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suffering from

  perimenopause or menopause
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whose symptoms persist for 
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When menopause affect on Millennial’s life?
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Millʼs females
Inescapable 

situation

to do to do to do…. May resort to 
“Avoidance behaviours”



Millennials females
● Have negative capability 

-writer’s capability
● Actors performing romantic science
● Directors of their own life.
● Owners of the IPProvide their own stories and episodes

MIKIO

Investors / 
Advertisers

Companies that make and sell 
products related to menopause.

Negotiate to secure budget

Entertainment 
Production

Professionals who fantasise the 
daily life / Have feasibility and 
visibility of storytelling to generate 
deeper and wider empathy

Media / Products

Sell broadcasting  
and distribution rights

Streaming services, TV, Music 
labels, Anime, Novels, Comics, 
Costume, Film

Production request 
with budget

How it works?



The awareness of biological differences between the sexes

Th
e 

in
flu

en
ce

 o
f p

at
ria

rc
hy

 / 
ca

pi
ta

lis
m

Naturalist

Romantic 
Scientist

Compelled
Princess

Brain athlete

Zombies of 
girlboss culture

Queen of 
an Eternal Neutrality

Cultural differences : 
6 typologies of Millennial’s females



A day in our menopause life 2038

“Hormonal Smart Life”


