
Choose the brand with outstanding agents, leading brand awareness and an unmatched global presence.
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OFFICES
WORLDWIDE

AGENTS 
WORLDWIDE

15.7 979,522 37.3% 110+ 8,664 137,792

8.6 110,686 2.0% 33 2,300 36,700

8.1 54,579 0.2% 6 500 8,000

7.8 706,420 19.4% 40 3,100 98,600

7.6 60,510 9.0% 2 50 7,924

7.5 144,784 1.3% 1 300 19,385

7.2 150,738 3.9% 75 1,000 24,000

7.2 1,154,613 14.1% 51 1,070 176,467

7.1 359,430 33.4% 84 13,222 144,700

7.1 359,859 8.7% 9 1,500 50,000

6.9 85,457 1.9% 5 400 12,500

6.1 238,981 0.3% 9 NA 41,313

5.8 87,512 0.3% 2 300 15,000

3.7 74,200 0.3% 1 180 20,000

©2021 RE/MAX, LLC. Each Office Independently Owned and Operated. Data is full-year or as of year-end 2020, as applicable. Except as noted, Coldwell Banker, 
Century 21, ERA, Sotheby’s and Better Homes and Gardens data is as reported by Realogy Corporation on SEC 10-K, Annual Report for 2020; data for 
all other competitors is from company websites and industry reports. 1U.S. transaction sides per agent are from the T3 Sixty Real Estate Almanac 
Enterprises report, citing 2020 transaction sides and agent counts, some of which are estimated by T3 Sixty. 2RE/MAX, Keller Williams, Berkshire Hathaway 
HomeServices, Compass, Better Homes and Gardens, Century 21, Coldwell Banker, ERA and Sotheby’s transaction totals include commercial transactions 
while totals for all other brands are residential only. 3MMR Strategy Group study of unaided awareness among buyers, sellers, and those planning to buy or 
sell; asked, when they think of real estate brands, which ones come to mind?  21_303352
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