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Part Q. 

No. No. 
Question in Hindi/ English 

(Attempt All Questions. Answer Every question 50 words) (10•4) 

c~1Hn$~i1 ~vmcf;J~ so ~lla1 > 
What is the importance of market research in the design process, and how does it influence a 
designer's decisions? 

I 

R;G11~-1 ~-q~ ~m cITT <Pll'~ l am-~ R;G11~+< ~f;Juftjf cf>)~ ~cfRcfT 
i. 

!? 

Describe how a designer can use market research to identify emerging trends. 

ii. 
cfUR~fcl>~ R;G11~+<~~~ Q(;-qH m$fal!~ ~mct>TJQ41'1 ~cfR" 
~i1 

What are some key sources a designer should explore to conduct effective market research? 
iii. ~~ ~m~ $ ~ ~ R;G11~-1x cf>) fcA~mo"f ct>T 'QfilWTAT~? 

Explain the process of trend forecasting and its significance in the design industry. 
iv. R;G11~-1 '3'ffllr-q~ CJ_q½J:11-1 cfft~ afR~~qi) ~J:l~l~Q I 

What are the key differences between macro and micro trends in forecasting? Provide examples 

of each. 
v. CJ_q~l"1 'q~ afR~~ ~q:~tjf $~1lffl arcR<Pll'i? ~ct>T '3GltHDI ~I 

1. How does cultural, social, and economic context influence trend forecasting? 
vi. ~j~fct<t>, ~IJ:llrui<t> afR 3flftfq;~if~ CJ_q~l-1 qij~>lcf>R>J~~i? 

How do designers select the right market segments for trend research and forecasting? 
vii. R;G11~;:ix ~ ~m am- CJ_qf:fll"1 $~~~~ct>T~~~i? 

Discuss how customer demographics and psychographics impact market research for design 

forecasting. 

~ctRfil>~ Gl"i~ifffict,1 afR J:11lffi~H R;G11~;:i CJ_q½J:IH $fat!~ ~mcfi)~ 
viii. ~~i1 

What tools or software can designers use for market research and trend analysis? 

R;~1~-1x ~ ~m am-~ ffi~ati1a1 ~~ctrR~ JQct,xa1 lJT ~1Ye4Qx cITT Jq~,1 cJR" 
ix. ~i? 

Define market segmentation and explain its role in designing products for different consumer 

groups. 

~ Fcl~$-1 <f>l~~otfl ~"4lITT@HPJ,ITT$fal! ~ R;G11~-1 m-q ~ 
x. ~ cf>'t 041~1 cfR I 

(Attempt All Questions. Answer Every question in 100 words) (5*6) 

c~v~$~i1 ~vmcf;J~ 100 ~lla1> 
Identify and discuss the different categories within the fashion market, such as high fashion, 

2. 
luxury, and mass market. 

~~~ ~~ ~. ~~~. cicfGl{l afR"llmmk, cfft~ctR am-~ 
i. tR~cfRI 



How does segmenting the market benefit a designer in developing targeted design strategies? 
~ q;) ~ qITT" ~ ~ ~Gll~-1 -{014U~ fct<t>fli a qITT" ll ~Gll~-1~ q;) f~~gJq)ff ffl'ij mm 

ii. !? 

What is an inspiration board, and how does it help in the creative process? 
iii. wm-arrt ~ t 3fR ~ ~~1IC'iq, Qfi};QI ll fclRJ m ~ q)«fJ t? 

How should designers curate visuals, textures, and objects for an inspiration board to align with 
their design goals? 

~Gll~-1-0 cf>T 3fCR ~Gll~-1 ~~$~ ffi:R9d qITT"$~~-aITt$~~, Gi1lqc 3fR 
iv. ~Jifq;)~~"<f>BT~? 

Explain the difference between an inspiration board and a mood board. 
v. WJIT-arrt 3fR ~-arrt $ ~ 3fcR ~J:f ~I~ I 

(Attempt Any 2 Questions. Answer Every question in 300 words) (2*15) 
(~~Vltq;J~tl~Vltq;J~300~1lt1) 

What is the purpose of a concept board in the design process, and how does it differ from other 
types of boards? 

i. ~u11~1 Qfi};Q1 * ct>Y~e-arrtq;r~~t 3fR~ 3Rrm$~~fclRJm~!? 

Explain the challenges designers may face when developing a range that appeals to multiple 
market segments. 

3 ~ ~ ftrtmraJ~ ~ ctn ~l<f>fi{a ~ <f@t t;\ fctct>flta m ~ ~Gll~-1-0 cITT ~ ii. -g.;fiftltjlq;rmlRT"<f>BT~~t I 

What are the key stages involved in range development, and how does market research guide this 
process? 

"t;J Fctct,m *~-~~~~ S{ll~cl ~, om~ J$ijR~ Qfi};Q1 ct>TfclRJm 
iii. f;la~1a cf>«TT!? 
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Part 

No. 

Q. 

No. 
Question in Hindi/ English 

                      (Attempt All Questions. Answer Every question 50 words)           (10*4) 

( सभी प्रश्न ों के उत्तर दें। प्रते्यक प्रश्न ों का उत्तर 50 शब्नों में दें। ) 

1. 

i.  
What is the purpose of a Fashion Project Brief? 

फैशन प्रोजेक्ट ब्रीफ का उदे्दश्य क्या है? 

ii.  
Define trend forecasting in one sentence. 

एक वाक्य में प्रवृत्ति पूवाानुमान को परिभात्तित किें । 

iii.  
Mention two methods used for market research in fashion. 

फैशन में बाजाि अनुसंधान के त्तिए प्रयुक्त दो त्तवत्तधयो ंका उले्लख कीत्तजए। 

iv.  
What is a concept board? 

कॉने्सप्ट बोर्ा  क्या है? 

v.  
List two popular trend forecasting websites or services. 

दो िोकत्तप्रय प्रवृत्ति पूवाानुमान वेबसाइटो ंया सेवाओ ंकी सूची बनाएं। 

vi.  
Define market segmentation with an example. 

एक उदाहिण के साथ बाजाि त्तवखंर्न को परिभात्तित किें । 

vii.  
What is the importance of color boards in fashion collections? 

फैशन किेक्शन में किि बोर्ा  का क्या महत्व है? 

viii.  
How do designers use an inspiration board in the design process? 

त्तर्जाइनि, त्तर्जाइन प्रत्तिया में पे्रिणा बोर्ा  का उपयोग कैसे किते हैं? 

ix.  
List any two primary fashion market categories. 

फैशन बाजाि की कोई दो प्राथत्तमक शे्रत्तणयााँ सूचीबद्ध किें । 

x.  
What is the difference between primary and secondary market research? 

प्राथत्तमक औि त्तितीयक बाजाि अनुसंधान के बीच क्या अंति है? 

(Attempt All Questions. Answer Every question in 100 words)      (6*5) 

( सभी प्रश्न ों के उत्तर दें। प्रते्यक प्रश्न ों का उत्तर 100 शब्नों में दें।) 

2.  

i.  

Describe the steps to create a concept board. What kind of images, text, or visuals 
should be included? 

कॉने्सप्ट बोर्ा  बनाने के चिणो ंका वणान किें । त्तकस तिह की छत्तवयााँ, पाठ या दृश्य शात्तमि त्तकए जाने चात्तहए? 

ii.  

List and explain the elements of an inspiration board. Why is it important before 
designing a collection? 

पे्रिणा बोर्ा  के तत्वो ंकी सूची बनाएाँ  औि उन्हें समझाएाँ । संग्रह त्तर्जाइन किने से पहिे यह क्यो ंमहत्वपूणा है? 

iii.  

Write a short note on the importance of color selection in fashion design. Give 
examples of how colors affect the feel of a collection. 

फैशन त्तर्जाइन में िंग चयन के महत्व पि एक संत्तिप्त त्तटप्पणी त्तिखें। उदाहिण दें  त्तक िंग त्तकसी संग्रह की 

भावना को कैसे प्रभात्तवत किते हैं। 



iv.  

Describe the difference between trend forecasting and market research. Why are 
both needed for fashion design? 

टर ेंर् पूवाानुमान औि बाजाि अनुसंधान के बीच अंति का वणान किें । फैशन त्तर्जाइन के त्तिए दोनो ंकी 

आवश्यकता क्यो ंहै? 

v.  

Pick a fashion season (Spring/Summer or Fall/Winter) and describe how it affects 
your fabric choices, silhouettes, and colors. 

एक फैशन सीजन (वसंत/ग्रीष्म या पतझड़/सत्तदायो)ं चुनें औि बताएं त्तक यह आपके कपड़ो ंके चुनाव, 

त्तसल्हूट औि िंगो ंको कैसे प्रभात्तवत किता है। 

vi.  

What is the purpose of flat drawings in a fashion portfolio? How do they differ from 
fashion illustrations? 

फैशन पोटाफोत्तियो में फ़्िैट र्र ॉइंग का उदे्दश्य क्या है? वे फैशन त्तचत्रण से त्तकस तिह त्तभन्न हैं? 

(Attempt Any 2 Questions. Answer Every question in 300 words)       (2*15) 

( ककन्ी ों दन प्रश्न ों का उत्तर दें। प्रते्यक प्रश्न ों का उत्तर 300 शब्नों में दें। ) 

 

i.  

Describe the steps involved in creating a fashion range. What should a designer keep 
in mind while developing a 4–6 outfit collection? 

फैशन िेंज बनाने में शात्तमि चिणो ंका वणान किें । 4-6 आउटत्तफट किेक्शन बनाते समय एक 

त्तर्जाइनि को क्या ध्यान में िखना चात्तहए? 

ii.  

Write about the process of making a toile (mock garment). What materials are used? 
What does a designer look for during the fitting? 

टॉइि (नकिी परिधान) बनाने की प्रत्तिया के बािे में त्तिखें। इसमें कौन-सी सामग्री का इसे्तमाि 

त्तकया जाता है? त्तफत्तटंग के दौिान एक त्तर्जाइनि क्या देखता है? 

iii.  

Explain any one fashion market segment (e.g., luxury, streetwear, kidswear). What are 
its unique features and target audience? 

त्तकसी एक फैशन माकेट सेगमेंट (जैसे, िग्जिी, स्ट्र ीटत्तवयि, त्तकर््सत्तवयि) के बािे में बताएं। इसकी 

अनूठी त्तवशेिताएं औि ित्तित दशाक क्या हैं? 
 


