


























Neiman Marcus Award for  
Distinguished Service in the Field of Fashion

Maria Grazia Chiuri

The first female Creative Director of women’s haute couture, ready-
to-wear, and accessories collections for Dior, Maria Grazia Chiuri is 
celebrated for advancing the historic French house and ushering in a 
new era of luxury created by women, for women. She joins the ranks 
of more than 150 inspiring talents who have received the award—
including Christian Dior himself, who was honored in 1947. During 
her eight years at the helm, Chiuri has affected transformative change, 
deftly continuing Monsieur Dior’s legacy while championing female 
empowerment and creative representation through her thoughtful 
leadership and expansive vision of modern femininity.

Introducing the EXTRAORDINARY 2024 recipients  
of the PRESTIGIOUS annual Neiman Marcus Awards

NOW IN ITS SECOND YEAR, the reimagined honor was originally 
created in 1938 by Carrie Marcus Neiman and Stanley Marcus 
to spotlight outstanding talent and breakthrough luminaries in 
fashion globally.
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“THIS AWARD PUSHES ME 
TO KEEP GIVING MY ALL, 
DOING THE BEST I CAN FOR 
WOMEN, HELPING THEM TO 
FIND THE AWARENESS THEY 
NEED TO NEVER GIVE UP 
ON THEMSELVES AND TO 
OVERCOME ALL HURDLES.”
— MARIA GRAZIA CHIURI
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THE STADIUM IS THE STAGE, THE TUNNEL IS THE RUNWAY, COURTSIDE 
seats are the front row, and ATHLETES are the newest style stars. For this 
special issue of the book, we turn our focus to those who scale the heights 
of PERSONAL ACHIEVEMENT and find greatness where there was once purely 
potential. They continue to perform and reach their personal best today. We 
find inspiration in strivers testing the limits of the human body and finding 
strength in the togetherness OF THE TEAM. We continue our quest for the 
extraordinary at Neiman Marcus by featuring standouts in the sporting 
world, from EMERGING ATHLETES to SEASONED PROS—all with an eye on 
the prize, wearing our favorite winning looks from the spring collections. 
With our fashion authority, expert associates, and ALL-STAR assortments, 
we aim to inspire and lead our customers to be their PERSONAL BEST.

STANDARDTHE GOLD
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KHAITE
RUNWAY COLLECTION

B966Z “Valli” dress $6,800
D4WHR  “Hand” belt $3,200
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MESSIKA
PJSCJ  “So Move”  
necklace $76,430







ZIMMERMANN
RUNWAY COLLECTION

T5K8X  “Natura” minidress  
with attached scarf $1,450 

ETHEREAL, 
         LIGHT-AS-AIR  
    LAYERS
          BEAUTIFULLY  
                           HIGHLIGHT 
      A BODY IN
                              MOTION
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FROM LEFT

DOLCE&GABBANA
RUNWAY COLLECTION

B9681  Dress $4,995
V65WW  “Sicily” clutch $2,145

BALMAIN
RUNWAY COLLECTION

B963H  Gown $6,500
V660S  “BBuzz” handbag $2,595
D4UVB  Sunglasses* $790
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LOEWE
X6GPW  “Toy” ballerina flat $1,600 

“A softly squared toe and hundreds of 
sparkling crystals add glamour to the classic 
ballet flat—and any look they’re paired with.”
—Jodi Kahn, Neiman Marcus Vice President of Luxury Fashion

32







A  
STATEMENT 

SUIT 
DESIGNED  
TO SHINE













AMERICAN
SPORTSWEAR

TH E I N CR E D I B L E  E VO LU T I O N  O F 

Since its 
inception a 
century ago, 

this distinctly 
AMERICAN 

TRADITION 
continues to 

INNOVATE 
and INSPIRE.

TAYLOR SWIFT SHOWED UP RECENTLY IN NEW YORK CITY’S 
West Village in just an oversized rugby jersey and thigh-high boots. 
The look of casual separates with a glamorous twist is nothing new, of 
course, but a cheeky new appreciation of American sportswear was 
the reigning trend on the spring runways of designers like Michael 
Kors, Tory Burch, and Joseph Altuzarra.

 Ah, sportswear, that great American fashion homage to freedom, 
movement, and informality! The term originated in the 1920s as a way 
to define the comfortable clothes women wore as sports spectators—at 
the races in Deauville, on the courts at Newport Casino. European 
designers took inspiration from sporting uniforms like tweed hunting 
jackets or sailor’s pants. And although the look was considered radical 
at the time when corsets were still wardrobe staples, Hollywood 
legends Greta Garbo and Marlene Dietrich picked up on the casual 
trend and made pants and menswear their signature. 

 The popularity of ordinary garments didn’t really take off until 
World War II when, faced with the shortage of expensive fashion fabrics, 
American designers experimented with more utilitarian clothes like 
pants, belted jackets, and apron dresses in functional fabrics such as 
denim and cotton. The idea was to be practical and washable and to 
allow women to move easily. Thus, crinolines, padding in the shoulders, 
and darts began to disappear from the designs of an upstart named 
Claire McCardell, who was making a name for herself in the Seventh 
Avenue studio of a manufacturer named Townley Frocks.

WORDS BY  
KATE BETTS

Kate Betts is an award-winning 
editor and best-selling author. 
She is based in New York City.
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THE TERM 
ORIGINATED IN 
THE 1920s AS A WAY 
TO DEFINE THE 
COMFORTABLE 
CLOTHES WOMEN 
WORE AS SPORTS 
SPECTATORS

Onassis striding through the streets of Capri in 1962  
wearing a simple T-shirt and white jeans inspired Michael 
Kors’ spring collection of casual cashmere V-neck sweaters 
worn with lace skirts or empire-waist dresses with leotard 
tops. At Proenza Schouler, this distinctly American simplicity 
was manifested in black satin apron dresses tied nonchalantly 
low on the hip.   

 Up until 1973, American fashion ran a distant second to 
the more fanciful styles on European runways. But when 
designers such as Halston, Bill Blass, and Stephen Burrows 
brought their streamlined sportswear to Versailles’ Hall of 
Mirrors in what’s now known as the “Battle of Versailles,” 
they won the race for fashion gold against the fussy details 
of French couture.

 Meanwhile, back at home, as women climbed the 
proverbial corporate ladder, designers like Anne Klein and 
Liz Claiborne were responding to their real-world needs 
with functional career clothes that allowed them to look 
professional and feminine in the office. Instead of dull suits 
modeled after menswear, women could now embrace 
color and softer, more feminine silhouettes with the kind of 
bright, sophisticated separates that still form the foundation 
of American style. The active 1980s and the introduction 
of synthetic stretch allowed women even more sartorial 
freedom, and soon they were wearing activewear-inspired 
bodysuits and stirrup leggings with structured jackets to the 
office. Before long, sneakers, yoga pants, and puffer jackets 
would follow, becoming global staples of designer collections 
in both America and Europe. 

 Today it’s hard to miss the dominance of sportswear on 
streets and boulevards around the world. And on runways, 
the iconic look of casual ease is influencing fashion more 
than ever.

 With the intention of creating a dress for both cooking 
dinner and entertaining guests, in 1942 McCardell designed 
the “popover” wrap dress, which she saw as an answer to a 
magazine’s challenge to create an outfit that worked in the 
kitchen and at cocktails. The dress came with a matching 
potholder—talk about cheeky sportswear!—and was so 
popular it landed McCardell a Neiman Marcus Award in 
1948 and on the cover of Time magazine in 1955.

 Like McCardell, Bonnie Cashin made a name for herself 
with clothes that allowed freedom of movement and 
sported practical details including pockets, leather piping, 
and removable belts. Such mid-century details and wartime 
functionality find contemporary expression in Tory Burch’s 
pared-down silhouette for spring in a collection of minimal 
taffeta windbreakers, feather-light organza miniskirts, and 
sleek polo shirts.  

 A layer of effortless glamour was added to the pragmatism 
and playfulness of American sportswear when the 
society swans of the 1950s and ’60s began sporting the 
look. C. Z. Guest and Babe Paley paired basic crewneck 
sweaters with taffeta ballgowns, or simple capri pants 
with silk button-down shirts. The image of Jackie Kennedy 

Neiman Marcus Archives



VERONICA BEARD
T5FK3  “Tamara” vest $548
T5FLU  “Komi” pants $398

V66X8  “Goody Bag” handbag $448 
X6GE4  “Riya” espadrille $350 

The embodiment of American 
sportswear, the Veronica 
Beard collection features 
effortlessly cool classics 

thoughtfully crafted to outfit 
modern, multifaceted women 
for every aspect of their lives. 

SUITED  
to You
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ZEGNA
NBSKE  “Oasi Lino” overshirt $2,200

NBSJX  “Oasi Lino” pants $2,200
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“I THINK, MORE THAN 
EVER, PEOPLE  

ARE LOOKING FOR 
THINGS WITH  

VALUE THAT ARE 
MADE TO LAST.” — PETER DO

WHEN PETER DO WAS NAMED THE NEW CREATIVE DIRECTOR 
of Helmut Lang—the first in almost a decade—the news sent waves 
of excitement through the industry. Known for his effortlessly cool 
aesthetic, modern approach to minimalism, and meteoric ascent 
through fashion’s ranks, he is well-suited to refresh the beloved  
Y2K-era label—and introduce it to a new generation. Here, the inspiring 
designer shares his thoughts on the brand, his debut Spring/Summer 
2024 collection, and his vision for the future.

As a self-professed fan of Helmut Lang’s renowned 1990s–2000s era, what 
does it mean to you to now be the label’s creative director, the first since 
2014? 

I’m grateful for the opportunity to reintroduce Helmut Lang  
to a new generation of customers. I’m excited for people to wear  
Helmut Lang again.

Your debut collection included a lot of references to New York, from  
seatbelts to taxicabs and beyond. Why was it important to you to include 
those references? 

I love New York, and I want the new chapter of Helmut Lang to be 
grounded here. There’s a deep connection between the House and 
the city. I’m very much inspired by the people of New York and their 
dynamic lifestyle. 

Look #24 (at right) is really striking. It feels both nostalgic and fresh, with 
its reimagined taxicab print that nods to Mr. Lang’s advertising, clean 

lines, and juxtaposition of sheer and opaque layers. Can you speak to 
how this look came about?

Thank you. Look #24 is one of my favorites. Helmut Lang was the first 
fashion designer to put ads on New York taxicabs, so it was a nod to 
that. The print was made from a collage of photographs (taken by the 
Helmut Lang team, actually) of cars and Helmut Lang taxis. 

Helmut Lang is known for its elevated, edg y essentials—pieces that are 
functional, yet cool. And wearability and versatility have always been 
important to you in your collections. Why do you think that functionality 
continues to resonate? 

I think, more than ever, people are looking for things with value that 
are made to last. We want to provide a new Helmut Lang system of 
dressing that does just that: something that goes beyond the fashion 
trends conversation. 

Was there anything specific you were trying to accomplish with your  
debut collection? Do you feel like you succeeded?  

I spent the past seven months creating a system of foundational 
blocks for Helmut Lang. We can now evolve these blocks season after 
season. Good things take time, and I’m very dedicated to the brand. 
I’ve felt very supported by the team since Day 1, and I want to take 
my time to do things right.

A NEW ERA
NEW TO NEIMAN’S

WORDS BY  
MICHELLE SAUNDERS

Michelle Saunders is a Dallas-based writer 
and editor at Neiman Marcus.

Pe
te

r 
D

o 
p
o
rt

ra
it:

 M
a
ri
o 

So
rr

en
ti









50



Vol. 3

They say that heroes are not born, but MADE in situations 
where bravery, grit, and resolve supersede risk and 

possible defeat. In this third installment of a continuing 
anthology, we showcase THE ACHIEVERS: five 

outstanding individuals—UNPRECEDENTED TALENTS 
in the sports arena—whose pursuit of the extraordinary 
and determination to reach the apex of their respective 
professions against all odds is nothing short of HEROIC. 

E X T R AO RD I N A RY  P U RS U I T S
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KELLY  OUBRE  JR .
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VALENTINO GARAVANI
V62CB  “Locò”  

small shoulder bag $5,490

“Couture-like beading and embroidery give 
this stunning bag heirloom status.”

—Jodi Kahn, Neiman Marcus Vice President of Luxury Fashion
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VALENTINO GARAVANI
V62CB  “Locò”  

small shoulder bag $5,490





















LOEWE
“Flamenco Purse” handbags:

V6604  In sahara $3,550
V6604  In black $3,550
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TOD’S
V661P  “Plissé”  
shoulder bag $4,625









SIMKHAI
T5G56  Dress $895
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