Big Brand, Bigger Heart

Social responsibility is at the heart of RE/MAX®. Whether its the 32-year partnership with
Children’s Miracle Network® or initiatives like Quest for Excellence and Treat Accessibly,
RE/MAX believes that giving back is essential for generating loyalty and ensures buyers

and sellers feel good about doing business with you.

Children's
@ Miracle Network
2.4 Million+ 12 Over . 32
kids and families helped hospitals supported $1OO M ”Ilon year
each year in Canada in Canada donated by the RE/MAX partnership

network in Canada’

Children’s Miracle Network 2023

Canadian Corporate Partner of the Year

RE/MAX is dedicated to positively impacting their local
communities and the lives of children and their families.

f QU EST Each year, RE/MAX Canada offers 40 scholarships of $1000 each to graduating high

h school students.? Helping the home buyers and sellers of tomorrow.
FOR EXCELLENCE

\0 The Treat Accessibly initiative encourages homeowners to bring “treats to the streets”
%’l to make Halloween more accessible every year. Over 34,000 lawn signs were provided
TRICASCESSIBLE | by RE/MAX agents in 2023, offering the opportunity to reach out and connect with their

community and potential clients in a positive way.
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