122
REGION 5—Lodge Parks

Grady Spann.............ccceunnd 501-682-6921

Arkansas State Parks
ARKANSAS MUSEUM OF NATURAL RESOURGES
Pam Beasley, Director... 870-725-2877

ARKANSAS POST MUSEU

Christy Murphy, Director............. 870-548-2634
BULL SHOALS-WHITE RIVER

Tracy King, SUpt....ccccoeeveeerienens 870-445-3629
CANE CREEK

Mike Farringer, Supt...........ccoov.... 870-628-4714

CONWAY CEMETERY (Seg Logoly)
COSSATOT RIVER STATE PARK

NATURAL AREA

Stan Speight, Supt.......cc..ccovvvvnnee 870-385-2201
CRATER OF DIAMONDS

Justin Dorsey, Supt..........cccovvee... 870-285-3113
CROWLEY’S RIDGE

870-573-6751
800-264-2405

Gretchen Sacotnik, Supt.

Cabin Reservations
DAISY

Caleb Howell, Supt...........ccorereees 870-398-4487
DAVIDSONVILLE HISTORIC

Kendra Harris, Supt. ..........ccoo..... 870-892-4708
DEGRAY LAKE RESORT

Mike Wilson, SUpt.......cccevvvvveeennns 501-865-2809
DEGRAY LODGE

Mark James, Mgr. ...

Lodge Reservations .
DELTA HERITAGE TRAIL

Matt O'Neal, Supt
DEVIL'S DEN

Monte Fuller, Supt.... 479-761-3325

Cabin Reservations... 800-264-2417
HAMPSON ARCHEOLOGICAL MUSEUM

Tess Pruett, Supt.......ccococeevvenecs 870-655-8622
HERMAN DAVIS (Monument Only)
HISTORIC WASHINGTON

Vacant, Supt

501-865-2851
800-737-8355

870-572-2352

870-983-2684

HOBBS STATE - VATION AREA
Mark Clippinger, Supt. .......ccoo..... 479-789-5000
JENKINS' FERRY (See Lake Catherine)
JACKSONPORT
Mark Ballard, Spt. ......cccoovvvvvvnnns 870-523-2143
LAKE CATHERINE

501-844-4176
800-264-2422

Richard Boyes, Supt. ....
Cabin Reservations
LAKE CHARLES
Randall Watts, Supt. ........cccoev..ee 870-878-6595
LAKE CHICOT
Ocie Hunter, Supt
Cabin Reservations...
LAKE DARDANELLE
Andy Thomas, Supt. .........cceeeeee 479-967-5516
LAKE FORT SMITH
Ron Gossage, Supt..
LAKE FRIERSON
Justin Huss, Asst. Supt............... 870-932-2615
LAKE OUACHITA
Lee Howard, Supt. ...
Cabin Reservations...

870-265-5480
800-264-2430

479-369-2469

501-767-9366
800-264-2441

LAKE POINSETT

Vicki Trimble, SUpt.......oooervver 870-578-2064
LOGOLY

Jim Gann, SUpt. ... 870-695-3561
LOUISIANA PURCHASE

Matt O’Neal, Contact................... 870-572-2352

LOWER WHITE RIVER MUSEUM

Neva Boatright, Director..............870-256-3711
MAMMOTH SPRING

Dave Jackson, Supt. ...........cccc.... 870-625-7364
MARKS’ MILLS (See Moro Bay)
MILLWOOD

Mark Myers, Supt. ........cccocoeerenn. 870-898-2800
MISSISSIPPI RIVER STATE PARK

John Morrow, Supt. ..o 870-295-4040
MORO BAY

Paul Butler, Supt. ..
Cabin Reservations ..
MOUNT MAGAZINE

Becky Bariola, Supt

870-463-8555
... 866-994-0324

.....479-963-8502

Lodge/Cabin Reservations 877-665-6343
MOUNT NEBO

Mike Hall, SUpt......cccoovvvrveerrvecnens 479-229-3655

Cabin Reservations...................... 800-264-2458
0ZARK FOLK CENTER

Joe Buckley, Gen. Mgr................. 870-269-3851
0ZARK FOLK CENTER LODGE

Paula Brownlee, Mgr.. 870-269-3871
Lodge Reservations.... .....800-264-3655
PARKIN ARCHEOLOGICAL STATE PARK

Ben Swadley, SUpt. .....oovvvrrvveennns 870-755-2500
PETIT JEAN

Wally Scherrey, Supt.......cccc.ne.. 501-727-5441
PETIT JEAN MATHER LODGE

.....501-727-5431
.....800-264-2462

Lewis Paralta, Mgr. ............
Lodge/Cabin Reservations.

PINNACLE MOUNTAIN

Ron Salley, SUpt.......ccoovvveerinnrnens 501-868-5806
PLANTATION AGRICULTURE MUSEUM

Linda Goza, Director ...........ccoe.... 501-961-1409
POISON SPRING (See White Oak Lake)
POWHATAN HISTORIC

Corinne Fletcher, Supt........oo....... 870-878-6765
PRAIRIE GROVE BATTLEFIELD

Jessee GoX, SUPL. vvevrrreii 479-846-2990

QUEEN WILHELMINA
Paula Magers, Supt....
Lodge Reservations....

TOLTEC MOUNDS

ARCHEOLOGICAL STATE PARK
Stewart Carlton, Supt........c.c....... 501-961-9442

VILLAGE CREEK
Mike Brawner, Supt.
Cabin Reservations....

479-394-2863
800-264-2477

870-238-9406
.....800-264-2467

WHITE OAK LAKE
Sarah Jones, Supt.......ccoovevevvvnnee 870-685-2748
WITHROW SPRINGS
Earl Minton, Supt. .....ccc.oevvvcnen. 479-559-2593
WOOLLY HOLLOW
Mark Roland, Supt.......ccccooc. 501-679-2098
ADMINISTRATION DIVISION
Director
Cynthia DUNIAP .....cvvvvvvrvrrricennne 501-682-2039
Administrative Assistant
Linda Eisenhart.......c.c...oviemveernnes 501-682-2039
Accounts Payable Supervisor
StEVE PIgEe. ... 501-682-1169
Accounts Receivable/Payroll Supervisor
Michelle Carter .............cooueeeeervenns 501-682-2112
Purchasing Manager
Mark Steindl.........ovecevvveeerninnns 501-682-2787
Mailroom/Warehouse/Print Shop Manager
Bradley Shell .........oooovervvvvvrriinecnnns 501-324-9172

—CONTINUED ON BACK SIDE
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ADMINISTRATION DIVISION (Continued)

Information Systems Manager
Eric WalKer .........coevvvvvovnrriinnniinns 501-682-7638

HISTORY/STATE ARCHIVES
Director & State Historian
Dr. Wendy Richter
GENERAL INFORMATION.

.... 501-682-6900
501-682-6900

FAX 501-682-6916
Arkansas History
Commission & State Archives
Carl Barger 501-329-8949
Dorathy Boulden . 870-863-5447
Dr. Ray Granade. . 870-245-5121
Dr. Ruth Hawkins . 870-972-2803
Rev. James Huffma . 479-530-5258

Elizabeth Robbins .. .501-321-2159
Dr. Robert Sherer... 501-219-3666

Keep Arkansas Beautiful Commission
Chairman

Rev. Thurston Lamb............ccccevveee. 501-851-3230
Vice Chairman

Debbie Hoofman . ... 501-849-3033
Laurie Black . . 870-265-5579
Randy Frazier. .501-330-2622

. 479-253-2227
.870-862-4503

Georgette Garner
Dianne Hammond
JeNelle Lipton . 870-226-5457
John Pope . 479-410-2261
Betty Shaw........oovrvevvevriinesrecinns 870-219-6708

Mississippi River Parkway Commission
Chairman

Joe St. Columbia.........ccoeerercerrrren 870-338-3991
Vice Chairman

Carole BUOCH ... 870-367-6686
Secretary/Treasurer

Bobby Kennedy 870-735-1795

Lois Boyd . . 870-295-5136
Garland Hayes . 870-673-1382
Molly Jackson.... . 870-763-5220

.870-633-4112
. 870-355-4291

Ron Killingsworth ..
Dr. Terri McCullough ..
Phyllis Stinson... . 870-747-3832
Bob Ware.........ccccooviiiiiiiis 870-222-5360

Arkansas Tourism Development Foundation
President

JiM Gaston ... 870-431-5206
1st Vice President

Wayne ThompSOn ........erveveeerrnnnns 870-439-2234
2nd Vice President

Barry Travis ..o 501-221-2271
Secretary

Monting MCNUIY ... 501-376-2323
Treasurer

Shelby Woods 501-975-6251

For Information Contact:
Brenda Worm ........ccoceevevevecreennne 501-975-6251
FAX 501-975-4241
Arkansas Regional Tourist Associations
ARKANSAS DELTA BYWAYS
REGIONAL ASSOCIATION
Paula Miles 870-972-2803
870-972-3201
ARKANSAS’ GREAT SOUTHWEST ASSOCIATION
Paul Henley .........ooevvvevververncerinnes 870-777-7500
FAX 870-722-2533
ARKANSAS’ LAND OF LEGENDS
TRAVEL ASSOCIATION
Joy BIankenship ........cccovveemrriiinnnns 870-536-8742
FAX 870-536-8826
ARKANSAS RIVER VALLEY
TRI-PEAKS REGIONAL ASSOCIATION
Libby Norman 501-889-1571

501-889-1511
ARKANSAS’ SOUTH TOURISM ASSOCIATION

John RalSton .......ccvvoeeriiisnriiis 870-814-9676
DIAMOND LAKES ASSOCIATION
Lisa Engebretson ..........ccccooveveeevnnnnnne 501-321-1700
FAX 501-321-3551

GREERS FERRY LAKE &
LITTLE RED RIVER ASSOCIATION
R0OSS MOOTE.......cvvverrvririircriinns 501-745-6101
FAX 501-745-7255
HEART OF ARKANSAS TRAVEL ASSOCIATION
Angela ROGErS........cevvvvrenriiirnnnns 501-835-3399
FAX 501-835-3311
NORTHWEST ARKANSAS TOURISM ASSOCIATION
Brad Henry ... ... 888-398-3444

....479-686-5485
0ZARK GATEWAY TOURIST COUNCIL

Cathy Drew.......ccccccccvccvivvvvvrrenrns 870-793-9316
0ZARK MOUNTAIN REGION

Kelley Linck .......oocovvvvvvvvvvvciviiviiinens 870-404-2741
WESTERN ARKANSAS’ MOUNTAIN FRONTIER

Susan Krafft ..o 479-783-3111

FAX 479-783-6110

Arkansas Hospitality Association (AHA)
Montine McNulty, Executive Director

Rita Walker, Executive Assistant

Amanda Glover, Education Coordinator

Holly Heer, Director of Membership Sales &
Special Events

Kristen Smith, Director of Finance
Scott Sudduth, Welcome to Arkansas Coordinator
Jill Thiel, Membership Services & Special Events
GENERAL INFORMATION.... ... 501-376-2323
.. 501-376-6517

Government Affairs Committee

Billy LindSEY ...uvvvvvevevrrriirenriirens 501-362-3139
James D. “Jim” Shamburger ............ 501-847-0900
Arkansas Restaurant Association (ARA)
President

Mike COALS ....voovvrvecrrrecrrrcrrrinns 501-269-6453
Vice President

Donnie FErneau ...........ccoeverecrivnnns 501-416-6940
2nd Vice President

Romaine Guillory ... 501-767-5695
Secretary

Capi PECK ..vvcovvveerrceerrericiinnnns 501-221-3330
Treasurer

J0B DEVILO ovvvvveerercerrriiinnne 870-741-8832

Arkansas Lodging Association (ALA)
President

Kurt Schatzl.........oooovvvvcciiinsinrieiinns 501-624-9200
Vice President

Ricky Johnson...............ccceeeenn 870-424-9000
2nd Vice President

David Lang.... .. 479-254-8400
Secretary

BECKi LEWIS .oovvevvevrevevccecerinninnnnns 501-907-4825
Treasurer

JIM X i 501-727-5435
Arkansas Travel Council (ATC)
President

Pam Ferguson ............ccooevvvrrerriinnns 870-364-6591
Vice President

Kalene Griffith..... ..................... 479-271-9153
2nd Vice President

Maryl Koeth.. ... 479-474-6164
Secretary

Ralph Shoptaw............cccocevvvreerrrene. 501-372-8341
Treasurer

Troy KEeping ..e. .oeeevvveeeiiieer 870-735-3670
Arkansas Festivals & Events Association
GENERAL INFORMATION ... 501-350-2378
Department of Arkansas Heritage

... 501-324-9150
... 501-324-9150

Cathie Matthews, Director.....
GENERAL INFORMATION....

FAX o sreeessssesssenes 501-324-9154
ARKANSAS ARTS COUNCIL

Joy Pennington, Director................ 501-324-9770
COMMEMORATIVE COMMISSION
(0ld State House)

Bill Gatewood, Director................... 501-324-9685
DELTA CULTURAL CENTER

Katie Harrington, Director............... 870-338-4350

or 800-358-0972

HISTORIC ARKANSAS MUSEUM

Bill Worthen, Director...........c......... 501-324-9308
HISTORIC PRESERVATION PROGRAM

Frances McSwain, Director ............ 501-324-9880
MAIN STREET ARKANSAS

Cary Tyson, Director...........ccoevvvvnee. 501-324-9192
NATURAL HERITAGE COMMISSION

Karen Smith, Director..................... 501-324-9619

Arkansas Forestry Commission

John Shannon, State Forester

Vacant, Information Manager
GENERAL INFORMATION.... ..501-296-1940
FAX 501-296-1949

Arkansas Game & Fish Commission

Mike Armstrong, Deputy Director

Loren Hitchcock, Director
GENERAL INFORMATION

CHIEF OF EDUCATION

Lori Lynch.
BOATING EDUCATION

Bob Cushing.........cccoevvvens
FISHERIES CHIEF

Mark OlVET ......oceoeereceriisreeees 501-223-6372
HUNTER EDUCATION

Joe Huggins ... ....501-776-0218 ext. 11
CONSTRUCTION TATE

Dale GUNLET ..vvvvvvvvericerises 501-978-7309
COMMUNICATIONS

Nancy Ledbetter ..........ccoo.crverrvirnne 501-223-6318
ENFORCEMENT

VaCant ... 501-223-6380
WILDLIFE MANAGEMENT

David GOAd........c..errrverrrrrenens 501-223-6362

Arkansas Highway &

Transportation Department

Scott Bennett, Director

Ralph Hall, Assistant to the Director
GENERAL INFORMATION.............. 501-569-2000
FAX 501-569-2664

Arkansas Economic
Development Commission
Grant Tennille, Interim Executive Director

GENERAL INFORMATION................ 501-682-1121

FAX 501-682-7394
BUSINESS DEVELOPMENT

J0E Baley ... 501-682-7684
COMMUNITY DEVELOPMENT

Denisa Pennington ..............coceevvenn. 501-682-7385
MARKETING & COMMUNICATIONS

JOB HOIMES .ooovocriiis 501-682-5154
MOTION PICTURE PRODUCTION

Christopher Crane ............cccoeevvvee 501-682-7676
SMALL & MINORITY BUSINESS

Pat BrOWN..c..oooeeeeeieeeerieeens 501-682-2559
Arkansas State Police
Col. JR Howard, Director

GENERAL INFORMATION................ 501-618-8000

FAX 501-618-8222

ROAD & WEATHER REPORT........... 501-569-2374
U.S. National Parks
ARKANSAS POST NATIONAL MEMORIAL

Edward E. Wood, Jr., Supt.............. 870-548-2207

FAX 870-548-2431
BUFFALO NATIONAL RIVER

Kevin Cheri, Supt......c..coooeevvinncrnenns 870-741-5443

FAX 870-365-2701
CENTRAL HIGH SCHOOL
NATIONAL HISTORIC SITE

Robin White, Supt. .......co.oorsverrrreens 501-396-3010

FAX 501-396-3001
FORT SMITH NATIONAL HISTORIC SITE

Bill Black, SUp. .......vvvvveriisrrrenes 479-783-3961

FAX 479-783-5307
HOT SPRINGS NATIONAL PARK

Josie Fernandez, Supt.
FAX

PEA RIDGE NATIONAL MILITARY PARK
John Scott, Supt... 479-451-8122 ext. 224
FAX 479-451-0219

U.S. National Forests

OUACHITA NATIONAL FOREST
Norman Wagoner, Supervisor ...... 501-321-5273
FAX 501-321-5334
0ZARK-ST. FRANCIS NATIONAL FORESTS
Judith Henry, Supervisor................ 479-964-7200
FAX ... 479-964-7255
U.S. Army Corps of Engineers
LITTLE ROCK DISTRICT ... 501-324-5531
Colonel Glen Masset, District Engineer
FAX 501-324-5699
Natural RESOUITES .........cvvvvrrrrrinene 501-324-5899

Public Affairs Office..
River Information

... 501-324-5651
501-324-6235

VICKSBURG DISTRICT ... ..... 601-631-5000
For information on area lakes:
DeGray ... ... 870-246-5501
Greeson... ... 870-285-2151
OQUACHHA ..vvvoovvvc s 501-767-2401

Arkansas Press Association

Tom Larimer, Executive Director
GENERAL INFORMATION............... 501-374-1500
FAX 501-374-7509

Arkansas Broadcasters Association
Doug Krile, Executive Director
GENERAL INFORMATION............... 501-227-7564
FAX 501-223-9798
The Nature Conservancy/Arkansas
Field Office
Scott Simon, Director
GENERAL INFORMATION................ 501-663-6699
FAX 501-663-8332

Arkansas Wildlife Federation
Wayne Shewmake, President

GENERAL INFORMATION............... 501-224-9200
Arkansas Recreation &
Parks Association
Kitty Lane, Executive Director

GENERAL INFORMATION............... 501-416-6700

Arkansas State Chamber of Commerce
Randy Zook, President/CEQ
GENERAL INFORMATION................ 501-372-2222
FAX 501-372-2722

Arkansas Division of Community
Services & Non Profit Support
Sherry Middleton, Director

DIRECTOR’S OFFICE ..................... 501-682-7540

FAX 501-682-6752
Bed & Breakfast Association of Arkansas
Linda McClellan, President................ 870-492-2222

William J. Clinton Presidential Center

FOUNDATION ADMIN. .... 501-370-8000
INDIVIDUAL GROUPS. 501-748-0419
ARCHIVES RECORDS 501-244-2812
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