The Experts
Close to Home

The 2026 REMAX"® Spring National Ad Campaign has arrived —
built for the way Canadians actually choose an agent.
With an estimated 496.7 million impressions across cross-channel placements, this spring campaign does more

than keep REMAX top-of-mind. It helps buyers and sellers understand who REMAX is and why local expertise
matters when the stakes are high, and drives high-intent traffic to remax.ca.

This year’s creative moves past big promises to tell a more meaningful story — one rooted in neighbourhood

knowledge, real experience and agents who know the difference between a house and a home with history, equity
and emotion attached.

The look is cleaner. The tone is personal. And the message is clear: when everyone has an opinion, trust the experts
who actually live here.

From high-impact brand moments to social micro-messaging, every touchpoint proves expertise, close to home.
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2026 performance estimates are based on third-party projection data as well as past performance data. RE/MAX, LLC does not guarantee, and is not in any way responsible for, the
accuracy of estimates and third-party data. Data is current as of April 23rd. The advertising information provided in this document is subject to change at any time without prior notice.
Data varies by market. ©2026 RE/MAX, LLC. Each Office Independently Owned and Operated. 26_039
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