Soclal Media 101

MONEY SAVING SOCIAL MEDIA MARKETING TIPS
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What network makes
the most iImpact?

» Social Media Per Organization

» Facebook, Twitter, Instagram
» Migrating from Snapchat to Instagram

» YouTube and LinkedIn

» Social Media Per Event
» Facebook
» Twitter




Facebook

BR AN? Experience Bryan College Station
t;... l‘l;" Published by Madeleine Russell |7 - February 20 - 3

» Interaction Experience Bryan College Station is hosting a photo contest! We want to
see through your eyes what makes BCS such a wonderful place to live in
» Shares, Comments, Likes and TCIgS and visit. The Top 10 Photos will be chosen by a panel of judges, and hung
throughout the Experience BCS office! (Contest ends March 6th)
= BI'CI N d AWCI reness Click on the link, spread the word and vote on your favorite photos in

» Contests, Giveaways, etc.
» Per Event

» Updates, Event Story, Facebook Live (360),
Uploading Photos

» Content
» Photos, Links, Short & Sweet

Experience BCS Photo Contest

EXPERIENCEBCS.COM
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Was this the Clear CREEK vs College Station game?
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> Have a Voice GREAT CATCH! Just updated our

post to reflect the change. THANK YOU!

» Consistent Language, Hashtags and Posts e

» Inferaction

» Retweeting, Quote Tweeting, GIF's, Meme's
» Results

» Sprout

'A) YOU THE REAL MVP®

10:40 AM - 29 Dec
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% Tweet your reply

Jen Copelan

Replying to

Haha! No worries- I can't imagine trying to keep up with that many
teams/games/scores! Thanks for all of the updates!




INstagram

experiencebcs  edeoie L

285 posts 1,482 followers 782 following

Experience BCS The official Instagram of the #Bryan #CollegeStation CVB! We
love all things #bcstx! g Springtime Page:
www.experiencebcs.com/https:/ /www.experiencebcs.com/events/springtim...

» Great Photos
» Highlighting Uniqueness of BCS

» Repost — Look af Location,
Hashtags, Instagram Stories

» Partnership with Facebook
» Campaigns Run with Both




Understanding Paid Posts

» Who is your target? » What is the purpose?

» Budget » Like Page, Visit Website, Brand

, Awareness, etc.
» Demographic
» Call fo Action
» Interests

» Analytics

Search - Y Filters + Jan 1, 2018 — Mar 27, 2018 ~

B: Account Overview Campaigns

Create Rule mns: Performance = Breakdown Export =

Campaign Name Delivery Results ac Impressions Cost per Result Amount Spent  Ends People Taking Action

$40.00

" $20.00
all

Results from 3 campaigns




Group Discussion

» What works best for you¢
» What are some new ideas that you've seen success withe
» What do you wish you could achieve with your current resources?



