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Lead
Generation

Number of 2016 
Visitor Guide Leads: 

8,722

Number of 2016 
Group Leads: 292

2017–2018 Advertising Opportunities
Welcome to the Visit Estes Park Services Guide! This helpful booklet provides concise 
information about how Visit Estes Park can assist you with your own marketing eff orts 
as well as new avenues to expand your campaigns. Guests to the Estes Park area and 
Rocky Mountain National Park are utilizing Visit Estes Park’s advertising tools, and 
that interaction continues to grow year after year across all our marketing channels. 

We encourage you to review the opportunities presented in this guide and contact 
us for assistance in developing a marketing program that will respect your budget 
and provide the most return on your investment. Let us help maximize your 
marketing exposure. You have the ability to attract additional guests and encourage 
them to discover how your businesses can be a part of their best vacation ever!  

ADVERTISING 

OPPORTUNITIES

.......

Offi  cial Visitor 
Guide
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FREE OFFICIAL VISITOR 

GUIDE  
  

VISITESTESPARK.COM

ESTES PARK
COLORADO

STUNNING
ROCKY MOUNTAIN 
NATIONAL PARK p. 50

CHOOSE YOUR OWN
ADVENTURE p. 30
WILD TO MILD
OUTDOOR ACTIVITIES p. 16
A CENTENNIAL CELEBRATION p. 34

TOP TRAILS TO TRY p. 22

ANTICIPATED 

DISTRIBUTION

Circulation: 195,000

Mailed to individuals 
upon request: 43,000

Distributed through 
brochure racks, Colorado 
welcome centers and 
other Visit Estes Park 
programs: 152,000

Online
Results

2016 WEBSITE STATS

Visitor Guide Page 
Views: 566,450

VisitEstesPark.com 
users: 1,227,673

Lodging Referrals: 
535,985

Sessions: 
1,700,406

Visitor 
Center 

2016 Visitors at 
Visitor Center: 477,023

Total Number of 
Rack Slots: 250

Total Number of 
Menu Displays: 55
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HELPFUL 

INFORMATION

.......

Why Take Advantage of Visit Estes Park 
Advertising Opportunities?

A FULL PAGE, FOUR-
COLOR MAGAZINE 

AD HAS 

83%
 OF THE VALUE OF  
A 30-SECOND TV 

COMMERCIAL1

......................

67.6%
OF AMERICAN TRAVELERS 
USED THE DESTINATION’S 

WEBSITE BEFORE 
DECIDING TO TRAVEL 

THERE; 44.4% OF THEM 
USED IT AFTER MAKING 

THE DECISION2

3.5 days
......................

NUMBER OF DAYS A 
GUEST STAYS AFTER 

USING A VISITOR GUIDE 
FOR INFORMATION6

71%
......................

OF U.S. MILLENNIALS 
WANT “TO PARTICIPATE 

IN ADVENTURE 
ACTIVITIES THAT 

TAKE ME OUT OF MY 
COMFORT ZONE WHEN 

ON VACATION”3

More than 
half (53%) of 
hospitality 

professionals 
still observe 
guests using 

brochures and 
98% of them 
value printed 
visitor info for 
their guests.5

DMOs hold a 
trust advantage 

over Google-
curated content 

by 89%.4

over
50%

OF LEISURE 

TRAVELERS 

USE PRINT 

RESOURCES 

TO ASSIST 

WITH THEIR 

TRAVEL 

DECISIONS
2

1 “Print Ain’t Dead...Traditional Advertising Is Alive” conducted for TTIA Travel & Tourism Conference (2014). 
2 January 2016 State of the American Traveler. 3 2015 Tourism & Travel Trends Report, ©2015 Resonance Consultancy Ltd. 

4 April 2016 State of the American Traveler (Survey question was: Which content, opinions and advice would 
you generally trust more? A local visitor bureau/tourism offi  ce or Google-Curated Content?).

5 Hospitality Visitor Information Survey conducted by the Center for Marketing Technology at Bentley University (2016).
6 A Study of DMO Visitor Guides: User Profi le, Usage & Conversion” conducted by Destination Analysts 

in partnership with the WACVB Education & Research Foundation (2014).

76%
of customers have been infl uenced by direct mail to make a purchase1

3.5 billion
......................

PEOPLE WHO HAVE MOBILE INTERNET 

ACCESS, WHICH MEANS WEBSITES AND 

DIGITAL PUBLICATIONS WILL BE EVEN MORE 

IMPORTANT AS TRAVEL RESOURCES.3
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VISITOR GUIDE

DISTRIBUTION

.......

43K
......................

MAILED TO 
INDIVIDUAL 

HOUSEHOLDS 
IN THE U.S & 

INTERNATIONALLY

80K
......................

DISTRIBUTED AT THE 
ESTES PARK VISITOR CENTER & 

NOCO BROCHURE SERVICE

72K
......................

DISTRIBUTED THROUGH WELCOME 
CENTERS, AAA OFFICES, HOTELS 

AND OTHER VISIT ESTES PARK 
PROGRAMS

2018 Distribution
We Reach Your Target Audience

In addition to mailing nearly 43,000 offi  cial Estes Park Visitor Guides to households 
that specifi cally request them, Visit Estes Park will mail approximately 7,200 to 
Estes Valley residents. This distribution confi rms your opportunity to immediately 
reach a targeted audience already considering Estes Park as a vacation destination. 
The combination of your display ad and custom content encourages guests to book 
a getaway to Estes Park and visit your business. 

Top 10 Response States

q
TX

5166
12%

.............

P
KS

1837
4%

X
MO

2939
7%

.............

c
NE

1775
4%

F
CO

2747
6%

.............

I
FL

1675
4%

N
IL

2535
6%

.............

v
WI

1544
4%

L
IA

2077
5%

.............

W
MN

1443
3%

A favorite area of 

mine is Wild Basin. It 

boasts quality snow, 

quiet trails and frozen 

waterfalls; it’s snow-

shoeing at its best.
—Monica Meyers, snowshoer 

and innkeeper, Gold Leaf Inn

i  am estes

moderate
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PUSH YOUR LIMITS
ROCK CLIMBING: With 

in-town locations and spots 

within Rocky Mountain 

National Park and Roosevelt 

National Forest, climbers fi nd 

more than 1,200 bouldering, 

sport and traditional routes. 

An indoor climbing wall 

welcomes beginners and those 

wanting to practice when the 

weather is challenging. 

TRAIL RUNNING: According 

to www.MapMyRun.com, 

more than 1,500 gravel or dirt 

routes in the Estes Park area 

give trail runners plenty of 

miles to cover—and gorgeous 

scenery to take in—while 

the thin air at 7,000-plus feet 

enhances their overall fi tness. 

MOUNTAIN BIKING: Fans

of the fat tire fi nd boulders 

and other technical terrain 

on trails outside Rocky 

Mountain National Park. The 

views are thrilling, and so are 

the grades. Pole Hill, just off 

U.S. Highway 36, promises 

descents that leave riders 

breathless and challenged.

BACKPACKING: Long-distance, 

overnight hikes thread 

throughout Rocky Mountain 

National Park or Roosevelt 

National Forest. Depending 

on your route, you may pass 

through woodlands or alpine 

tundra, beside waterfalls or 

across the Continental Divide. 

Permits are required year-

round to backpack in the 

national park and during 

summer in the national forest.

often suitable as is the higher

section of Trail Ridge Road

that is closed to motorists in

the winter.

PICKLEBALL: Easy on joints 

and good for athletes of all 

abilities, pickleball is played 

on a badminton-sized court 

with a plastic whiffl e ball 

and wooden paddles. Play 

on courts at Stanley Park; 

equipment is available from 

the nearby Youth Center & 

Recreation Offi ce.

YOGA: Both a physical and 

spiritual exercise, yoga fi ts 

beautifully into a mountain 

setting. Find balance while 

practicing on your own in a 

quiet spot outdoors, or learn 

something new while taking 

a class with a local instructor.

ICE CLIMBING: Look to

the national park for epic

ice climbing adventures for 

experienced climbers. A 

favorite, Hidden Falls, has 

a short approach. Others—

Jaws, The Squid, All Mixed 

Up, plus about 20 more—

present longer approaches. 

Want to give ice climbing a 

try? Local outfi tters will safely 

show you the ropes (and the 

ice picks).

MOUNTAINEERING: More 

complicated than hiking,

mountaineering requires

skill and technical gear to 

reach the top. In Estes Park, 

several summits beckon,

but one stands out—Longs

Peak. At 14,259 feet high, it 

has lured mountaineers for 

more than a century.

Mountain National Park, there 

are special fi shing regulations. 

If you snag a threatened 

greenback cutthroat, for 

example, you must release it.

HORSEBACK RIDING: 

Somehow the scenery just 

seems better from the back 

of a horse, so saddle up. Area 

wranglers lead rides from one 

hour to overnight. Some even 

offer breakfast or steak dinner

rides. Others guide pack trips

to remote lakes and streams. 

Or, if you brought your own 

horse, you may ride trails in 

Roosevelt National Forest 

or follow select routes in the 

national park.

CROSS-COUNTRY SKIING: 

Head into the national park

to fi nd pristine conditions

for cross-country skiing.

Trails near Sprague Lake are

No matter your level of skill, Estes Park presents dozens of 

activities to invite you outside in every season. Here are 

several to get you started.

wildtomild
wild

COMFORT ZONE
SNOWSHOEING: Easily 

accessed trails, notably the 

ones to Emerald Lake or Mills 

Lake inside Rocky Mountain 

National Park, make the area 

a trekking paradise. Plus, 

the activity is easy to do: If 

you can hike, then you can 

snowshoe. Didn’t bring gear? 

No problem. Local sports 

shops rent snowshoes, poles 

and boots.

FISHING: With the Big

Thompson River running

right through the village, Lake

Estes to the east, Fall River

to the west and several other

nearby blueways, anglers fi nd

many places to cast a line.

Flyfi shers and spin casters 

often catch trout—rainbows 

and browns. In Rocky 

AREA GEAR SHOPS rent equipment for cross-country skiing, alpine touring, downhill skiing and snowboarding. 

AFTER AN AFTERNOON OF SLEDDING at Hidden Valley in Rocky Mountain National 

Park, warm up with some hot cocoa in town.
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195K printed
 DIGITAL GUIDE  

566,450 
page views

2018

VISITOR 

GUIDE

.......

Red Rocks

NEW MEXICO

UTAH

OKLAHOMA

WYOMING

KANSAS

NEBRASKA

COLORADO

Fort Collins
7634

70

25

70

Julesburg

Burlington

Fort Collins

Trinidad
AlamosaCortez

Fruita

Dinosaur
Silverthorne

Boulder, CO
Bradenton, FL
Canton, MI
Chicago, IL
Cincinnati, OH
Grand Island, NE
Fargo, ND
Houston, TX

Indianapolis, IN
Iowa City, IA
Lincoln, NE
Muskogee, OK
Oak Lawn, IL
Omaha, NE
Springfi eld, MO
Westminster, CO

AAA Offi  ces: 

(not a complete list)

Colorado Welcome Centers: Local Distribution:

(not a complete list)
Estes Park Visitor Center, the mobile 
Visit Estes Park Information Booth,  
local events, conferences, the 
Farmers Market and NoCo Brochure 
Services Racks

Regional Distribution: 
(not a complete list)
Boulder CVB
Castle Rock Chamber of Commerce 
   & Visitor Center
Eagle Information Center
Embassy Suites Loveland
Fort Vasquez Visitor Center
Grand Junction Visitor Center
Grand Lake Chamber of Commerce
Greeley Chamber of Commerce
Loveland Visitor Center
Sterling Visitor Center
Track and Trails
U.S. Forest Service Boulder 
   Ranger District
Visit Denver Downtown 
   Information Center
Visit Longmont



6  |  VISITESTESPARK.COM

22  |  WWW.VISITESTESPARK.COM 800.443.7837  |  WWW.VISITESTESPARK.COM  |  23

O
U

T
D

O
O

R

O
U

T
D

O
O

R

22  |  WWW.VISITESTESPARK.COM

F
O

O
D

 &
 D

R
IN

K

BUSINESS 1
Forage for Food 
in Estes Park
You’ll be glad you did. 
Menus in some restaurants 
promote regional ingredi-
ents such as elk, bison or 
fi sh. You’ll fi nd burgers made 
with game or gourmet 
dishes highlighting pecan-
encrusted trout. Other 
restaurants offer traditional 
American fare, or they 
favor ethnic fl avors.
     If you’re in a hurry to 
catch a performance or 
need a booth for a family 
of eight, many eateries can 
accommodate you. On the 
other hand, if you prefer 
quiet conversation over 
an unhurried, candle-lit 
dinner, Estes Park has many 
of those restaurants to 
choose from, too. Whether 
you’re a foodie or a family, 
the eateries here satisfy.

BASE CAMP FOR YUM

GRAB A 
BITE TO 
EAT AND 
DRINK

CHECK OUT THE FARMERS MARKET. See what’s in season and take home some fresh goodies from the Estes Valley Farmers Market. It is 
held once a week at Bond Park from June through September. Stop at the Visit Estes Park booth to say “hi” and receive a free gift!

BUSINESS 2 BUSINESS 3
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Business 1
This is dummy copy. You’re 
not really supposed to read 
dummy copy, it is just a place 
holder for people who need 
some type to visualize what 
the actual copy might look 
like if it were real content. 
If you want to read, I might 
suggest a good book, per-
haps Hemingway or Melville. 
That’s why they call it dummy 
copy. This, of course, is not 
the real copy for this.
website.com
970-586-1234

Business 2
This is dummy copy. You’re 
not really supposed to read 
dummy copy, it is just a place 
holder for people who need 
some type to visualize what 
the actual copy might look 
like if it were real content. 
If you want to read, I might 
suggest a good book, per-
haps Hemingway or Melville. 
That’s why they call it dummy 
copy. This, of course, is not 
the real copy for this.
website.com
970-586-1234

Business 3
This is dummy copy. You’re 
not really supposed to read 
dummy copy, it is just a place 
holder for people who need 
some type to visualize what 
the actual copy might look 
like if it were real content. 
If you want to read, I might 
suggest a good book, per-
haps Hemingway or Melville. 
That’s why they call it dummy 
copy. This, of course, is not 
the real copy for this.
website.com
970-586-1234
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PORTRAITS IN THE PARKFamilies & Groups of Any Size 

WHY GO HOME?

YOUR JOURNEY TO BASE CAMP STARTS HERE…MARK YOUR FAVORITES! Use our sticky notes to remember places to visit, things 

to do, treats to buy and more. 

wild meets life

Yes, please!

trail mix

Date Night get  outside

LEARN THRoughADVENTURE

FUN!

XHeights ’n Sights

Share your adventures with #Estes100!

Ö bucket list
BEAR BREAK IN!

2018

VISITOR 

GUIDE

.......

2018 Features
MAGAZINE QUALITY; MORE OPPORTUNITIES FOR 
YOUR BUSINESS
The 2018 Visitor Guide, distributed digitally and in print, will maintain the magazine 
quality and blend of narrative and graphic editorial presentations that were presented 
in 2017, plus it will include new aspirational photography. In addition to display ads, 
new opportunities for paid editorial and unique, interactive ads also are available.

IMPROVED PRESENTATION WITH FEATURES THAT ATTRACT 
READERS AND INCREASE VALUE FOR ADVERTISERS: 

• List of recommended hiking trails
• Magazine-quality perfect binding
• Peel-off  sticky tabs so readers can interact with the guide 
  and plan their vacations
• Fold-out maps including shuttle routes, RMNP and Estes Park
• Free ad design assistance is available

Short editorial blurbs
Sticky tabs

Focus on photography Focus on specifi cs about where to go 

and what to do, rather than generalities
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BUSINESS 1
Forage for Food 
in Estes Park
You’ll be glad you did. 
Menus in some restaurants 
promote regional ingredi-
ents such as elk, bison or 
fi sh. You’ll fi nd burgers made 
with game or gourmet 
dishes highlighting pecan-
encrusted trout. Other 
restaurants offer traditional 
American fare, or they 
favor ethnic fl avors.
     If you’re in a hurry to 
catch a performance or 
need a booth for a family 
of eight, many eateries can 
accommodate you. On the 
other hand, if you prefer 
quiet conversation over 
an unhurried, candle-lit 
dinner, Estes Park has many 
of those restaurants to 
choose from, too. Whether 
you’re a foodie or a family, 
the eateries here satisfy.

BASE CAMP FOR YUM

GRAB A 
BITE TO 
EAT AND 
DRINK

CHECK OUT THE FARMERS MARKET. See what’s in season and take home some fresh goodies from the Estes Valley Farmers Market. It is 
held once a week at Bond Park from June through September. Stop at the Visit Estes Park booth to say “hi” and receive a free gift!

BUSINESS 2 BUSINESS 3
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Business 1
This is dummy copy. You’re 
not really supposed to read 
dummy copy, it is just a place 
holder for people who need 
some type to visualize what 
the actual copy might look 
like if it were real content. 
If you want to read, I might 
suggest a good book, per-
haps Hemingway or Melville. 
That’s why they call it dummy 
copy. This, of course, is not 
the real copy for this.
website.com
970-586-1234

Business 2
This is dummy copy. You’re 
not really supposed to read 
dummy copy, it is just a place 
holder for people who need 
some type to visualize what 
the actual copy might look 
like if it were real content. 
If you want to read, I might 
suggest a good book, per-
haps Hemingway or Melville. 
That’s why they call it dummy 
copy. This, of course, is not 
the real copy for this.
website.com
970-586-1234

Business 3
This is dummy copy. You’re 
not really supposed to read 
dummy copy, it is just a place 
holder for people who need 
some type to visualize what 
the actual copy might look 
like if it were real content. 
If you want to read, I might 
suggest a good book, per-
haps Hemingway or Melville. 
That’s why they call it dummy 
copy. This, of course, is not 
the real copy for this.
website.com
970-586-1234
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2018

VISITOR 

GUIDE

.......

Sponsored Content Opportunities
• In-line directory advertising with photos
• Sponsored editorial copy (specifi cally about your business) with photos
• Video or Slideshow in Digital Visitor Guide—embed one into your digital ad

Sponsored Food & Drink Editorial

• Includes copy, your image and contact information (website, phone)

SPARK.COMSPARK.COM
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Business 5
This is dummy copy. You’re not 

really supposed to read dummy 

copy, it is just a place holder for 

people who need some type to 

visualize what the actual copy 

might look like if it were real 

content. If you want to read, I 

might suggest a good book, 

perhaps Hemingway or Melville. 

That’s why they call it dummy 

copy. This, of course, is not the 

real copy for this adver. it is just 

a place holder for people who 

need some type to visualize what 

the actual copy might look like if 

it were real content. 

website.com
970-123-4567

Business 4
This is dummy copy. You’re not 

really supposed to read dummy 

copy, it is just a place holder for 

people who need some type to 

visualize what the actual copy 

might look like if it were real 

content. If you want to read, I 

might suggest a good book, 

perhaps Hemingway or Melville. 

That’s why they call it dummy 

copy. This, of course, is not the 

real copy for this adver. it is just 

a place holder for people who 

need some type to visualize what 

the actual copy might look like if 

it were real content. 

website.com
970-123-4567

yum

CHOOSE LOCAL Ask for a locally made bottle of wine or craft beer to go with your meal. 

Estes Park boasts several breweries, plus a winery, a distillery tasting room and a 

new distillery.

DRINK!
Business 6
This is dummy copy. You’re not 

really supposed to read dummy 

copy, it is just a place holder for 

people who need some type to 

visualize what the actual copy 

might look like if it were real 

content. If you want to read, I 

might suggest a good book, 

perhaps Hemingway or Melville. 

That’s why they call it dummy 

copy. This, of course, is not the 

real copy for this adver. it is just 

a place holder for people who 

need some type to visualize what 

the actual copy might look like if 

it were real content. 

website.com
970-123-4567

7 healine 
goes here
THIS IS DUMMY COPY. 

YOU’RE NOT REALLY 

SUPPOSED TO READ 

DUMMY COPY, IT IS 

JUST A PLACE HOLDER 

FOR PEOPLE WHO 

NEED SOME TYPE TO 

VISUALIZE WHAT THE 

ACTUAL COPY MIGHT 

LOOK LIKE IF IT WERE 

REAL CONTENT.  THIS 

THIS IS DUMMY COPY. 

YOU’RE NOT REALLY 

SUPPOSED TO READ 

DUMMY COPY, IT IS 

JUST A PLACE HOLDER 

FOR PEOPLE WHO 

NEED SOME TYPE TO 

VISUALIZE WHAT THE 

ACTUAL COPY MIGHT 

LOOK LIKE IF IT WERE. 

VISUALIZE WHAT THE.

website.com
970-586-1234

y

I BUSINESS 

NAME 6

I BUSINESS 

NAME 4

I BUSINESS   

NAME 5

D

F

E
C

A 365 characters $2,000
B 365 characters $1,400
C 500 characters $2,250
D 500 characters $1,200
E 400 characters $950
F 500 characters $1,500
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A BRONZE STATUE of an elk at the intersection of U.S. Highway 36 and Colorado 
Highway 7 represents Samson, a beloved 7-by-9 trophy elk who lost 
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picture 
perfect
WHEN BRIDES AND 
GROOMS WORK WITH 
JOE PYLE PHOTOG-
RAPHY, THEY LIKEN 
THE EXPERIENCE TO 
“WORKING WITH TWO 
OLD FRIENDS.” JOE 
AND KARI PYLE EXCEL 
AT MAKING SHOOTS 
STRESS-FREE. IN 
ADDITION, AS YEAR-
ROUND RESIDENTS 
OF ESTES PARK, 
THE HUSBAND-WIFE 
TEAM KNOWS ROCKY 
MOUNTAIN NATIONAL 
PARK AND STRIVES 
TO MAKE EACH PHOTO 
SHOOT FRESH AND 
INNOVATIVE BY 
FOCUSING ON 
COMPOSITION AND 
NATURAL LIGHT.
joepylephotography.com
319-325-3875

SCORE!
Breakfast Bliss
If you’re out early, pull into 
Cinnamon’s for a treat to take 
to the national park. Come 
later, and you’ll likely miss out 
on the heavenly cinnamon 
rolls baked fresh here every 
morning. Choose from clas-
sic, raisin, fruit-fi lled, salted 
caramel or pecan and have it 
frosted to your liking. Any one 
(or two!) of them pairs nicely 
with a cup of tea or Ozo coffee, 
roasted in nearby Boulder. 
Off-the-usual-Elkhorn-path, 
this bakery draws a line of 
locals every morning, so you 
know it’s beloved. 

920 W. Elkhorn Ave. 
970-480-1501
970-577-7000

more things to try

Looking Glass
You won’t get a lesson in the art of glassblowing, but you’ll be mes-
merized by the process. At Patterson Glassworks Studio & Gallery, 
watch artisans and apprentices blow and form molten glass into 
bowls, goblets, platters and decorative art. In fact, the studio is a 
favorite destination for people visiting—and for those who return 
year after year. A variety of hand-blown glass, including functional 
glassware, home décor and art, is for sale at a range of prices at the 
studio and at fi ne art galleries across the nation.

glassworksofestespark.com  |  970-586-8619

Driving Tours
Buckle your seat belt for a thrilling and educational excursion with 
Green Jeep Tours! Choose from sightseeing, historical, off-roading or 
brewery and craft beverage tours (expanded this year) to gain insider’s 
knowledge of Estes Park, Rocky Mountain National Park and the sur-
rounding area. Experienced guides share fun facts about the places, 
wildlife and historical sites you encounter. These year-round tours 
get you off-the-beaten-path fi guratively—and sometimes literally. 

greenjeeptour.com  |  970-577-0034

VIEWS!
Nature’s Resort
It’s fun to stay at the YMCA, and 
YMCA of the Rockies is like no 
other Y in the world. First, its 
mountain valley location offers 
views of towering peaks in 
nearly every direction. Second, 
it features a world-class Craft 
& Design Center that goes well 
beyond popsicle sticks. Think 
glass fusing, basket weaving 
and silk painting. These creative 
pursuits complement guided 
hikes, zip lining and other 
activities. Finally, this YMCA 
offers more than 200 cabins 
or hotel-style lodge rooms to 
accommodate guests.

ymcarockies.org
970-586-3341

Whisky with a View
The smooth offerings at Elkins Distilling Co. prove there’s room in Col-
orado’s craft beverage market for more than just beer. The whisky goes 
from grain-to-glass in-house, in small batches, using local ingredients, 
including organic Colorado corn. After touring Estes Park’s fi rst and 
only distillery, order a fl ight or a craft cocktail and be sure to sample 
the latest creations in the Mason jars behind the bar. Hang out on the 
patio, across from Lake Estes, to enjoy unrivaled views of Longs Peak.

elkinswhisky.com  |  970-480-1848

treat
yourself
WHEN YOU ENTER 
RIVERSPOINTE SPA, 
YOUR REJUVENATION 
BEGINS IMMEDIATELY. 
DON A PLUSH ROBE, 
LOUNGE IN THE SAUNA 
AND LEAVE THE REST OF 
THE WORLD BEHIND. 
FROM THERE, EXPERT 
STAFF ESCORT YOU TO 
A TREATMENT ROOM TO 
MASSAGE, REFRESH, AND 
NURTURE YOU. HIKERS 
FIND SEVERAL PACKAGES 
GEARED SPECIFICALLY 
TO THEIR NEEDS: THE 
HIKER’S DELIGHT FOOT 
RESCUE AND THE 
ALTITUDE ADJUSTMENT 
WRAP. THE FULL-
SERVICE SPA IS ALSO A 
ONE-STOP SHOP FOR 
BRIDAL PARTIES.
riverspointespa.com
970-577-6841

- NEED A FISHING LICENSE? Purchase one online, by telephone or in person at 
Estes Park sporting goods shops or select hardware stores.

SCORE!
Sassy Shopping
Duck into The Grey House for stylish men’s, women’s and baby’s apparel 
and accessories, including some that are designed and printed locally. 
The private label items complement national brands Nixon, Toms, Raen 
and Herschel, and the mix changes with the seasons: light, airy fabrics 
in summer; cozy, warm ones in winter. Shop this mountain boutique 
and you’re sure to be the most fashionable (and comfortable!) at the 
campfi re or in front of the fi replace. 

thegreyhouse.boutique  |  970-577-7000
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Exhilarating 
Exploration
When you want to rev 
up your recreation, get 
behind the wheel of an 
ATV. Backbone Adventures 
rents them, so you can 
tackle the backcountry 
on your own terms. Want 
something easy? Check! 
Just take the sides off a 
Jeep and drive Old Fall 
River Road to Trail Ridge 
Road. Want more daring 
adventures outside the 
national park? Backbone 
can set you up for those, 
too. Enjoy the thrill!

1851 N. Lake Ave.
970-235-5045
backbonecycles.com

STAY IN TOUCH WITH ESTES PARK AND STAY IN THE KNOW! Sign up to receive our e-newsletter at www.VisitEstesPark.com.

A Grape View
Situated downtown, Snowy 
Peaks Winery handcrafts 
wine from Colorado-grown 
grapes. Sip a fl ight on the 
patio or in the lounge. A kids’ 
playroom makes a visit fun 
for the whole family. 

292 Moraine Ave. 
970-586-2099
snowypeakswinery.com

If These Walls Could Talk
More than a century old, the Stanley Hotel 
has some stories to tell. Hear them on daily, 
family-friendly ghost or history tours.

333 E. Wonderview Ave.  |  970-577-4000
stanleyhotel.com/tours

things to try

Refi ned Tastes
You don’t have to be a guest at the Stanley
Hotel to sip customized Prohibition-style
cocktails, to sample any of nearly 1,000 kinds
of whiskey, or to dine on regionally inspired
New American cuisine. The Whiskey Bar is 
known for having Colorado’s largest selection of 
whiskeys, bourbons and scotch. Knowledgeable 
and experienced bartenders can provide 
guidance by tailoring selections to your 
preferences and desires. Simply step into the 
timeless elegance of Cascades Restaurant and 
the Whiskey Bar.

333 E. Wonderview Ave., 
970-577-4000
stanleyhotel.com/dining

Elevated Fun
Take your adventure to new heights at 
Open Air Adventure Park. The aerial adventure 
park features 34 challenges hung 10 and 21 
feet in the air, giving you options at two 
different heights to climb on, swing through 
or maneuver over. From an elevated horse 
saddle to swinging bridges, there are unique 
opportunities for just about anyone ready to 
strap into a harness. Open Air has no set routes 
or directions, so you get to decide which 
obstacles you want to navigate and how to 
tackle them. Go ahead, feel what it’s like 
to be an Estes Park ninja warrior!

490 Prospect Village Dr.  |  970-586-3066  
openairadventurepark.com

christmas 
cheer
IN ESTES PARK YOU CAN 
ENJOY THE YULETIDE 
SPIRIT ALL YEAR. 
JUST STEP INTO THE 
CHRISTMAS SHOPPE OR 
THE SPRUCE HOUSE, 
BOTH OPEN YEAR-
ROUND, TO PUT YOU 
IN A HOLIDAY MOOD. 
SHOP FOR SEASONAL 
COLLECTIBLES AND 
DECORATIONS, INCLUD-
ING ORNAMENTS MADE 
BY COLORADO ARTISTS. 
DON’T MISS THE ESTES 
PARK CLOISONNÉ BALL 
ORNAMENT, WHICH 
MAKES AN EXCELLENT 
SOUVENIR. BOTH SHOPS 
OPEN DAILY AT 10 A.M.

The Christmas Shoppe
332 E. Elkhorn Ave.
970-586-2882
Spruce House
125 Spruce Dr. 
970-586-8510
thechristmasshops.com

Saddle Up
Experience the Rockies like a cowboy! Cowpoke
Corner Corral and National Park Gateway
Stables offer rides into Rocky Mountain
National Park or Roosevelt National Forest 
where you can enjoy miles of scenic, secluded 
mountain trails. Choose rides from one to nine 
hours. Pony rides for little ones.

Cowpoke: CO Highway 66 at Glacier Lodge
970-586-5890  |  cowpokecornercorral.com
Gateway: U.S. Highway 34 at Rocky Mountain 
National Park entrance  |  970-586-5269
nationalparkgatewaystables.com
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Sponsored Content Opportunities
Sponsored “Things to Try” Editorial

• Includes copy, your image and contact information (website, phone, address)

G $4,000
380 
characters

H $950
190 
characters

I $1,650
500 
characters

J $950
400 
characters

K $1,100
500 
characters

L $2,250
500 
characters 

M $1,600
385 
characters
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Sponsored Lodging Editorial

• Includes copy, your image and contact information (website, phone, address)

N 380 characters $4,000
O 125 characters $900
P 280 characters $1,100
Q 330 characters $1,025
R 400 characters $2,500

Sponsored Lodging Private

Vacation Homes Editorial

• Includes copy (275 
characters), your image 
and contact information 
(website, phone)
$1,000

Lodging Headline
You’re not really supposed to read 
dummy copy, BUSINESS NAME it 
is just a place holder for people 
who need some type to visualize 
what what the actual copy what 
the. That’s why they call it dummy 
copy. The real words will be writ-
ten once you have approved the 
headline. That’s why they call it 
dummy copy. The real words will 
be written once you have appro. 

333 Montgomery Hwy.
205-123-4567 | www.website.com

Lodging Headline
You’re not really supposed to read dummy, 
BUSINESS NAME, it is just a place holder for 
people who need some type to visual once.

333 Montgomery Hwy.  |  205-123-4567
www.website.com

Lodging Headline
You’re not really sup-
posed to read dummy, 
BUSINESS NAME, it is 
just a place holder for 
people who need some 
type to visualize what 
the actual copy might 
look like if it were real 
content. That’s why 
they call it dummy 
copy. The real words 
will be written once 
you have approved the. 

333 Montgomery Hwy.
205-123-4567
www.website.com

sweet dreams
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SWEET 
DREAMS
You’re not re-
ally supposed to 
read dummy copy, 
BUSINESS NAME, it 
is just a place holder 
for people who need 
some type to visual-
ize what the actual 
copy might look like 
if it were real content. 
If you want to read, I 
might suggest a good 
book, perhaps Hem-
ingway or Melville. 
That’s why they call 
it dummy copy. The 
real words will 

333 Mont Hwy.
205-123-4567
www.website.com

Lodging Headline
You’re not really supposed 
to read dummy, BUSINESS 

NAME, it is just a place holder 
for people who need some 
type to visualize what the 
actual copy might look like 
if it were real content. That’s 
why they call it dummy copy. 
The real words will be written 
once you have approved the. 

333 Montgomery Hwy.
205-123-4567
www.website.com

Lodging Headline
You’re not really supposed to read dummy 
copy, BUSINESS NAME it is just a place holder 
for people who need some type to visualize 
what what the actual copy what the. That’s 
why they call it dummy copy. The real words 
will be written once you have approved the 
headline. 

333 Montgomery Hwy.  |  205-123-4567
www.website.com

Lodging Headline
You’re not supposed to read dummy copy, BUSINESS NAME, it is just a place hold-
er for people who need some type to visualize what the actual copy might look 
like if it were real content. That’s why they call it dummy copy. The real words 
will be written once you have approved the headline. Rest assured, the words will 
expand the concept. With clarity. Conviction. And even a little wit. 

333 Montgomery Hwy.  |  05-123-4567  |  www.website.com
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NEED HELP? The Estes Park Visitor Center’s staff  and ambassadors will help you fi nd available lodging that matches 
your specifi c vacation needs, such as pet-friendly, kitchens or fi replaces. 
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6 vacation homes to sleep tight
GET YOUR BEAUTY REST AND LINGER A LITTLE LONGER UNDER THE COVERS AT THESE SIX GREAT PROPERTIES. EACH ONE 

OFFERS SOMETHING UNIQUE, WHETHER IT’S A ROMANTIC SETTING, AMAZING VIEWS, EXCELLENT VALUE (OR MAYBE ALL THREE!). 

1 This is dummy copy. You’re not 

really supposed to read dummy 

copy, it is just CABIN NAME for 

people who need some type to visu-

alize what the actual copy might 

look like if it were real content. If 

you want to read, I might suggest a 

good book. That’s why they call it 

dummy copy. 970-586-1234, 

www.website.com

2 
This is dummy copy. You’re 

not really supposed to read 

dummy copy, it is just CABIN 

NAME for people who need some 

type to visualize what the actual 

copy might look like if it were real 

content. If you want to read, I might 

suggest a good book, perhaps Hem-

ingway or Melville. That’s why they 

call it dummy copy. 970-586-1234, 

www.website.com

5 This is dummy copy. You’re 

not really supposed to read 

dummy copy, it is just CABIN 

NAME for people who need some 

type to visualize what the actual 

copy might look like if it were real 

content. If you want to read, I 

might suggest a good book That’s 

why they call it dummy copy.

970-586-1234, www.website.com

6
This is dummy copy. You’re 

not really supposed to read 

dummy copy, it is just CABIN 

NAME for people who need some 

type to visualize what the actual 

copy might look like if it were real 

content. If you want to read, I might 

suggest a good book. That’s why 

they call it dummy copy.

970-586-1234, www.website.com

3 
This is dummy copy. You’re 

not really supposed to read 

dummy copy, it is just CABIN 

NAME for people who need some 

type to visualize what the actual 

copy might look like if it were real 

content. If you want to read, I might 

suggest a good book, perhaps Hem-

ingway or Melville. That’s why they 

call it dummy copy. 970-586-1234, 

www.website.com

4 
This is dummy copy. You’re 

not really supposed to read 

dummy copy, it is just CABIN 

NAME for people who need some 

type to visualize what the actual 

copy might look like if it were real 

content. If you want to read, I might 

suggest a good book. That’s why 

they call it dummy copy. 

970-586-1234, www.website.com

1 2

3 4
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Sponsored 

Wellness Editorial

• Includes copy, your image 
and contact information 
(website, phone)
S 525 characters $2,250
T 185 characters $1,100
U 235 characters $900

Sponsored 

Shopping Editorial

• 6 spots available
• Includes copy (250 

characters), your image 
and contact information 
(website, phone)
$950

SHOP NAME Yes, this is dummy copy. 
You’re not really supposed to read 

dummy copy, it is just a place holder for 
people who need some type to visualize 
what the actual copy might look like if it 
were real content. If you want to read, I 
might suggest a good book. goldenleaf-

inn.com, 970-577-1766

SHOP NAME Yes, This is dummy copy. 
You’re not really supposed to read 

dummy copy, it is just a place holder for 
people who need some type to visualize 
what the actual copy might look like if it 
were real content. If you want to read, I 

might suggest a good book. taharaa.com,

970-577-0098

Yes, this is dummy copy. You’re not real-
ly supposed to read SHOP NAME dummy 

copy, it is just a place holder for people 
who need some type to visualize what 

the actual copy might look like if it were 
real content. If you want to read, I might 

suggest a good book. www.dellater-

ramountainchateau.com, 970-586-2501

SHOP NAME Yes, this is dummy copy. 
You’re not really supposed to read 

dummy copy, it is just a place holder for 
people who need some type to visual-

ize what the actual copy might look like 
if it were real content. If you want to 

read, I might suggest a good book. www.

theestesparkresort.com, 970-586-2501

SHOP NAME This is dummy copy. You’re 
not really supposed to read dummy 

copy, it is just a place holder for people 
who need some type to visualize what 

the actual copy might look like if it were 
real content. If you want to read, I might 
suggest a good book. www.estesparkfall-

riverlodge.com, 970-586-4367

Yes, this is dummy copy. You’re not 
really supposed to read SHOP NAME 

dummy copy, it is just a place holder for 
people who need some type to visualize 
what the actual copy might look like if it 
were real content. If you want to read, I 

might suggest a good book. www.thelan-

dingestespark.com, 970-820-0118

local shops
THIS IS DUMMY COPY. YOU’RE NOT REALLY SUPPOSED TO READ DUMMY COPY, IT IS JUST A PLACE HOLDER.

THIS IS DUMMY COPY. YOU’RE NOT REALLY SUPPOSED TO READ DUMMY COPY, IT IS JUST A PLACE HOLDER FOR PEOPLE WHO NEED 
SOME TYPE TO VISUALIZE WHAT THE ACTUAL COPY MIGHT LOOK LIKE IF IT WERE REAL CONTENT. IF YOU WANT TO READ.
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BUSINESS 
www.businesswebsite.com

970-586-1234

This is dummy copy, it is just a place 
holder for people who need some type 
to visualize. It is just a place holder for 
people who need some type to visual-
ize.es, this is dummy copy. 

BUSINESS 
www.businesswebsite.com

970-586-1234

This is dummy copy, it is just a place 
holder for people who need some type 
to visualize. It is just a place holder for 
people who need some type to visual-
ize.es, this is dummy copy. 

BUSINESS

www.businesswebsite.com

970-586-1234

This is dummy copy, it is just a 
place holder for people who need 
some type to visualize. It is just a 
place holder for people who need 
some type to visualize.es, this 
is dummy copy. This is dummy 
copy, it is just a place holder for 
people who need some type to 
visualize. It is just a place holder 
for people who need some type to 
visualize.es, this is dummy copy. 
This is dummy copy, it is just a 
place holder for people who need 
some type to visualize. It is just a 
place holder for people who need 
some type to visualize.

BUSINESS

www.businesswebsite.com  |  970-586-1234

This is dummy copy, it is just a place holder for people who need some type to 
visualize. It is just a place holder for people who need some type to visualize.es, 
this is dummy copy. It is just a place holder for people who need some type.

stay well
THIS IS DUMMY COPY. YOU’RE NOT REALLY SUPPOSED TO READ DUMMY COPY, IT IS JUST A PLACE HOLDER.

THIS IS DUMMY COPY. YOU’RE NOT REALLY SUPPOSED TO READ DUMMY COPY, IT IS JUST A PLACE HOLDER FOR PEO-
PLE WHO NEED SOME TYPE TO VISUALIZE WHAT THE ACTUAL COPY MIGHT LOOK LIKE IF IT WERE REAL CONTENT. 
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Sponsored Wedding Editorial

• Includes copy, your image and contact information (website, phone)

V $4,000
 380 
 characters 
W $1,100
 125 
 characters 
X $900
 280 
 characters 
Y $1,000
 330 
 characters 
Z $1,950
 400 
 characters 

Business Name reader 
will read on. (After all, that’s a 
reader’s job: to read, isn’t it?) 
And by the time your readers 
have reached this point in the 
fi nished copy, you will have 
convinced them that you not 
only respect their intelli-
gence, but you also under-
stand their needs as consum-
ers. As a result. As a result of 
which, your advertisment 
will repay your efforts. Take 
your sales; simply put, they 
will rise. As a result of which, 
your advertisment will repay 
your efforts. Take your sales; 
simply put, they will rise. As a 
result of which, your advertis-
ment will repay your efforts. 
Take your sales; simply put, 
they will rise. 

Likewise your Business 
Name. There’s every chance 
your competitors will wish 
they’d placed this advertise-

This is dummy copy. 
You’re not really supposed 
to read dummy copy, it is 
just a place holder for
You’re not really supposed to read 
dummy, it is just a place holder 
for people who need some type 
to visualize what the actual copy 
might look like if it were real con-
tent. That’s why they call it dummy 
copy. The real words will be writ-
ten once you have approved the. 

The real words will be written once 
you have approved the headline. 
Business Name the words will expand 
the concept. With clarity. Conviction. 
And even a little wit. Because in today’s 
competitive marketing environment, 
the body copy of your advertisment 
must lead the reader through a series of 
disarmingly simple thoughts. As a result 
of which, your advertisment will repay 
your efforts. Take your sales; simply put, 
they will rise. As a result of which, your 
advertisment will repay your efforts. 
Take your sales; simply put, they will 
rise. As a result of which, your advertis-
ment will repay your efforts. Take your 
sales; simply put, they will rise. 

weddings
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NEED HELP? The Estes Park Visitor Center’s staff  and ambassadors will help you fi nd available lodging that matches 
your specifi c vacation needs, such as pet-friendly, kitchens or fi replaces. 

Business Name
This is dummy copy. You’re not 
really supposed to read dummy 
copy, it is just a place holder for 
people who need some type to 
visualize what the actual copy 
might look like if it were real 
content. If you want to read. 970-
586-3341, ymcarockies.org

Business Name
This is dummy copy. You’re not 
really supposed to read dummy 
copy, it is just a place holder for 
people who need some type to 
visualize what the actual copy 
might look like if it were real 
content. If you want to read. 970-
586-3341, ymcarockies.org

Business Name
This is dummy copy. You’re not 
really supposed to read dummy 
copy, it is just a place holder for 
people who need some type to 
visualize what the actual copy 
might look like if it were real 
content. If you want to read. 970-
586-3341, ymcarockies.org

ment, not you. While your customers will have probably 
forgotten that your competitors even exist. Which brings 
us, by a somewhat circuitous route, to another small point, 
but one which we feel should be raised. As a marketer, you 
probably don’t even believe in body copy. Let alone long 
body copy. (Unless you have a long body yourself.) As a 
result of which, your advertisment will repay your efforts. 
Take your sales; simply put, they will rise. As a result of 
which, your advertisment will repay your efforts. Take your 
sales; simply put, they will rise. 

This is dummy copy Business Name. You’re not really 
supposed to read dummy copy, it is just a place holder for 
people who need some type to visualize what the actual 
copy might look like if it were real content. If you want to 
read, I might suggest a good book, perhaps Hemingway or 
Melville. That’s why they call it dummy copy. This, of course, 
is not the real copy for this advertisement. As a result of 
which, your advertisment will repay your efforts. Take your 
sales; simply put, they will rise. As a result of which, your 
advertisment will repay your efforts. Take your sales; simply 
put, they will rise. 

The real words will be written once you have approved 
the headline. Business Name the words will expand the 
concept. With clarity. Conviction. And even a little wit. 
Because in today’s competitive marketing environment, 
the body copy of your advertisment must lead the reader 
through a series of disarmingly simple thoughts. All your 
supporting arguments must be communicated with sim-
plicity and charm. And in such a way that the. And by the 
time your readers have reached this point in the fi nished 
copy, you will have convinced them that you not needs.

NEED HELP? The Estes 
Park Visitor Center’s 
staff  and ambassadors 
will help you fi nd 
available lodging that 
matches your specifi c 
vacation needs, such as 
pet-friendly, kitchens or 
fi replaces. BUSINESS NAME BUSINESS NAME

BUSINESS NAME

BUSINESS NAME

BUSINESS NAME

V

Y

W1 W2

Z

X1

X2

X3

Sponsored Arts Editorial

• Includes copy (245 characters), your image and contact information 
 (website, phone)

AA1 $920
AA2 $2,020
AA3 $1,020
AA4 $920
AA5 $1,020
AA6 $1,020
AA7 $500
AA8 $1,920
AA9 $1,100
AA10 $920
AA11 $980

Yes, this is dummy copy. You’re not really supposed to read SHOP NAME dummy copy, 
it is just a place holder for people who need some type to visualize. It is just a place 
holder for people who need some type to visualize.es, this is dummy copy. www.

businesswebsite.com, 970-586-1234

Yes, this is dummy copy. You’re not really supposed to read SHOP NAME 
dummy copy, it is just a place holder for people who need some type to 
visualize. It is just a place holder for people who need some type to visu-
alize.es, this is dummy copy. www.businesswebsite.com, 970-586-1234

Yes, this is dummy copy. You’re not really 
supposed to read SHOP NAME dummy 
copy, it is just a place holder for people 
who need some type to visualize. It is just 
a place holder for people who need some 
type to visualize.es, this is dummy copy.
www.businesswebsite.com, 970-586-1234

Yes, this is dummy copy. You’re not really 
supposed to read SHOP NAME dummy 
copy, it is just a place holder for people 
who need some type to visualize. It is just 
a place holder for people who need some 
type to visualize.es, this is dummy copy.
www.businesswebsite.com, 970-586-1234

Yes, this is dummy copy. You’re not really 
supposed to read SHOP NAME dummy 
copy, it is just a place holder for people 
who need some type to visualize. It is just 
a place holder for people who need some 
type to visualize.es, this is dummy copy.
www.businesswebsite.com, 970-586-1234

Yes, this is dummy copy. You’re not really 
supposed to read SHOP NAME dummy copy, 
it is just a place holder for people who need 
some type to visualize. It is just a place 
holder for people who need some type to 
visualize.es, this is dummy copy. www.

businesswebsite.com, 970-586-1234

Yes, this is dummy copy. You’re not really 
supposed to read SHOP NAME dummy copy, 
it is just a place holder for people who need 
some type to visualize. It is just a place holder 
for people who need some type to visualize.
es, this is dummy copy. www.businesswebsite.

com, 970-586-1234

Yes, this is dummy copy. You’re not really 
supposed to read SHOP NAME dummy copy, 
it is just a place holder for people who need 
some type to visualize. It is just a place holder 
for people who need some type to visualize.
es, this is dummy copy. www.businesswebsite.

com, 970-586-1234

Yes, this is dummy copy. You’re not 
really supposed to read SHOP NAME

dummy copy, it is just a place holder 
for people who need some type to 
visualize. It is just a place holder for 
people who need some type to visu-
alize.es, this is dummy copy. www.

businesswebsite.com, 970-586-1234

feed the soul
THE ARTS. YOU’RE NOT REALLY SUPPOSED TO READ DUMMY COPY, 

IT IS JUST A PLACE HOLDER.THIS IS DUMMY COPY. YOU’RE NOT REALLY SUPPOSED TO 
READ DUMMY COPY, IT IS JUST A PLACE HOLDER FOR PEOPLE WHO NEED SOME TYPE 

TO VISUALIZE WHAT THE ACTUAL COPY MIGHT LOOK LIKE IF IT WERE REAL CONTENT. 
GALLERIES, SHOPS, STUDIOS, PERFORMING ARTS, EVENTS
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Yes, this is dummy copy. You’re not really 
supposed to read SHOP NAME dummy 
copy, it is just a place holder for people 
who need some type to visualize. It is just 
a place holder for people who need some 
type to visualize.es, this is dummy copy.
www.businesswebsite.com, 970-586-1234

Yes, this is dummy copy. 
You’re not really supposed 
to read SHOP NAME dummy 
copy, it is just a place holder 
for people who need some 
type to visualize. It is just a 
place holder for people who 
need some type to visualize.
es, this is dummy copy. www.

businesswebsite.com, 970-

586-1234

AA1 AA2

AA5 AA11

AA8

AA4 AA10

AA7

AA3 AA9

AA6
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Sponsored 

Park Prep Editorial

• Option CC: text only
(250 characters)  
$200

• Includes copy (250 
characters), your image 
and contact information 
(website, phone)
CC1 $1,300
CC2 $1,300
CC3 $1,100
CC4 $1,250

Sponsored 

Pets Editorial

• 4 spots available
• Includes copy (250 

characters), your image 
and contact information 
(website, phone)
BB1 $1,050
BB2 $1,600
BB3 $1,350
BB4 $1,300
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Hike Name
This is dummy copy. You’re 
not really supposed to read 
dummy copy, it is just a place 
holder for people who need 
WHERE: location and how 
to get there.

Hike Name
This is dummy copy. You’re 
not really supposed to read 
dummy copy, it is just a place 
holder for people who need 
WHERE: location and how 
to get there.

Hike Name
This is dummy copy. You’re 
not really supposed to read 
dummy copy, it is just a place 
holder for people who need 
WHERE: location and how 
to get there.

3 P-FRIENDLY HIKES

dog & pony show
YOU’RE NOT REALLY SUPPOSED TO READ DUMMY COPY, 

IT IS JUST A PLACE HOLDER.THIS IS DUMMY COPY. YOU’RE NOT 
REALLY SUPPOSED TO READ DUMMY COPY.

This is dummy copy Business Name. You’re 
not really supposed to read dummy copy, it is 
just a place holder for people who need some 
type to visualize what the actual copy might 
look like if it were real content. If you want to 
read, I might suggest a good. www.business-

website.com, 970-586-1234

This is dummy copy Business Name. You’re 
not really supposed to read dummy copy, it is 
just a place holder for people who need some 
type to visualize what the actual copy might 
look like if it were real content. If you want to 
read, I might suggest a good. www.business-

website.com, 970-586-1234

This is dummy copy Business Name. You’re 
not really supposed to read dummy copy, it is 
just a place holder for people who need some 
type to visualize what the actual copy might 
look like if it were real content. If you want to 
read, I might suggest a good. www.business-

website.com, 970-586-1234

This is dummy copy Business Name. You’re 
not really supposed to read dummy copy, it is 
just a place holder for people who need some 
type to visualize what the actual copy might 
look like if it were real content. If you want to 
read, I might suggest a good. www.business-

website.com, 970-586-1234

BUSINESS NAME

BUSINESS NAME

BUSINESS NAME

BUSINESS NAME
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Tpark prep
THIS IS DUMMY COPY. YOU’RE NOT REALLY SUPPOSED TO READ DUMMY COPY, 

IT IS JUST A PLACE HOLDER.THIS IS DUMMY COPY. YOU’RE NOT REALLY SUPPOSED 
TO READ DUMMY COPY, IT IS JUST A PLACE HOLDER FOR PEOPLE WHO NEED 

SOME TYPE TO VISUALIZE WHAT THE ACTUAL COPY MIGHT LOOK LIKE IF IT 
WERE REAL CONTENT. IF YOU WANT TO READ.

want to make sure you have appropriate 
clothing layers, sunscreen and prob-
ably a map. You’ll fi nd all that you need 
(and more!) at the   ESTES PARK MOUN-

TAIN SHOP (970-586-6548, 2050 Big 

Thompson Ave.). Don’t miss its bargain 
basement, where amazing deals on 
gear from the industry’s most popular 
brands puts you in danger of having to 
buy another suitcase to get everything 
home. Once you’ve identifi ed what you’re 
doing and where you’re headed, fuel up! 
Not just your car but your body, too. You 
wouldn’t want to get stuck climbing Trail 
Ridge Road or down one of the Roosevelt 
National Forest Service roads with your 
empty light fl ickering. ESTES PARK GAS 

STATION 1 (970-586-1234, 12 CO Hwy. 

34) and GAS STATION 2 (970-586-1234, 

12 CO Hwy. 34) are located near both 
entrances of the national park. Add some 
little tidbit about what the fueling sta-
tions—has diesel, or Monday special, or 
whatever. And if you’ve already put some 
miles on your car just getting to Estes 
Park, get an oil change and check up at 

ESTES PARK MECHANIC (970-586-1234, 

12 Hwy. 34). If you’re an early riser and 

Considering a day out in Rocky Moun-
tain National Park or any of the other 
public lands around Estes Park? Then 
you need to plan accordingly. First, arm 
yourself with information. Visit   MCDON-

ALD BOOK SHOP (970-586-3450, 152 

E Elkhorn Ave to fi nd guide books and 
historical accounts of the area. Owner 
Shari Myfavoritebook recommends A 
Field Guide to Estes Park Trails and the 
History of Estes Park as excellent prim-
ers. Make sure you’ve got the right gear, 
too. Depending on the season, you’ll 

have some time, sit down for breakfast at 
MOUNTAIN STRONG (970-586-9001, 361 

S. St. Vrain Ave.), known for its hearty egg 
scrambles. This restaurant, named for 
the community’s sense of resilience, also 
prepares packed lunches to go. Choose 
from a selection of sandwiches, sides 
and drinks. If you’re more of a grab-and-
go breakfaster, snag a perfectly brewed 
lattes and overstuffed bacon, egg, and 
potato-stuffed burritos from 3  KIND 

COFFEE (970-586-5206, 470 E. Elkhorn 

Ave.). If you had a more romantic picnic 
in mind, pick up a bottle of wine from 
ESTES PARK LIQUORS (970-586-1234, 12 

CO Hwy. 34) or SNOWY PEAKS WINERY

(970-586-1234, 12 CO Hwy. 34). Pair 
it with do-it-yourself snacks and deli 
fi xings from   ESTES PARK DELI (970-

586-1234, 12 CO Hwy. 34), which carries 
cheeses from Colorado creameries. 
Worried about maxing out your camera’s 
card? Purchase an extra at RADIO SHACK

(970-586-2880, 461 E. Wonderview Ave.)

or SAFEWAY (970-586-4447, 451 E. Won-

derview Ave.). This is a solid conclusion 
sentence to tie everything up. 

BUSINESS NAME

BUSINESS NAME

BUSINESS 
NAME

CAPTION
HERE

CC2

BB2

CC3

BB3

CC4

BB4

CC1

BB1
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Directory Listing

(Nonlodging Businesses)

• Option DD: text only
   (150 characters) $200
• Option EE: includes text 
   (150 characters) and logo

$400
• Option FF: includes text (150
   characters) and your photo

$700

Lodging & Meeting Grids;

Lodging Showcase

• Grids available for 
 meetings and lodging only

$428
Discounted Grid Price 
with Display Ad $225

• 9 showcases per page. 
 Includes copy (300 characters)  
 about your property, image 
 and contact information.

$800
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 $=Up to $99, $$=$100–$199, $$$= $200–$299, $$$$= $300+  |   Available in All Units  |  Available in Some Units  |  On the Property  |  OUT = Outside Only
*RMNP= Rocky Mountain National Park  |  All addresses are Estes Park, CO 80517 unless otherwise noted.  |  Call property for level of disabled access.
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ALPINE TRAIL RIDGE INN

970-586-4585  |  927 Moraine Ave.  |  www.alpinetrailridgeinn.com
Exceptionally clean. Mountain views. Hiking/photo info. Near restaurants & RMNP.* 

Hotel/Motel
Lodge/Inn

Suites

$$–$$$
—
$–$$

48 OUT OUT 64

ANDERSON REALTY & MANAGEMENT

866-586-2950, 970-586-2950  |  170 S. St. Vrain Ave.  |  www.estesparkrentals.com 
Fully equipped homes, cabins & condos. All you need to bring is food!

Cabins
Condo
Home

$–$$$$
—

$–$$$$
20 72

ASPEN BROOK VACATION HOMES

970-586-3748  |  2340 Aspen Brook Dr. (off  Spur 66)  |  www.aspenbrook.com
On the river. 300 yards to RMNP.* Luxury homes.

Cabins
Homes

$$$–
$$$$
—
$$$–
$$$$

13 67

ASPIRE RESIDENCES AT THE STANLEY HOTEL

800-976-1377, 970-577-4077  |  520 Steamer Pkwy.  |  www.stanleyhotel.com/aspire
Brand new premier accommodation with luxury décor & industry-leading amenities.

Hotel
Suites
Condo

$$$$
—
$$$

40
15

59

BEAR PAW SUITES/RIVER STONE RESORTS

888-234-4747, 970-586-4005  |  2120 Fall River Rd.  |  www.riverstoneresorts.com
Beautiful river setting. 2 mi. to town or RMNP.* Kitchens. Jacuzzi tubs. Open all year.

Cabins
Lodge/Suites

Condos/House

$$$–
$$$$
—

$$–$$$

26                                                     64

BEAVER BROOK ON THE RIVER

800-794-7857, 970-577-0202  |  1700 CO Hwy. 66  |  www.trouthavenresorts.com
Studio, 2- & 3-bedroom units with fi replaces. On the Big Thompson River.

Suites
Condos

$$$–
$$$$
—
$$$–
$$$$

17 71

BEST WESTERN PLUS SILVER SADDLE INN

800-528-1234, 970-586-4476  |  1260 Big Thompson Ave.  |  www.estesresort.com
100% smoke-free. Hot breakfast. Fitness center. AAA 

Hotel
Motel
Suites

$$–$$$$
—

$–$$$
63 73

BLACK CANYON INN

800-897-3730, 970-586-8113  |  800 MacGregor Ave.  |  www.blackcanyoninn.com
Mountain views. Secluded resort. Close to downtown.

Cabins
Condo
House

$$–$$$$
—

$$–$$$$
26 73

BLACKHAWK CABINS

970-586-6100  |  1750 Fall River Rd.  |  www.blackhawkestespark.com
Cabins on the river. Centrally located between RMNP* and downtown.

Cabins
$$–$$$
—

$$–$$$
10 73

BOULDER BROOK ON FALL RIVER

800-238-0910, 970-586-0910  |  1900 Fall River Rd.  |  www.boulderbrook.com
Riverfront luxury suites. Fireplaces and in-room jetted tubs, outdoor hot tub.

Cabins
Hotel, Suites

Condos

$$$
—

$–$$$
20

63

73

BRYNWOOD ON THE RIVER

800-279-4488, 970-586-3475  |  710 Moraine Ave.  |  www.brynwood.com
Riverfront/Poolside Cabins, Motel, Vacation Home, 1.25 mi. to RMNP,* Open All Year

Motel
Cabins

Vacation Home

$$–$$$$
—

$–$$$
26 64

CABINS AT RAMS HORN VILLAGE RESORT

800-229-4676, 970-586-4338  |  1565 CO Hwy. 66  |  www.rhvresort.com
Award-winning cabins at RMNP* entrance. Heated pool, playground. Resort for families!

Cabins
$$$–
$$$$
—

$$–$$$

46 67

CASTLE MOUNTAIN LODGE

800-689-8284, 970-586-3664  |  1520 Fall River Rd.  |  www.CastleMountainLodge.com
On Fall River. Borders RMNP.* 1000-ft. stocked river.

Cabins
Hotel
Suites

$$–$$$$
—

$–$$$
31

67

73

COLORADO CONDOS AT BOBCAT RIDGE

303-772-7884, 303-204-7880  |  1439 S. St. Vrain Ave.  |  www.BobcatRidgeCondos.com
Luxury condos. Reunions, vacations, romantic getaways.

Suites
Condo

$$–$$$$
—

$–$$$$
4 61

COLUMBINE INN

800-726-9049, 970-586-4533  |  1540 Big Thompson Ave.  |  www.estescolumbineinn.com
Near Lake Estes marina. All units ground level. Aff ordable and convenient.

Motel
Suites

$$–$$$
—
$–$$

20
72

73

DEER CREST RESORT

800-331-2324, 970-586-2324  |  1200 Fall River Rd.  |  www.DeerCrestResort.com
On Fall River. Near RMNP.* Smoke-free property. Adults-only getaway.

Hotel | Motel
Lodge
Suites

$$–$$$
—
$–$$

25 73

DELLA TERRA MOUNTAIN CHATEAU 

970-586-2501  |  3501 Fall River Rd.  |  www.DellaTerraMountainChateau.com
Full breakfast included. Spa treatment room and theater room.

B&B
Cabins
Suites

$$$–$$$
—

$$$–$$$
19

65

69

ESTES PARK CONDOS—CREEKSIDE, ANTLERS POINTE, BUGLE POINTE

800-349-1003, 970-577-0068  |  1400 David Dr.  |  www.EstesParkCondos.com
Secluded, luxury condos, each with a view of Fall River. 1 mile to RMNP.*

Cabins
Lodge | Suites

Condo

$$–$$$$
—

$$–$$$$
70

61

70

THE ESTES PARK RESORT

970-577-6400  |  1700 Big Thompson Ave.  |  www.theestesparkresort.com
An Estes Park favorite. Lakeview rooms, restaurant, spa services.

Hotel
Lodge
Suites

$$–$$$$
—

$$–$$$
54 IFC

THE EVERGREENS ON FALL RIVER

888-686-3393, 970-577-9786  |  1500 Fish Hatchery Rd.  |  www.evergreensonfallriver.com
Luxury cabins on Fall River. 1.5 miles to RMNP.* Romance packages, gift certifi cates.

Cabins
Lodge

Condos/Home

$$–$$$$
—

$$–$$$

14 68

FALL RIVER VILLAGE

970-325-6864  |  200 Filbey Ct.  |  www.FallRiverVillage.com
New luxury condos/townhomes, walk to town, on Fall River, private fi shing, outdoor pool

Cabins
Condos

$$$–
$$$$
—

$$–$$$

67
65

70

 Outside Only
d access.

BEAVER BROOK ON THE RIVER

800-794-7857, 970-577-0202  | 2 1700 CO Hwy. 66  | 6 www.trouthavenresorts.com
Studio, 2- & 3-bedroom units with fi lfi

Suites
$$$–
$$$$

7

73

73

73

63

73

64
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6
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73
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Colorado Cottages

970.586.4637 | 970.999.2293 | 1241 High Dr.

www.colocottages.com | info@colocottages.com

This is dummy copy. You’re not really supposed 

to read dummy copy, it is just a place holder for 

people who need some type to visualize what the 

actual copy might look like if it were real content. 

If you want to read, I might suggest a good book, 

perhaps Hemingway or Melville. That’s why they 

call it dummy copy. This, of course, is not real.

Elk Meadow Lodge & RV Resort

970.586.5342

1665 CO Hwy. 66 | info@elkmeadowrv.com

www.elkmeadowrv.com

This is dummy copy. You’re not really supposed 

to read dummy copy, it is just a place holder for 

people who need some type to visualize what the 

actual copy might look like if it were real content. 

If you want to read, I might suggest a good book, 

perhaps Hemingway or Melville. That’s why they 

Deer Crest Resort

800.331.2324 | 970.586.2324  |  1200 Fall River 

Rd. (Hwy. 34)  |  www.DeerCrestResort.com

This is dummy copy. You’re not really supposed 

to read dummy copy, it is just a place holder for 

people who need some type to visualize what the 

actual copy might look like if it were real content. 

If you want to read, I might suggest a good book, 

perhaps Hemingway or Melville. That’s why they 

call it dummy copy. This, of course, is not real.

Columbine Inn

800.726.9049 | 970.586.4533

1540 Big Thompson Ave.  

www.estescolumbineinn.com

info@estescolumbineinn.com

This is dummy copy. You’re not really supposed 

to read dummy copy, it is just a place holder for 

people who need some type to visualize what the 

actual copy might look like if it were real content. 

If you want to read, I might suggest a good book, 

Rockmount Cottages

Castle Mountain Lodge

800.689.8284 | 970.586.3664 | 1520 Fall River Rd.

www.CastleMountainLodge.com

Innkeeper@CastleMountainLodge.com

This is dummy copy. You’re not really supposed 

to read dummy copy, it is just a place holder for 

people who need some type to visualize what the 

actual copy might look like if it were real content. 

If you want to read, I might suggest a good book, 

perhaps Hemingway or Melville. That’s why they 

Boulder Brook on Fall RIver

800.238.0910 | 970.586.0910

1900 Fall River Rd. | www.boulderbrook.com

This is dummy copy. You’re not really supposed 

to read dummy copy, it is just a place holder for 

people who need some type to visualize what the 

actual copy might look like if it were real content. 

If you want to read, I might suggest a good book, 

perhaps Hemingway or Melville. That’s why they 

call it dummy copy. This, of course, is not real.

Brynwood on the River

800.279.4488 | 970.586.3475

710 Moraine Ave.  | www.brynwood.com

info@brynwood.com

This is dummy copy. You’re not really supposed 

to read dummy copy, it is just a place holder for 

people who need some type to visualize what the 

actual copy might look like if it were real content. 

If you want to read, I might suggest a good book, 

perhaps Hemingway or Melville. That’s why they 

Blackhawk Lodges

970.586.6100  |  1750 Fall River Rd.

www.blackhawkestespark.com

This is dummy copy. You’re not really supposed 

to read dummy copy, it is just a place holder for 

people who need some type to visualize what the 

actual copy might look like if it were real content. 

If you want to read, I might suggest a good book, 

perhaps Hemingway or Melville. That’s why they 

call it dummy copy. This, of course, is not real.

 Free Wi-Fi   Cable/Satellite TV   Fireplace   Air Conditioning   Kitchen   Grill   Pool   Hot Tub   Pets Welcome   Nonsmoking
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When it comes to where to dine, where to stay, 
where to shop and what to do, well, now you know. 
Just look below for featured businesses! For a 
complete list, go to www.VisitEstesPark.com. 

DINING

BIG HORN RESTAURANT

www.EstesParkBigHorn.com
401 W. Elkhorn Ave.
970-586-2792
Have your picnic lunch made while 
enjoying breakfast. Open 6 a.m., 
serving breakfast until 2 p.m., lunch 
and dinner. Enjoy our mountain 
comfort food. Catering and private 
rooms available. AD PAGE 48

CASA GRANDE

www.CasaGrandeMexicana.com
220 E. Elkhorn Ave.
970-577-0799
Enjoy traditional Mexican dishes at 
aff ordable prices. Riverside dining 
and “the best margaritas in town.” 
Open daily at 11 a.m. AD PAGE 48

CASCADES RESTAURANT & 

WHISKEY BAR AT THE 

STANLEY HOTEL

www.stanleyhotel.com/dining
333 E. Wonderview Ave.
800-976-1377, 970-577-4001
Locally inspired seasonal 
selections and traditional dishes. 
The Whiskey Bar features fi ne 
bourbons, rare scotches and 
limited-product barrels. 
AD PAGES 15, 59

LONGZ

www.RockyMountainParkInn.com
101 S. St. Vrain Ave.
844-744-5527, 970-586-2332
Completely remodeled in 2017. 
Come check out this restaurant and 
bar. Open year-round. AD PAGE 68

MAMA ROSE’S

www.EstesDining.com
338 E. Elkhorn Ave.
970-586-3330
Homemade Italian. Kid’s menu, 
vegetarian, vegan, gluten-free, 
classic bar, beer, extensive wine 
list. Riverside patio. Reservations 
welcome. AD PAGE 48

MOUNTAIN HOME CAFÉ

www.mountainhomecafe.com
457 E. Wonderview Ave.
970-586-6624
A local’s favorite serving breakfast 
and lunch all day. Family-owned 
and operated. Open daily at 7 
a.m. Located in the Stanley Village 
Shopping Center. AD PAGE 48

POPPY’S PIZZA & GRILL

www.EstesDining.com
342 E. Elkhorn Ave.
970-586-8282
Casual dining on the Riverwalk. 
Pizza, salad bar, sandwiches, 
burgers, kid’s menu, vegetarian/
vegan options, wine, extensive 
beer selection. AD PAGE 48

TABLE

www.stanleyhotel.com/table
333 E. Wonderview Ave.
800-976-1377, 970-577-4160
An upscale, pop-up restaurant fea-
turing chefs, wine makers, brewers 
& distillers, Fri. and Sat. The Lodge 
at the Stanley Hotel. Reservations 
Required. AD PAGES 15, 59

TAVERN 1929

www.maryslakelodge.com
2625 Marys Lake Rd.
877-442-6279, 970-586-5958
Mountain comfort food with 
creativity and fl air, Tavern 1929 and 
banquet facilities are perfect for 
receptions, weddings, 
conferences and reunions.
AD PAGES 10, 66

TRAILHEAD RESTAURANT

www.trailheadrestaurant.com
3450 Fall River Rd.
970-577-0043
Family-style dining in a beautiful 
facility with views of RMNP. Gluten-
free options. Takeout available. 
Large groups and buses welcome. 
AD PAGE 49

THE VIEW RESTAURANT

www.theviewestes.com
300 Riverside Dr.
970-586-1087
Casual fi ne dining. Mountain views. 
Vegetarian, vegan, gluten-free, full 
bar, private events. Reservations 
suggested. AD PAGE 49

WATERFRONT GRILLE AT 

THE ESTES PARK RESORT

www.theestesparkresort.com
1700 Big Thompson Ave.
970-577-6416
With a menu that changes season-
ally, the Waterfront Grille inside 
Estes Park Resort remains a dining 
favorite. Overlooking Lake Estes. 
AD PAGE IFC

REUNIONS & RETREATS

COLORADO CONDOS AT 

BOBCAT RIDGE

www.bobcatridgecondos.com
1439 S. Saint Vrain Ave.
303-772-7884, 303-204-7880
Four fully equipped luxury 
condos sleep up to 28; patios, grills, 
free Wi-Fi. Wooded commons area 
with playground, picnic tables, fi re 
pit and horseshoes. AD PAGE 61

ROCKY MOUNTAIN PARK INN

www.RockyMountainParkInn.com
101 S. St. Vrain Ave.
844-744-5527, 970-586-2332
Newly remodeled in 2017. 
Professional reunion and retreat 
planners. Customized catering 
on-site. Outdoor patio. Indoor pool. 
Adjoined to Estes Park Conference 
Center. AD PAGES 68

ROCKY MOUNTAIN RESORTS

www.RockyMtnResorts.com
2760 Fall River Rd.
800-476-6293
Five unique resorts for special 
occasions—large and small, formal 
and casual. Event coordinator avail-
able to assist you. AD PAGES 61, 68

YMCA

www.ymcarockies.org
2515 Tunnel Rd.
970-586-3341
YMCA of the Rockies off ers a 
variety of cabin sizes, lodge 
rooms, meeting spaces and 
team-building activities for 
family reunions and group 
retreats! Book your group 
today! AD PAGES 5, 75

SERVICES

ESTES PARK ECONOMIC 

DEVELOPMENT CORPORATION

www.estesparkedc.com
533 Big Thompson Ave., Ste. 103
970-577-1031
Assisting new and existing 
businesses reach their full 
potential in the Estes Park region. 
Contact us about starting your 
business here. AD PAGE 7

ESTES PARK PET LODGE

www.EstesParkPetLodge.com
1260 Manford Ave.
970-586-9282 
Healthy, clean and fun facility 
for family pets. Doggie day care, 
overnight stays and 24-hour 
veterinary care. Open 7 days a 
week. AD PAGE 7

ESTES PARK SHUTTLE

www.estesparkshuttle.com
1805 Cherokee Dr. 
970-586-5151
Daily transportation to and from 
Denver International Airport. Groups 
and weddings charters; guided 
tours; trips to casinos, sporting 
events & ski areas. AD PAGE 6

FIRST COLORADO REALTY

www.fi rstcoloradorealty.com
523 St. Vrain Lane
970-586-3333
Your local Estes Valley real 
estate experts providing 
excellent service and expertise. 

SHOPPING

ALPENGLOW IMAGES & ACCENTS

www.alpenglowimages.info
145 E. Elkhorn Ave., Park Place Mall
970-577-6802
Our gallery off ers landscape and 
wildlife images by Richard H. Hahn. 
In addition, we off er gifts and 
décor items, jewelry and antiques. 
AD PAGE 24

ASPEN AND EVERGREEN 

GALLERY

www.aspenandevergreen.com
356 E. Elkhorn Ave., Apt. 1
970-586-4355   
Unique gallery with James Frank 
fi ne art photography & 60+ local 
artists’ work. Glass, pottery, jewelry 
& more! Open all year. AD PAGE 43

COUNTRY MARKET

www.nationalparkvillage.com
900 Moraine Ave.
970-586-2702
On the way to the park. Indepen-
dently owned and operated since 
1978. AD PAGE 45

IMAGES OF ROCKY MOUNTAIN 

NATIONAL PARK

www.imagesofrmnp.com
203 Park Lane
970-586-4352
Find Erik Stensland’s work in his 
gallery across from Bond Park in 
downtown. Living room prints to 
greeting cards and more. Open 
daily all year. AD PAGE 43

JAMES FRANK PHOTOGRAPHY

www.jamesfrank.com
356 E. Elkhorn Ave.
970-586-3418
High-quality fi ne art prints for home 
or offi  ce along with illustrated 
books showcasing the artist’s 
photography of the natural world 
and RMNP. AD PAGE 20

ROCKY MOUNTAIN 

CHOCOLATE FACTORY

www.estesparkchocolate.com
517 Big Thompson Ave.
970-586-6601
Caramel apples, fudge, gifts, corpo-
rate sales, weddings and more!
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CRAFTPORT
CRAFT BEERWINE Lager
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D N ING INE DISTIL RY
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SPIRITS
LIQUER RUM

BOURBON WHISKEYGIN
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merlot

élevé CABERNET
PORTER

G
ZTAMINEMALT

ENOS PILS

MASH UP PALE ALE  stout

smoky brunette E R
E

D

IPA

This is dummy copy. You’re not really 
supposed to read dummy copy, it is 
just a place holder for people who need 
some type to visualize what the actual 
copy might look like if it were real 
content. If you want to read, I might 
suggest a good book, perhaps Heming 
way or Melville. That’s why they call 
it dummy copy. This, of course.

390 W. Riverside Dr., Estes Park | 970-586-7300 | www.rockcutbrewing.com

HOW TO USE THE CARD
SUBHEAD GOES HERE. SUBHEAD GOES HERE. SUBHEAD GOES HERE. This is dummy copy. You’re 
not really supposed to read dummy copy, it is just a place holder for people who need some type to 
visualize what the actual copy might look. You’re not really supposed to read this. You’re not really 
supposed to read this. 500 Big Thompson Ave. | 970.577.9900

E
N

G
LI

SH
 P

O
R

T
E

R

ON

GOLDEN 

ALE

RUM
ESTES PARK RENEGADE IPA

BEER
craft

L O G O

DANCING PINES DISTILLERY

207 Park Lane, 970-586-2227

www.rockcutbrewing.com

This is dummy copy. 
You’re not supposed to 
read dummy copy, it is

just a place holder for 

people who need some.

ELKINS DISTILLING CO.

1825 North Lake Ave.

970-480-1848

elkinsdistilling.com

This is dummy copy. 
You’re not supposed to 
read dummy copy, it is

just a place holder for 

people who need some.

ESTES PARK BREWERY

470 Prospect Village Drive

970-586-5421

epbrewery.com

This is dummy copy. 
You’re not supposed to 
read dummy copy, it is

just a place holder for 

people who need some.

LUMPY RIDGE BREWING CO.

531 S. Saint Vrain Ave.

812-201-3836

lumpyridgebrewing.com

This is dummy copy. 
You’re not supposed to 
read dummy copy, it is

just a place holder for 

people who need some.

ROCK CUT BREWING

390 W. Riverside Drive 

970-586-7300

www.rockcutbrewing.com

A casual atmosphere and 

twelve craft beers on 
tap make Rock Cut 
Brewing a favorite with 

locals and visitors alike.

SNOWY PEAKS WINERY

292 Moraine Ave.

970-586-2099

snowypeakswinery.com

This is dummy copy. 
You’re not supposed to 
read dummy copy, it is

just a place holder for 

people who need some.

This is dummy copy. 
You’re not really supposed 
to read dummy copy, 
it is just a place holder 
for people who need some 
type to visualize what the 

actual copy might look like 

if it were real content. If 

you want to read, I might 

suggest a good book, 
perhaps Hemingway or 
Melville. That’s why they 
call it dummy copy. This, 

of course.

531 S. Saint Vrain Ave., Estes Park | 9812-201-3836 | www.lumpyridgebrewing.com

DANCING
PINES 

DISTILLERY

ELKINS
DISTILLING

CO.

ESTES PARK

BREWERY

LUMPY RIDGE

BREWING
CO.

ROCK CUT 

BREWING
COMPANY

SNOWY 
PEAKS

WINERY

LOGO

2018

VISITOR

GUIDE

.......

A July 2015 study found that physical interactions with an advertisement increase a reader’s brand 
perception by 41% and intent to purchase by 24%.  —“Touching Is Believing,” Newsworks

Stik-Ease Tabs

• A tool that immediately engages readers
• Guests use them to mark what 
 interests them
• Extra exposure every time a sponsored 
 tab is moved

$500

place your logo 
and special offer 

Digital Guide Advertising

• Slideshow $500
• Video $500
• Banner Ad $500
• Belly Band $650 
• Overlay/Interstitial $300
• Ad Jolt $300
• Audio $250

Craft Beverage Card

• Option GG: your        
photo, text
(335 characters) 
and contact 
information 
(phone, address, 
website)
$1500

• Option HH: text
(110 characters) 
and contact 
information 
(phone, address, 
website)
$250

GG

HH
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Deadlines & Mechanical Specifi cations

Space Reservation & Materials Deadline: August 15, 2017

FREE AD DESIGN ASSISTANCE AVAILABLE. 

IMAGES USED IN DISPLAY ADVERTISING MAY NOT ALSO BE USED ON SPONSORED CONTENT PAGES. 

AD PROOF CONFIRMS CONTENT, NOT LAYOUT. LAYOUT REQUESTS ARE NOT GUARANTEED.

Trim Size: 7.75'' x 10.75''All ads must be built to exact specifi cations. Bleed ads should be built to 
trim dimensions with .125" bleed on all four sides. Critical design and type elements must stay within the 
live area of .25" from the trim. For a full spread ad, create as two single pages. 

2018

VISITOR

GUIDE

.......

Full Page Bleed

7.75" x 10.75"
with .125'' bleed on all sides

Full Page Nonbleed

6.8125" x 9.6875"

1/2 Page Horizontal

6.8125" x 4.75"
1/2 Page Vertical

3.3125" x 9.6875"

1/4 Page Vertical

3.3125” x 4.75”
1/8 Page Horizontal

3.3125” x 2.25”

DIGITAL GUIDELINES

Preferred File: PDF/x-1a or PDF 
created using supplied settings. 
Call Myra Beckman in our Produc-
tion Department at 205.822.8021 
for specifi c details. Other File Types 
Accepted: InDesign, Photoshop and 
Illustrator. Include all linked fi les 
and fonts.

For PDF and native fi les, please 

follow these rules:

1. All images should be high 
resolution (300 dpi) and CMYK. 
Note: Enlarging a 300 dpi image 
over 125% will lower the resolution 
to the point that image quality 
degradation may be noticeable 
when printed.  

2. Convert all spot colors to 4-color 
process (CMYK).

3. Max ink density is 300.

Proofs: A contract proof is recom-
mended but not required. 

Payment Terms 

Payment is due in full within 
30 days of Insertion Order. (For 
complete payment terms, please 
see Insertion Order.)  

Email is the preferred method for 

receiving materials. 

Send Ad Materials To:

Visit Estes Park
Attn: Abi Huebner
970.586.0500
ahuebner@visitestespark.com
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ADDITIONAL 

ADVERTISING 

OPPORTUNITIES

.......

Additional Advertising Opportunities
Visitor Center Displays

Visit Estes Park stakeholders can reach hundreds of thousands of guests by 
displaying a brochure at the Estes Park Visitor Center. The racks are clear and don’t 
overlap, so your entire brochure is visible to guests. Brochures are stored at the 
Visitor Center, and Visitor Services staff  checks brochure racks frequently to ensure 
racks are continuously fi lled. Visit Estes Park staff  contacts stakeholders when 
supplies start to run low. 

4'' x 9'' brochure $195

8 1/2'' x 11'' brochure/magazine $390

Restaurant menu display $175

Event rack card $30 for 60 days
Brochure Display Policy: Printed material wider than 4 inches or 
taller than 9 inches results in the larger $390 magazine display price. 
Display materials cannot exceed 8 ½ inches wide or 11 inches tall. 
Display materials must be printed on paper stock heavy enough to 
remain upright. All menus must meet the menu requirements posted 
on www.visitestespark.com/partners/advertising.

Group Leads  — $250/year includes leads for all categories of your choice 
Group leads are generated by guests requesting information via phone call or visitor 
center or website inquiries specifi cally related to meetings, reunions, weddings, events 
and motorcoach tours. All group leads are for groups of 14 attendees or larger. 

Visitor Guide Request Leads  — $300/year
Visitors to VisitEstesPark.com requesting the offi  cial 2018 Estes Park Visitor 
Guide can also ‘opt-in’ and request additional information from area businesses. 
The guest’s contact information is automatically emailed to the stakeholders 
participating in this service.

Google Analytics Assistance  — FREE
Whether you are just beginning to research the world of Google Analytics or are 
an expert looking for new tips and tricks, Visit Estes Park is here to help! We have 
partnered with Tyler Brooks, owner of Analytive, to provide you complimentary 
support for your Google Analytics needs. 
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ADDITIONAL 

ADVERTISING 

OPPORTUNITIES

.......

CrowdRiff  — Social Media Aggregator  —  Ask us about opportunities.
A CrowdRiff  user-generated image displays at the top of select pages on 
VisitEstesPark.com. This opportunity off ers advertisers modern, unique 
imagery, with social media integration, to showcase multiple elements of the 
guest experience. 

eNewsletter Sponsored Content Ads  —  $250
Get your business in front of over 40,000 
potential travelers in Visit Estes Park’s 
high-performing eNewsletter! We off er three 
paid placements in each monthly eNewsletter. 
Each ad will include a photo, a headline, 140 
characters of copy and a call to action with 
a link. Our newsletters have an average open 
rate of 23% (8,775 opens) and an average 
click-through rate of 4.2% (1,602 clicks), 
which is higher than the industry average.
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ADDITIONAL 

ADVERTISING 

OPPORTUNITIES

.......

Virtual Tours on VisitEstesPark.com Listings  —  starting at $300
Get the latest technology integrated into your Featured or Enhanced listings* on 
VisitEstesPark.com with this new program. We are working with a cutting-edge 
tech company to develop a destination tour that will incorporate interactive virtual 
tours, taking guests inside your business. Guests can rotate the view for full visual 
experiences before they arrive, inspiring them to visit! Scheduling and space are 
limited, so book your tour TODAY!

• $300 Starter package includes: 
  — Two 360-degree panorama views (1 exterior & 1 interior)
  — Inclusion in our EXCLUSIVE aerial tour of Estes Park
  — Posting of virtual tour to Google Street View, increasing your online exposure.
  — Logo & link on your virtual tour
  — Free embed of your tour to any Featured or Enhanced listing* 
      on VisitEstesPark.com
• Additional panorama views can be contracted for $50 each

*Must have Featured or 
Enhanced listing—see page 19
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Online Advertising Opportunities
Featured Listing. Located at the top of a specifi c 
listing section, such as Lodging, Dining or Shopping, 
these elite listings share priority, fi rst-position space. 
These special placements ensure visitors see your 
business fi rst. Each listing includes placement on a 
shaded background, plus it is upgraded to allow for 
social media links and icons, larger graphics, and 
multiple photos. 

Enhanced Listing. Off ers all the amenities of 
Featured Listings, however they are located after 
Featured Listings. 

Standard Listing. Free. Includes name, address and 
phone number.

Home Page Sponsor. This opportunity enables 
your business to be on the home page of 
VisitEstesPark.com, thereby increasing your visibility 
and garnering hundreds of thousands of page views 
each month. 

Header. Show off  your business by taking the top ad 
placement photograph on a category page. 

Page Sponsorship. Like a particular page of 
VisitEstesPark.com? Then sponsor it and receive 100% 
of all page views. These sponsorships do not rotate 
like other banner options. They prove particularly 
eff ective for high-traffi  c pages, such as Lodging, 
Calendar of Events, Things to Do and Restaurants. 

VISITESTESPARK.COM

ADVERTISING

.......
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VISITESTESPARK.COM

ADVERTISING

.......

Spotlight Link. This text-only link appears on 
nearly every page of the website and alerts website 
visitors to unique events, promotions and attractions. 
A link to your website is embedded in the text. 
It reaches tens of thousands of website visitors. 

Private Vacation Home Website Listing. This unique 
opportunity enables private vacation home owners 
to be listed on VisitEstesPark.com on an exclusive 
page, separate from all other lodging. All referrals 
and bookings generated provide you 100% of the 
rental income with no booking or service fees to you 
or your guests (unlike online travel agencies).

Drop-down Banner. Each banner has high visibility 
and comes with a direct link to your business when 
visitors hover over the main navigation items.  

Run-of-Site Banner. Rotate your business across 
the top of a page or down the side with other 
participating advertisers. The Run-of-Site option 
shows up across most pages of VisitEstesPark.com, 
meaning users likely will see your ad no matter where 
on the website they’re browsing. Each banner comes 
with a direct link to your business website, and it can 
be updated regularly to ensure a timely message.  

Mobile Banner. Give “ready-to-spend” visitors 
one-click mobile access to your business. 
Positioned at the bottom.
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TripAdvisor. Free with an enhanced or 
featured listing. Add a tab to your listing so your 
TripAdvisor.com reviews are immediately visible to 
VisitEstesPark.com viewers.

Coupons. Free with enhanced or featured listing. 
Have a special off er you want to run? Great! We 
can accommodate your discounts, coupons and 
other specials. 

JackRabbit Lodging Referrals. Free to lodging 
partners with an enhanced or featured listing, 
Jackrabbit is the #1 Destination Marketing 
Organization booking engine in the nation, and 
Estes Park lodging referrals consistently rank in the 
top two nationwide. This system works directly with 
your property’s booking engine.

Events Calendar. Free. Submit all events for posting 
on VisitEstesPark.com. Both community and guest 
events are encouraged.

Extranet. Free. Provides access to statistics, 
information and control of your business listing.

Partner Tools & Education. Free. Tips, tricks 
and hints, including educational sessions, 
seminars, outreach and transparency, to keep you 
well-informed.

VISITESTESPARK.COM

ADVERTISING

.......

Contact: Destination Travel Network (DTN)
Our partner in providing website services for all PAID placements on 

Visit EstesPark.com. Contact Lia Wik at 520.989.8071 or 
lwik@destinationtravelnetwork.com.
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PARTNERSHIPS 

IN PUBLIC 

RELATIONS

.......

FAM Tours
Familiarization visits, or FAM visits as they’re often called, are tours that Visit Estes 
Park organizes and hosts for writers, members of the media, infl uencers and trade 
partners (existing and potential). The guided experience usually includes lodging, 
dining and activities. The trips are either customized to participants’ journalistic 
focus or a particular theme or campaign Visit Estes Park is marketing.

Watch your email and Visit Estes Park eNewsletters for Media and FAM leads. 

International Media FAM trips: Visit Estes Park hosts media FAMs for groups and 
individuals from target markets. Groups of fi ve to seven journalists with secured 
stories visit Estes Park, thus generating potentially signifi cant international media 
coverage for the Estes Park area. Media outlets include print and online.

International Trade FAM trips: Visit Estes Park hosts international tour operators 
and product planners from target markets on a group and individual basis. 
These trips are coordinated to highlight itineraries that will assist tour operators 
and product planners in developing Estes Park product to sell within their 
markets. Trade FAMs give participants a fi rst-hand experience of what local 
stakeholders off er, which aids in developing and selling local products and 
services to their consumers.

Off er a Net Rate: A net rate of 10–30% is typically required to allow for 
commissions at the multiple layers of international trade (receptive, wholesaler, 
travel agents). These commissions cover marketing and sales costs at each 
level—promoting the packages and driving sales of the tours that feature 
your product or service. 

Host Media:  Visit Estes Park hosts travel bloggers, infl uencers, and media FAMS 
to highlight the destination and you!

Estes Park was named in more than

50 BEST OF LISTS
223 TOTAL ARTICLES GENERATED

......................

30 in our list of “Top 50” target publications
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PARTNERSHIPS 

IN PUBLIC 

RELATIONS

.......

Social Media & Blog Opportunities

Social Media

#WildlifeWednesday: Share your best wildlife photos on Facebook so that 
we can post them on VEP’s Facebook page and mention you! Ask about our 
monthly theme.
 
#FanPhotoFriday: Share your adventures on Facebook so that we can post them 
on VEP’s Facebook page and mention you!  Ask about our monthly theme.

Tag us on Social: Tag Visit Estes Park on all of your social media networks so that 
we can interact, repost and retweet!

      @EstesPark               @VisitEstesPark               @VisitEstesPark

      Estes Park, CO             VisitEstesPark 

*As of June 2017

Blog

Pitch a guest blog: Want to be a guest blogger? Send us your blog ideas, we’d 
love to host you!

120,000 
PAGE LIKES*

MORE THAN 
10,000 

FOLLOWERS*

MORE THAN 
20,000 

FOLLOWERS*
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2018

ADVERTISING 

RATES

.......

VISITOR GUIDE

Sponsored Food & Drink Editorial
 A ......................................................................................................$2,000
 B .......................................................................................................$1,400
 C ...................................................................................................... $2,250
 D .......................................................................................................$1,200
 E ..........................................................................................................$950
 F........................................................................................................$1,500
Sponsored Things to Try Editorial
 G ..................................................................................................... $4,000
 H ..........................................................................................................$950
 I ......................................................................................................... $1,650
 J ...........................................................................................................$950
 K ........................................................................................................$1,100
 L ....................................................................................................... $2,250
 M .......................................................................................................$1,600
Sponsored Lodging Editorial
 N ..................................................................................................... $4,000
 O ......................................................................................................... $900
 P ........................................................................................................$1,100
 Q ........................................................................................................$1,025
 R ......................................................................................................$2,500
Sponsored Lodging Private Vacation Homes Editorial ..........$1,000
Sponsored Shopping Editorial ..........................................................$950
Sponsored Wellness Editorial
 S....................................................................................................... $2,250
 T.........................................................................................................$1,100
 U ......................................................................................................... $900
Sponsored Wedding Editorial
 V ..................................................................................................... $4,000
 W .......................................................................................................$1,100
 X ......................................................................................................... $900
 Y .......................................................................................................$1,000
 Z ....................................................................................................... $1,950
Sponsored Arts Editorial
 AA1 .....................................................................................................$920
 AA2................................................................................................. $2,020
 AA3..................................................................................................$1,020
 AA4 ....................................................................................................$920
 AA5 .................................................................................................$1,020
 AA6 .................................................................................................$1,020
 AA7.................................................................................................... $500
 AA8 ................................................................................................. $1,920
 AA9 ..................................................................................................$1,100
 AA10 ...................................................................................................$920
 AA11 ....................................................................................................$980
Sponsored Pets Editorial
 BB1 ...................................................................................................$1,050
 BB2 ..................................................................................................$1,600
 BB3 .................................................................................................. $1,350
 BB4 ..................................................................................................$1,300
Sponsored Park Prep Editorial
 CC (text only) ................................................................................. $200
 CC1 ...................................................................................................$1,300
 CC2 ..................................................................................................$1,300
 CC3 ...................................................................................................$1,100
 CC4 .................................................................................................. $1,250
Grid Only (meeting facilities & lodging) .........................................$428
Discounted Grid Price with Display Ad

(meeting facilities & lodging) ..................................................... $225
Lodging Showcase (lodging only) ................................................... $800
Directory Listing (nonlodging businesses)
 DD ....................................................................................................$200
 EE .................................................................................................... $400
 FF .....................................................................................................$700
Stik-Ease Tabs ......................................................................................$500

VISITOR GUIDE DIGITAL EXTRAS

Video, Slideshow or Banner Ad ......................................................$500
Belly Band .............................................................................................$650
Overlay/Interstitial Ad or Ad Jolt ...................................................$300
Audio ...................................................................................................... $250
Direct Hot Link from Your Ad to Your Website..........................FREE

CRAFT BEVERAGE CARD INSERT

GG  ....................................................................................................... $1,500
HH  .......................................................................................................... $250

DISPLAY ADS

Inside Front Cover ............................................................................$6,313
Back Cover ........................................................................................ $6,099
Full Page .............................................................................................$5,885
1/2 Page ..............................................................................................$2,943
1/4 Page .............................................................................................. $1,480
1/8 Page ..................................................................................................$745

Service and Payment Terms: Those with outstanding fees for 
past services must pay all outstanding balances due along with 
contracted amounts for the current year. Services as presented 
within this Order Form are based on a 12-month period. Visit 
Estes Park reserves the right to suspend annual Visit Estes Park 
stakeholder services at any time. 

ADDITIONAL OPPORTUNITIES

Visitor Center Displays
 4” x 9” Brochure ........................................................................... $195
 8 1/2” x 11” Brochure/Magazine ...............................................$390
 Restaurant Menu Display ............................................................$175
 Event Rack Card (60 days)......................................................... $30
Group Leads ......................................................................................... $250
Visitor Guide Request Leads ...........................................................$300
Google Analytics Assistance ...........................................................FREE
CrowdRiff  on VisitEstesPark.com ..........................Ask about pricing. 
eNewsletter Sponsored Content Ad ............................................. $250
Virtual Tours on VisitEstesPark.com Listings.........starting at $300

ONLINE OPPORTUNITIES

Featured Listing
Enhanced Listing
Standard Listing (free)
Home Page Sponsor
Header
Page Sponsorship
Spotlight Link
Private Vacation Home Listing
Drop-down/Run-of-Site/
   Mobile Banners
TripAdvisor .........................................................................................FREE*
Coupons...............................................................................................FREE*
JackRabbit Lodging Referrals .......................................................FREE*
Events Calendar ..................................................................................FREE
Extranet .................................................................................................FREE
Partner Tools & Education ................................................................FREE

Destination Travel Network (DTN)—Our partner in 
providing website services for all PAID placements on 
Visit Estes Park.com. Need more information about how 
Visit Estes Park can work for you? Contact Abi Huebner 
at ahuebner@visitestespark.com or Lia Wik at lwik@
destinationtravelnetwork.com.

*Free with Featured or Enhanced Listings 

Advertising Rates

Contact DTN 
for pricing.


