Pavas Semester Examination 2021-22
Paper Code: GE7P299

Paper Title: Product Management

No supplementary answer book will be provided

Max. Marks: 100 Time: 02 Hrs.

All questions are compulsory choices are internal
In Question No. 4 Attempt any Two

Q. No. | Part No. Question in Hindi/ English Marks

What are the three qualities of a good product? 3
. | U& 3 JdG & dF U S %

What are the five stages of product development? 3
2 | SR e & s U BsH-BH A 82

What are the 4 components of a product? 3
| el e 3 4 Hem PHAH R

What are the four types of interpersonal communication? 3
4 | TRERe GUR & 4 TSR 187

‘What are the five components of a product? 3

L. S | SURF s TH IR

What are the five stages of opportunity recognition process? 3
6 | sraeR ugEH ufpw S U MU B G &7
7 What are the 4 types of target market? 3

| A SNIR & 4 UDR H1 82

What is brand personality? 3
. | sz iR am g

What is the challenge for product based firms? 3
% | e e vl & fRre A 82
10 What are the 5 kcgﬁ s to goal scttmg" 3

- | agPuiRa e & e s dol g 2

What are product management skills? S

1, | STE WEYH SR F1 8 82
5

How to set effective goals at work ?

5. 2. | PriRE WU a9 F9 Ruifa st

What are the five types of r;gﬁrements" 5
3 | 5 YR P HRIHAN HH 82

What are product and its types?
4, | 3G HR IS UHR 132




What are the 7Ps of marketing with example? 10
ITERVI Wigd AT & 7p T 82

What are the challenges in product management? 10
IdTE FaH # Ffai 71 82

What are the two most effective techniques for sales promotion? 15
farsht 1 sgraT &7 & forg &) wad qurdt aeis FT E?

How do you track the performance of the product? 15
317 IS F TSI BT 0P P4 TGa 82

Why should you be hired for this role for product manager? 15

ﬂuﬂmﬁmmm!@m%mﬂﬁgmﬁmm
?
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{ Part 4 E;
T Q. No. Question in Hindi/ English
....... el . ]
(Attempt All Qnestions Answer Every questlon in 15 words) (10*2) i

cmﬁma‘fismil mmﬁwmw em’fiin

Deﬁne market segmentations? |

1 |
mﬁwmaﬁtrﬁmﬁaaﬂv :

S e e —— =
> What is a new product? |
@wmwﬂ?

What do you mean by compctmve analysm‘?
3
éwﬁ'ﬂmﬁ awmam

|
Def‘me markct strategy? i
ISR WA 0 |

What do you mean by interpersonal communication skills?

> mﬁiﬁwﬁmﬁmwmﬁ“@

Dcﬁne Positioning?

8 feifa frufor 21 7

What is Markctm Mlx‘? I

7
faqur fasror R ?

8 Define product portfolio? _ |
mmﬁﬁﬁqﬁwﬁﬂm |
Mcntlon any two precautions to be taken in Product Launch |

? mw&iwﬁ ST el e 2 AT 1 e i |

What is d:ﬂ'erence bctwcen cost and prnce”

| | 1 TR ST BT T S 27

(Attempt All Questlons Answer Every questlon in 50 words) (5*4)

rmﬁma‘rtmil u?&aima‘tmm 50 erdfﬁil)

Discuss different tools used in product portfolio analysis

1 Wﬂiﬁmﬁsﬁwﬁmﬁﬁqmmaﬁaﬂ

' What precautions are to be taken while launching a new product?

ﬁm‘rwmaﬁaﬁmmwmﬁmmmﬁw




T IATE & Yo Frurfeor fofat & wifea 0t aret st 1 e
J guzTsy|

3 What are the features of a product? i
% el Feare Y T faretwaT & |
R B o 1
4 Write a short note on product life cycle.
I e =5 W 0 wiera oot g
5 What are the product achievement challenges?
ST Iqefe FAfaar o 82
(Attempt All Questions. Answer Every question in 100 words)  (4*5)
(it wealt ¥ I &1 WP oAl B 3w 100 R W F))
1 Write a brief note on product planning.
Iag (A w o e e o
9 What are the advantages and importance of product packaging?
TS YA & BT 3R Hew T 2 |
|
% Explain the importance of Customer Relationship Management in ;
3 marketing N |
faaur & yrees He v & TR B qHSISY |
4 Write a brief note on product launch management.
IS HETIUT Wefe 0 U Higrd A2 fod| |
(Attempt {\ny 2 Questions. Ans“.'er Every question in 300 words) (2*10) [
(=Y 2 e &1 3eR &1 W weAlY 31 3R 300 eRAY X %)) |
1 | Explain the strategies to be adapted in each stage of product life cycle. |
ST ST <26 & AP TROT A TS T a1t 0TI 1 e |
2 Discuss the role of product manager in product Management.
4 IUTE Ve H ITE Teed B i 1 =i #)
Brief out the importance of financial analysis in new product
3 development. ' .
T IR ferer & et feetaor & wee &Y a8y § gag)
(Attempt Any 1 Questions. Answer the questi(_)n.in 500 words)  (1*20)
(faft +ft 7@ wed o1 3w &1 Wed FT IR 500 2r=y A )
1 Discuss in detail the typical methods of new product forecasting.
A 3T YaiqamH & fafere fafegi w fawm @ ==t 3y
5 Explain in detail the factors affecting the pricing decisions of a new ‘
2 roduct.
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| Part
No.

Q. No. Question in Hindi/ English

(Attempt All Questions. Answer Every question in 15 words) (10*2)

(T wraAT & FAT | Weldw weAl @1 3 15 e AEN)

Define competitive analysis.
SRS faawer F aReRE fifeT
What is market segmentation?

Explain opportunity recognition in product management.

IO et # HIEI Ugdl @l GAHASV

What lis the role of a product manager?

IeuTE Weus S iR F4T 87

Define product management,

3cqTg, geue # IR HIfSv|

What is requirement mapping?
GGl ATATIIT FAT 57

State the meaning of product life cycle.

3cUg Siae g H HY TadsTl

- |

What are interpersonal communication skills?

oREa A Td GOR I F4T 82

Define branding.
gifer & aReRa AT

Whatis sales promotion?

feshy Favs &ar g7

CLA R SR RR R ISS

(Attempt All Questions. Answer Every question in 50 words) (5*4)
(et et & IR & | WS Tl @1 3 50 i H &)

/
/ l r Discuss the dimensions of product management.

l

FeqTe YEE & FEAT X g9t Aifere| N



Explain the concept of product strategy.

3cdIq AT I 3raUrRoT JASST|
Describe the process of identifying a target market.

SRS SR $T gganT #r yipar & aole S

Explain goal setting in product management.

W Ieqie Weue & o fAuRor @ gHSSv|
What is requirement prioritization?
vd ITaLTHAT TATRSAT FUReT F4AT &7
(Attempt All Questions. Answer Every question in 100 words) (4*5)

(wraft weaAt & 3o &1 wedeh Al 7 3wV 100 el 7 &)

Discuss the challenges in product achievement.

3cUTg Aoy Y geRifoal W gd HfSel

Explain product management empowerment.

ICUTE Tatie] TRITFdeol I FASASTI

Describe perception management in product marketing.

IcuTe, YU # YR YEUe &1 U o]

L RNAEE

Discuss the role of competitive analysis in product strategy.

ST ORI & UfaEqHicHs faReior Y s 9X I &

(Attempt Any 2 Questions. Answer Every question in 300 words) » (2*10)
(Rl &Y wremt o7 3o &| Wl weat 1 3w 300 A A ) ]

.

Discuss branding strategies and their impact on product success.

Sif¥ar TRt 3T 3% 3eE GheldT W YHTE 9X =l H| |

A

Explain the process of opportunity recognition with suitable examples.

TR g T TR FY 3TYFd eIVl Aied @AY

Discuss product strategy formulation with reference to market \

scgmentation.

AR TasTeieT & T & 3curg (oRhfa @&or X Tat S

(Attempt Any 1 Question. Answer the question in 500 words) (1*20)
(RY 3ft T ey 1 3T & | Wt 1 3w 500 eRT A 1)

s

Explain the challenges faced in product achievement and suggest
solutions.

IcqTe IqAtey F A arel gAifadl H WA IR FATU
eI

Explain the concept of perception management in product marketing
with examples.

3cqrE, AU & UROT SEUA $T HTURN 1 3T Hied

ARV

)

!

J



