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In 2022, USC Gould School of Law, a prestigious law school in

Los Angeles, California, approached Redefine seeking to make a
change and garner awareness among a broader audience. Until
that point, the university relied heavily on brand search; however,
a complex web platform with lingering technical issues prevented
them from achieving this goal. Additionally, USC Gould operated in
a highly competitive field with equally prestigious universities like
UCLA Law, UW Law, and UC Berkeley School of Law competing
for high-value keywords. Finally, the team had a major website
redesign on the horizon that required careful execution to mitigate
any potential loss in organic traffic.
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The Redefine team was presented with a critical challenge.
However, through website migration expertise, deep technical
understanding, and detailed competitive analysis, the team was
prepared to close this case.

Improve non-brand organic
search performance

Address lingering technical
SEO issues affecting visibility

Mitigate organic traffic losses
from a full website redesign
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+ Provided targeted on-page optimizations and technical SEO improvements to increase organic
traffic and application submissions.

+ Executed a seamless site migration during the December 2023 redesign, preventing traffic loss and
resolving key technical issues.

+ Elevated key university pages to page one via striking distance optimizations, boosting visibility for
high-value degree pages.

+ Leveraged detailed competitor analysis to refine content and on-page SEO strategy, outpacing
competitors like UCLA Law and the University of Washington on high-value keyword rankings.
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https://www.redefineyourmarketing.com/case-studies?utm_source=sales_en&utm_medium=pdf&utm_campaign=case_studies&utm_content=usc_gould

