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Job Title: Digital Marketing Specialist 
Department: Institutional Advancement 
Reports to: Director of Public Relations and Marketing 
Status:  Full-time employment, exempt (salaried) position 
 
SUMMARY: 
  
Utilize media and digital tools to drive the university’s digital marketing efforts.  Responsible for creation 
and implementation of digital strategies and web presence.  In addition, special emphasis given to the 
marketing and promotion efforts of Emmanuel Christian Seminary at Milligan.  
 
Job responsibilities will vary depending on needs, but essential responsibilities include the following: 
 

1. Devise and implement digital strategies that utilize the most current technologies to reach 
emerging and developing markets.  

2. Develop, design, and manage digital communication, including but not limited to social media, 
emails, digital ads, landing pages/microsites, and website. 

3. Develop and manage digital ad campaigns as needed, including search engine marketing. 
4. Develop, manage, and maintain Milligan’s web presence, including SEO tasks and 

troubleshooting issues that arise with the performance of the website. 
5. Track, analyze, and report on digital communication metrics. 
6. Help develop communication strategies and materials for sharing and promoting seminary 

stories through email marketing, website, video, and other social media and digital 
communication platforms. 

7. Write, edit, and proofread projects for proper messaging, accuracy, graphic presentation, and 
consistency with Milligan’s branding and identity standards. 

8. Serve as part of the PR/Marketing and Advancement team and assist with other projects and 
responsibilities as assigned. 
 

Requirements:  
 

• Bachelor’s degree in related field 

• 2-3 years graphic and web design experience 

• Advanced photography and video skills preferred  

• Creativity and knowledge of graphic, video, and digital production principles and processes 

• Proficiency in HTML, CSS, JavaScript, PHP, WordPress, and Adobe Creative Suite  

• Desire and commitment to learn and apply new technologies 

• Knowledge and experience with social media as a public relations and marketing channel 

• Ability to work within an established graphic style, adapting it to client’s needs 
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• Demonstrated excellence in verbal and written communications to include correct grammar 
usage, syntax, editing, proofreading, and formatting 

• Excellent organization skills and ability to initiate and implement multiple projects, working 
under and meeting tight deadlines 

• Openness to direction and collaboration, but a self-starter and independent worker, with a 
commitment to get the job done 

• Excellent interpersonal skills, customer service orientation, and a collaborative team-oriented 
positive attitude 

• Ability to solve problems and handle crises effectively 

• Christian commitment and lifestyle consistent with Milligan University mission and goals 
 

 

 


