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Max. Marks: 100 Time: 02 Hrs.
Part | Q. Question in Hindi/ English
No. No.
(Attempt All Questions. Answer Every question 50 words) (10*4)
(I U4 P IR S| TP U BT IR 50 TSI A 1)
1. i. | Explain the importance of planogram in visual merchandising.
WIHE &1 [Ie3id Aefsrgion & Agd I9emsu|

ii. | What is cross merchandising? Explain with suitable examples.
A= 'l (] [N
D HA SISO ?JF‘:IT%? JaleX0 Hied YHLATRV

iii. | Differentiate between Flagship Store and Boutique Store.

GRNTIRIT ER T4 §cTe R H 3icR WY HIfoTY

iv. | Explain the objectives of directional signage.

SRR T3S & Ie.]41 HI qUH Biforu|

v. | What are the characteristics of effective signage?

YT g8 ) ARt fafau)

vi. | Explain the importance of mannequins in fashion retail.

Ty Rea & AfRfeT &1 A gHem=Ul

vii. | What is the 30-inch browsing rule?

303 SIS R R 82

viii. | Explain the daily VM checklist.
el o\, o o
ﬁ\_{ﬁﬁ'f HA SIS bl JHLARU |

ix. | Explain the principle "Eye Level = Buy Level."

"Eye Level = Buy Level" RIgid GH=U|

X. | What is the Power Wall?
TR aid T 82

(Attempt All Questions. Answer Every question in 100 words)  (5*6)
(T Ui & IR S| TP U &1 3R 100 gl A 1)

2. i. | Explain various product placement strategies used in fashion retail stores.

Ty Red ¥R H SUINT &1 9 aTell f3fis Mg ae e JUMHadl &1 auia Siferg|

ii. | Describe different retail formats and their visual merchandising techniques.

faftr Rea wite Td 3! fagerd A S8 ot dd-id! &l auH HIfoTe |

iii. | Explain different types of in-store signage with suitable examples.

JCTEI01 Afied S7-TR TS & fAfHs UhRI BT 9UMH Difeld |

iv. | Discuss the selection and application of display fixtures in fashion stores.

T TR ¥ e fthaReR & I8 Td IUTNT T qUH HIfTT|

v. | Explain the maintenance standards of visual merchandising in retail stores.

fYed ©R # fagera AfemgfohT & Tg-3a1d HH®! &1 quiH Hifor|




(Attempt Any 2 Questions. Answer Every question in 300 words) (2*15)

(58t <t uehi BT IR S| TP Uil &1 3w% 300 M H S )

Explain the complete process of planning an effective visual merchandising strategy for a fashion

boutique, including product placement, signage, fixtures, and maintenance.

TISde WaHe, Are—, flhaar Ud TW-341d Afgd B §eidh & forg THTd! fagera ad ergfonT
Ui ot ot ufehan 1 o Sifoe |

Discuss the role of sustainable visual merchandising and explain the principles of Reduce, Reuse,
Recycle, and Rethink with suitable examples.

BE'IETUTF%H Reduce, Reuse, Recycle Td Rethink & Rygial & YR R Idd (Sustainable)
fagsra AfaTeiSi @ YT &1 auiH Hife

Critically evaluate how visual merchandising techniques influence customer behaviour and fashion
buying decisions with suitable examples.

UG IQTERUN Higd WY DT fob fagf3re A=l STEISHT dep-iics Uee HAER Td e TRIq
fofel 1 fre TR T Bt |




