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Q.No. 

I. 

2. 

All questions are compulsory choices are internal 
In Question No. 4 Attempt any Two 

Part No. Question in Hindi/ English 

1. 
What are the three qualities of a iood product? 
~~~~aA1JUfq,T-J t? 

2. 
What are the five stages of product development? 

~fcrct;m~ 5 ~<PR-ctR~f? 

3. What are the 4 components of ~~uct? 
~~~4~ctR- ~t? 

4. 
What are the four types of interpersonal communication? 

q IH4~ q, ~ ~ 4 't1"cPR' ~ t? 

5. 
What are the five components of a product? 

~~S~cf>T-t~~? 

6. 
What are the five stages of opportunity recognition process? 

3mR~~~$J~~~t? 

7. What are the 4 types oftar,et market? 
-a~~~4~~? 

8. 
What is brand personality? 
mq~~c!l~t 

9. 
What is the challenge for product based firms? 
~ ,3{JwfuJ -q;m~~ ~ ~ t? 

10. 
What are the 5 ke; to goal setting? 
-a&:ri~~ ~5~~i? 

What are product management skills? 

I. ~~~~~,? 

How to set effective goals at work ? 

2. ~~~cf~~ f.t~ctR? 

3. 
What are the five types of r~~rcments? 
5 ~qfl 311qSl~<Pal~ ~t? 

What are product and its types? 

4. ~JfR~~~t? 
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1. 
What arc the 7Ps of marketing with example? 10 

3. '3Gltl~OI ~ ~1$~ll $ 7P ~i? 

2. 
What arc the challenges in product management? 10 
~ ~ "il -q., .. ~ic,~i ~ t1 

1. 
What arc the two most effective techniques for sales promotion? lS 
~q;)~~$fa"QG1m~a<t>;flif;~t1 
How do you track the performance of the product? lS 

4. 2. 3{lq~$~cf>l~~~t? 
Why should you be hired for this role for product manager? lS 

3. ~~~~3{Jtm~~*~~f.tgc1afct;miiTRJ 
-? 



Pavas Semester Examination 2022-23 
Paper Code: GE7P299 

Paper Title: Product Management 
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Max. Marks: 100 Time: 03 Hrs. 

Part 
Q.No. Question in Hindi/ English 

No. 

(Attempt All Questions. Answer Every question In IS words) (10•21 

~ll',i!l~Jmtl ~~i!l115T:m' 15 ,~i~I) 

1 
Define market segmentations? 
~~qi)--qftqrlira~ 

2 
What is a new product? 
~~~~t, 

3 What do ~~~:
0
~an by competitive analysis? 

~ * 3TTtJqii~~t, 

4 Define market stra=e? 
~ "{Ol;ftfctqi)- ~ 

5 
What do you mean by interpersonal communication skills? 

q1n:qf«t>m~*3TT4"~~t? 
1. 

6 Define Positioni~? 
fiirraf.rl:lhurqi)- ~ 

7 
What is Marketing Mix? 
~fq~~t? 

8 
Define product portfolio? 
~q)i!f>)~lfl qi)-~~ 

9 Mention any n:;~~recautions to be taken in Product Launch. 

~1:f~"q' -;;JRqrc;ft~~~q;r~,m:, 

10 
What is difference between cost and price? 
~ 3ll{~ lf ~ 3ln{t? 

(Attempt All Questions. Answer Every question in SO words) 

~'flt-if~ TtR t'.1 ~ Rt-if ci;J TtR 50 t~ -if t'.1) 
(5*4) 

1 
Discuss different tools used in product portfolio analysis 

~ q)iq;)~lf! fcl~tilf!IOI lf~fmiR3qq;{ujy lR~<l>t 

2 
What precautions are to be taken while launching a new product? 

f<t>m~~qi)"~<f>-raWFJ~~~~ 
-



2. 3 
What are the features of a product? 
~~~~~~?l~cll~f? 

4 
Write a short note on product life cycle. 
~~'qw'q'"{~ffl~~~I 

5 What are the product achievement challenges? 
~~~1~@~i~t? 

(Attempt All Questions. Answer Every question in 100 words) (4*5) 
~lft-il~JiRt'.I ~lft-ilci;rJiR 100 t~~t'.I) 

1 Write a brief note on product planning. 
~~'q'"{ ~m~;m~, 

2 
What are the advantages and importance of product packaging? 
~~~~am~~t? 

3. 
Explain the importance of Customer Relationship Management in 

3 marketing 
fcltiuR-q ~m ~ ~ ~ q;t ~q~ I~~ 

4 Write a brief note on product launch management. 
~Ji&rqUT~ll{~m~;m~, 

(Attempt Any 2 Questions. Answer Every question in 300 words) (2*10) 
{ft;gf~lft-ilci;rJiRt'.I ~lft.ffcffl'TtR 300 f~~t'.1) 

1 Explain the strategies to be adapted in each stage of product life cycle. 
~~'qw~~~-q 3ltfllf~<nm {Ol;ft@r.i'f ~clITTsm~I 

2 Discuss the role of product manager in product Management. 
4 ~~-q~~~~ll{~~, 

Brief out the importance of financial analysis in new product 
3 development. 

~~mffi"q~ ~~~~Cl ~~q;tti$:f-q'~I 

(Attempt Any 1 Questions. Answer the question in 500 words) 
(ffii~lhft ~ lff.J ci;r JiR t'. I lf,-r cffl' TtR 500 ,~ ~ t'. I ) 

(1 *20) 

1 Discuss in detail the ~~~al methods of new product forecasting. 
~ ~ 'lclf:1ii11 ~ ~ ll{ ffl'~rn) ~ ~, 

5. Explain in detail the factors affecting the pricing decisions of a new 

2 
product. 
~ ~ ~~ ~ Fl1:mur f.rofmq;r~<liR"q@~ q;f ~ 
~~ii~l~~I 



Pavas ~emester Examination 2025-26 

Paper Code: GE7P299 ., 

Paper Title: Product Management 

No supRlementary answer book will be provided 

Max Marks· 100 I Time: 03 Hrs. 

Part I 
No. 

Q.No. Question in Hindi/ English 

(Attempt All Que~tions. Answer Every question in 15 words) (10*2) 

(mft ~;i113tR t I ~ ~;i14'iT 3tR 15 U~ if t I) 

JI 
Definf competitive analysis. 

~ ~~ q;)-~ ~, 

, 

J 
What 1is market segmentation? 

~ ~ cR1T ~ • 

✓-
Explain opportunity recognition in product management. 

~ ~ H 3rcRR ~ q;)- ~11~ 1~ t:1 I • 

y. What !is the role of a product manager? 

3rTTc; ~ ~ ~ ifllT t? 
... ..... 

/. 
Defin~ product management. 

y ~~qi)"~~, 

What is requirement mapping? 
..✓. 3-l]q"~~ 111vift'l::101 cR1T t7 

✓ 
State the meaning of product life cycle. 

xtJR; ~ mf> cfiT Wt ~I 

~ 
What are interpersonal communication skills? 

3ic'Hcl!fcl'·oil<'f ~ cf;'t~rc;r cR1T t, 

✓. 
Define branding. 

~ qi)" ~ ~, 

~ 
What/is sales promotion? 

~ I~ cR1T t7 

(Attempt All Questions. Answer Every question in SO words) (5*4) 

(mft~J~:rtRtl ~~il1itir:ffll 50 ,~iftl} 

I 
I • 

I I ./. I 
Discuss the dimensions of product management. 

~ ~ ~ 3-TTmm tT'{ mfr ~, 



Explain the concept of product strategy-. 

~ ~ ,01vftfct ~ 3-Tm.lf{UJT ~1l~l~t:! I 

/. 
Describe the process of identifying a target market. 

I 

~ ~ ~ q(;'tllvl ~ ~ q;r cf$, ~I 

✓. 
Explain goal setting in product management. 

~ ~ ~ ~e;-~ ~ cf;)- ~d1~I$Q I 

What is requirement prioritization? 

/. 3TTcr~~ W~~<hcil ~ cf<IT ~ 
I 

(Attempt All Questions. Answer Every question in 100 words) (4*5) 

(mft''«;ll~cl;~tl ~11~iITcf;T3tR" 100 ~~tt1) 
I 
I 

Discuss the challenges in product achievement. 
y ~ 3q<'lfa:r ~ ~v11f-l~1 tJZ ~ cf;'l~Q I 

y. 
Explain product management empowerment. 

y ~ ~ m1fcf:c1q;,01 cfi)' ~1l~l$C! I 

/. 
Describe perception management in product marketing. 

~ fclqo1;:i ~ tlRUTT ~ q;r ~ ~~t:! I 

Disct~ss the role of competitive analysis in product strategy. 

.,;,r:-- ~ ,01vftfct ~ ~ fcr~~ cf;')-~ tR" ~ <ITT"I 

(Attempt Any 2 Questions. Answer Every question in 300 words) , (2*10) 

J~~J!:_!t•rt'"?I3t'R'~I ~n_.:rrrfil3'i'R' 300 !t~~*t1). 

' I 
.. 

- Dh.cu,ss branding strategies and their impact on product success. 

I< ~ ,01o1"1fct~~ .3ITT' ~ ~ ~Q'ic>!c=II tJZ 'Q'3mf .qz ~ <ITT"l 

r /. Expla'in the process of opportunity recognition with suitable examples. 

3-fcRR q~'tllvl ~ ~ cf;)- 3q~cfc=I 3c;l~,or1 ~ ~1l~l~Q I I 
Discuss product strategy formulation with reference to market ) 
segmentation. 

iii. ~ ~ t° ~3T ~ ~ ,01vftfct ~11~01 qz W <f;'l~Q I 

(Attempt Any 1 Question. Answer the question in 500 words) (1 *20) 

(f.filft 1ft 'Q1fi' ~rt' cfiT :J'ITT' t I ~rt' cfiT :J'ITT' 5 00 ,Jc<U * t I) "' 

I 
I 

Explain the challenges faced in product achievement and suggest 

l 
. I 

so utlons. 
' 

/ 
xG1G 3q<'lfw ~ ~ crrc;fr ~v11fi:141 cf;)- ~1l~1$Q .3ITT' ~tnaf 

/. ~~I~1t:!I 

Explain the concept of perception management in product marketing 

with cixamples. 

~ fcl q o lo=! ~ URUIT ~ cf;')-~ cf;)- 3?;1(;{ o I ~ 
I 

ii. ~J=l!;Nl~Q I 


