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The Shoot
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Shoot Execution

THE LOCATION

Your	 location	 is 	very	 important	as	 it 	helps	tel l 	 the	story	of 	your	brand	and	
campaign. 	 In	fact	your	 location	and	style	 is 	real ly 	part	of 	the	concept, 	but	

I 	wanted	to	 include	 it 	here	so	we	can	 incorporate	 into	the	shoot.

So	what	 location?

Your	 location	tel ls 	a	story	about	your	brand	 immediately. 	 I f 	you	 location	 is 	
about	showcasing	you	and	your	work	(my	personal 	brand	video	as	per	Step	
1) then	 it 	needs	to	express	who	you	are. 	 Is 	your	style	clean	and	minimal	or
ful l 	of 	r ich	textures	and	history. 	Do	you	want	to	showcase	that	you	are
professional 	and	corporate	OR	creative	and	arty. 	Choose	a	place	that

people	wil l 	understand	more	about	you	through	the	 location. 	

STYLING
I f 	you	are	dressing	or	styl ing	the	 location, 	again	 let 	 it 	tel l 	 the	story	of 	you.	 It ’s 	the	
same	with	your	wardrobe	(as	per	our	styl ing	steps)	you	wil l 	now	be	clear	on	how	
you	want	to	represent	the	AUTHENTIC	you.	So	dress	 in	a	way	that	works	with	the	
background	and	your	wardrobe.	Any	props	that	help	you	tel l 	your	story, 	of	course	

i f 	 i t ’s 	a	product	then	that	needs	to	work	 in	with	your	concept.
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Shoot Checklist

THE DAY

WARDROBE	

Bring 	a 	Change	of 	wardrobe	 incase 	something 	doesn’t 	 look 	as 	good	on	camera, 	 i t 	a lways 	
changes 	when	through	the	 lens! 	So 	make	sure 	you	rol l 	a 	b it 	of 	v ideo	and	check 	 i t 	back 	to 	
check. 	 	Take	an	 i ron	and	board	to 	the	 locat ion	 in 	case. 	PLUS	don’t 	wear 	str ipes 	general ly 	

as 	 they	can	strobe	on	v ideo.

MAKE—UP	HAIR

Always	get 	a 	profess ional 	 to	do	your	hair 	and	make-up. 	 I t ’s 	not 	about 	 looking	good, 	 i t ’s 	
about	consistent 	 skin	 tone	and	gett ing	your	skin	working	 for 	 the	camera	and	 l ight . 	AND	

especia l ly 	 for 	men, 	yes 	their 	sk in 	texture 	real ly 	needs 	evening	out 	a 	 lot 	of 	t imes.

LIGHTING

Check 	what 	you	are 	us ing 	 for 	 l ight ing. 	 I f 	natural , 	make	sure 	you	have	a 	back 	up	plan 	 i f 	
i t ’ s 	 ra in ing. 	You	can	h ire	 l ights 	 from	var ious	p laces, 	check	my	 	Resource	 l ist .

CAMERA	+	SOUND	EQUIPMENT

I f 	you	are	going	 to	record	on	your 	phone, 	 then	make	sure	you	have	a 	stand	of 	some	sort , 	
again	check	my	resources	on	where	 to	buy. 	You	can	use	sound	through	your	phone	or 	 for 	
more	profess ional , 	you	can	use	the	smal ler 	mic 	 that 	p lugs 	 in 	or 	a 	Zoom	– again	check	

resource	 l ist .

FOOD	+	WATER

Take	provis ions 	and	 i f 	you	have	people 	help ing, 	 i t ’s 	 important 	 to 	offer 	water 	and	snacks.

PERMISSIONS

Make	sure	you	have	permiss ion	 for 	where	you	are	shoot ing. 	Even	 just 	 let 	people	know	 i f 	
they 	wi l l 	be 	 impacted. 	Shoot ing 	 in 	publ ic 	areas 	general ly 	needs 	permiss ion	however, 	
with	 just 	you	and	another 	person	on	an	 Iphone  you	should	be	 f ine	– but 	a lways 	check!

CALLSHEET

I ’ve 	created	a 	cal l 	 sheet 	 template	 for 	you	that 	 I 	use	on	my	own	 jobs, 	great 	 to 	use	as 	your 	
b ib le 	on	the	day	and	to 	check	you	have	everything	you	need. 	 (SEE	OTHER	DOWNLOAD)
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Angles

VIDEO
INTERVIEW	or	SPEAKING	TO	CAMERA

Be	consc ious	of 	what 	story	you	are 	te l l ing 	by	your 	angles. 	General ly 	
keeping 	so	they	are 	 looking 	eye	height 	at 	 the	camera	 is 	best 	OR	

s l ight ly 	up, 	 for 	women	 it ’s 	good	as 	 i t 	keeps	your 	neck	 long. 	However , 	
the	camera	being 	s l ight ly 	down	can	g ive 	a 	sense	of 	power	to	the	
person	who	 is 	h igher 	 than	eye	 l ine 	– so	depending 	on	the	person, 	

their 	brand	and	the	message	– see	what 	works.

I f 	you	can, 	 i t ’ s 	great 	 to 	have	a	second	camera, 	perhaps	 from	one	the	
s ide. 	Again 	you	can	keep	the	same	eye	 l ine 	or 	br ing 	 i t 	up	or 	down	

depending 	on	communicat ion. 	Somet imes	 I ’ l l 	grab	c lose-ups	then	of 	
them	smile 	off 	camera, 	 to 	camera	to	use	as 	my	cutaways.

The	more	cutaways	the	better 	– you	can	never 	have	enough!

CAPTURING	ACTIONS

As	a	ru le 	of 	 thumb	when	you	are 	v ideoing, 	you	capture 	the	act ion	
(when	scr ipted) 	 in 	d i f ferent 	angles, 	so	you	can	cut 	between	the	two. 	

Always	cover 	 in 	a 	wide	shot 	and	then	 in 	a 	c lose 	up	or 	mid	shot . 	

I 	 take	a 	 lot 	of 	my	st i l l s 	actual ly 	off 	my	v ideo	footage. 	 I f 	you	are 	us ing 	
an	 i -phone	 i t 	may	di f f icu lt 	with 	qual i ty , 	but 	 just 	check	– usual ly 	 i f 	 just 	

for 	d ig ita l 	 i t ’ s 	 f ine.

A	good	coverage	 for 	st i l l s 	are 	as 	 fo l lows	below, 	but 	 th ink	about 	uses: 	
Prof i le 	shots 	and	Editor ia l 	 (more	act ion/working 	with 	people 	etc)

1 Head	shot	
(Try 	d i f ferent 	express ions, 	 smi l ing , 	 soft 	 l ips 	and	no	smi le) , 	 looking	
away	 from	camera	and	 looking	 to	camera. 	 I f 	a lone, 	 just 	 set 	up	you	

iphone  on	a	stand	and	c l ick 	the	auto	p ick 	 (3 	or 	10	secs)

2 Mid	Shot
Here	 just 	make	sure 	you’re 	shoulders 	are 	back 	and	s i t 	 s l ight ly 	at 	

an	angle , 	 t ry 	both	s ides.

3 Ful l 	 length	
Leaning 	against 	a 	wal l 	or 	 leaning 	on	a 	stool 	can 	work 	wel l 	or 	 just 	

doing	an	act ion	shot 	works 	wel l .

STILLS
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Post Production

VIDEO EDITING

I 	use 	Adobe	Premiere, 	which	 is 	a 	profess ional 	edit ing 	software	p lat form. 	You	can	use	a 	
more	s imple 	software	and	that 	 is 	 Imovie! 	 I t ’s 	super 	easy	and	does	the	 job	wel l . 	Check	

out 	my	v ideo	on	the	WEEK	F IVE	page.

MUSIC
Music 	 is 	so	 important , 	 I 	use 	 i t 	behind	al l 	my	v ideos	as 	 i t 	he lps 	people 	have	an	emot ional 	
response	to	your 	v ideo. 	As	much	as 	 i t 	can	have	a	posit ive 	 impact , 	 i t 	can	have	a	negat ive 	

one, 	so	make	sure 	 i t 	FEELS 	good	with	the	 imagery	and	 i t ’s 	not 	 too	 loud. 	There	are 	
d i f ferent 	p lat forms	for 	music , 	 I 	use 	Premium	Beat . 	 I t ’ s 	about 	$75	US	per 	 t rack	and	you	

can	use	 i t 	everywhere. 	Great 	solut ion. 	 (See	 in 	resources	 l ist )

OTHER USES

Think	about 	how	else 	you	can	use 	your 	 footage:

1 Your 	Website 	home	or 	about 	page

2 Your 	Website 	banner 	 (a 	vers ion	with	or 	without 	sound)

3 Your 	FACEBOOK	banner

4 Instagram	stor ies

5 Youtube

FORMATS
So	you	have	your 	edit 	and	you’re 	ready	to	go. 	What 	 format?

Most 	v ideos	you	see	on	TV	and	Youtube at 	16:9 	rat io. 	HD	 is 	1920	x 	1080pixe ls 	and	so	
gett ing 	h igh	res 	 is 	good, 	however 	 i t 	can	make	for 	a 	huge	f i le . 	A	good	s ize 	 for 	a 	2 -5 	

minute	v ideo	 is 	about 	50-500	mb. 	When	 in 	 Imovie , 	 i t 	wi l l 	g ive 	you	a	choice, 	have	a	 look	
at 	 the	HOW	TO	video	on	us ing 	 IMOVIE	 I ’ve 	made	on	page. 	

PHOTO EDITING

You	can	use 	Adobe	Photoshop	or 	 there 	are 	some	great 	apps	that 	can	grade	your 	
p ictures. 	 I 	actual ly 	do	a 	 lot 	 just 	 in 	 the	basic 	PHOTO	grading 	tool 	when	you	open	them	 in 	

your 	computer 	on	a	mac. 	Again 	check	mobi le 	apps	 I 	 recommend	 in 	Resources. 	



INSTRUCTIONS/LINKS

Here	are	the	 l inks	to	purchase	fonts:
(Note 	that 	some	 l  i  nk  s 	may 	change 	or 	have 	moved 	over 	 t ime, 	p l  ease 	 jus t 	 type 	 i  n 	 font 	name	and 	

var  i  ous 	 l  i  nk  s 	wi  l  l 	 be 	ava i  l  abl  e 	 for 	 you . )

fonts
Links

F R  E E  F O N T S

Didot  Fonts: 	 	https://www.wfonts.com/font/didot

Cal ibr i : 	 	https://www.wfonts.com/font/cal ibr i

Brandon	Grotesque: 	https://www.cufonfonts.com/font/brandon-grotesque-regular  

Din	Condensed: 	https://www.cufonfonts.com/font/din-condensed

Next Step

Make	sure	 if 	 you	have	any	questions	to	ask	 them	in	the	
FACEBOOK	GROUP	and	of	 course	you	can	email 	

HELLO@MRSV.COM.AU

H E L L O @ M R S V . C O M . A U

M R S V . C O M . A U

FACEBOOK GROUP
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