




 







•

•

•

•



•

•

•

•

•

•

 

 



•

•

•

•

•

 

FY 21 Standby Budget and 5 -year historical comparison

FY 21- standby

BUDGET

Ticket Revenue/Total Revenue 6%

Contribution Revenue/Total Revenue 72%

Marketing Expense/Ticket Revenue 319%

Fundraising Expense/Contribution Rev 26%

Admin/Revenue 46%

Artistic,Production and Royalties/Revenue 19%

Marketing/Expense 17%

FundraisingExpense/Total Expense 17%

Admin/Expense 42%

INCOME

Ticket Income

Subscription Revenue

Single Ticket Revenue

Service Fee/Donated tickets 300,000

    Total Ticket Income 300,000

Other Income

Contributed Income

Annual Fund 3,413,000
Campaign 370,000

    Total Fundraising Revenue 3,783,000          

Endowment Support 429,000             

     TOTAL INCOME 4,512,000$        

EXPENSE

Artistic, Production and Royalties 1,005,965          

Marketing & Communications 957,355             

Education 367,307             

Development 967,711             

Admin & Facilities 2,408,628          

Campaign Expenses

     TOTAL EXPENSE 5,706,966$        

Royalties, PPP revenue $1,200,000

NET OPERATIONS 5,034$               
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