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Part | Q.
Question in Hindi/ English
No. | No.
(Attempt All Questions. Answer Every question 50 words) (10*4)

(T wal & IR | Ul BT 39T 50 T A 1 )

Define marketing and explain how it differs from selling.

faqum 31 ufevfiia +¥ 3k 9ant fo g2 faspa A fPa PR AE B

Discuss the importance of customer satisfaction in the concept of modern
marketing.

3y U 3 sraeRon ¥ Aee UgfY & Hewd W T2 B

Explain the core functions of marketing. How do they contribute to the success of a business?

Aeh{eT1 5 G 1l B e 3 | 3 Rt sraary B Gberdr § {59 WbR GNTe &3d 67

How does the marketing environment impact marketing strategies? Provide examples of internal

and external factors that influence marketing decisions.

TS T ATATARU HTehfe ] I BT el THTTAd el g2 HIdbTeT f-oral 1 Jruifad H arat
3afer 3R e FRS! & IGTERVI HEH B |

What is the role of societal marketing in today’s business environment?

T & PRIGR) AR & GrAToD fRquH &t o Yt 82

Vi.

Explain the 4 Ps of marketing and how they are integrated to create a comprehensive marketing
strategy.

BT & 4 p BT ARSI B 3IR FaTd fob I3 U TSP HID ST 0T &1 P fog
Uiehd fohar ST & |

vii.

How does search engine optimization (SEO) contribute to the success of digital marketing
campaigns?

T So SR AEeRH (wasel) f3fed Ab i ! &) Sthad # H direH 2aT g2

viii.

Compare and contrast positioning and differentiation. How are they related?

fRfa FrufRor 3iR fane 1 gaT Y| 3 &9 Tafda g2

How does the placement (distribution) of products affect a company’s sales and
overall marketing strategy?

Il 1 @ie ([RaRu) frdt bu @t i ol waw fRum Torhify 3 $ wuifa FRdl 32

In what ways can promotion (communication) drive consumer behavior? Provide
real-world examples of successful promotional campaigns.

TER (H9R) 59 a8 & SuHie STagR &) GHIfd B Hebdl 82 Whd WaR ST &
RS a1 & IETERY UG HY |

(Attempt All Questions. Answer Every question in 100 words)  (5%6)
(aft sl & IR 3| wle walt 1 IR 100 WS A 3)




Define market positioning. How does it help a business create a competitive edge?

IO fRufey 1 afeTitrd 3 | 75 it sraramg &) niergufares sgd o & 59 Teg BeaT &2

Explain the process of positioning a product in a crowded market. What factors
must be considered?

I3 1R IR & freft Icre ot 91 3 ot Ufeha o Smes | e e W fAeR fear o
aMfeT?

How can effective positioning lead to brand loyalty among consumefs? Provide examples of
brands that have successfully positioned themselves.

quTel SR A Iuiaralt & fia sis e 3 a1 8 god! 82 1R 5159 ¥ Sarsur AR
fSre1A FherdIgde g 1 wifid T 3 |

Discuss the significance of pricing in a competitive market. What pricing strategies
can a company adopt to gain an advantage?

wfcreaf aTeiR 7 e FuRor % e W == oY) o Ta B3 ¥ R e dr an d e

V- | FrufRor o s e &2

Why is consumer behaviour analysis important for marketers? How can it influence

product development?

ST SaER faerur fauures 3 o w4t Heayul €2 7 IaTe fIdr &) 4 uHfid #3
V. m%?

(Attempt Any 2 Questions. Answer Every guestion in 300 words)  (2*15)
( F5=8Y 3t wail &1 IR &1 WA Ut BT 3wX 300 A=A T 1)

How has social media transformed the way businesses interact with their customers? Provide

examples of successful social media campaigns.

e HifEaT = Sraaat & 21U UEH! & Iy STagid 9 & aXIe $I P9 9od 2391 82 Ihd
rere Hifgar siftrat & IR ugH S

Explain the concept of channel levels in distribution. How do zero-level, one-level, and multi-level

channels operate?

foreRor e W) 1 SR Bl GUIEU | Y-KR, Uh-KR 3R 95-%R S 2 gaifed
glag?

What are the different types of distribution channels? How do they differ in terms of cost and

customer reach?
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