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MEDIA

ANTV TVONE RCTI GTV MNCTV SCTV IVM TRANS TRANS7 METRO

Male 89 104 90 106 89 88 89 86 97 103

Female 111 96 110 94 111 112 111 114 103 97

5-9 115 55 84 120 152 102 82 77 73 58

10-14 111 76 98 116 122 132 88 100 96 76

15-24 75 69 90 97 71 97 83 97 91 73

25-34 101 86 93 97 96 86 95 100 105 84

35-44 114 118 106 99 116 105 99 106 106 117

45-54 94 127 117 101 91 102 131 103 115 141

55+ 112 197 122 79 84 88 142 115 111 175

SES A 72 113 84 92 58 60 69 91 87 137

SES B 97 136 102 100 100 98 98 110 109 137

SES C 101 89 102 103 104 101 105 96 100 87

SES D 109 69 96 89 106 118 95 96 87 63

SES E 129 58 100 90 86 110 108 123 85 55

Gender

Age

Social 

Economic 

Audience Profile by Index 

Target Audience
VIVA MNC EMTEK TRANS CORP

Source: AGB Nielsen Media Research 10 cities, index, 01 Jan – 31 May 2015
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1. Build up content

2. Maintain tvOne as 

the “#1 News Station” 

and ANTV as “Top 3 

Entertainment 

Station”

3. Look for opportunities 

in local/regional play

1. Revamp news portal

2. Continue to add 

“features”

1. Continuously develop 

“creative” capabilities

2. Expand current in-

house production 

capability

Leading FTA Player Ramp Up CapabilitiesLeading Digital Player

Organization

Transformation
Synergize Business and Supporting functions across all 

Subsidiaries
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