Basant Semester Examination 2020-21

Paper Code: GE6B294

Paper Title: Entrepreneurial Sales and Marketing

No supplementary answer book will be provided

Max. Marks: 100 Time: 02 Hrs.

All questions are compulsory choices are internal

TQ- No. | Part No. Question in Hindi/ English Marks

What is meant by target marketing? 3
1 |1 fauom @ war arad &2

Define marketing management? 3
2 Taqur e & gfoqfde w2

Define remuneration? 3
3 IfsAeE & g S

What do you understand by sales motivation? 3
4 Tasma IPTSRoT | 319 a1 W & 2

What do you mean by consumer behaviour? 3
5 YT HIER  3ATT T JHSId & 2

1

Define recruitment? 3
6 | Wdi & gRifed 2

Define basic selling process? 3
7 gAY farshr witsan @t afonfa a0

What do you mean by advertisement? 3
g |FIFmA @A RTaTEd R ?

Define marketing research? 3
o | fauur srgdum $ afom difeg?

What is meant by market segmentation? 3
10 | 9oIR favreE 3 war aread 872




Describe the qualities of a good salesman? 5
T 3B QoA & U1 Bl JUH B0

Define the importance of sales motivation. 3
TershY BT & HEw Bt afeeg B

Explain Four P”’s of marketing. 5
faqur & 9w P's & GHEETI NN P
Explain the process of product testing. 5
IqTe giteror H ufeEar F qeT

Elaborate the various functions of marketing manager. 10
fauor yeve & fafi= st & i Fiival

What are the factors that influence consumer behaviour? | 10
IQIT HTER B IVTI F T SR BH 4 27

For Question no. 4 Attempt Any Two.

Explain the process and techniques of marketing research. | 15

Trqor STgEyT B wfisar AR aeie! BT ATEAT B

Describe the product Positioning? Discuss Positioning 15
Strategies.

I fafa frafor & quir w12 fR&fa Frafor wrfaat «
Tai B

Briefly explain the consumer’s decision making process. | 15

INiierT B fAulg @ B wissar B g8y § g9emeT
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Part
No.

Q. No. Question in Hindi/ English

(Attempt All Questions. Answer Every question in 15 words)

(99t wat & SR &1 UAF WAl BT I 15 WL A )

(10*2)

_ Define Marketing.
. ATHREET A aRenRa &3

Write any two roles of sales in marketing.

I Rovre 3 Ry i :1% & st A

Define Training.

i YRIETOr F GRRET )

) What are the 4P’s of marketing?
% AR & ap T &2

Differentiate between Consumer and Customer.

b Iusiear 3R TEF & AT 3iaw 9qn|

What are the buying motives of a customer?

v ae & T & 3T w7

Explain marketing research.

- RvIT sreRitT # THETe|

Define the importance of marketing research.

viii. faqure U & Aged # afenia wY

What do you understand by marketing segmentation?

ix. Ui e § 3T R wHE

What is product positioning?
X 3eare feufar feiRor &r &7

(Attempt All Questions. Answer Every question in 50 words)  (5*4)

(| woif & I ) UAF Ul BT IW 50 W A F)

Define the basic process of sales.

; Refr & FFT W F aRETRE )

i, What are the qualities of a salesman?




UF AT & AT 7T

Write the basic application of consumer behavior in marketing.

i faqurer 3 susiear saaER F Ao s Rk

Why should you conduct Marketing Research?

b AT AR Rt Rt e wfew
Difference between target marketing and product positioning.
* Ty v AR 3eae Rufy & &g siaw)

(Attempt All Questions. Answer Every question in 100 words)  (4*5)

(T vt & IR ) U Ul FTIW 100 Tl A S )

Write the functions of sales and marketing.

. R v RYoE & 1 R

Describe the consumer decision-making process.

. 3qsitEar fvir o @ wfdkar & gol F3

Write the techniques of marketing research.

i v st fr awed R

_ Write the features of target marketing.
b T R fr RAdvard fAfRu

(Attempt Any 2 Questions. Answer Every question in 300 words)  (2*10)

(TH=T 3 welf =7 IW 1 wA® WAl BT IR 300 T F F)

How marketing is different from sales? Explain.

. ARG R F fr YR e & aHeTE

What do you mean by consumer behavior? How it is important in
entrepreneurial sales?

3UHFAT SAGER § AT FAT FAFS &2 Iegaelaar &1 s & 7z
. H Agaql &

Describe the process of marketing research.

il QU sreEiure i g # aviT FY)

(Attempt Any 1 Questions. Answer the question in 500 words)  (1*20)
(freft ﬂgwuuﬂwil WY PT IW 500 W | )

Explain the testing and positioning strategies in detail.

. gdteror 3R QT et @ AR & gHe

Why are the 4 P’s are useful for marketing research? Explain with the help of
example. 3

i R sreiur & v 4p =t 3wl §2 SamwRor A werar & wHmT=
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Part
N Q. No. Question in Hindi/ English
0.
(Attempt All Questions. Answer Every question in 15 words) (10*2)

(w3t meat & I &) v At FTIVT 15 W A E)

What is Marketing Research?

h fauue e @ar @

What do you mean by product testing?

I 3cUIE TQBTOT F HIIHT F4T HRWT 27
What is Consumer Behaviour?

U 3YHIFAT STIER F4T &2

Define Marketing.

. 9o+ afenfa #t)

What is meant by market segmentation?

v. TGk fses ¥ Far aread

Define Sales Motivation?

Ul fasrg 9o & afeniRa fifery

What is Product Positioning?

vii. Icure, FRufay PuiRor & &9

Define basic selling process?

Vil A fasra wfmar & afenRa w0

What is meant by Sales Management?

x| R yaue & w4 aeed i

What do you mean by remuneration?

*. TRATAE & 3T Far 3R




(Attempt All Questions. Answer Every question in 50 words)
(@3 et & 3e7 &) wAw weaAt F13AC 50 w=i # &)

(5*4)

What are the qualities of a good salesman?

. U&F HTS Yowded & &1 907 gl 67

What is the importance of marketing mix?

i ot fASUT FT F4T AGT 87

Explain the various functions of marketing manager.

ii. Ao yeus & e sl & gAssd)

Differentiate between mass marketing and target marketing.

iv. AT Ao 3R waw {ue & @i 30T #1

What are the techniques of marketing research?

v. faqureT 3rgEUTE Y dehelh 74T 82

(Attempt All Questions. Answer Every question in 100 words)
(oY weaAt & 3w &) T AT WAl FT 39X 100 e H )

(4*3)

What are the 4P’s of marketing?

. o & 449 =7 &

Write a short note on “Sales force evaluation and Control”.

g " g Hediw AR FEE W wF w@iEea Reaoh A

Differentiate between a consumer and a customer.

ii, 39teFar 3R TEE F 9 IHaw T’

What is the importance of Pricing in the marketing mix.

v. e fAsor 7 Ao fAuRor # @ Fgea &

(Attempt Any 2 Questions. Answer Every question in 300 words)
(Rregt & weat &1 3897 & | WA+ et 13w 300 e} # &)

(2*10)

Briefly explain the steps involved in personal selling.

. IfFaera RApg & afde ot & 89 7 gufa &Y

Discuss the cultural factors of consumer buying behaviour.

| 3UsiET Wi SWEER F WiEHAF FRA W e :Y

Briefly explain the various techniques of sales promotion.

i fosra date r Rffes ot & @87 & auia =¥

(Attempt Any 1 Question. Answer the question in 500 words)
(Y oft v et &7 31 & et #7391 500 e A &)

(1*20)

. 3PHFAT W fAvTy gfkar & d@el i gAsmEv|

Briefly explain the consumer buying decision process in detail.

Explain the various methods of sales forecasting.

. fashr qategare $r RAffesr Raftet @ samear )
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