
Paper Title: 

Basant Semester Examination 2020-21 

Paper Code: GE6B294 

Entrepreneurial Sales and Marketing 

No supplementary answer book will be provided 

Max.Marks: 100 Time: 02 Hrs. 

All questions are compulsory choices are internal 

Q. No. Part No. Question in Hindi/ English Marks 
·-

What is meant by target marketing? 3 

l C'f~ ~qa1~ "ilcp:JT~t? 

Define marketing management? 3 

2 ~qo1;:i JiGJl:f:PN ~ *-
Define remuneration? 3 

3 "Q'ITT~q5f~cJit? 

What do you understand by sales motivation? 3 
4 ~~"«31Ttf~~f? 

What do you mean by consumer behaviour? 3 

5 ~ ~c:um "it 3Titf ~ ijJ:l~~ f? 
l 

Define recruitment? 3 

6 licffq;)-~cp1? 

Define basic selling process? 3 

7 ~R~ I~ ~~cm~ qi{? 

What do you mean by advertisement? 3 

8 ~~,q~ "it 3Wfcp:JT ~q~~ t? 

Define marketing research? 3 

9 ~qa1~ ~cf5t-qftqm c!lRilt?:? 

What is meant by market segmentation? 3 

10 ~~~~~6? 



Describe the qualities of a good salesman? 5 

I ~ ~ ilM-t~~ ~ 1jU1T cJiT quf; Plif? 

Define the importance of sales motivation. 5 

2 ~muTT'$~q;)"~<Jitl 
2 

Explain Four P"s of marketing. 5 

3 ffiqa1~ '$~ P's q;)- {-li:j~I~~ I 

Explain the process of product testing. 5 

4 ~ ~aTUT cfi't ~ cJiT ijq~ I~~ I 

Elaborate the various functions of marketing manager. 10 

I ffi q a I~ ~ '$ fflfiFf c1i1<if cliT qaf;r ~ ~ ~ I 
3 

What are the factors that influence consumer behaviour? 10 

2 ~ &l~~H <JiTwnfcraq;RcJm~ ~ tf? 

For Question no. 4 Attempt Any Two. 

Explain the process and techniques of marketing research. 15 

1 fclqa1~ ~ciit~ 3fR o<J>;flcf>lcfi't &11~1 qitl 

Describe the product Positioning? Discuss Positioning 15 

Strategies. 
4 ~~Rl:ITT'OlcliTcfO'R<Jit? ~f.n:mul {01..fl@J.il"-crr 

2 ~ctf1 

Briefly explain the consumer's decision making process. 15 

3 ~~~~~ s:!m>~l ~lf&)q-q ijq~l~~I 



Basant Semester Examination 2022-23 

Paper Code: GE6b294 

Paper Title: Entrepreneurial Sales and Marketing 

No supplementary answer book will be proyided 

Max.Marks: 100 Time: 03 Hrs. 

Part 

No. 
Q. No. Question in Hindi/ English 

(Attempt All Questions. Answer Every question in 1S words) (10*2) 
c~ifivm$~i1 ~vmcf;T~ 1s lffiiGl-qi1 > 

i. 
Define Marketing. 

J:tlifi~~I q;)-~ <RI 

Write any two roles of sales in marketing. 
ii. 

fclqc1r1 ~~~~~~~I 
Define Training. 

iii. mmuT q;)-~ <RI 

iv. 
What are the 4P's of marketing? 
J:tlifi~~I cl;" 4P ~ ~ 

Differentiate between Consumer and Customer. 
v. 

~~~cl;-iim".3RR"ifciWI 1. 
What are the buying motives of a customer? 

vi. ~ cl;- ~fl~lfl cl;-~~ ~ ~ 
Explain marketing research. 

vii. fclqc1r1 ~ q;)- ~J:l~I~~ I 
Define the importance of marketing research. 

viii. fclqc1r1 ~ cl;-~ cf;)"~ <RI 
What do you understand by marketing segmentation? 

ix. fclqc1r1 ~ t 3{Jq' ~ ~ ~ 
What is product positioning? 

x. ~~~~t? 
(AttemJ.t All Questions. Answer Every question in SO words) 

c~ vm$~i,~vmcf;l~so~llal) 
(5*4) 

2. i. 
Define the basic process of sales. 

~ ~ 1@" ~ q;)-~ <RI 

ii. What are the qualities of a salesman? 



~ flRtA-1 ~ 7ll1T ~ ~ 
~ 

Iii. 
Write the basic application of consumer behavior in marketing. 
ftlqo1e1 ~ ~ ~<!~I~ itlT '1@" .,,.,_~~~•1 ~ffiJQ I 

iv. 
Why should you conduct Marketing Research? 
~ 111cl;~;1 ~ cRif" ~ ~? 
Difference between target marketing and product positioning. 

v. ~ ftlqo1e1 3tn' ~ ~ ~ ~ 3rcR'I 

(Attempt All Questions. Answer Every question in 100 words) 
( ~Vtil~~a1 g~q; Vl1cf;l~ 100 ~-qa1) 

(4*5) 

i. 
Write the functions of sales and marketing. 
~ 'Q'cf ftlqo1r1 ~ ffl ~~QI 

ii. 
Describe the consumer decision-making process. 
~~AA~~illrcl'or.r~I 3. 

iii. 
Write the techniques of marketing research. 
ftlqo1e1 ~ ~ ocfwflcl; ~~QI 

iv. 
Write the features of target marketing. 
~ ftlqo1r1 ~ fin~ ~I 

(Attempt Any 2 Questions. Answer Every question in 300 words) (2*10) 
(~~~Vmcf;T~i1 gcilq;vmcf;T~300 ~11~1) 

i. 
How marketing is different from sales? Explain. 
~,~~31 ~ * ~ Vcm" fflnr t?~J1~1$~1 
What do you mean by consumer behavior? How it is important in 

4 
entrepreneurial sales? 

~ ~dt(F( ~ 3{ltf cRlT <HJ.i$hZi ~ 3~<lJ.i~fn;@r ~ ~ * ~ 
ii. ~ rtt,("q'iUI t? 

Describe the process of marketing research. 
iii. ftlqo1r1 ~ ~ ~ itlT cl'or.r ~I 
(Atte~t Any 1 Questions. Answer the question in 500 words) 
(~ ~VWllST~i1 V«cf;T~ 500 ~11~1) 

(1*20) 

Explain the testing and positioning strategies in detail. 
i. qtlffOT 3fn' ~Jf.m ~01;:?i~~ ~ fati11~ * ~~~IQ I 

5. Why are the 4 P's are useful for marketing research? Explain with the help of 
example. . 

ii. faqo1r1 ~ ~ ~ 4P cfm" 3q~;ift t? 3~1~~01 ~ ~~l~c=tl * ~Jl~I~~ I 



Basant Semester Examination 2023-24 

Paper Title: 

Paper Code: GE6B294 

Entrepreneurial Sales and Marketing 

No supplementary answer book will be provided 

Max. Marks: 100 
Part 

No. 
Q. No. Question in Hindi/ English 

(Attempt All Questions. Answer Every question in 15 words) 
cmftll1ilf~3tR'fl ~VlilfifiT3tR' 15 ,~Jlfl) 

What is Marketing Research? 
i. fclqo1~ ~ cR:JT t? 

What do you mean by product testing? 
ii. 3c=q1~ ~ ~ 3{TqqiT cflIT 3ffmm:r t? 

What is Consumer Behaviour? 
Iii. ~ &lct~I~ cflIT t? 

Define Marketing. 
iv. fclqo1~ q;)-~ q;tl 

What is meant by market segmentation? 
v. GI l':711~ ~ ~ cflIT c=t 1c-q ~ ~ 1. 

Define Sales Motivation? 
vi. Fctsti~ ~ q;)-~ ~~ ip 

What is Product Positioning? 
vii. 3c-ql~ ~ ~ cflIT ~ 

Define basic selling process? 
viii. ~ Fcfsti~ ~~~I q;)-~ ~ 

What is meant by Sales Management? 
ix. fctsf;~ ~ t cfm nlc-q~ ~ 

What do you mean by remuneration? 
x. qyft~ ~ ~ cflIT 3rtmm:r t? 

Time: 03 Hrs. 

(10*2) 



(Attempt All Questions. Answer Every question in 50 words) (5*4) 
(mftniltali~tl ~V1M1fil'~ so u~#fl) 

What are the qualities of a good salesman? 
i. Qq; Jim ~Rl~01 c); cfm ~ ~ t7 

What is the importance of marketing mix? 
ii. I fclqc1r1 fjf--"fUT cfiT cfm ~ t? 

2. 
Explain the various functions of marketing manager. 

iii. fclqc1r1 ~ c); ~ q;rm ~ ~~~l~il I 
Differentiate between mass marketing and target marketing. 

iv. ~ fclqc1r1 ~ ~ fclqc1r1 c); ~ 3RR cRI 

What are the techniques of marketing research? 
V. fclqc1r1 .7,~,:~,cr1 cf:t' c=icficr11cli ~ t? 

(Attempt All Questions. Answer Every question in 100 words) (4*5) 

(lllft "1-tl cl; 3tR t I 'ii c=il cfi 1jA-tl «Irr 3tR 100 '1'~ Jl t I) 

What are the 4P's of marketing? 
i. fclqc101 c); 4tft 'i:RfT t? 

Write a short note on "Sales force evaluation and Control". 

3. 
ii. "~ ~ '1~icfi01 JfR fvllj:lCI" CR "(!qi~ ~cqoft ~I 

Differentiate between a consumer and a customer. 
iii. ~ JfR ~ c); ~ 3RR ircilVI 

What is the importance of Pricing in the marketing mix. 
iv. fclqc1r1 fjf--"fUT * ~ fo!rtfRur q;r cfm ~ t? 

(Attempt Any 2 Questions. Answer Every question in 300 words) (2*10) 
(filirlt~nilt1fif~t1 ~nilt1'i1~300 •~#ti) 

Briefly explain the steps involved in personal selling. 
i. cll~c,;ilc, ~ * ~rrfm;r ~ cfiT ~ 1'" ~ q;t1 

4 Discuss the cultunll factors of consumer buying behaviour. 
ii. ~ ~ cl!a~H t" ttiry~Cf') cfil~cfil ~ tl'm ~I 

Briefly explain the various techniques of sales promotion. 
iii. fctR ~ cf:t' ~ e1cficr1~cfil q;r ~ * ~ cR"I 
(Attempt Any 1 Question. Answer the question in 500 words) 

(~afl'Qct;n;r1fifltftf I nil'1fil'ltft 500 t~#tl} 
(1 *20) 

Briefly explain the consumer buying decision process in detail. 
i. ~ ~ f.!lo'1l1 ~~lll ~ ~ * ~~~l~Q I 5. 

Explain the various methods of sales forecasting. -
ii. ~ ~j/1°Jrt101 ~ ~ ~ ~clll~lll ~I 
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