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Part
No.

Q. No.

Question in Hindi/ English

(Attempt All Questions. Answer Every question in 15 words) (10*2)
(Tt 72AY & 3R E| TAD AN FIIW 15 AR N 1)

What is marketing management?

oo Tee T 87

Name two methods of remunerating a salesman.

T fehdT Bl aTfisdfies 29 & <1 qliepl & A TdT¢|

Define sales training.

[EEARINMCARICIET ]

What is consumer behaviour?

IUTIRIT STIER T 87

Define marketing research.

TATOT SE 1 afTied

What is testing in the context of marketing strategies?

forgom oI & 9 B udieToT I B2

State one application of consumer behaviour in marketing.

fOoTT & SUMTeRAT SaER Bl T SAHATT Tl

Why is marketing research important?

feouT ST T HEwyut 82

Mention two basic processes of sales.

fereht &1 2 e mfehaati 1 Iectd B

10

What do you mean by the motivation of a salesman?

Tep fehar T UXOTT & 31T RIT THeld 87

(Attempt All Questions. Answer Every question in 50 words) (5*4)

(T 92AY & ITR | TS H2A BT ITR 50 AR A S 1)

Distinguish between the functions of sales and marketing.

foIehT 3R fauoTT % Bt & sy 3R T &l |

Why is training essential for a salesman?

T faehdT & feTT ufSreroT T trersar 82

How do buying motives differentiate a consumer from a customer? TG 359

U IYMTFRAT P! T UTEd H B 3T FBd 82




Explain the importance of marketing research in modern business. 3T
A | UM SHHT & Hewd Pl ATREAT B

Briefly describe testing strategies in marketing.

> | RuuR & udeor R B EaT § ot |

(Attempt All Questions. Answer Every question in 100 words) (4*5)
() 72 b IR | Tdd WAl BT 3w 100 ALY W 1)

Explain the basic process of marketing management.

! IO TeTe T Hel Uik T SATEAT B

Discuss the different methods of remuneration for a salesman.

2| o foripar 3 fore it % R qiet Tt

What are the primary applications of consumer behaviour in marketing?

3 o : X
ferouTe & IUMTeRAT IER & T THeb STHATT =T 22

Describe the process of product testing and positioning.

4| e veror ofR fEIT- o B T BT A |

(Attempt Any 2 Questions. Answer Every question in 300 words) (2*10)
(fh=8Y < w2AY BT 3T & | Hedeh W2AY T 377 300 AT A 1)

Elaborate on the detailed functions of sales and marketing, and explain how
the 4 P's of marketing play a role in it.

1 felehT 3R 90T & fordd 1At o a1 H 919, 3R e P fob fI90H % 4P g0d
ERECARE LGRS

Discuss the various buying motives that heavily influence consumer
2 behaviour.

INTIRAT ISR Bl 910 BT F T9TfId B8 a7l T widie sevat ot ==t &)

Describe the importance and applications of marketing research in developing
3 a business.

T TIHd B | OUH SIHa™ & " 3R STIHA &1 auiq & |

(Attempt Any 1 Question. Answer the question in 500 words) (1*+20)
(fSpY 1Y Ueh W2d T IR ¢ | WA T 3R 500 A= A E))

Analyze the complete consumer decision-making process and explain
how marketing research and its techniques help in understanding it.

V| gt s fofa o e o v o sk aarg 3 foer
T 3R SHD! a1 59 THEH H B HSE HXd! &

Critically evaluate the concepts of testing and positioning strategies
when establishing a target market and segmentation.

2| e TR SR T o e R e i Rt
U] T TTROTTAT BT AT TAATHD HeriehT B |




