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viva

viva
(PT Visi Media Asia Tbk.)

Free-To-Air (FTA) TV

|
e @

New media (Online)

99.9% 9% VIVA co.ig

I (PT Lativi Mediakarya) (PT Viva Media Baru)

(PT Intermedia Capital Tbk.)

#1 News and Sport TV Leading digital multiplatform
99.99, m Station for eight consecutive portal focusing on news and
years focusing on content for lifestyle content.
a male audience.

(PT Cakrawala Andalas Televisi)
#2 Entertainment TV Station in FY2016,

focusing on entertainment content for
families and children.

o VIVA Corporate Structure, lean and focused on core businesses

>175M

TV Audience

>70%

Content produced
in-house

40M

Digital Audience
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Indonesia’s demography: Female, young, rapidly growing middle class

Social Economic Classification (SEC) Female .

0,
37.9 381 M—@I
m2016
2017
9 226
107 115 10.1 101

Upper 1 Upper 2 Middle 1 Middle 2 Lower

Male B

21.

173 et Female 51.1 —— 51.4
13.5 13.9
10.7 10.5
. Ii Male 48.9 48.6
5-9 10-14 15-24 25-34 35-44 45-54 55+
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Media industry advertising expenditure has increased by 53% during 2011-

2016, still growing and FTA TV remain as the dominant media platform

Industry Landscape

by Media Partners Asia April 2017

596* Sl
0

0% 3,019
B 2,874

E— %" 2,729

o o mn [
0
2,336
9%+ -3%* :
1,986 1,952 .

2011 2012 2013 2014 2015 2016A 2017F 2018F 2019F 2020F 2021F
mFTA Digital (Online/Mobile) = Others

66% 66%

* FTA Net Adex YoY growth
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o VIVA FTA TV stations focused, specific, targeted and successful

viva

Audience Profile by Index

: VIVA EMTEK TRANS CORP
Target Audience m

ANTV TVONE

Gender
Female

5-9
10-14
15-24
Age 25-34
35-44
45-54
55+

Upper 1
Upper 2
SEC  Middle 1
Middle 2
Lower

Source: AGB Nielsen Media Research 11 cities, index, 01 Jan — 31 Aug 2017 S
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VIVA is the fastest growing media group by far, increased TV Share by

92% since 2011, top gainer from 2016 to 2017

MEDIA GROUP SHARE PERFORMANCE ENTERTAINMENT TV NEWS TV
2011 — August 2017
RCTI I 15.6 TVONE m— 3.7
ANTV I 5.2 METRO mmmm 1.7
40 SCTV I 13.4 INEWSTV mmm 1.4
IVM I 10.9 ACHMEINAE B
MNCTV I 0.7
35 TRANS7 HEEEE 6.9
TRANS I 5.7
30 MNc) GTV mEmm 5.3
NET mEEE 3.6
RTV 1M 2.7
25
20
viva TV SHARE GAIN (LOSS) 2016 to Aug 2017
15 VIVA SCMA TRANS MNC
TRANSCORP 3.0
10 i:g 2.4 1.0
i N
5 1.0 I
-2.0 -1.2
-3.0 .
0 3.0
2011 2012 2013 2014 2015 2016 2017
JAN-AUG 16 16,5 23.3 13.8 33.6
JAN-AUG 17 18,9 24,3 12.6 30.6
# OF TV 2 2 2 4

Source: Nielsen TA All People, 1 Jan - 31 Aug 2016, 1 Jan - 31 Aug 2017
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Moderate 1H17 revenue growth of 9.1% YoY was still more than double

growth of competitors

Revenue Contribution Prime Time (PT) vs. Non-

Prime Time (NPT)

(IDR bn)
1H16 1H17
3,000
PT 33.6% 36.4%
2,685.7 ANTV
NPT 66.4% 63.6%
2,500
2,272.7 PT 34.4% 32.9%
2,108.7 tvOne
NPT 65.6% 67.1%
2,000
1,689.9 9.1%
Competitors Revenue and Growth
1,500 —
1,330.3
1,219.6 (IDR bn) 1H16 1H17
1,000 MNCN 3,569 3,625 1.6%
SCMA 2,340 2,416 3.2%
Listed Media
0,
500 Competitors 5,909 6,041 2.2%
VIVA 1,220 1,330 9.1%
- Listed Media 7,129 7,371 3.4%
2013 2014 2015 2016 1H16 1H17 Source: IDX, Company Financial Report

A Group member of viva

B BED vva.. 10



Programming & Broadcasting (PB) cost has risen in-line with Tier 1

status, however, VIVA is able to control PB cost to revenues at 30-34%

(IDR bn)
1,200.0 .
312% 320% 3474
29.0% 29-5%
1,000.0 —
800.0 .
" 674.0
600.0
) 393.0
400.0 390.8 354.2
200.0 I I I
2013 2014 2015 2016 1H16 1H17
mm PB Cost —0p to Revenue

35.0%

30.0%

25.0%

20.0%

15.0%

10.0%

5.0%

0.0%

% PB Cost to revenue VIVA vs. Peers
(%) 1H 2016 1H 2017

VIVA 29.0% 29.5%
MNCN 41.4% 39.1%
SCMA 36.0% 35.6%

Source: IDX, Company Financial Report

PB Cost per Hour VIVA vs. Peers
(IDR mn/hr) - TP 1H 2017

VIVA 40.5 45.2
MNCN 84.5 81.6
SCMA 96.4 98.9

Source: IDX, Company Financial Report

A Group member of viva
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Tight cost management softened moderate 1H17 revenue growth,

leading to 1% YoY increase in EBITDA

(IDR bn) 1H 2016 1H 2017 Y-0-Y (%)

Revenue 1,219.6 1,330.3 9.1%

PB Cost 354.2 393.0 11.0%

Op Expense 466.5 534.7 14.6%

Depreciation 50.3 48.5 (3.5%)

EBITDA 398.8 402.6 1.0%
EBITDA Margin (%) 32.7% 30.3%

Net Income (LosSS) 122.5 243.8 99.1%
Net Margin (%) 10.0% 18.3%

A Group member of viva
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o ANTV dominant with the female audience

viva
Female ADEX is about 60% of total ADEX in 2015 and is growing in each year
Year Female Male
2010 95 105
2011 96 104 mFemale OMale
130 2012 99 101
2013 102 08
2014* 104 96
120 2015 111 89
2016 125 75
110 2017* 122 78
)
100 )
I
I
90 |
I
80 |
|
|
|
60 | l! | | | | | | | | | | | | | | | | | |
™ <t To} © N
— — — — o K R K B Ko Ko K |
o o o o ololololololole]
(9\] (q\] N N ANANANANANANANN
C C [ c COSX=S>XNC=0O
T S S
£ £ £ & SP=<S3°2

Source: AGB Nielsen Media Research, 11 Cities, Index by Month, 1 Jan 2013 — 31 Aug 2017
*) without World Cup 2014, **) 1 Jan 2017 — 31 Aug 2017 A Group member of vIva
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ANTV’s average TV Share in 2017 of 15.2% ranks #2 amongst FTA TV

stations, still continues to be above our target of Top 3

15.2
O s/ TVR. /SHARE YTD ANTV’s share performance ~
! ! o
oL
ANTV 1.9 sy 0 PimwoRLDCUP

SCTV 1.7 13.4

e
IVM 1.3 10.9 S
MNCTV 1.2 9.7 %
TRANS7 0.8 6.9 (‘,—')
TRANS 0.7 5.7
GTV 0.7 5.3
TVONE 0.5 3.7
NET 0.4 3.6

4.5

RTV 0.3 2.7
METRO 0.2 1.7
INEWSTV 0.2 1.4
KOMPASTV 0.2 1.4

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Source: AGB Nielsen Media Research, all people, 1 Jan 2001 — 31 Aug 2017
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o At ANTV we treat every daypart as a Prime Time

VIVa
0
Morning Slot OIS VS ¥ 70

NEWS Program (Selamat Pagi B (MF 25N 15.5% #1 /
Nusantara) \/\r
_ ‘ /\\ /

Morning Slot (KIDS'5535) 18.9% /’3 #H2
Animation Program = /\//

07.30 — 15.59 y
INDIAN SERIES Slot — (HOUSEWIFE) 23.6% \ #1 /

Swaragini, Jamai Raja, Nakusha,

Madhubala S

16.00 — 18.29 N

5
Evening Slot | (FEMES=EE 14.0% < 41 [
PESBUKERS i \/\r
Prime Time Slot L A\
Cantik-Cantik Kucing Dapur, Kecil-Kecil (FEMALE 35-44) o \ /
Mikir Jadi Manten, Nadin, Jodoh Warisan 20.9 A) #1
Bapak \/\f
24.00 — 25.59 A

Night Time Slot (MALE)
Jodoh Warisan Bapak (RR), Nadin (RR) 15.7%

Z /
A Group member of viva

Source: AGB Nielsen Media Research, 11 Cities, 1 - 31 Aug 2017 (Weekdays). All People Y B e -



“The Winning” combination of local and outstanding foreign content

ey
v

DRAMA SERIES ENTERTAINMENT MORNING NEWS & SPORT
PROGRAMS PROGRAMS CINEMA PROGRAMS

Mohau:ateiq
- .00

SABTU - MINGGY

A Group member of viva
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o Bringing the stars closer to the audience develops brand loyalty

viva
Meet & Greet Veera
(All People)
ANTV ANTV
SCTV TRANS7
MNCTV RCTI
VM IVM
RCTI SCTV
TRANS7 MNCTV
TRANS TVONE
TVONE GTV
GTV TRANS
KOMPASTV INEWSTV
NET KOMPASTV
METRO NET
RTV METRO
INEWSTV RTV

Meet & Greet Baalveer

(All People)
ANTV ANTV
RCTI RCTI
SCTV VM
TRANS SCTV
NET TRANS7
MNCTV MNCTV
IVM GTV
TRANS7 TVONE
TVONE NET
METRO KOMPASTV
GTV TRANS
RTV METRO
INEWSTV INEWSTV
KOMPASTV RTV

Ketemu Uttaran
(All People)

Meet & Greet Gopi
(Female)

Meet & Greet Lonceng Cinta Meet & Greet Thapki
(All People) (All People)

ANTV ANTV
RCTI RCTI
TRANS7 VM
IVM SCTV
SCTV MNCTV
MNCTV TRANS7
TRANS TRANS
INEWSTV GTV
GTV TVONE
TVONE NET
KOMPASTV METRO
NET KOMPASTV
RTV RTV
METRO INEWSTV

Rahasia Hati Cansu & Hazal
(F 25+ Upper)

IVM
ANTV
RCTI
SCTV
TRANS
MNCTV
GTV
TVONE
TRANS7
NET
INEWSTV
KOMPASTV
METRO
RTV

A Group member of viva
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o Building ties with audience by extending stars into local shows

viva

Cinta Di Langit Taj Mahal 1 & 2 Roro Jonggrang Malaikat Kecil Dari India

TE £ “OPN
\ Malaikat Kecil e

o & o7 SENIN-JUMAT /| 1 J .2l ) "~_ ot ‘dari”
1 . | ¢ :
AT oNtag g e s RN T e
TAJ MAHAL s | RSN/ e : ; 4

FMAHAL -

3

Mahabharata: Jodha Akbar: Jodha Akbar: Veera: Uttaran:
Shaheer Sheikh Ravi Bhatia Ravi Bhatia Bhavesh Balchandani Vaishali Thakkar
Harshita Ojha

2017

A Group member of viva
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o ANTV’s signature shows are linked to our drama series

viva

" -l =2 ;;;',;v;,
MAHABHARATA
SHUW

ASHOKA SHOW

l.
e

&lDONESIA ;
5% .9

B svevies B owaarsiansry [aatvereen O awiv phocaas

A Group member of viva
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o New Programs for ANTV 2017

" Cinler Dr Ponglison

Bt e REwl 271 %

=y = “’
Ek Tha Raja Ek Thi Rani

ANIMATION

> o“'.if.

T mOnNk

’ Exciting Adventures of Littie Dog
l

v
Monk and friends! - 4
| i . \J 3 _‘_4 3 o '
' 3 = = Il‘i

\ ¥ S
"‘V‘)v.lv 3 ) BEALZ=E
= - '\ ‘*

IR
GAZOON

Ek Hasina Thi
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o ANTV #10 Most Creative Company 2017

viva

~—

——INDONESIA——

e

MOST CREATIVE COMPANIES 2017

KATEGORI PERUSAHAAN UMUM

PT. KERETA API INDONESIA
1 | (PERSEROD)

PT HARTONO ISTANA
“ TEKNOLOGI (POLYTRON)

== TOTAL
¥ 95,00

INOVAS| & KREATIVITAS

* Melakukan revoiusi pelayanan KRL
Jabodetabek menggunakan tiket elektronik
sehingga mempercepat layanan,

o= TOTAL
¥ 91,00
INOVAS! & KREATIVITAS

* Merupakan perusahaan elektronik lokal yang
konsisten membangun merek

* Saiah satu produk andalannya, Home Theatre
Polytron, cukup berhasil di pasar

menghilangkan penumpang tanpa tiket, dan
ujungnya jumiah

yang bisa diangkut

Memberiakukan reservasi online tiket KA jarak
jauh untuk menghapus percaioan

Melakukan transformasi manajemen

KA commuter line dan jarak jauh untuk
meningkatkan layanan

Memberlakuan sistem check in dan boarding
pass bagi para penumpang kereta api jarak
jauh yang telah membeli tiket secara online
Menyediakan E-Kiosk, yaitu mesin untuk
pemesanan tiket secara mandiri tanpa harus
mengantre di loket

Melakukan pembenahan di setiap stasiun baik
bangunan fisik maupun manajemen untuk
meningkatkan pelayanan

AC-nisas| seluruh KA Ekonomi

Larangan merokok di stasiun dan di atas KA

PT PRODIA UTAMA

iy ———

TOTAL
5 93.00
INOVAS| & KREATIVITAS
383

- ge ¥
dengan manajemen modern untuk

daya saing dan
kepada konsumen
Mengembangkan laboratorium Molekular
Diagnostik
Menghadirkan Prodia Health Care yang
berkonsep Wellness Clinic dengan semboyan
Bringing Wellness to Your Life
Terus meningkatkan jumiah cabang untuk
mendekati konsumen. Memiliki 128 cabang
(251 outlet) di 104 kota

PT ASTRA DAIHATSU MOTOR

i TOTAL

= 9150
INOVAS! & KREATIVITAS

Meluncurkan mini MPV berpenumpang 7 (yang
diberi merek Daihatsu Sigra & Toyota Calya),
yang merupakan mobil hasil penelitian Astra
Daihatsu yang dirancang dan di-desain untuk
pasar Indonesia. Sigra & Calya merupakan mo
LCGC (Low Cost Green Car) yang merupakan
kelanjutan dari Alya & Agya. Sigra & Calya
mencatat prestasi gemilang di pasar, masing-
masing terjual sebanyak 31.939 unit dan 47.287
unit selama 2016

58 | SWA09 | 0001 | 27 APRR. - 9MEI 2017

. mesin cuci berteknologi
(Zeromatic Befleza), yakni mesin cuci yang
dioperasikan dengan satu sentuhan untuk
memudahkan konsumen. Produk ini cukup
berhasil di pasaran.

» Meluncurkan Polytron Prime 7s: Smartphone
premium dengan harga terjangkau yang
diengkapi sistem operasi buatan dalam negeri
(Fira 0S)

PT. TELEKOMUNIKASI
5 INDONESIA, TBK. (INDIHOME)

== TOTAL
¥ 90,00
INOVAS! & KREATIVITAS

* Menghadirkan Telkom IndiHome, yang
merupakan layanan triple play, mefliputi
telepon, internet dan TV interaktif.

* Sejak diluncurkan pada tahun 2015 IndiHome
berhasil menjaring banyak pelanggan, kini
jumiah pelanggannya mencapal 1,7 juta

7

PTPERTAMINA LUBRICANTS

TOTAL
= 88,00
INOVASI & KREATIVITAS

= Menghasilkan berbagal varian pelumas mobil
dan motor dengan kualitas yang tidak kalah
dengan merek asing

* Meluncurkan berbagal merek pelumas untuk
membidik segmen pasar yang berbeda-beda

 Menjadi makion produksi pelumas otomotif
dari berbagai merek

* Menjadi market leader pasac nal
diindonesia

PT CAKRAWALA ANDALAS
10 TELEVISI (ANTV)

&= TOTAL

¥ 85,50

INOVASI & KREATIVITAS
» Sukses melakukan reposisi menjadi TV yang
fokus menggarap segmen wanita

PT PP PROPERTITBK

T TOTAL
= 87,50

INOVAS| & KREATIVITAS

* Fokus menggarap mass market dengan
kisaran harga Rp 10-20 juta per meter persegi
untuk produk residensial (apartemen)

* Mengembangkan desain-desain inovatif
seperti apartemen 2 kamar untuk dihuni
sendini dan disewakan

* Menjalin kerja sama dengan pemain fain
untuk mempercepat penetrasi (baik untuk
residensial. mall maupun hotel)

PT. D&V INTERNATIONAL
a MAKMUR GEMILANG

= (DVMEDIKA)
—
F o
87,00
INOVASI & KREATIVITAS

* Membuat tempat tidur pasien yang ergoframe
sehingga pasien bisa tetap nyaman dalam
waktu yang lama

« Revolosi layanan kepada pelanggan dalam
tempo 60 menit sejak call, teknisi sudah hadir,
serta siaga non stop 24 jam

o Melayani konsumen dengan sepenuh hati dan
menjadikan konsumen yang puas sebagal
marketer yang akan merekomendasikan
kepada konsumen lain

ERHA CLINIC

TOTAL

= 86,00

INOVAS| & KREATIVITAS

* Menjadi pelopor kiinik modern untuk
kesehatan kulit di Indonesia yang didukung
tim dokter ahli kulit serta produk dan layanan
Inovatif

* Jasa yang ditawarkan terus berkembang mulai
dari :Personal Rejuvenation Program, Personal
Acne Cure Program, Personal Hair Growth

Deanram, Personal Body program,

Children Ui Senior Dermatology,
General Dermatology

* Menjadi trend setter dalam penayangan
sinetron India

pemirsa dengan acara off air yang
menghadirkan bintang-bintang sinetron asi
(dari India) yang juga ditayangkan ANTV

* Membuat sinetron re-make tahun 90-an
misalnya Jinny oh Jinny, Tuyul & Mbak Yul

PT CAKRAWALA ANDALAS TELEVISI
(ANTV)

Repositioning the television station to focus
on Female Segment

#1 Most Creative Company (MEDIA)
#10 Most Creative Company

Jenubruk Peluang

(OUTSTANDING
CORPORATE

MASUK D,

A Group member of viva
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tvOne #1 News and Sport FTA TV

NEWS TV AUDIENCE SHARE
Jan—Aug 2017 ; TA 15+UM1, 11 Cities

4.1
2.2

TVONE METRO INEWS KOMPAS

Source: Nielsen - 11 Cities; Share; 15+ UpperMiddlel; 1 Jan—31 Aug 2017

e
b g T
- G v S P

B L

SETIAP MINGGY

PKL. 08.00 WiB

SETIAP JUMAT
PKL. .50 win

acemmn THE

"~ PHENOMENAL
>  FIGHT

. MAYWEATHER MUGREG

MINGGU 27 AGUSTUS 2017
08.30 WIB
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tvOne #1 for Breaking News “Always”

Choosing the next Leader of . . Bomb in Kampung Melayu
Jakarta Breaking News 16 Ah%kl\;/aerq;c; g;eg(l)(lrigl(\)lgws Breaking News 24 May ‘17
Apr ‘17 07:00-20:30 Y : : 22:00-02:30

Ahok Trial Special News Rakyat Memilih Special News
3 Jan ‘17 08:30-09:30 15 Feb ‘17 06:30-23:00

10.3
8.8
5.3
4.4 4.5
I I

& O @ <
= & N \8
O N §
Q @(" \é{/ NS

15/02/2017 19:16:268

) KABAR KHU!

mwﬂ. AR

I KLMENKEU TEGASKAN TANPA JP MORGAN TAX AVINESTY TAX TERGANGGU

Source: Nielsen - 11 Cities; Share; 15+ UpperMiddlel S
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tvOne the #1 source for global coverage by International media

ONTHE A
Live MIDDLE (AS' EXPERY

e LHOHAA WPEL TRD MORE THANM 78 000 FEOFLE AN NILLED MON

WAID 2.'5
AMIOOL T (A&' EXPERY

TED MORE THAN J0 000 FROFLE AND MR LED AORE Thaars |

AT AOLM L. W L ORI PR P AR B AR
R O W A TN TR ARRAR Y

NAMEN MIDNG IN T
AREA AS POL l ARMIYE AT DLAST SITES
sasenens CHRTS COF SRS IRAL S ARLISL TRR S BN SR SaRs T
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tvOne #1 Talk Show Programs to supplement leading news coverage

1.3
.nnmm

%) 0 )
o ow X oW B g
WmZ w L=z T >
>D0 >mn0 i
=-4> =>2> 0=
< OF - aZ
— 30 <D:

x$

AFTER “411 RALLIES”

BLAK-BLA -

POLRI AKAN GELAR AMOK TERBUKA TERBATAS

8 Nov ‘16 TVR 4.4 TVS 19.2
AFTER AHOK APOLOGIZES...

11/10/2016 22:41:36
tvne

INDONESIA =~

EN
-

2 LAWYERS Lo
¥ Gws

s #ILCAhokMintaMaafl
[l 110 PREDIKSI PENYEBARAN VIRUS ZIKA MENINGKAT DI ASIA PASIFIK

11 Oct ‘16 TVR 2.5 TVS 11.4

TVONE

0.5
o < ! x ., . 0 ) o & o
= | —~ 0N < 0nz=z L
gfﬁ§'—“ 30 Sosuw < W S22 o <2 Z D Z
Iz2<58 Sl z982%8 CEE z8a0og xeQ $ie)
z03> <<k $Sz=> S<s STOSW SLF Se
a0sSF =2z <¥5::|_' neF x¥x~o=3 n& L o
<= <Z( ;<¥ é ;<ED. &(g

Source: Nielsen; 11 Cities; 15+ Upper Middle 1; 1 Jan—31 Aug 2017
*Excluding Election Program
KANJENG DIMAS

Talkshow unggulan tvOne dikemas secara apik dan kolosal
untuk membenkan pembelajaran hukum bagi para pemir-
sanya. Dipandu seorang jumalis senior berlatar belakang sar-
jana hukum, maka bahasan diskusi hukum menjadi lebih
mudah dicema dan ditonton, jauh dari kesan menjenuhkan

4 Oct ‘16 TVR 2.8 TVS 14.3

JESSICA ON MIRNA HOMICIDE

- SETIAP SELASA
2L 1930 WIB

2Feb 16 TVR2.3TVS 11.2

A Group member of viva
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MOS LEY

d tvOne #1 Fight Sport Programs

PRIDE

TOP LIVE WORLD BOXING .ne ONE PRIDE MMA
(AUDIENCE SHARE) | m— (MILLION REACH
PRIDEHEM?EDSEWE AHKA NI “t B K '

 PHENOMENAL

‘ H One Pride
T ¢ B UFC-INEWSTV

" TuER MCGRE( 1 292

11.8 7
| 112 10.8 _ 2.70

)| FIGHTER
! 240
FIGHTER

165
FIGHTER

Pacquiaovs  Ward vs Wilder vs Garcia vs Mosley vs Mayweather S{
Vargas Barrera Szpilka Guerrero  Avanesyan vs McGregor SEASON1 SEASON 2 SEASON 3
06/11/2016 27/03/2016 17/01/2016 24/01/2016 29/05/2016 27/08/2017

Season Season

g; One Pride Audition 2 3
HLULIAD = ,é«“f__;: " * Total Individuals
VARGHS™ MATH'ER' WCBREGOR Season 1: 9 Apr-28 May "16, A Group member of VIva

Season 2: 10 Sep-17 Oct '16,
Season 3: Feb-Apr ‘17 EY B3 viva 28



Ligal & Liga 2 serves as a share booster for tvOne

203
o 201

TRANSY
GTV

GO+ JEK traveloka®

" r 2.7

14.4

METRO |
INEWSTV
KOMPA..

A Group member of viva

Slot Competition TVONE on Liga 1
Nielsen, 15 Apr — 4 Sep 2017, TA: Male 30+ g ERIQ viva.. 29
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Viva.co.id Portal generated 111 Mio Monthly (avg) Pageviews and 15

Mio Monthly (avg) Unique Visitors

02:48
15 MIO 111 MIO 39 MIO e
Unique Visitors Page Views Visits
00:0.%, s 2.87
W _— ll - "B z Page views/

11 MIO

Desktop Site \
Visit

23 MIO

Mobile Site
Visit

5 MIO

Mobile App ‘
Visit

1 MIO Download (1 100.000) in the last 2 weeks
Total Active user increase 149.000 (% 50%) in the last two weeks

A Group member of viva
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Over 26 million social media followers

83.7 K § 835.0K
likes likes

538.9K o 117.0 K
followers subscribers

1.5M
followers

26.4 K
subscribers

w 59M
| followers
118.3 K
followers

§ S57M
likes
G

135.9 K I_, 9.0 M
subscribers - followers

4.0 M @ 1495K

followers followers

924 K
followers

34K
followers

1.3 K
subscribers

11.2K
followers

A Group member of viva
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Launching new channels and microsites constantly evolving

Vlva .co.id

Mobile
Application

Web
Platform

Mobile Web
Platform

ol ey

{ 2

A Group member of viva
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VIVA App is a mobile app that holds a bouquet content of VIVA group

(articles, live stream & VOD)

PRUYY 0% will&2010

1.300.000 DOWNLOAD
21.5 MN SCREEN VIEW (avg/mo)
1 MN VIDEO VIEW (avg/mo)

Pesbukers, Bollyvaganza,News, ILC, Liga Indonesia, One Pride MMA,
100, Damai Indonesiaku

VIDEO ON DEMAND
*- Curated Video Content From tvOne, ANTV and

VIVA.CO.ID Media Partners.

UP TO DATE ARTICLES

Wide Ranging Articles From News, Entertainment,
Lifestyle and Sport.

b2 Source: Google Analytics, 1 January — 31 Aug 2017

A Group member of viva
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Watch live broadcast and video-on demand of many exceptional
program from tvOne

tvine

connect

WATCH & CONNECT

330.000 DOWNLOAD
8.5 MN SCREEN VIEW (avg/mo)
146K VIDEO VIEW (avg/mo)

ONEPRIDE MMA

o |
“ne MMA

INDONESIA News, ILC, Liga Indonesia, One Pride MMA, Super
LAWYERS . . .
CLUB A N Family 100, Damai Indonesiaku

CONNECT News, ILC, Liga Indonesia, One Pride MMA, Super
ProgramigiF 1 Streaming ‘ Family 100, Damai Indonesiaku

WATCH & * VIDEO ON DEMAND

INTERACTIVE CONTENT

User generated content : Quiz, polling, video upload

L Source: Google Analytics, 18 May — 31 Aug 2017

A Group member of viva
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viva

Thank you

A Group member of Viva

EicY BRI vivac..



APPENDIX




Summary P&L (Rp bn)

Revenue
Growth (%)

Programming and Broadcasting Cost
Growth (%)

G&A Expense

EBIT
EBIT Growth (%)

Depreciation
EBITDA

EBITDA Growth (%)

EBITDA Margin (%)
Non-Operating Income (Expenses)
Net Income Before Taxes
Net Income (loss) After Taxes

Net Income (Loss) Growth (%)
Net Income (Loss) Margin (%)

999
11.9%

(282)
-18%

(482)

152

(82)
235
66.0%
23.5%
(111)
42
26

619.5%
2.6%

1,253
25.4%

(429)
52%

(498)

259
70.0%

(67)
326
38.7%
26.0%
(75)
184
73

177.2%
5.8%

1,690
34.9%

(391)
9%

(645)

587
126.7%

(68)
655
100.9%
38.7%
(344)
243
106

45.1%
6.3%

2,273
34.5%

(709)
81%

(698)

772
31.5%

(94)
866
32.3%
38.1%
(397)
375
173

64.0%
7.6%

2,109
-7.2%

(674)
5%

(806)

523
-32.3%

(106)
628
-27.5%
29.8%
(869)
(346)
(482)

N/A
N/A

viva

2,686
27.4%

(825)
22%

(1,003)

757
44.8%

(102)

858
36.6%
32.0%

(113)

644

477
N/A
17.8%

A Group member of viva
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Media penetration, TV & internet simultaneous consumption

96%, our strategy is to operate in both platforms

Simultaneous Media Consumption

2012 2016
@ @ 45% 96%

Tv + Internet

20%
9%
X
=
X x 9
(40} < 130}
— —i 81 — i
S g o L ©
‘ hLO Ty) g ‘ h%. ?\o §
TV Internet Radio Newspaper Tabloid Magazine
2008 2012 .2014 .2015 .2016 A Group member of viva

Source: AGB Nielsen Media Research B BB viva-. 39



