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Largest audience & 
easy ad platform 

Highest engagement 
rates per follower 

 

Best channel for B2B 
efforts 

Perfect for trending 
topics 

  

1 in 7 
 people in the 
world active 
on one day 

97% 
of Global 
Businesses 
use Social 

66% 
of marketers 

anticipate raising 
their social spend 

Why Should You Care? 
State of Paid Social 

$8.3b 
anticipated 
ad earnings 

for 2015 
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Why Should You Care? 
State of Paid Social 

Over 70% of B2B purchase 
decision makers use social 

media to help them decide 
(Dell) 

Over half (57%) of the selling 
process is completed for 

consumers before a company 
even has a chance to 

interact with them (Corporate 
Executive Board) 

55% of all buyers do their 
research using social (IBM) 
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Why Should You Care? 
Social Media is No Longer Free 

Content is King 
 

A high number of page likes is important, but 
it doesn’t necessarily indicate the size of your 
audience.  
 
Organic reach is lower than ever, which 
means we have to be smarter with social.  

•  Focus on providing value to your 
audience to help boost reach and 
engagement. 

•  Promote your highest impact posts 
•  Utilize paid follower acquisition tools to 

grow your audience 
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The best social media 
strategies leverage both 
organic and paid efforts   
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Facebook Ads 
Multi-Product Ads 
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Facebook Ads 
Local Awareness Ads 
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Facebook Ads 
Offer 
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Instagram Ads 
Click to Website 
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Twitter Ads 
Promoted Tweets 
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Twitter Ads 
Website Cards 
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All About Money 
 
E-commerce and social media continue to blend with a reduction of steps in 
between ad and purchase.  
 
Marketing experts expect ad spend on social to keep up with the exponential 
growth of recent years.  
 

Social Media Trends 
Looking to 2016 

Smarter and Enhanced Targeting 
 
As the social space gets more crowded, marketers will need to be more intelligent 
about their tactics. Brand will succeed in 2016 by understanding their target 
audience and providing relevant and useful content.  
 

Engagement and Customer Service 
 
Social media is the best place for two-way conversation between brands and 
consumers. However, that opens the door for complaints, questions and other 
customer service facing problems. As customers begin to rely on you as a resource, 
be prepared to communicate through social networks as an extension of your 
customer care.  
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Thank You 

Maddy Wold 
Social Media Strategist 
MaddyWold@90octane.com 

Kaurie Hull 
Senior Digital Strategist 
KaurieHull@90octane.com 


