Basant Semester Examination 2023-24

Paper Code: FD5B647S

Paper Title: Fashion Project I

No supplementary answer book will be provided

Viax. Marks: 100 | Time: 02 Hrs.
Part | Q.
t' 2 . . .
No. | No. Question in Hindi/ English

(Attempt All Questions. Answer Every question 50 words) (10*4)

(W Ui F IS TS UM ST I 50 A=K A 21 )

What is the importance of market research in the design process, and how does it influence a
designer’s decisions?

?ﬁmﬁwmmmwm%, 31R 75 fEugR & fofdl &) 7 wfad Fxar

Describe how a designer can use market research to identify emerging trends.

W?%@mmmaﬁmﬁm$mwmmﬁwmﬂﬁm
IHargl

1T

What are some key sources a designer should explore to conduct effective market research?

WHTHT STSIR I FRA & 1T Uep Feomg—R ) 31 v Sl 1 Ut a1 =fee?

Explain the process of trend forecasting and its significance in the design industry.

f&sirg IehT & ygfti gaigae &1 ufthar 3R 39 A8 &) g9g1sul

What are the key differences between macro and micro trends in forecasting? Provide examples
of each.

qaigaH # 98¢ 3R Y& gl & st 90T 3R 1 &2 U 1 ITe0 &

vi.

How does cultural, social, and economic context influence trend forecasting?

Aiepfae, T 3R e ey gty qafqam @t fbw weRr uyfdd a8

vii.

How do designers select the right market segments for trend research and forecasting?

feegR wgfy Sy 3R GEiar & e 9t TR Wel P e PR QA S

viii.

Discuss how customer demographics and psychographics impact market research for design
forecasting.

e X [ UG STISHD! mnﬁmﬁmw*mwmmﬁﬁ
gUIRa Hd g |

What tools or software can designers use for market research and trend analysis?

fEIER SWR SEUM 3R Faft faseivur & frg & | IUHR0r a1 SidedaR o1 ST H3
Thd 87

Define market segmentation and explain its role in designing products for different consumer
groups.

TR fade &1 aRuIa & aut fafira Iuniaar wggl & fore Sare feoms £ & saa
AT &1 RS B |

(Attempt All Questions. Answer Every question in 100 words)  (5%6)
(at walt & IR ) TS Uil 1 IX 100 Wi 7 1)

Identify and discuss the different categories within the fashion market, such as high fashion,
luxury, and mass market.

e[ SR & R faftra AfOrd, S 3= e, et oik g e, @) UgaH &Y SR 3
R B




How does segmenting the market benefit a designer in developing targeted design strategies?
TSR & G Sd H & A fearg Wi fAslia $33 # feoR & fFg yer e aa
8 '

What is an inspiration board, and how does it help in the creative process?

TR 1S &1 ] 3R 9 T Ufshan & b TR Heg Hiel 22

How should designers curate visuals, textures, and objects for an inspiration board to align with
their design goals?

FeeRI 1 31q fEe wedt & w1y W¥d 43 & g IRon 91 & Riw ey, smae ik
TG DY HY AT PRAT AMRT?

Explain the difference between an inspiration board and a mood board,

IRUT SIS 3R g 8IS & i sick g9am|

(Attempt Any 2 Questions. Answer Every question in 300 words)  (2*15)
( =gt < waft 1 IR ¥ | vl Wit 1 7R 300 AR A )

What is the purpose of a concept board in the design process, and how does it differ from other
types of boards?

%ammﬁaﬁg@émmw%,mugmmﬁaﬁﬁmqmﬁm%?

Explain the challenges designers may face when developing a range that appeals to multiple
market segments.

a1t i faftm SR w2t 3t T H aTeh ¥ faesfra Fea g0y fEseRl &1 fbw
BT HHAT AT US GHal |

What are the key stages involved in range development, and how does market research guide this
process?

hmﬁaﬁﬂ-ﬁq%m@wmﬁaawwaﬁmwmﬁmqm
R sxare?
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Part | Q.

Question in Hindi/ English
No. | No.

(Attempt All Questions. Answer Every question 50 words) (10*4)
(AW Ui & IR S TAD UA FTIW 50 TG A SN )
| What is the purpose of a Fashion Project Brief?
" | e viviee 1t BT LT T8>
| Define trend forecasting in one sentence.
" | U a1y B UgRy qatHA @) uRuId B3|
| Mention two methods used for market research in fashion.
" | P § SIR S & 1T wged < fafid &1 Seor it
v, Wbat is a concept board?
DY IS T2
List two popular trend forecasting websites or services.
1. " | 3 T vaRy qagEH desel a1 Jareh @ e &
Define market segmentation with an example.

V- | e IaTERUl b 1Y SIOR A S B uRHIRE B3

What is the importance of color boards in fashion collections?
HIM HARM J HR SIS BT 71 78 87
viii. How do designers use an iqspiration board in the design prqcess?
fEUER, fSOTS Ufthan & IRUM A1S &1 SUTUNT Hd H3d 82
” List any two primary fashion market cstegories. .
TR dOIR B! BIs &l Wi AR JHag B |
What is the difference between primary and secondary market research?

| gruftres oR e SToR SFREY & dhd a1 iR &2

Vii.

(Attempt All Questions. Answer Every question in 100 words) (6*5)

(G UYl & IR | TS UM BT IR 100 ML A 1)

Describe the steps to create a concept board. What kind of images, text, or visuals
should be included?

" | HIYP IS T o RN BT quH B3 | fohd dRE &1 Biadl, UTS 1 T MAd [T S ATfgT?
List and explain the elements of an inspiration board. Why is it important before
2 | designing a collection? . .

' - RO 1S & Il B Y a8 3R I8 THSS | TUE FSTIE - ¥ Ugd U8 i He@yul g2
Write a short note on the importance of color selection in fashion design. Give
examples of how colors affect the feel of a collection.
| R fETTe B 51 99 & He@ R U Sfan fewoh ford | Iarevun ¢ o 1 fonsht Wi &1
" YT Y B T A B |




Describe the difference between trend forecasting and market research. Why are
both needed for fashion design?

33 Y 3R S6IR AU & o 3R &1 90 &3 | B feuga & fau g ot
TGSl ! 52

Pick a fashion season (Spring/Summer or Fall/Winter) and describe how it affects
your fabric choices, silhouettes, and colors.

TH B e (@¥d/AT a1 gdgrs/afedn) g SR §d1d foh 98 3 HUs! & g1,
Ryege 3R T &) v YHITId HRAT g |

vi.

What is the purpose of flat drawings in a fashion portfolio? How do they differ from
fashion illustrations?

WA QEHIfeR § Tele 3187 1 3539 1 &2 3 B fopr 3 forg avg e 87

(Attempt Any 2 Questions. Answer Every question in 300 words)  (2*15)

(PRI AU BT TP YUY PTITR 300 AT H S 1 )

Describe the steps involved in creating a fashion range. What should a designer keep
in mind while developing a 4-6 outfit collection?

B IS S H A TRON BT qUH B | 4-6 I be HATRM §Td IHT T
SR &I 31 &9 H a1 A1 u?

Write about the process of making a toile (mock garment). What materials are used?
What does a designer look for during the fitting?

clsd (Al GRYT) I P UfchaT & IR H ford | 39w B 1-T) Il 1 3&aTd
a1 ST 8 fObfen & SR U feve—R 1 S@ar g»

Explain any one fashion market segment (e.g., luxury, streetwear, kidswear). What are
its unique features and target audience?

foaft T TR Hidhe e (G, T, Wielamr, frgafaeR) & IR § 9d1d| 39!
3FET faRIvdTy 3IR wférd a=ic T 82




