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According to a recent study Google conducted with Ipsos
MediaCT, two out of three U.S. consumers watch online travel
videos when they’re thinking about taking a trip.
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Source: Google Data, March 2013-March 2014, Search Query Volume, United States.
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Percentage of Travel Video Views*
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*Sum is 101% due to rounding

Source: YouTube Data, 2012 and 2013, United States.

Compelling Content Grabs Attention

Primary Categories of Travel Videos on YouTube
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Who is Looking?
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Travel Channel Subscribers by Age Group

Today’'s Traveler (25-64) Tomorrow's Traveler (18-24)
Official Brand Channels

Official Network/Publication

Travel Reviews/Tips/How-To

Travel Footage/Tours

Travel Vlogs

Source: YouTube Data, March 2014, United States.
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When travel videos are viewed

Leisure Travelers ) T D
(among tnose who watcheascommented on travel-related viaeo)

65% When thinking about taking a trip

48% When thinking about what type of trip to take

61% When choosing a destination
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Use Video to Drive Buzz

Hot Video Trends

Time Lapse/Hyperlapse

® Tilt Shift
® GoPro
® Drones

®* Trekker



https://www.youtube.com/watch?t=28&v=OyheE1JOplo
https://www.youtube.com/watch?v=HyZfIlxwsfI
https://www.youtube.com/watch?v=X_HQd4Xm9HY
https://www.youtube.com/watch?v=TJK1k0PpCxc
https://www.youtube.com/watch?v=PvEeK6NrjDc
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Recent VISIT DENVER Projects

Chef Driven (collaboration with Frank Bonanno)

Denver Sounds (collaboration with Underground Music Showcase)

Collaboration Fest (collaboration with Imbibe!)

Red Rocks Moments (for Tourist Information Center)

Denver Restaurant Week

Planner Testimonials

Future Projects:
®* Neighborhood videos

® Convention campaign videos

VISIT DENVER

Home Videos Playlists Channels About


http://video.rmpbs.org/video/2365416139/
https://www.youtube.com/watch?v=XebV7EwoOmw
https://www.youtube.com/watch?v=ZSZcpBEABaE
https://www.youtube.com/watch?v=-OhWLadPjB4
https://www.youtube.com/watch?v=dmhZjRkNV-0
https://www.youtube.com/watch?v=X57NuTcUiE8

Things to Consider
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There is no “one great way” to make a
great video

®* Know what you want it to do
® Don’t skimp on production
Zrr ®* But don’t overspend either
...... ®* |t’s going to take longer than you think
® Hire good talent (or be really lucky)
® (Create lengths appropriate for the medium
* Long-form: six minutes or less (good for YouTube,
website)

®* Facebook: one minute or less

® |nstagram: fifteen seconds



THANK YOU!
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