
A l e x a n d r i a  w e l c o m e s  3 . 5  m i l l i o n  v i s i t o r s  e a c h  y e a r  w h o s e  s p e n d i n g  i n  l o c a l  
b u s i n e s s e s  i s  a n  e c o n o m i c  d r i v e r  f o r  t h e  c i t y  a n d  o u r  1 5 0 , 0 0 0  r e s i d e n t s .  
V i s i t o r  s p e n d i n g  a n d  t h e  r e s u l t i n g  t a x  r e v e n u e  s u p p o r t  e s s e n t i a l  r e s i d e n t  
s e r v i c e s ,  o u r  h i s t o r i c  a n d  c u l t u r a l  a s s e t s ,  a n d  i n d e p e n d e n t  s m a l l  b u s i n e s s e s .

Local Impact

$ 7 1 1  M

$ 7 3 9  M $ 7 3 8  M

$ 7 5 4  M

$ 7 7 1  M
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V I S I T O R  S P E N D I N G

a record

in annual visitor spending
$771 million

GENERATES

$25.5 million
of city tax revenue $ 2 3 . 1  M

$ 2 3 . 7  M
$ 2 4 . 1  M

$ 2 4 . 2  M

 $ 2 5 . 5  M

2 0 1 1 2 0 1 2 2 0 1 3 2 0 1 4 2 0 1 5

C I T Y  TA X  R E V E N U E

$352
Educating 1 ,500

Alexandria City Public
School students

1 ,500 6,340

Which Equals =

Saving the average
homeowner $352

per year

Supporting 6,340 jobs,
or 7% of the city’s

workforce

w w w .

925 113 1.9 72.9%MILLION

MEDIA STORIES AD IMPRESSIONS WEB VISITS
HOTEL OCCUPANCY

Tourism Marketing at Work
$ 7 7 1  m i l l i o n  i n  a n n u a l  v i s i t o r  s p e n d i n g  d o e s n ’ t  h a p p e n  o n  i t s  o w n .  
L a s t  y e a r ,  t h e  c i t y  i n v e s t e d  $ 3 . 2  m i l l i o n  i n  m a r k e t i n g  t h e  c i t y  
t h r o u g h  V i s i t  A l e x a n d r i a .  A n d  i t  d r o v e  a  l o t  o f  i n t e r e s t :

Return on Investment

$1 $171 $6Invested in
Advertising

in Visitor
Spending

in Local Tax 
RevenuesYIELDS YIELDS

Alexandria visitors generate jobs, business and tax revenues that fund 
essential city services.  Every dollar invested in advertising yields $171 in 
economic activity and $6 in local tax revenues.
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Data Source: “Economic Impact of Domestic Travel on Virginia and Localities”, Virginia Tourism Corporation, 2015

Data Source for Hotel Occupancy: Smith Travel Research, July 2015-June 2016

Data Source: “ACVA 2014 Advertising Effectiveness & ROI Study”, Destination Analysts, 2015 1

H OW  V I S I TO R S  S U P P O RT  A L E XA N D R I A



Image Building
A t  V i s i t  A l e x a n d r i a  o u r  m i s s i o n  i s  t o  g e n e r a t e  t o u r i s m  a n d  m e e t i n g s  t h a t  
i n c r e a s e  r e v e n u e s  a n d  p r o m o t e  t h e  c i t y  o f  A l e x a n d r i a  a n d  i t s  a s s e t s .  W e  d o  
t h i s  t h r o u g h  a d v e r t i s i n g ,  V i s i t A l e x a n d r i a VA . c o m ,  s o c i a l  m e d i a ,  p u b l i c  
r e l a t i o n s ,  m e e t i n g s  s a l e s ,  v i s i t o r  c e n t e r  s e r v i c e s  a n d  m a r k e t  r e s e a r c h .  T h e  
r e s u l t  i s  e n h a n c e d  b r a n d  a w a r e n e s s  a n d  i m a g e  t h a t  e x t e n d s  w e l l  b e y o n d  
t o u r i s m  -  l i f t i n g  e c o n o m i c  d e v e l o p m e n t  a n d  a t t r a c t i n g  b u s i n e s s  t o  o u r  c i t y .

Independent Shops 
& Restaurants

7 9 %

9 6 % 1 9 4 %

VisitAlexandriaVA.com
@VisitAlexandriaVA

@AlexandriaVA@VisitAlexaVA

ExtraAlex.com

8 0 %  o f  t h e  
b o u t i q u e s  a n d  
r e s t a u r a n t s  i n  

O l d  To w n  a n d  D e l  R a y  
a r e  i n d e p e n d e n t l y  

o w n e d .  

H a d  S E E N  t o u r i s m  
a d v e r t i s i n g  f o r  a  
d e s t i n a t i o n ,  t h e y

w e r e :  

I f  t h e y  V I S I T E D
t h a t  l o c a t i o n ,  

t h e y  w e r e :

+

+

79
%

96
%

19
4%

I F  A N  I N D I V I D UA L . . .

Lik
eli

hood to View City as a Good Place to Start a Business

7 9 %  m o r e  l i k e l y  
t o  t h i n k  i t  w a s  a  
g o o d  p l a c e  t o  
s t a r t  a  b u s i n e s s

9 6 %  m o r e  l i k e l y
t o  t h i n k  i t  w a s  
a  g o o d  p l a c e  t o  
s t a r t  a  b u s i n e s s

1 9 4 %  m o r e  l i k e l y  
t o  t h i n k  i t  w a s  a  
g o o d  p l a c e  t o  s t a r t  
a  b u s i n e s s

A n d  i f  t h e y  
h a d  b o t h  
S E E N  
a d v e r t i s i n g  
A N D  
V I S I T E D ,
t h e y  w e r e :  

Quality of Life

Historic Sites 
& Museums

Culture & Recreation

P r e s e r v a t i o n  o f  o u r  
c i t y ’ s  h i s t o r y  

i s  b o t h  e s s e n t i a l  
t o  A l e x a n d r i a ’ s  
i d e n t i t y  a n d  i s  

t r e a s u r e d  
b y  o u r  r e s i d e n t s .

A l e x a n d r i a  c o n s i s t e n t l y  t o p s  
n a t i o n a l  r a n k i n g s .  T h i s  y e a r ’ s  

a c c o l a d e s  i n c l u d e :  

“ B e s t  C i t i e s  t o  L i v e ”  
“ B e s t  D o w n t o w n ”

“ Te n  M o s t  F e s t i v e  C i t i e s ”  
“ 2 5  H e a l t h i e s t  C i t i e s ”

“ 2 5  B e s t  C i t i e s  f o r  M i l l e n n i a l s ”

A t t r a c t i n g  v i s i t o r s  i s  
e s s e n t i a l  t o  A l e x a n d r i a ’ s  

u n i q u e  c h a r a c t e r  a n d  q u a l i t y  o f  
l i f e .  W e  n e e d  a  c r i t i c a l  m a s s  o f  

e c o n o m i c  a c t i v i t y  t o  s u p p o r t  h i s t o r i c  
p r e s e r v a t i o n ,  l o c a l l y - o w n e d  r e t a i l ,  

d i n i n g ,  c u l t u r e  a n d  r e c r e a t i o n a l  
a m e n i t i e s .   T h e  b l e n d  o f  g l o b a l  

v i s i t o r s  a n d  l o c a l  r e s i d e n t s  m a k e  
A l e x a n d r i a  a n  e x t r a o r d i n a r y  

p l a c e  t o  l i v e ,  w o r k  a n d  
v i s i t .

D a t a  S o u r c e :  A l e x a n d r i a  E c o n o m i c  
D e v e l o p m e n t  P a r t n e r s h i p ,  2 0 1 6

D a t a  S o u r c e :  L o n g w o o d s  I n t e r n a t i o n a l  
P r e s e n t a t i o n  t o  T T R A  M a r k e t i n g  O u t l o o k  F o r u m ,  2 0 1 5
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