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TRAVEL DEMAND




$7.1 TRILLION
BY 2020
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U.S. Travel Growth il
Is Slowing Due to
Internat |

The Russians are commg' Or maybe
the media's just crying wolf...
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Tourism industry debating i
of Trump travel ban

NEVY YORK (AP) — President Donald Trump's travel ban is not only
in the courts, it's also being dedated by the travel industry.

Many experts remain brulish about prospects for tourem, despite a:
that makes the U.S, expensive for some mernational travelers. The
Departmant pracicts & moord 78.6 milion intacnational viszars wil v
2017,

Brand USA, which promates vavel to the U.S., sad it has “not mcet
that shows any tangibie change in bockings or cancellations by inte
ravelsrs.”

l But othars worry that Trump's ander banning travelors om Iran, Imc

Home > Security Somaia. Sudan, Syria and Yemen may scare off visitors from elsaat

I Why 2017 will be the worst year ever floo
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PERCEIVED SAFETY OF TRAVEL (2007-2017)

THE TRAVELER SENTIMENT INDEX™:

RESEARCH
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LONGER-TERM FORECAST:
LEISURE SLOWDOWN,

COMMERICAL STRENGTH,
TENUOUS INT’L IN-BOUND




LEISURE TRAVELER SENTIMENT INDEX

(2007 - 2017)
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VALUE AND PRICE ARE GROWING AS DETERMINENT

o of domestic U.S. vacations
o in Q1 and Q2 were
influenced by low airfares

Source : 2017 MMGY Global Portrait of American Travelers




BUSINESS INTENT TO TRAVEL DOMESTICALLY
IN THE NEXT 12 MONTHS

32% 12%

PLAN TO TAKE MORE TRIPS PLAN TO TAKE FEWER TRIPS

Source : 2017 MMGY Global Portrait of American Travelers




NET OVERALL VARIANCE IN FUTURE BUSINESS INTENT

20 POINTS

10 POINTS

4 POINTS

2 POINTS 2 POINTS

2013 2014 2015 2016 2017 2018




2018 CONVENTIONS AND MEETINGS

4%

INCREASE

Source: AMERICAN EXPRESS GLOBAL MEETINGS FORECAST




MIXED INDICATORS

Y/
3 ‘7 o Increase in August YOY

International In-Bound

3 OF LAST 6 International In-Bound
MONTHS has Dropped

Source: 2017 MMGY Global Portrait of American Travelers and USTA




THE INDUSTRY
NEEDS TO BETTER

UNDERSTAND
TRAVELERS.
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"D USATODAY  NeEws SPORTS LIFE  MONEY TECH  TRAVEL  OPINION {8} 72° CROSSWORDS  WASHINGTON  VIDEO  STOCKS  MORE

The malignant myth of the Millennial €

William Cu , USATODAY

o —

“...differences can be born out of an individual's &
olace in the life cycle — whether a young adult, 4
middle-aged parent or retiree rather than anything
unigue about that person's generation.”

boomers did at the same stage of life, despite being better educated, according to a new analysis by
the advocacy group Young Invincibles. (Jan. 13) AP
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A Subscribe
i to Adweek

Get a full year of print
and tablet editions for
just $99

Recipe for a
Lawsuit

Co mpem s take
Chl court ove:

Super Bowl
Ad Tracker
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min t ews
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Headlines: Press: New York Leads Nati | Magaz TV: As NBA Moves In ime Time, e He Most Annoying T. & Brands: Bud Light's r Bowl Ad

Infographlc Marketers Are Spendmg 500%
More on Millennials Than All Others Combined

Data from Turn breaks down Gen Y into 4
groups
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of consumers consider
vacations their #1 priority
for discretionary spending




JUST WHO ARE
THESE MILLENNIALS?



















EARLY STAGE

Young, Investigative,

Moving Target, Unsure.

/s

GORPORATE
PIZIA SUCKS

FIGURING IT OUT
Starting to Follow Patterns, Finding
Direction, Establish and
Influencing Tastes.

e




FOUNDATIONAL COMING FULL CIRCLE
Rooted, Predictable, Attached to Redefining Mature, Investigative
Affinities. Real Time To Explore.

Lo fie]




WITHIN THESE CYCLES,

THERE ARE ODD BUT
INTERESTING PATTERNS
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NOT ALL TRAVELERS

ARE CREATED EQUAL




SPECIFIC TRAVELER SEGMENTS

Earners
Not
Rich
Yet




SPECIFIC TRAVELER SEGMENTS

HENRYs DEMO PROFILE

64% 13% 18% 3 l

Average Age

_ . $350k

Average Income

Families Couples Singles

MMGYGLOBAL



SPECIFIC TRAVELER SEGMENTS

oo Young

At

Heart
Travelers
Zooming
Everywhere
Enthusiastically




SPECIFIC TRAVELER SEGMENTS

YAHTZEEs DEMO PROFILE

» Active Retirees Between
Ages 55 and 75

» Have Taken 3+ Vacations in
Past 12 Months

» 12.1M Households in U.S.
» Will be 12% of U.S. travelers
by 2020

MMGYGLOBAL



Mountain
Aficionados

Vacationing
Everywhere

Noatural




100%
Q7%
89%

2X

] 38

|n ex

Are driven by both Mountain
and City experiences

Woant to hike, climb, ski, fish

or see wildlife and scenery

Seek cultural experiences such
as museums and architecture

Spending on hotels, food &
beverage and retail

to travel more and spend
more on leisure travel
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WHAT ARE

GENERAL TRUTHS
ABOUT TRAVELERS?
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Travelers Will:




= 2

i [ Bermuda Map | M x V. G bermuda hotels - X \ & Expedia Travel: Vi x vﬂPricsline.co

nuda.com/default/

B E R M U DA EXPLORE | WHERETOSTAY | H
E—— Travelers Will:

SEARCH & BOOK

Search City or Hotel Name:

f ‘ ‘ Search City or Hotel Name
' t ! Checkin: Check out:
' 92016 M snonoe M|,

Tuesday Wednesday (1 night)

% : | have no specific dates
CURRENTLY )
84°F
. v We provide the Best Available Rate for

SUMMER FRIDA

2 INTENTIONALLY

Sign up for our

= FRENETIC.




Travelers Will:

DREAM
| ABOUT ONE

we

.. DESTINATION.

¥ AND GO TO
“ ANOTHER.
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OPINIONS OF




—
ravelers e

CHANGE
gmia PLANS BASED

' ON TERRORISM
AND DISEASE.




IDENTIFYING

OPPORTUNITITES




OPPORTUNITY:

MILLENNIAL FAMILIES




MILLENNIAL FAMILIES

9.5 million households

o
'| o
36.9 million vacations

‘ $50.4 billion in travel spend






LEISURE TRAVEL EXPENDITURES

MILLENNIAL FAMILIES LEAD THE WAY

AVG. VACATION SPEND PER HOUSEHOLD  MILLENNIAL FAMILIES MILLENNIAL COUPLES MILLENNIAL SINGLES

PAST 12 MONTHS $5,295 $4,237 $3,688
NEXT 12 MONTHS $6,282 $3,899 $3,344
DIFFERENCE (%) 19% (8%) (10%)

MMGYGLOBAL



MILLENNIAL FAMILIES REMAIN OPTIMISTIC
DESPITE PERCEIVED INSTABILITY

83% 82% 65%

OPTIMISTIC ABOUT OPTIMISTIC ABOUT THE OPTIMISTIC ABOUT THE
MY OWN FUTURE FUTURE OF MY JOB FUTURE OF AMERICA

Source: 2017 MMGY Global Portrait of American Travelers







OPPORTUNITY:

BLEISURE




o/ Business travelers who say they will make
o plans for leisure activities and bring others to
the destination while traveling for business.

2016 MMGY Global Portrait of Business Travelers







o/ Business travelers who admit to scheduling a
o meeting around their leisure travel plans.

2016 MMGY Global Portrait of Business Travelers




LEISURNESS?



OPPORTUNITY:

EMBRACE DISRUPTORS
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Netflix Is Streamed More
Than Hulu, YouTube And
Amazon Combined, But
Game Streaming
Content Beats Them All

July 6, 2017 at 15:59PM

[Credit: Pixabay]
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2IN3 1 BILLION

MINUTES OF DIGITAL CONSUMPTION LOCATION POINTS PER MONTH

Source: 2017 MMGY Global Portrait of American Travelers




The Rise of
Mobile Booking
in Travel
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WHICH BRINGS US TO

THE KING OF TRAVEL
DISRUPTION




\"& CINBC HOMEUS. v NEWS MARKETS INVESTING TECH MAKEIT VIDEO SHOWS MORE SUBSCRIBE » PRO LIVETV WATCHLIST

Will my children follow in my footsteps?

Or create their own path? % UBS

2017 Disruptor 50 full coverage
. ;‘:,' i ;

Start Over| 1-5 of 50
- 3 “l‘

1. Airbnb 2. Lyft 3. WeWork 4. Grab 5. Uptake Technologies

1. Airbnb 0000

It's a $31 billion trip

Founders: Brian Chesky (CEO), Nathan Blecharczyk, Joe Gebbia
Launched: 2008

Funding: $4.4 billion (PitchBook)

Valuation: $31 billion (PitchBook)

Disrupting: Hotels, travel

Rival: Hotels, HomeAway




& airbnb

Welcome! How can we

OQ bearch for anything (booking a place, getting paid, reviews)

Help Center

Getting Started
Account & Profile
Hosting
Traveling
Reviews

Business Travel
Trust & Safety
Taxes
Community
Policies

Feedback

Suggested for You

] Can | change a reservation as a host?

F:‘w

| How does Airbnb process payments?

l éj How is the price determined for my reservation?

=a
‘ = What is the Airbnb cancellation policy?

"‘] What is Verified ID?

| Become a Host

Sign Up

Log In




4 MILLION







Airbnb in the U.S. as a share of the U.S. hotel industry v

9%
8% -
7% -

6% —

5% - p -

3%

2% - ,.”'v’

o B-g @

1%~

9/2014 1/2015 5/2015 9/20156 1/2016 5/2016 9/2016 1/2017

M revenue M Supply [l Demand



Booking.com Could Narrow the Gap In Vacation Rentals

Booking.com has long experimented with vacation rental inventory. Its
inventory has been growing rapidly, but vacation rentals still remain a small
part of Booking.com's business.



But is there scale? Business travelers intent to use shared lodging

8% 12% 16% 21%

Matures GenXers Boomers Millennials

Source: 2017 MMGY Global Portrait of American Travelers®



OPPORTUNITY:

RE-THINK LOYALTY
AND BRAND
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PURCHASE







MARRIOTT

CLASSIC

2 a

THE RITZ-CARLTON STREGIS

Sheraton

M- [»)
\armiof DELTA
VACATION CLUS “OTELY

COURTYARD FOURX SPRINGHILL
Namoft, POINTS SUITES
o RATOS MARRIOTT
» FAIRFIELD
PROTEA NC s, NN A ST
Marmolt

DISTINCTIVE
e

RITZ-CARLTON RESERVE* LUXURY BVLGARI

Coripenio®

EDITION

AUTOGRAPH
LMERIDIEN ~ WESTIN  coLitcrion RETY

R

RENAISSANCE" TRIBUTE

BN . o0d

Hotels and
Resorts

Residence NUES 11
i oft VI @

TOWNEPLACE
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£ . M PRBE ST %ﬁqp{, ’o'fl triwago B HomeAway
W Expedia

EGENCIA  *% travelocity

g Expedia
S\&venere.com" @ cruisezlzcenters

priceline.com




Costanza'Wallet Syndrome

- - El




MOTIVATING BEHAVIORS OR ADDICTION TO OUR PHONES?

=3

MINUTES




ON-DEMAND LABOUR
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IF YOU DON'T OWN YOUR BRAND,

OTHERS WILL




SEA OF

SAMENESS




THE PERFECT MARRIAGE OF YOUR
ENDLESS LOVE AND OUR BOUNDLESS LUXURY.

Deambirides.com <




s & Wpennr pras 1
LIVES U TO OUR NAME

A premium all-inclusive play date for your children

and your inner child alike.

Conve, pamper younselves in onr workd of Dnbrited Zicoury® — where your gourmer meads, wnlsnited prenuum beyverigo:
T el enelle ey ol gt adventuses are all loctiuded. For o anied tiee it abo indudes wallor sonthing sevirg.

Visit call 1866 foe detads




Who says you can't have it ali? Fast and fun
or laid back and lazy, whatever you're into
you'll find it at Breezes. And It's all Included.
An endless array of land and water sports.
All meals and drinks. All entertainment,
All in some of the most romantic, tropical
destinations on earth. When you start with
the be es, everything

else jsa breeze

FOR YOUR DREAM W
st <

EDDING,




IE 1 COULD BE ANYWHERE
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Yﬂu Search -

° Jonathon Triest &
Follow
Sftrest

Only @Casper can make unboxing pillows
fun.

s Simone de Rochefort &

Doocmauaszar

Follow

The Casper has LANDED. Unboxing video
will go up Thursday with the new episode of
@_RocketFM !

2:22 PM - 24 Dec 2015

nue 15000000 3
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o/ Are more likely to buy after
o seeing a relatable consumer
generated image online

of all consumers

Sos

e Justin Farmer

..

° ° e
080 AT&T LTE = [l eeees ATET UTE 9:51 PM 46% M|
Q  Justin Farmer ‘ /
< Tweet Q A
1
i

w Shea Sylvia Carter

Scenes from an A+ week in San
Frencisco #mmgytravels #bigcheese







BRAND

AUTHORITY




K »

MADE FOR'REAL, REAL LIFE:

TARGETED ADDRESSABLE TV
®




modernfamily




Arturito | Campbell’s #RealReallife




Your Father | Campbell’s #RealRealLife




OUR RESEARCH: TRAVELERS ARE INCREASINGLY GREEN

32%

SELECT SERVICE
PROVIDERS BASED ON
ENVIRONMENTAL
PRACTICES



COMMON THREADS INITIATIVE

REDUCE
WE make uselis goar thal lasts a long tme
YOU don buy what you don't need

REPAIR
WE help you repeir your Patagonia Qoo
YOU pladge 10 fix what's broken
REUSE
WE hoip fnd a home for Patagonia goor
YOu MO longer need
YOU sail or pass # on®
RECYCLE

WE wil take back your Patagoria pear
that s wom out

YOU plecige 10 knep your sttt out of
e lanalil and InCinerator

REIMAGINE

TOGETHER we reimagne & works whero weo take
cnly whatl natune Can npiace

patagonia


















YOU

@CLAYTONREID

KANSAS CITY LOS ANGELES MADRID NEW YORK ORLANDO/FT MYERS WASHINGTON DC f&




