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THE MOMENTUM

Outline

China tourism Chinese traveler Creating brand Increasing Maximizing
numbers profile awareness engagement spend
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Chinese Tourists Numbers
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120M

OUTBOUND

CHINESE TOURISTS

@

SPEND

5215

BILLION
OVERSEAS

<&

—,

@=
SPEND

$7000

PER PERSON PER TRIP

IN THE U.S.

il

BY 2020 WILL
ACCOUNT FOR

20%

OF ALL GLOBAL TRAVEL
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The Chinese Traveler Profile
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Free
Independent
Traveler

Traveler Types

Premium
Independent
Traveler

Guided

Travelers
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THE MOMENTUM
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@J Create brand awareness

adl Increase brand engagement

a’ Maximize traveler spend

All of this is made easy with f‘. We(Chat
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Creating Brand Awarness
Q\" eyt &
020 Promotions ! \\t%/ 3
Paid Promotions g N

KOLs
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(. QR Codes for el
020
) » . A ;
Campaigns AL ot WS

BE IN THE KNOW. FOLLOW US ON WECHAT.

Get information on offers, best times to visit, gat
access to exclusive WeChat discounts and much
more.

=  Publish WeChat QR code on all collateral targeting ‘ el | T
. . ‘WECHAT atthe ti f booking t t:
Chinese audience A

E fod E * 10% off Grand Hyatt New
e A York's guaranteed best daily
AT rates
& -+ AFREE Suite Upgrade at time
of check-in, based on
availability

Note: — QR Code is available only for service account. = Temporary

= Publish QR code prominently on the website and
other digital media

Choose Type (® Temporary QR Code () Permanent K

Name

Account Name: GrandHyattNYC
From Date 2017-02-22 7:28 PM WeChat iD: GrandHyattNYC

® |ncentivize scanning: Scanning a code could offer

a discount or a coupon for with a dining or
. apped ta lo tag maj aptag ~
shopping offer Mappedter: I

B Photo News Ea) Photo Message # Text Eal Image & Audio W Video

To Date

= Solutions like WeChatify hep you generated a
campaign QR code in less than a minute 4+

Choose a message card

Back To List ﬂ Save & Close
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Offering Wi-Fi
via WeChat

essse T 8:08 AM
8:08 AM 100% -

» Chinese travelers love free Wi-Fi. Use your official sy soea
< Back Wi-Fi via WeChat

R . < Back Wi-Fi via WeChat
account to set up Wi-Fi hotspots within the resort or

destination

= Bonus: Send a message or coupon whenever a , | B Follow offical sccount

Resorts World Genting offers
Wi-Fi for you RWGENTINGMALAYSIA

follower reconnects to the Wi-Fi Wi-Fi connected

= Sponsor free Wi-Fi at airports to attract more

followers who are international travelers and your Cancel Follow RWGentingMalaysia (& Follow
ta rget d Udien ce A Cutomer Service Console for Official
) our services means g to Use
Agreement and Privacy Policy




( J
Cross-Promotions
ee000 Vodafone IN & 2:54 PM 70 ) eee00 Vodafone IN = 2:54 PM o )
{ Back GrandHyattNYC oo < Back GrandHyattNYC oo

B ALLBATBREAN LT
RO TIBFLEERHERYNG?
2016-08-29 GrandHyattNYC

= Partner with complementary services for cross

promoting the brand to the target audience

FAHETRKIE (Sleepless in Seattle)
BENBATIXR, ESOREENBEEIEHRATEA

EEFLBRERIRG . ZEEFEN2A148 (fIMESE

= Provide exclusive offers or discounts only via WeChat
LEA) AR FTEAEREENRENTS,

to improve follower acquisition for unlimited re-

targeting
nEss5

1. XEFEAEESFHEKS: esbochina

2 BEFEAEMERS S ZMEVFMRR: HR. FiR.
EBIESHE R EL

3BT 60 BT HRMAN D ZMNEENE, 1,
HSLAYKIREEEMIRYZEST ! HAJERE IR A RIS |

3 BTEEH P IR AIEIE




Games &
Contests

Games are a fun way to get followers to learn
more about the brand and share content with

their social circle

Create a Moments sharing contest where
followers can share a promotion on their
Moments and send a screenshot to the Official

Account

Search Followers

Follower Name Gender From Date
Search by name Select Gender v From date
Country Province City

Select Country

Uploaded Images are in China time

Follower Name = Gender A Country A Province A City i
Sunanda Female China Shanghai Pudong New District
Sunanda Female China Shanghai Pudong New District

InduR Female India Chennai
InduR Female India Chennai

Hotel 50 Bowery ran a Moments sharing contest

to drive follower acquisition

Created Time

2017-02-21 04:31:14 PM

2017-02-21 04:28:33 PM

2017-02-17 12:25:223 PM

2017-02-09 06:02:19 PM
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To Date

To date

Cancel

Showing

~ Uploaded Image Act

NiQ T .430

X  Hotel50BoweryNYC

| BAKEREE

1. S 50 S (Hotel 50 Bowery) fE |
BRS, :
2 ERIEDESHRRE
3. BERAVEHR RN

| BELES IR, H OGN EE) TR
&

. BEABERATBRANE

- SAVARES

. GBRFERRMARABEE

| Eap
L« RRERHA 21 FUL
. EFRBURERES
« EBF3A1BELE
3815 BABREE S
o EEDFOENREA
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WeChat Ads

Moments Ads: By creating a thematic ‘image+text ad’,
you can direct readers to the account info page by
clicking ‘learn more about the account” and increase
subscriptions.

Banner Ads: By showing the WeChat account name
card at the bottom of blogs published by official
accounts from the tourism industry, attract more
readers to subscribe to your account

Targeting: Age, Region, Gender, Interests, Education,
Devices

wasHinGTon

e R s X /5

RELENE TRIEA
R

KT, R —FIRITR
TFR N AR S 22 iR !

ML ST

eeee0 HEHBBE) = 5:00 PM 9 % 100% =

{Back  fHfE[ &R

SEERT SR

MEARSEE SHREARSEERR
B, BRIXIEARS., BMNB. ;EE. £
HHRENESZMET BT,

NEFHH R SERBRK, BIAI SERMT
CCEAREMT B SR, URFEMEE
ERE@EES, HBI HESTIMEFIIRIEL
R.

EREREX [FiE 10000 100 1’k

TDRBIE RS
A B ITHIS
N ol

g BEARTRE— §
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KOLs

= |nfluential in their specific niche and are a trusted
source of knowledge and advice for their
followers

= Price for a message on a good KOL usually ranges
from 5k to 50k RMB

= KOL Types:

v" Advertorials / Product Placement

v Product Reviews

v Interactive campaigns supported by KOLs

v Sponsored Articles Combined With Direct Sales
= Channels to find Types:

v’ Sites like Sogou, GSData, NewRank etc.

v" Personal network

v' Agencies

THE M

g
ch

Traditional KOL Marketing

Micro KOL Solution

1000+

Reach thousands of micro KOLs which
include bloggers and celebrities.

Micro KOL solution coupled with the brand
awareness and conversion crated form a
major KOL.
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Build Brand Affinity
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Progressive
Profiling @

Incentive Minimum Profile

ST

= Collect information as part of contests and 808 AM
giveaways to incentivize users to sign-up for a
loyalty program or for collecting additional
information like the phone number. ] Bt s
1 Personal Information
= Continue to collect information about the user , *Eg'l"'@gn 0, Information || pr—
and link to all the follower activity on the account !ﬁ Transaction Ms. Tan

to better understand user preferences

View All ' PERSONAL DETAILS ~

All fields are required

~

Ms

Kimberly

Tan

Gender

W) RIIDFS IR %FDFS O Male @® Female

9 ) 9 J




Content
Marketing

Build a relationship with your followers through posts
that tell the story of your brand and what sets it apart

Draw the audience in and encourage them to interact
more through polls and comments

Use games to encourage followers to learn more
about the brand in a fun way

Live streaming is booming in China. Use WeChat to
live stream to your existing followers and other
platforms like Inke.

THE M
eeee0 Vodafone IN 11:39 PM 5]

< Back R )58 0] FTo PR AR 36

N

g
ch

a

o Vodafone IN = 11:39 PM

S TR E F s
< Back T3 )4R ] TR (A 36

(&el) 2017-07-14 HEX—E
[ 5R I To PR ATE
"~ eeeec VodafoneIN & 11:39 PM

B TR FopR A IS

N AEEEERXHTEBRTERANE

EHEFE [8)3E 26903 205 Rk

Top Comments

EMS 5 ik Write a comment /

T th7i ( - T AR S S SREBEHEEFREEHP, )
= AR RAKMARDE—T! NREDEE
TR, FHRER BEEI3E: "HEF L/IVAFEERIEY

21 R URBELIC Ik 1970 & ; “IRIEF—E" 1620
T Z; "REXFRIT—MERZIR” 1274




Marketing wesiffyn

°® Tag Report
a u t O m a t I o n Select Category Select Tag From Date To Date
Select category A first From date To date w Cancel Export
No filter apply Showing 1to 12 of 14
Tag “\ Category “  Score #  Updated Time - China Time - Details
Follows Tag Followers 2975 2017-02-09 05:03 PM Details
Unfollows Tag Followers 688 2017-02-09 06:47 PM Details
Default UnFollower Followers 317 2017-02-22 04:05 PM Details
= Track audience engagement and segment your PacificMalibuProperty Menu 88 2017-02-17 03:34 PM Details
1 /i 33740pacifi thwy - PhotoGall M, 12 2017-02-09 05:24 PM Detail
followers based on their activity to send content e
’ VirtualTour-33740pacificcoasthwy Menu 12 2017-02-22 06:38 PM Details
that’s most relevant to that group of users

Default Follower Followers 11 2017-02-15 09:22 PM Details
. . . 33740pacificcoasthwy - LivingInMalibu Menu 8 2017-02-09 05:44 PM Details

=  Prompt 1:1 conversations with your followers by
33740pacificcoasthwy - MakeAnQffer Menu 7 2017-02-09 05:44 PM Details

using marketing automation techniques like activity

triggered messaging

PacificMalibuProperty Menu 88 2017-02-17 03:34 PM Details

Selected Tag: PacificMalibuProperty - Menu x
T  Filter Options Showing 25 to 36 of 64

Follower Name . Score . Updated Time - China Time A Details

e 1 2017-02-08 11:58 AM View Details

I FA0FRIRAE 1 2017-02-09 07:10 AM View Details

o i L S 1 2017-02-07 05:04 PM View Details

pe=d 1 2017-02-09 04:47 PM View Details

O 1 2017-02-07 11:34 PM View Details

Jinfas] 1 2017-02-09 07:59 AM View Details

T 1 2017-02-07 0718 PM View Details




Customer
Support

WeChat’s 1:1 chat capability allows you to create
a personal connection with your followers than
any website or landing page

Use WeChat to answer questions and provide
suggestions that will improve the traveler’s
experience

Platforms like WeChatify allow you to see all of
the user’s activity on the Official Account enabling
customer service agents to provide the best
recommendations based on the user’s interests

| lslale[nlelele|cx«u ]l

A

4 CUSTOMER SUPPORT

(e] WAITING LIST

CURRENT

HISTORY

Auto Responder

Auto-Reponse

DIALOG STATE TEXT

Welcome/Home/1

TEXT TO SEND TO USER | LOOK FOR KEYWORD

Welcome

Welcome

AUTO RESPONDER

Auto-Reponse

THE M

ENGLISH

CREATE AUTO RESPONDER

GOTO DIALOG

Welcome/Home/1

SETTINGS

&

x
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Enable Conversions
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Loyalty
Programs

Digital Rewards Cards — Make their cards digital
with a simple scan-in.

Personalization — Provide personalized, targeted
messages to make members feel welcome.

WeChat Cards: Top of Mind — Use the native
WeChat Cards function to remind them that they
are a loyalty member.

Redemption A/B Testing — Find out what rewards
a member prefers, allowing you to make more
targeted offers.

STEB?

BRE

EahR LK

Loyalty Expands Your World
BT AL ST

000
600

Loyalty You Can Trust

ESEREBIR

FRIZND

GOLD

1006 M-

S

THE M
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8:08 AM

Title

Loyalty You Can Trust

ESEHHER

‘Ca_rd-Nr 1 01234567890

PIN 0123

Ill\i[llll [




Coupons &
Discounts

Encourage buying: Use WeChat coupon features to

incentivise purchases

Exclusivity: Well promoted flash sales with limited

inventory works great for China

Welcome to Venice! You are justin time for the
Historical Regatta!

15% OFF on all Beauty Products
only at the Venice Store

ARIDFS Dt R XFDOFS

THE M

8:08 AM

ENJOY 10% OFF ON BEAUTY & SAVE OVER €230
IN-STORE

WECHAT
PRE-©RDER

WECHAT EXCLUSIVE OFFERS

View All

RIDFS iR XTDFS

—

S

—

|

a

g
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- WeChat Store

= Set up a WeChat store with ease using the newly
launched mini-programs

= Use the “Mini programs nearby” section to drive
traffic to offline stores

= Using store mini programs to display offline store
information and distribute cards or coupons

= “See now, buy now” with live streaming via mini
programs

= |ntegration with WeChat Pay and the “Cards and
Offers” function

< ME4E% tH B BRIRNG e X i
&
SWAROVSKI
# givebrilliant
# 3 IR 1R 08
BEDART
Q #=x Q IEFIE
e )
= ® o
4
T — Subtle Fii
W EBR
Subtle F4& Gray T, B Sparkling Da CNY1420
Heart 17184, e
CNY1,420 CNY1,420 CNY1,42 o
CNY1420 — 1 =8
\ o\ SR/
& = 3 & W PN oLy E MENE
£ G|

“Swarovski Give brilliant” Mini Program on WeChat.
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DFS

DFS Goals:

v" Connect with the Chinese FIT

v" Increase revenue from Chinese FIT

Solution: WeChat Mini Program

v" Designed in Mandarin with products specifically
tailored for the Chinese market.

v Bounce-back coupons and other features designed
to drive foot traffic to stores.

Impact:

v' DFS’ WeChat mini program has ~6000 users
currently

v During the first week, at a loyalty conference of
around 4000 people from April 08 to April 16, the
app recorded 62 transactions on WeChat Pay

v’ This translated to $9080 in sales, from 1611 users
of the mini program that week

v The bounce-back coupons led to $50000 revenue
in store sales!

100% W—.->

ONLINE
PREGRDER PRE-©ORDER
MRESHR

A F—XR

AR IR ﬂ

EU’I%EURE 1] ‘H&% ee00e T

ONLINE
PRE-©RDER

RER LMRIEH

AEF—X :
ﬁﬁ BN TR ﬂ 347892
$120 L

DERRZNCEFSMATR0 , SERUEE
DU OFSHFRZIFT DRESOE,
BRO100B5EtLLE : 2%RORO30MTRILL ;
PETaLLE, HOSSFERTFONKMNOR
B
B DAOORTRODRA,
RozoBEACH,
BO#% , #ATER,

330 Royal Hawaiian Avenu
Open: 9:30 to 11f

=

BAsER , SEDTHN. 2ORROFSHTIR
DesARORREOERC. O, DFSHLEE
{feRORsnEEHs0%0, DFsHTTIRR0

Risom=0mE,

BOR , #F0ROsne0Rs,
I_ J EJDS%FZ'EEREJWJ‘
How an international travel B s v o pcnses oo th o v matsaaive
3 4 7 8 9 2 :'Vovh.’.hmn discount price products purchase.
retailer successfully increased |
PN N -
a9 o Lnd Q % E purchases of Chang
footfall through WeChat mini . s

unt, or LOYAL T by DFS.
dits, cash. DFS Gift
ervices of any kind. LOYAL T

program

and no compensation will be

w Q < B




Coupons &
Discounts

= RW Genting Goals:

v Increase awareness of resort among FITs in China

v User acquisition to WeChat for re-targeting

= Solution: WeChat Marketing Strategy

v" WeChat official account setup

v" 020 campaign with parametric QR codes to drive
organic follower growth

Retargeting journeys via Salesforce
SMS campaign

Contests using the WeChatify platform to drive
follower acquisition

" |mpact:

v" Week on week growth in the first 3 months of
launch at an average of 92%

v' Average content engagement rates of over 30%
v’ Viral follower acquisition referral campaign that

grew follower count to over 80K from less than
10K

escrt (el e M/ﬂ
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8% :Q:Bgi& it ResortsWorldGenting =Tl 57
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Thank You

: //
www.tmgworldwide.com

Are you on WeChat? -
Jeff Fish St_art today! . .. i

A\

jeff@tmgworldwide.com

Fa " 1 g - = : ‘4 ‘
E""m"ir-'i' S e et

| ﬂ'ﬁjﬁ
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