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• One thing to sell: Denver

• One brand

• Many supporting pillars

• One voice

• Many channels

• So…everything is content

Content Definitions

• Website editorial

• Press releases

• Newspaper articles

• Television ads

• Billboards

• Social media posts

• Search ads

• OVG



1) Align the appropriate message via the 
most appropriate channel(s) at the time 
a consumer will most likely want that 
message and be most receptive to it.

2) Do it in a manner and voice that 
reflects on the Denver brand, highlights 
our partners and that uses the strengths 
of the particular medium for maximum 
impact.

Content Approach



Content + The Marketing Funnel

Research

Experience

Inspire

Share

Paid Earned InfluencedOwned

Plan & Book



Content Channels

Inspire Brand Ads, PR, Social 
(paid)

Agencies, PR, 
Content (Social)

Research Major 
Activities

Web, PR, Social, 
Blog, Off-site

Agencies, 
Content, 

Interactive

Stage Mission Content Resources

Plan/Book
Partner Info, 

Access to 
Purchase

Web, OVG, 
Ads, Social

Interactive, 
Partners, 
Content

Experience
Visitor 

Experience

Mobile Web, 
OVG, TIC, Social, 

Members

Interactive, TIC, 
Partners, 
Content

Share Return,  
Inspire

Social, eNews
Interactive, 

Content



Subheadline

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Mauris tempor sed enim condimentum mollis. Praesent sit 
amet velit et nisl condimentum luctus. Nam ultricies, enim ut
faucibus luctus, ex diam venenatis nibh, vel commodo enim
ligula sed tortor. Donec lacus mi, tincidunt condimentum
tristique non, semper nec arcu. Phasellus laoreet libero ac 
odio pellentesque interdum.

• Bullet item 1

• Bullet item 2

• Bullet item 3

Brand Positioning

Denver is an energizing and vibrant outdoor city 
that awakens the spirit of urban adventure.



Brand Pillars

BRAND PILLARS REFRESH: FUNCTIONALMESSAGING SUPPORT

8

Outdoor activities 
and sports, 
both in Denver and 
in the nearby 
mountain 
playground

Walkable, safe 
environment 
encourages 
exploration and 
discovery

Creative, 
contemporary 
dining scene 
(including fine 
dining, “foodie” 
hangouts, 
microbreweries)

Impressive 
range of arts, 
entertainment, 
cultural 
attractions and 
activities

Friendly, 
open-minded 
community that 
embraces visitors

Unrivaled natural 
beauty with clean 
mountain air and 
300+ days of 
sunshine

Vibrant, innovative and 
hip urban atmosphere 
with a casual and 
contemporary vibe

DENVER



Brand Messaging Recommendations

To deliver on the Denver brand promise, communications must connect on an 
emotional level.

The brand evolution demands moving away from listing “things” and toward evocative 
concepts that convey experiences and create richer, more unique Denver brand.

Things
→ Urban center + mountains 
→ Fine dining, world-class museums, arts & 

culture
→ Blue skies, mild climate, fresh air
→ Microbreweries, festivals, neighborhoods
→ Diversity
→ Abundant attractions, amenities

Experiences
→ Refreshing, simulating, invigorating atmosphere = 

possibilities
→ Vibrant & alive, exciting
→ Relax & refresh
→ Cultural immersion, hip/contemporary
→ Be myself, feel welcome
→ Explore and personalize



Brand Voice

IS

• Friendly, Kind, Open

• Helpful, Personable

• Authoritative

• Inspired, Passionate

• Approachable

• Positive, Optimistic

IS NOT

• Pretentious, Snooty

• All-knowing, Cocky

• Argumentative

• Defensive

• Exclusive, Unattainable

Social Media Strategy (90octane) Brand Positioning (BrandJuice)

• Youthful attitude (transcends age), vibrancy

• Welcoming, warm, authentic

• Enthusiastic, adventurous

• Innovative, contemporary, creative

• Encouraging, confident, intrepid

• Slightly irreverent, laid back, informal



Content Flow

Goals Brand Pillar Voice Medium Channel
Partners 
& Politics 

Filter



Inspire: Paid Ads



Inspire: Public Relations



Inspire: Paid Social



Research: eNewsletters



Research: Organic Social



Plan & Book: PPC Ads



Plan & Book: VISITDENVER.com



Plan & Book: OVG & Denver 365



Summer Tourism - Ads



Summer Tourism - Website Pages



Summer Tourism - Website Pages



Summer Tourism - Roundup Page



Summer Tourism - Content eNewsletters



Summer Tourism - Planning eNewsletters



Summer Tourism - Social Media Support



QUESTIONS?


